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Prologue

| have two main aims in this work. First, to coniteghize the ways in which a particular
model of tourism, popularly designated atlsical and focused on ‘localism’, derives from
large-scale ideologies and economic systems. Setavidh to identify and analyze the role
of the population of one village as conceptual aakders of such aethical tourism
business.

Although the title may suggest otherwise, this & a work on morality. If | must
simplify the topic in one word, | say it is abootitism. More concretely, | approach tourism
as a modernizing force, representing an importaeld fto access forms of modern
consumerism. And it is along these lines that ficaily consider the rationale behind one
specific mode oéthical tourism: the so-called ‘community-based tourism’.

The overemphasis on the host-guest paradigm ineataditerature, and in particular
in anthropology of tourism, tends to hide from oiaw all the other relationships that do not
take place between tourists and those visited aviging touristic services. This denies the
opportunity for crucial aspects of tourism to b&remvledged, thus limiting the theoretical
results. Let me clarify this idea by putting inghway: the tourist is not necessarily the key
element in tourism activity affecting destinatioocieties. What | have in mind is that a
certain ideology of tourism can tkee crucial aspect of the impacts of tourism, not omty
destination societies, but also on the touristsngedves. | believe this is the case with
‘community-based tourism’, for that the ideologydanterests operating behind this model of
tourism are taken into particular consideratiothis thesis.

There have been so many and varied case studiessaod) the powerless nature of
small-scale societies in tourism that the recesg of models of tourism self-declared as
authorized, owned, and controlled by the destimatcommunities’ acquires a special
interest. What sense can we make of these devehlipthéndeed, the recent emergence of

new and moreethical forms of tourism begs for many questions. Although ethical
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denotation and the proclaimed commanding positidnthee host population on it,
‘community-based tourism’ necessitates no lesscatievaluation than any other form of
tourism. Of particular importance, for exampleths way in which these ‘empowered’ ‘local
communities’ create, adapt, apprehend, and apjpttepriourism assets and, in turn,
commodify them. These circumstances invite us toktlof tourist consumption and the
tourism market as an important area for producimgummg for all its participants. What do
they tell us about the global system in which weiz?

In order to answer this and many other related tguress | examine a particular case in
the southern African country of Mozambique. My itten is not to propound an archetypal,
but to provide credible and reliable theoreticalleaions, resorting for that, but not
exclusively, to one empirical case.

The first project of ‘community-based tourism’ inogmbique dates back to May
2004. Although it was implemented by an internalomongovernmental organization, the
ownership and responsibility of its management atsbuted to the population of one
countryside village. The implementation of the tenr project was announced as bound to a
strategy that seeks to improve the welfare of ibeal’ residents. Since then, the village has
been popularly referred to as a successful and gtegyncase of ‘community development’
via tourism, embodying ideals of ‘community empoment’, ‘sustainability’, and
‘community participation’.

Contrary to thelestructive character that is commonly attached to the figlith® mass
tourist, those who visit the lodge and the village not informed as irresponsible hedonists,
but rather celebrated by thdaenign character. As such, it is possible to integragettiurism
project in the village as part of a bigger pictumecontemporary way of doing tourism that
implicitly links tourists to the well-being of satiesin need. That is, the currergmergence
of the model of ‘community-based tourism’ in thecadled ‘developing countries’ is part of
a more general trend that connects consumptionvimalrawith thelives of others — tourists
engage in moral action and ‘make a difference’ hgasing where and what to consume
while on holiday. The politics of moralities, thgstem(s) influencing the shaping and re-
shaping of moral values in tourism activity, whethencerning social responses to poverty
or humanitarian justifications for consumption oolithay, are therefore important to
acknowledge in this thesis.

Furthermore, the population of the village visitsdnot perceived as an object of

(tourism) exploitation, which is also opposed toatvis commonly acknowledged for the
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Prologue

destination societies that deal with other formsoafism. Instead, the residents are perceived
as proactive participants in a business whose igaal contribute to the betterment of their
village as a whole. By taking the form of ‘commuymritased’, tourism here is celebrated at its
very best.

Finally, before coming to the crux of the mattarpbthe discussion, | want to make a
point very clear: although for the most part théofwing pages confront the reader with
circumstances of poverty, deprivation, inequaliétyggd perhaps even social injustice, it is not
the intention of this thesis to serve as a soprescription.

| hope this work contributes to a deeper understandf the social phenomenon of

tourism.



Contextualising the Data

To take on the task afoing anthropology is to engagen a particular process of approach.
Anthropology acquires its legitimacy from ‘beingetk’ in the sense that the researcher
witnesses and takes an active role in the subjestudy. As such, there is no passivity: the
personal characteristics of the anthropologist,thérethey like it or not, are actively implied
in the type of data produced, and therefore irfitted outcomes of the research.

That said, the most credible and honest way | kriowpresent conclusions in
anthropological work is to relate the way the matethat supports such conclusions was
produced, and also, ‘to disclose any personal ytiossies that may have helped or hindered
the process’ (Gow 2008: 21). The elements of copteary ethnography include the
disclosure of the experience ‘in the field’. Fauaising the reader with the ethnograpbsr
an individual may help to diminish the aura of mysticism thaeofhovers over fieldwork,
and demonstrate how problematic such process itbeanin this sense, the condition of
introducing the figure of the researcher into e is beyond style: it is a matter of validity
that recognizes the partial view through which datproduced and, in turn, how knowledge
is created. This thesis is an anthropological ome&, #hus, was written under this line of
reasoning.

So the question which | have to answer now is wdrat my characteristics as a
fieldworker that might have influenced the conabms presented in this work? Three things
that must be revealed concerning this: | am whitale, and Portuguese. Let me give an
example.

In January 2008, when | was on my way to Chékwe thapa (the most common
public form of transport in Mozambique)which is half way between the capital city of
Maputo and the village where | did my fieldworkhad a fruitful conversation with a lady

that was in the seat next to me. She had livedworyears in a town in the district where |

! Usually this is the private enterprise of men wha@ Toyota Hiace.
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would establish myself, therefore she introducedtmsome of the characteristics of the
region. Other people inside the van started pregrely participating in the conversation,
telling me the names of people they knew who coadiseful for my work. Meanwhile, the
driver also engaged in the conversation. He heardany that | was living in Germany and so
he spoke about how good the Germans are for theaMbizans. He made a parallel with
what he called the ‘colonists’, saying that, in ttast with the Germans, the ‘colonists’ still
think of Mozambique as their colony and not asratependent country. He was referring to
the Portuguese. He continued with this topic, abvaya critical way until he asked me if |
knew Portuguese people in Germany. | then annoumgeself as Portuguese. The interior of
the van, with some sixteen people, became instailydless. The lively and informative
talk we had been having so far was replaced bylfasipressions of embarrassment, and the
next hour and half of travel was mostly silent. Byealing my nationality | annulled the
chances of continuing the conversation and, perteqessing useful information, as it had
all been so far. The environment installed in¢hapa was suggestive of what | could expect
for the next ten months of fieldwork. Indeed, | vpsng to establish myself in the inner part
of the province of Gaza, which was the area in Mudzigue most resistant to Portuguese
hegemony, being in fact the last region conquengdhle Portuguese during the colonial
times.

To be Portuguese in Mozambique is not neutral, Gardraise the extremes; as | was
told once, it can stimulat®ve andhate sentiments in Mozambicans. In my case, it might
have limited the access to certain subjects, itdubpeople when they were talking to me
about certain topics, increased suspicious thoughdsit my long-term presence in one area,
and contributed to the sustenance of perceptiomaefais a sort afolonist spy/infiltrator.
What | want to make clear here is that, as a Poesg anthropologist, announcing neutrality
in a post-colonial Portuguese setting is not ancally acceptable position; it affects the
politics of fieldwork and, in turn, the constructi@f knowledge. Although this is not the
place to engage in such debate, | believe thisoieworthy particularly in the face of
postmodern critiques of fieldwork. According to buadical forms of criticism, the ‘field’
can be seen as a cultural construct that is parthef discursive formation that is
anthropology, and thus an arena of (western s@i®npower, domination, and control in
some way linkable to colonialism. Neverthelessj@$iom the ethico-political dimensions of
post-colonial fieldwork, my fluency in Portuguedigg institutional language of Mozambique,

allowed me to access important subjects otherwffieult to acknowledge in this study.
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Contextualising the Data

The main region where my fieldwork was conductedhighly) patriarchal, showing
strong gender-based structural differences. As hwatupied aspace in the social structure
of the village that a woman could never attairthie same way that a female researcher could
access and generate information that | never cdiild.fundamental intimacy of face-to-face
research in the village was thus shaped by ‘logatider order. Hence, even though my effort
to accomplish a pluralistic perspective and ‘multiality’,® there is a disproportion of gender
perspectives; that is, the female voice is somevdsatpresent in this thesis.

Finally, in contrast to the coastal area of Mozagubi being white in the inner east
region of the province of Gaza is not discreet. Oe white there irremediably carries
implications of public attentiveness over all thehaviours, actions, conduct that one might
have. This excessive interest in one person’s iddality can obviously affect the
productivity of fieldwork, particularly by fostenina sort of chronic psychological tiredness
in the long-term, diminishing the capacities to miain tactful and emphatic behaviour so

commonly identified as essential technicalitie&he field’.

Producing Data

The data produced in this thesis comes from threipal sources. First, extended periods
of participant observation in which events of eaddty were documented along with
residents’ interpretations. After the first monkiprogressively began using a camera as part
of my work. Second, semi-structured interviews oon&-to-one basis, but also on group
sessions, most of the times taking the form of eosations. After preliminary attempts when
| tried to use a device to record information, tagpipeared to make people uncomfortable, |
opted to take notes during or just after intervieav&l conversations. The corresponding
information was carefully written up as a field iausually at the end of each day. Third,
archive research and extensive bibliography arglysrimarily in Mozambique, South
Africa, Portugal, and Germany.

This work is necessarily empirical in nature andupported by a significant amount of
primary data. It draws on fieldwork in Mozambiquetween January and June 2008, and
between September and December 2008. It also dmawsveral exploratory trips previously
made in the country in 2006 and 2007. During timeetl lived in the city of Cape Town, in

2 Multiple voices representing multiple interestsrqeptions, experiences or ‘realities’.
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the neighbouring country of South Africa. Duringstiperiod, | was in Mozambique for a
total of more than three months, producing data adkevant in this work.

Taking the perspective that in contemporary soesetine act of power takes essentially
the form of representation, in this thesis | ocoaaslly resort to a genealogical approach to
analyse the evolution of meanings, but also to dstroct the ideas shaping knowledge and
the social definition of concepts. This work algerates within a methodological framework
of Critical Discourse Analysis. Such method assuthas discourse constitutes societies and
cultures; that it is ideological and historical;dathat it is a form of social action. In this
particular, | make use of ideological and conteéuwalysis of the discursive practices of the
peoples in Mozambique implicated in the productbnew subjectivities.

Finally, throughout this thesis | extend the ‘spat@roblematization’ further than the
case-study in order to accomplish holistic and simsdtural comparative perspectives. Put in
simple terms, | refer to other cases beyond my meaographical focal point of interest, most
of them in other regions in Mozambique which welgaunder direct observation. This
method bears upon an understanding of tourismntiagtbe gained from a critical analysis of

an array of multi-‘local’ angles, together with assessment of the global forces at work.
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1 Introducing Tourism

The Case of Canhane

The city of Nelspruit in South Africa is a recurtesscape for the new post-colonial elites
living in Maputo, the capital of Mozambique. Nelsjis attraction does not rely on its
landscape or cultural environment. Rather, the danoe and variety of shopping centres and
institutions in the city, plus the short distanetvieen the two cities (190 kilometres), are the
main attributes that captivate those, particuldrgyexpatriates, living in Maputo.

Not surprisingly then, in the beginning of 2001 ttieector of Helvetas, a Swiss
nongovernmental organization (NGO) based in Mapwent to Nelspruit. While there he
consulted the periodic South African print run pedion of the United States Agency for
International Development (USAID). The journal haa announcement of the awarding of
grants for ‘community development’ in the surrourglregion of the Limpopo National Park
in Mozambique (Figure 1). ‘The content of USAIDsre@ouncement was very generic. It only
mentioned broadly the area of implementatibrone of the staff working for Helvetas
confirmed for me. When the Swiss director returfrech Nelspruit to Maputo, he organized
an internal working group to prepare a suitabldiegton for the USAID funds.

The region in consideration has a special charattes in the buffer zone of a
Transfrontier Conservation Area named Great Limpomsfrontier Park (GLTP). This is a
cross-bordebioregionthat is intended to span three countries: Soutit@fZimbabwe, and
Mozambique. It was officially proclaimed on Novemld®, 2000 by the respective Ministers
of the Environment. They signed a document autimgizhe incorporation of South
African’s Kruger National Park, Zimbabwe’s GonareahNational Park, and the Limpopo
National Park in Mozambique into one single conagon area of approximately 35,000
square kilometres. According to its official welssitThe Great Limpopo Transfrontier Park
will be a world-class eco-tourism destination ... @ged to optimize benefits for sustainable

economic development of local communities and biexdiity conservatiorf.

! Conversation with Helvetas staff member, Maputpt&mber 1, 2006.
2 http://www.greatlimpopopark.com, accessed Novemise2009.
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Figure 1 — Map of the Great Limpopo Transfrontier Park adghcent areas. Diagram by the author.

16



Introducing Tourism

The GLTP was initially launched in the 1990s by émiRupert’'s personal initiative.
Rupert was a very wealthy South African tobacco magnatese multiple business ventures
included interests in tourism (Wolmer 2003: 269 Was also the former president of
WWEF-South Africa (then called the Southern Afriddature Foundation). It was Rupert who
initiated talks with the Mozambican government @ing the conservation border
initiative. He was fundamental in interesting theoNdl Bank in the project and securing
financing (Wolmer 2003: 270). During this lobbyingrocess, ‘there was a growing
recognition that tourism could be the one industity the potential to become the economic
engine’? not only specific to the GLTP’s intended area, hlso in the adjacent regions.
Various donor-funded projectsvere made available to support the Great Limpoji@tive
and the so-called ‘community development’ of theydations living in and around it.

The Great Limpopo initiative is highly embedded hwa peaceable extent. Among
others, this is reflected in its discursive contiota ‘Peace Park’. As the most prominent
non-profitinstitution in charge of the GLTP describes itg'tbstablishment and development
of peace parks [referring to the GLTP] is a ... mtdtiet approach to jointly manage natural
resources across political boundaries. It is amgtary process of partnerships ... an African
success story that will ensure peace, prosperitlystability for generations to com&Such
(dominant) green discoursds legitimated and authorized as a metanarrativeglobal
environmentality Specifically, the positive connotation of the GLF Peace Park — can be
interpreted as based on visions of tourism as thedis peace industry (Litvin 1998: 63),
and on a ‘concept of peace accepting the persgeatian organic and interconnected world’
(D’Amore 1994: 113). Indeed, there is a growing Yo literature connoting tourism to ‘a
spirit of goodwill and brotherhood’ (Khamouna aneiger 1995: 86), and positioning
tourism ‘as the fundamental key to world peace’ {gih1991: 62). This perspective is
suggestive of socio-ecological competency and gtbfcthe tourism industry. In this way,
Peace Parks in general, and the GLTP in partichlre obtained unifying, all-embracing,
and seemingly non-contestable acceptance. At ancergto celebrate the translocation of 25
elephants from the Kruger National Park (South @&sfyito the Limpopo National Park

(Mozambique), which took place on Anton Rupert'ghaiay, Nelson Mandela said: ‘I know

3 Anton Rupert was born October 4, 1916 and diedakgnl8, 2006.

* http://www.peaceparks.org/Content_1010100000_@sigtm, accessed November 19, 2009.

® Of particular relevance is the ‘Development Barikhe Federal Republic and Federal States of
Germany’ (KfW), USAID, WWF-US and World Bank.

® http://www.peaceparks.org/Content_1020000000 Rdarks.htm, accessed November 24, 2009.
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of no political movement, no philosophy, no ideglpghich does not agree with the peace
parks concept as we see it going into fruition yodais a concept that can be embraced by
all’.”

Yet, even being portrayed as an anti-political amatal socio-greenintervention, the
Great Limpopo initiative is squarely equated betweeodernization and neoliberalism —
ecological modernizatiofDryzek 1997f Behind the constitutive manner which the GLTP's
‘destination’ is produced there is the view ‘thatvieonmental conservation is good for
business profitability and long-term economic depetent’ (Jamal and Stronza 2009: 315).
Ramutsindela (2007), for example, argued that @iationship between the Peace Parks
Foundationl and the private sector was indicative of the irfice of global neoliberalism,
where corporate sponsors regard funding conservasca good way to enhance profits and
establish their brand in the marketplace.

Although it is rhetorically celebrated in consergatoriented terms, the GLTP is a
marked-based venture. Its character has evolved &aninor regional aspect to become a
significant conservation and tourism modality @angnational modern life. In the process of
modernity the transfrontier character of this regisas come to symbolize a particular
(un)built environment — natural — which brings withthe idea of economic angreen
prosperity, particularly through (eco)tourism deyghent. The GLTP geopolitical venture
prepares the way for neoliberal pathways in tourgawelopment to arise. More precisely,
the official Join Management Plan of the Great Lapg Transfrontier Park ‘encourages the
park to work closely with the tourism industry ..salspecifies that activities should be
transparently outsourced to the private sector ndjJaecommends that cultural tourism be
developed and marked within local communities’ (Bmdey 2006b: 651—652). In the Great

" Nelson Mandela speech on October 12, 2001. htipwi.peaceparks.org/content/newsroom/news,
accessed March 24, 2004.

8 ‘Ecological modernizatiohas emerged as a hybrid variant of modernizatimhreeoliberalism that

is positioned to enable sustainability between ystesns and people’ (Jamal and Stronza 2009: 315).
° In order to co-ordinate, facilitate and drive gh@cess of GLTP’s establishment and funding, the
non-profit Peace Parks Foundation was established in Febfi®®y in Stellenbosh, South Africa.
Since then the Great Limpopo initiative has beery vauch driven by this institution which has
secured primary funding from the ‘Development Bahkhe Federal Republic and Federal States of
Germany’ (KfW) as well as the personal endorsernoéielson Mandela. Alongside this process, and
under the hal@f testing'new approaches to exploit synergies between ceaten and community
development’ (World Bank 1996: 14), a number ofeotNGOs ‘jockeyed to position themselves in
the potentially lucrative “community consultatiorsle’ (Wolmer 2003: 272). Various donor-funded
projects were made available to support the Grempapo initiative and to the so-called ‘community
development’ of the populations living around amdt.i
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Introducing Tourism

Limpopo’s arrangement, human (‘local communitiesid non-human (nature, animals, and

environment) resources are considered as a meamseiod: tourism.

Figure 2 — Massingir gate entrance of LNP Figure 3 — Sign at the entrance of LNP informing
(photograph by the author, January 26, 2008). visitors about the funders of the park
(photograph by thehor, January 26, 2008).

Facing this situation, ‘community development’ thgh tourism seemed to NGO
Helvetas to behe suitable topic to be proposed to USAID. The ides W establish a lodge
in an area that would provide both a cultural eigrere for the tourists and a benefit to a
‘local community’. More specifically, the primarybpectives manifested by Helvetas were
the economic empowering of ‘community members’, aagditalizing on its proximity to the
Great Limpopo Transfrontier Park. Helvetas did wait long after applying to receive an
affirmative response and obtained $50,000 US irdifupn from USAID. The successful
project proposal did not specify the areairdervention Indeed, the ‘community tourism’
project was conceptualized without previous comagigihs at the ‘community’ level. The
specific area of implementation was only choseerdfiSAID’s approval and after Helvetas’
consultations in 2002 with several provincial anstrict government representatives, such

as:

1) The provincial authorities;

» the Provincial Director of Tourism.

» the Provincial director of Agriculture and Rurah\2éopment.
2) In the district of Massingir;

» the District Administrator.

» the District Directors of Tourism and Agriculture.

» the Limpopo National Park administration.
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The target populationwas only defined when the NGO held a range of mgstand
presentations at the district level. In one ocaadioe staff of Helvetas was led by the District
Administrator to a high point with a scenic vieweovthe Elephants River and the Limpopo
National Park. The place instantly captured Helvetdtention for its tourist potential. The
District Administrator of Massingir at that timeca prominent role in determining the ‘local
community’ that would be proposed and consultedtf@ implementation of the tourism
project. The potential and aesthetics of the lamosglayed the decisive role. That is, the
tourism potential of the place was the dominanteasponsidered. No analysis ‘was
undertaken by Helvetas to evaluate whether theeloggs the most sustainable form of
tourism development for the area and the commu(genceley 2006a: 23).

Following the initial phase, the next step was dosult the ‘owners of the land’: the
‘local community’. However this turned out to be madlifficult than expected. The area was
between the jurisdiction of two ‘communities’: Cubnd Canhane (Figure 4). If this was not
deserving of particular consideration up until ncas, soon as Helvetas made public its
interest in the place, it became contested, atidatay remains a source of conflict between
both villages. Helvetas decided to consult dire¢tg community leadet® of Cubo and
Canhane. The ‘traditional authorities’ of the ndigtring town of Tihovene and village of
Mongoe were also consulted. All they were askeditivas which land they considered their

‘community’ and its boundaries.

19 According to each region, Mozambicans use diffeespressions to refer to individuals recognised
as ‘local’ authoritiesMpewe, Mwene Alupale, Mwini Dziko, Fumu, Mambo, dikd (Serra 2000:
19), Chefes das terras, Encoces, Inhamasangos, MutmmanSenhores dos lugares, Régulos
(Feliciano 1998: 155) are just some examples. Inh@ae people mainly use two expressions: 1)
‘Lider comunitario, which is Portuguese, literally ‘community leadet) ‘Hosi’, which is Shangane
(the dialect spoken in Canhane). This has a braaganing which includes both space delimitation
and the main authority of a village.
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Introducing Tourism

Area of implementation of the lodge

Canhane ¢ Cubo
i SRR R N S i S

Figure 4 — Margins of the lands of Canhane and Cubo owelElephants River (photograph by the
author, February 12, 2008)

The Enigma of Land

The fastidious process undertaken by Helvetasmtbwihich ‘community’'ownedthe place of
the implementation of the lodge (Helvetas 2002&)rins a broader and complex issue that
persists in the country: the land property rights.

Mozambican independence was accompanied by arogieal slogan: ‘The liberation
of land and man'! Among others, this meant the nationalization afdlalt is in this
perspective that Article 46 of the Constitutiontioé Republic of Mozambique proclaims: 1)
land is the property of the state; 2) land canmosdid, alienated, mortgaged or seized; 3) the
use of land is a right of all the Mozambican peqgf3erra 2007: 5). However, in practice
these principles are constantly being circumverded, in this matter ‘the Constitutional text
is not more than death letters’ (Serra 2007: S)eéd, many cases of land acquisition by
purchase are found all over the country. The premtimational newspaper Zambeze, for
example, focused an edition on this issue on Noesrib, 2008. The point in question was
that some lands in the city of Beira were (publighnounced as) sold by its governor to an
insurance company, which in turn was being directsd an ex-Prime Minister of
Mozambique"?

The ambiguity that hovers over the basic princigie$and tenure in Mozambique is
allowing overlapping territorial claims. Propertightts are characterized by a confusing

" portuguese in the original (‘A libertagéo da terrdo Homem’).
12 The main title in the journal is: ‘After all, calthe land be, or not to be, sold?’ Portugueséeén t
original: ‘Afinal a terra pode ou ndo ser vendidéZambeze, November 20, 2008, p. 7).
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situation mostly based on official and governmentawillingness to implement decisive
land tenure reforms.

To understand thanclearnesf land rights in Mozambique one must go through i
from a historiographical perspective. Historicaketis in Mozambique are responsible, at
least, for four layers in this matter: 1) claimhig based on historical occupation of the area
and lineage membership; 2) Mozambicans and foreitgrests who acquired land rights
during the colonial period; 3) after Mozambiquaisiependence in 1975, the establishment
of the aldeias comunaigcommunal villages), state farms, and cooperati¥¢siuring the
civil war from 1977 to 1992 displaced families dezhnew demands for land as people fled
to secure zones and established new lives (Mye34: ¥14).

At present, one of the main causes of the contqipioblematic issue of land is the
government’s administrative inconsistency, paradyl at the district and locality level, in
ensuring that executive procedures on land arevieltl and transparent. Also beyond the
governmental sphere ‘customary institutions ... @aymportant role in the current struggles
for control over land’ (Myers 1994: 606). Inheritamethods of land circumscription in
contemporary Mozambique, mainly based on ‘commdupgyed’ marks of reference, are
obstructing the uniformity of land policies and angzation. For example, in Canhane | was
informed by its residents of the land delimitatiamselation to natural features: ‘Where does
Cubo begin? Pay attention to me then: in this tdwacthere is a baobab which marks the
limits of Canhane (Figure 5). If you proceed framere towards the river, after a while you'll
see a lot of hedges concentrated in one spot. Stie’ other limit of Canhane. The peninsula
where the cows used to go to drink water is alsGamhane*® However, according to the
community leader of Cubo, the baobab tréelansonia digitatp only started to be a
reference of the border between both villages &fdvetas informed them of the location of
the lodge; ‘our lands go further the baobab: Caalanly starts after the path that goes down
to the river, which is far after the baobab thatytindicate* According to his version, the

place intended for the lodge is thus in Cubo lands.

13 Conversation with Canhane resident, Canhane, Bgb@7, 2008.
14 Conversation with the community leader of Cubob&October 17, 2008.

22



Introducing Tourism

Figure 5 — The baobab tree mentioned as marking the bdréaveen Canhane and Cubo lands
(photograph by the author, February 28, 2008).

In their campaign to preserve control over the aodefinition of landscape and the
boundaries of ‘community’, the lines distinguishingeal’ from ‘fictive’ are suddenly
emphasized or redrawn. As Comaroff and Roberts 1J1%ve said, ‘customary’ rules
governing property relations may be construedvargety of ways instead of representing an
internally consistent code, and therefore may besed repeatedly to express contemporary
interests. Concerning the Chagga population inheont Tanzania, Moore (1986) also
stressed that, ‘customary’ forms of land controhraded freely in response to social and
economic transformations. The new norms and pattefmeferences that emerge under new
conditions are simply incorporated as part of desysof practice (Takane 2008: 270).

Regardless of the increasing border disputes, m ¢hd, the location for the
implementation of the lodge wésrmally recognized by Helvetas to be in the jurisdictién o
Canhane (Helvetas 2002a). The land on which thgel@hd Canhane lie was demarcated on
March 26, 2003 and 7723.25 hectares in total weliended.
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‘Community-based tourism’ project in Canhane — find report after the selection of thetarget
‘community’ (Helvetas 2002b: 3}

Goals to achieve with the project:

The community of Canhane in Massingir districtlwihprove their living conditions, in
particular through the management of natural ressjrmaking efficient and sustainab
use of its tourism potential

e

General goals:

1 — Formation and community empowerment in aspesitted with their rights and
responsibilities, on one side, in order that thenmmnity could develop competencigs,
knowledge and abilities, and on the other sideh #ie purpose of developing community-
based tourism.

2 — Promote the establishment of infrastructuresk @lot-activities linked to community
based tourism

3 — Promote the coordination between different racioside Limpopo National Park
including the spreading of the results achieve@anhane.

The Target ‘Community’

After the application was accepted by USAID, th@lementation and planning phase of the
lodge in Canhane took roughly 18 months to compt¥ten we first arrived at Canhane,

the community didn’t know anything about touristi’pne of the main precursors of the
project working for Helvetas told me. The first stén Canhane was the so-called
‘participatory rural appraisal’. That means, ‘wee]ketas staff] spoke with the community

leader and to the community as a whole, and wedasiean: what are the main priorities for

the village? What do you need most? After we getrtanswers we told them that tourism
could be used to achieve those neéfi¥he following is an excerpt of a report made by

Helvetas (2002b) on the first meeting they had whth‘community’ of Canhane:

The meeting was held on the 05 November 2002, wéigeople participated, from the figure
31 were women and 33 men.

2.0 Objectives

The objectives of the project were as follow:

* To know the Canhane community.

* Identify the main natural resources and existir@bfgms in the zone.
» Disseminate the land law and its regulation.

* Identify the site of the camp.

!5 portuguese in the original.
% Interview with a staff member of Helvetas, Mapu$eptember 1, 2006.
" Interview with a staff member of Helvetas, Mapu$eptember 1, 2006.
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3.0 Methodology

The following techniques were used:
« Community meeting

« Participatory mapping

* Direct observation

« Walking in groups

* Interviews

(...)

After the presentation there was a space for disons

In the first moment people were not sure what o Aéter about 3 minutes answers where like

as follow:

- ‘We want the project to come as soon as possi®egjo not want to wait for long period’ said

one of the participants.

Principal steps of the implementation of the lodgén Canhane (October 2002 — May 2004)

. Presentations of the project to the provinaidiharities

. Presentations of the project to the districhauties

. Selection of the ‘community’ and the place tddthe lodge

. Presentation and consultation with the populatioCanhane

. Informal delimitation of the land of CanhaneZ3ha)

. Project construction plan of the lodge apprdwethe provincial authorities

. Creation of the ‘community’ management commitiethe lodge Comisséo de Gestdo Soc)al

0 N (O~ W I|N (-

. Initiation of infrastructure construction of thwlge

9.

Formal partnership agreement between the ‘contgiumanagement committee and NG

Helvetas, regarding the function of the camp

10. Opening of a bank account for the lodge in @@k

11. Management staff of the lodge recruited

12. Opening of the lodge for the tourists (May 2004

@)

According to data from 2006 provided by the communeader, Canhane has a

population of 1105 residents (567 women and 538) noenresponding to 203 families. | also

checked the official data at the Administrationicsf in relation to the '$ census of 2007,

Canhane has 1197 residents, corresponding to 2tilifs. Due to the predominance of

informal emigration to South Africa, particularlg tvork in the mines, it is hard to get a

precise number of people living in the village. Mdtieless, my guess is that not more than

650 people currently live in Canhane. The peoptsakpghe dialect Shangane, and only few

are fluent in Portuguese, the national languagdafambique. Zulu is also spoken by some

residents, as the result of the relationship treyethad with South Africa. Canhane residents

and all the populations living in the area are kn@gMachanganasmeaninghe people of
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Sochanganawho had the war name d®flanicusse(Lima 1960: 2) when, escaping from

Tchaca Zulo in 1821 in South Africa, they conqugrad of present-day Mozambique.

Conceptual Participants

The population of Canhane was informed that theylavbave toorganiseinternally in order

to deal with the tourism venture and to correspuositth external sources. Specifically, the
village had to create a committee that would bparsible for the management of the lodge.
This committee would have to have ten people erals from Canhane headed by a
president and vice-president other than the comiypueader. According to Helvetas

(2002a), in the first meeting between Canhane eassdand the NGO ‘they [Canhaners]
agreed on the creation of the community associatiarommittee’.

Basically, contemporary ‘community-based’ schemes part of an ideological
strategic shift pointing to ‘participatory’ methqdgarticularly in the last two decades. As
Fowler (1997: 221) put it, NGOs have moved fronmesobf welfare and delivery to roles of
strengthening people’s organisations and movem#vits. this shift, ‘community’ members
have come to be viewed as proactive participantdaemelopment’ rather than just passive
beneficiaries. In turn, new terminology has emeygadl the language of policy makers of
‘development’ has changed considerably: two of mh@st common cited aims are now
‘community participation’ and ‘community empowerntierParticularly in many villages
inside Limpopo National Park, which borders Canh#éme constitution of ‘community-based
organisations’ was part of a required task for (samembers of) the populations obtaining
tangible support for their compulsory resettlemeutside the circumscription of the Park.
Underlying this organisational imperative was ttea of the collective cooperative format
that the residents of these villages had to forynathbrace, and ‘participation’ extended to
their own ‘developmentalisation’.

In Canhane, the selection of the staff committes wede during a meeting in the
village in which only the Canhaners participatéthe process was very simpf&pne of the
men present that day told me. He detailed that thiese ‘introduced by the community
leader to what Helvetas had proposed: the lodgefiBt we had to create a committee, so
we pointed to the ones that should go to the cotesiit As | confirmed throughout my

fieldwork this process of selection was made irasual, public way. ‘For example’, a lady

18 Conversation with Canhane resident, Canhane, M&ar2h08.
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clarified for me once, ‘one person pointed to ofherson saying: “I think he or she should go
to the committee”; another said “I think that mdsoashould go”, and so on, until the ten
people were choser?.

The first president nominated is a respected ellest after Mozambican independence,
when the FRELIMO political parfy announced the national policy of ‘education for
everyone’, he was nominated the first teachertefdcy in Canhane. Then he migrated to
South Africa, returning to Mozambique permanentlyl983. The son of the community
leader was elected the vice-president of the ‘comtyucommittee, calledComissao de
Gestao SociglSocial Management Committee).

According to the Canhane residents the processletting of the staff committee was
done in a very serene way. No inhabitant ever gaeeany indication that disputes had
occurred in the nomination’s decisive meeting ia village. What were the reasons for such
collective unanimity and harmony? Is Canhane a sbrtommunity of reference’ in its
internal decision processes? Why were there no synmgof intra-social disputes of power
during the nominations? The creation of a committe¢, among others, would link Canhane
in a particular way with the ‘exterior’ through thmanagement of a tourism venture
apparently seems a good opportunity for the asoeensi individuals in the social power
structure of Canhane. The committee’s members wdadthe representatives of ‘the
community’ to external sources of income, partidyléunders, the state, tourism companies,
and tourists. This seems even more relevant duéathehat the community leader should
keep outside of the management committee struclurat is, the selection process for the
management committee of the lodge was a sort dfdditional’ opportunity to access new
forms of authority. The Canhaners were given a chato break the orderly power
arrangement based in ‘traditional leadership’. Eveo, there were no individual
manifestations of ambition, and the moment was camant as if it was about an
insignificant matter. Why?

The answer could not be clearer than this: ‘we 'tidare’* Indeed, as the current
president of the committee said, ‘the community wewy suspicious about all this. | think

that at that time nobody in Canhane really belietred the tourism project would ever be

19 Conversation with Canhane resident, Canhane, Bab24, 2008.

% The Liberation Front of Mozambiquebetter known by the acronym FRELIMO (from the
Portuguesd-rente de Libertacdo de Mocambiqués a political party founded in 1962 to fightr fo
Mozambican independence.

2L Conversation with Canhane resident, Canhane, M&r2B08.
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implemented® In other words, the creation of the committee wamprehended by the
Canhaners as an inconsequent protocol. Therefugestaff committee’s nominees were not
associated with a means of ascension in the hiecaicstructure of the village or to social
power.

What were the reasons behind such social disttastfuth, they were offered a new
perspective and institutional support to surpasstabe problems in the village through
tourism. | believe that their collective reluctaneas mainly informed by the recent history

of the village itself.

History Matters
Portugal has claimed sovereignty over Mozambiqu smce Vasco da Gama had landed on
thellha de Mozambiquen 1498. However, Portuguese domination over thentg was only
evident in the coastal areas. They had little mflce in the other regions, especially in the
southwest. The Portuguese were only able to catetelicontrol over the southwest region of
Mozambique after defeating the Gaza Empire. Gah&hws the province in which Canhane
is located, was at that time governed by the Ndimeage. Its hegemony ended when the
Portuguese captured and exiled its last ruler, jgohana, in 1895. As reported by a
middle-aged influential man from Canhane, ‘When Bwtuguese arrived here, we didn’t
understand what was going on. They came simplyotceign us. But they didn’t fight us.
However we were obliged to carry the Portuguesefabm our shoulder to transport him,
because he had beaten Ngungunh&h@he Canhaners were then ‘forced to work’ in the
production of cotton, which was introduced in theeaaby the Portuguese. The social-
economic regime in Canhane at that time was masiljng cotton and paying annual taxes
to the colonial ruler. That is, ‘they [Portuguessgd to come here to buy what we produced,
but at the same time collecting taxes that we hadpdy with the money from our
production’®® Narratives of oppression and suffering are comgneniployed in Canhane to
describe their life under the colonial regime.

After June 25, 1975 Mozambique became independmhtcaased to be a colony of

Portugal. The leaders of the military campaign BEEIMO established a one-party state

22 Conversation with the current president of Soblahagement Committee, Canhane, February 21,
2008.

2 Conversation with Canhane resident, Canhane, Noge0, 2008.

24 Conversation with Canhane resident, Canhane, ®c&008.
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allied with the Soviet bloc. Influenced by the ptds of Julius Nyerere, who emphasized
"African socialism”, FRELIMO adopted policies afientific socialisn® the frame of
reference was the contrast with the colonial regime&Canhane, the country’s independence
is nowadays discursively connoted ¢dbange towards freedanfccordingly, ‘the idea of
achieving freedom was good. We hoped to be freelikes the white men and have houses
like the Portuguesé” The expectations brought by Mozambican indeperelevere high.
However, ‘despite the promises made to us our ldida’'t change and we are just like we
were before?® Once, an elder told me, when we were alone: \ifs better when the Big
Nose$® where here. There is more poverty and illness nBefore FRELIMO we lived
longer’*° Popular memory in Canhane discloses the intriaateambivalent significance of
the post-independent period. Although many inhalsta@xpress happiness about the post-
colonial era, they also narrate post-independeneats in terms very similar to their stories
during the colonial regime.

Nevertheless, the main point is the Canhaners’ ugdadlisappointment with the
‘external’ agency, even after Mozambique’s indemgoe. For the state-party FRELIMO,
the grouping of the population into centralizednpled settlements — villagisation — was seen
as a way to urbanize and modernize the countryait® a useful response to internal
insecurity. In Mozambique, villagisation began B7Z. Peoples’ expectations were raised by
the promise of benefits from the state. Commun&ges were seen as providing a new and
better life and were frequently popular with resitde By 1990, 1,350 communal villages had
been created with 1.8 million inhabitants, or 14Pthe total population. Canhane was one of
these. The state policy of villagisation and thesMagir Dami* resulted in their relocation —
which had happened in 1977 — to an upper arepltesg to flooding.

Scott (2009: 182) said, ‘Inaccessibility and dispéare the enemies of appropriation’.
In view of that, the relocation of the populatiom Ganhane into araccessibleand

concentratedzone assisted with their appropriation by broagelitical and economic

% Julius Kambarage Nyerere (1922-1999) was the firssident of Tanzania and previously
Tanganyika, from the country’s founding in 1964ilimits retirement in 1985.

® Term used by Friedrich Engels ([1882] 2008), gsosgd taitopian socialism

%" Conversation with Canhane resident, Canhane, @c&2008.

28 Conversation with Canhane resident, Canhane, ©ctish 2008.

#9“Big Nose” is a term that people in the region tseall the Portuguese.

% Conversation with Canhane resident, Canhane, @cty 2008.

31 Construction of the Massingir Dam was starteddi2Lby the Portuguese. Its main purpose was to
provide flood control and irrigation for the Loweimpopo Valley, further downstream. The dam was
completed in 1976.
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systems, such as the state and ‘development’ seC@nhane became a social entity
organized in a way that would be more workablec@imunity’3 FRELIMO promised
Canhane residents they would build several housss gfter the village was resettled.
However, ‘they simply gave us sheets of zinc’ (Feg8)3* Each family had to build its own
house with the materials they could get. The schoaCanhane, although it was a state
imposition, was built by Canhaners’ labour. Alsce tivater supply, which is the most
bemoaned subject in present-day Canhane, was ¢ggardny the government that actually
built two water pumps. However, they were nevereffective mechanism. As | was told;
‘they worked one day but the next day they wereémna® Nobody informed me exactly
how long the water pumps worked, but ‘for sure @swnuch less than one y&arand they

were completely abandoned a long time ago (Figure 7

e

Figure 6 — House in Canhane with zinc roof Figure 7 — Statebuilt water pump (photograph
(photograph by the author, March 26, 2008). by the author, January 30, 2008).

% This topic is essential to this work, and for tht deserve special attention further, in partiun
the third chapter.

33 Conversation with Canhane resident, Canhane, ©ctihy 2008.

34 Conversation with Canhane resident, Canhane, M26cB008.

35 Conversation with Canhane resident, Canhane, M26cB008.
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In addition to the unfulfillment of the promised frastructural improvement by
‘external’ institutions, thesocialistideology that the independent movement carried with
has also been criticised. After the independencéotambique and the resettlement of
Canhane’s population, themachamba do povgcommunal farm) was established in the
village, based in the socialist ideology of commusharing of produced goods. The
involvement of the population in the model of ceeogtive production was, as | was told
once, ‘just a matter of following orders with whiele really didn’'t agree. In theachamba
do povowe saw a lot of fraud because many people ateenfieam it without having worked
for it since everything belonged to tpevo[populace]’*® As it was with the production of
cotton under the Portuguese regime, the Canhaners wformed by the FRELIMO
government that they would have to work on ttechambas do povo collect money, part
of which, in turn, had to be used to pay a feeh®ERELIMO party. The similarities of the
post-independent setting in Canhane with the caloregime had become evident. The
machamba do powvas abandoned in Canhane even before the Mozamtiichwar started
in 1977.

The political situation established after Mozamlgigndependence was unstable and
led to a civil war (1977-1992). In Canhane, peapége encouraged to form a pro-FRELIMO
militia force to fight thebandidos armadogarmed bandits) or thélatsanga as the
RENAMO®*” movement was known in the region at that time.tRat, ‘we were told that we
would receive benefits® However, the Canhaners who participated in thétienilvere not
compensated for their involvement during the warca@kding to the testimonies | received in
the village, RENAMO soldiers first arrived in Camigain 1985.

All this to say that the gradual disappointmentGanhane after the colonial period
partly informs their sceptical reaction and indiffiece when presented with the intentions of

support by an ‘external’ agency as NGO Helvetase-didn’t care’.

% Conversation with Canhane resident, Canhane, @citsh 2008.

3" The Mozambican National Resistan¢RENAMO) — from the PortuguesResisténcia Nacional
Mogambicana— was founded in 1975 following Mozambique’s indegence as an anti-communist
political organization. It fought against the Zinbbeean government of Robert Mugabe. Rhodesia’s
Smith administration (lan Douglas Smith servedhas Rrime Minister of the British self-governing
colony of Rhodesia from 1965 to 1979) wanted tos@né the Mozambican FRELIMO government
from providing a safe haven faimbabwe African National Unio(ZANU) militants seeking to
overthrow the Rhodesian government.

In 2009, RENAMO was recognized as a conservativiiga party in Mozambique led by Afonso
Dhlakama.

% Conversation with Canhane resident, Canhane, @c&2008.
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Regardless of the collective frustration, in thd,es it had been requested by Helvetas,
ten people from Canhane were chosen by the ‘contgiufur the Social Management
Committee of the Lodge — four women and six menweilger, not all the people nominated
accepted the appointment. | was informed of thigHe first time, when | was having dinner
at the household of thmoraguelé® of the neighbourhood one in Canh&héwne were
chatting about some of the members of the committesn he suddenly switched the topic to
himself: “You know, if | wanted | could be in themmittee as well. But | refused ft'.He
explained me that when he was nominated for tHé atanmittee he instantly declined. The
moraguelgustified his decision by telling me: ‘Some yehefore, | had attended a course in
dealing with cattle. It was another NGO which pdmd this. | spent much time on this,
because they told me | would receive more cattld. ridthing happened afterwards’. Other
autobiographies in Canhane also inform the Canbkadeaillusion with unfulfilled promises

made by ‘extrinsic’ institutions.

Material Effect and the Recognition of Tourism in Ganhane
‘But then came the moment when we all started takhre tourism project seriously, as
something that really would happen in our villag=lvetas asked us to build the lodéfe’,
one of the staff committee members said to me iamaational way. Helvetas’ labour request
came just after the Canhaners had informed the NBQut the people selected for the
committee. Facing the deficient material conditiofshe village, new infrastructure plays a
vital role and caught the interest of its residen®ontrary to externally imposed
organizational imperatives, as the Social Managén@mmittee, infrastructure is not
redundant in the village. This is confirmed in thelvetas (2002a) report on the first meeting
they had with the population of Canhane. When reteto the questions that came from the
‘community’ audience after the tourism project Haekn presented, the report states that
‘Some mentioned that they were going to believenwthe construction equipment will be in
place’.

The presence of construction equipment in Canhadettee beginning of the building

of the lodge represented the materialization oftwias being said so far by Helvetas, and

% Moragueleis the chief of each neighbourhood in Canhane.

*0 The village is divided into four numbered neightimods.

41 Conversation with th®orangueleof neighbourhood one of Canhane, Canhane, Feb2rar008.
2 Conversation with a member of the committee, Caeh&ctober 7, 2008.
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therefore was the moment when tourism really edter® the core of Canhane’s society. In
turn, among others, the words ‘tourisnirfsmao, ‘tourist(s)’ ¢urista[s]), and ‘community’
(comunidadgbecame part of residents’ common vocabulary.

The community leader chose twenty people from ihage for the construction of the
lodge. The construction materials were providedHsjvetas, but the labour force was
exclusively from Canhane. A minority of the workéitse experts) were paid by the NGO but
the majority were not — they were considered tadbmg a ‘communitarian’ service. The
sand used to make bricks came from the vicinityne® was purchased in the city of
Chokwe, furniture and fittings were purchased inpMta, while thatching grass was brought
from South Africa. According to estimations madetbg staff of Helvetas, the total cost of
the initial infrastructure was $70,000 US.

The first measure taken by the Social Managementrfiitee was to decide the name
of the lodge. This decision was exercised in aed#ifit context than the election of the staff
committee. The village had already started buildimglodge and thus perceived the tourism
project with enthusiasm. The name chosen for tligdowas embedded with important
collective significances, expressing one of thetnmaportant aspects in which the Canhaners
base their social identity, particularly in contrés the neighbouring villages — people are
said to become (more) aware of their localitie®tigh tourism and voice this in their own
words and symbols (Mordue 1999, in Hannam 2002).Z32% name chosen was ‘Covane’ —
Covane Community Lodge — which was the name ofitee‘official’ community leader of

Canhane.
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Figure 8 — Diagram by the author.

The (Hi)Story of Canhane

History, ‘collective memory’, and mythology have mle in the constitution and
representation of social identity (Bell 2008; Graddv 2004, in Santos and Buzinde 2007:
326). Despite the possibilities of the imaginanhdarent in oral (social) memory, the
rememberedhistory and the transmission mechanisms of colecmemory about the
constitution of the village of Canhane inform atagr ‘kind of truth’ (Shetler 2003: 386) —
the true past required by a particular present (Fields 198@pon which many Canhane
residents base their definition of themselvesha@sCanhaners. The ‘governing myths’ (Bell
2008) of Canhane are not neutral, for the way tlyghsnnarrate some things and exclude
others. TheCanhaners’ historys inherently seen as part of the Canhane’s itjeatid as a
way by which the residents claim Canhandhesr territory. In particular, myths about the
constitution of Canhane gravitate around the legitly of the lineag&itha over the territory,
which in turn corroborates the ways in which cdilez memories come to be formed and

reproduced as a means to social power.
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What | am going to report was mostly told to methy community leader, which is the
most pertinent repository of ‘local’ history in thélage, but also by some elders. Therefore,
this must be viewed as a story by the Canhanerstabhemselves. Their oral narratives
reveal, first and foremost, a collective mythol@jiconstruction. Although the facts revealed
are dissociated froraxperiencetheir identification with the narrativesrisal. As Bell (2008:
153) addressed, the finding ‘dhe “historical truth” about any particular case isteof
impossible’. For this reason, what | sought wascigady the Canhaners’ version of their
history and, in turn, to access the way ‘commuwitgl history’ (Shopes 2002) acts as a
charter for social identity.

Before present-day Canhane had obtained its ndradptale was acknowledged as a
Ngovenearea, which means the place, and surrounding ar@s,founded by th&lgovene
family lineage. However, at some point the aregpmsent-day Canhane was taken by a
different ruling lineage — th&ithas In fact, Canhane is the only portion of landhe tegion
that ‘belongs’ to a lineage other than thgovene

‘All started’, the community leader explained to,mghen this place was under Valoi
Ngovene’s chieftaincy’® On one occasion a man called Marunzele Zitha edriw Valoi
Ngovene’s lands, precisely at the banks of theltdats River, the area that is now known as
Nkoveneor Baixaif referred in Portuguese (in English can be rdygtanslated as ‘Down’).
Nkovene was the area where the village of Canhase umtil being resettled to the current
upper area just after Mozambican independence. Whannzele Zitha landed he was very
tired because he had been paddling for a long éima wood trunk and only using one oar.
During his time in Nkovene he fell in love with aman whom he married. After some time
he decided to return with his wife to the placarfrvhere he came. But to do that he had to
paddle through the Elephants River again, usingséime wood trunk and the oar he used to
arrive there. The population tried to dissuade hirtelling him that it was too dangerous
particularly because this time he had to carry ls@roperson with him. To convince him, the
chief of the lands Valoi Ngovene offered him a ghaf land — approximately the same area
in the jurisdiction of actual Canhane. He coulcelihere forever with his wife and create a
family. Marunzele Zitha accepted the offer and estsblished there with his wife.

At that time, all the people living in Ngovene’'sritory had to pay a tax to the ‘local’
chief. The tax was paid after tl@nhu seasaff around March. The payment was made

*3 Interview with the community leader of Canhaneni@ne, February 18, 2008.
*4 Canhu season is when the canhu fruit ripens.
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through pits of canhu fruit. Although Marunzele latwas informed about such customary
procedure, he refused to pay the tax. MarunzeleaZand his family decided thus to mix
almonds (the inner part of the pits of canhu) wiith faeces of people and animals. When the
time came to pay the tax, they offered that mixtoréhe Ngovene chief. It was Marunzele
Zitha's way of protesting against a social practita he did not agree with, and thus refused
to be part of. Like the local chief, the inhabiwmriecame extremely worried about his
revolutionary behaviour. Marunzele Zitha's attitiglas understood as a public manifestation
of disrespect for tradition and social order. Hd ais family were nameda canhangwhich
means a group of people that is stubborn and aghi@sules. The chief Valoi Ngovene was
very angry and complained to Marunzele Zitha aldustobstinate behaviour. Marunzele
Zitha became sick and died. After his funeral the@es no rain in the area for about a year.
The council of the residents consulted a witchdgatdo informed them the cause of the
lack of rain: Marundzele Zitha was angry with theAtcording to the witchdoctor the
solution was to organize a ceremony in whichwheanhane- the Marundzele family — had
to participate. During the ceremony it startedam heavily. Afterwards, the local chief and
the elders of the Ngovene area decided to makespails theva Canhaneyeople and give
them another opportunity to be included in the ‘caumity life’. However, when the time to
pay the tax came, Covane Zitha, who was the eloeio§ Marundzele Zitha, decided to use
an elephant horn instead of the mandatory pitsaoha. Again, the population considered
this to be an anti-social act in which the autlyowf the Ngovene chief was publicly
challenged. The council of the elder people inrdgion decided to kill Covane Zitha. But
Valoi Ngovene, who as the local chief had the fea}, did not accept this and decided to let
Covane Zitha live, according to his own rules, e farea where he was living. From this
moment on Covane Zitha was known by the nam@asthane(stubborn) and his lands were
repeatedly mentioned abe lands of CanhaneThis led to the use of the single word
‘Canhane’ to refer to the locale. Canhane camestub on the basis of a personalized power
system based oditha hereditary titles, rathédgovene passed on in patrilinear succession.
After Covane Zitha's death, power was given to $os Nguela, followed by Chicavane,
Chidzuane, Naiete, Pondzane, and finally by theahdCarlos Zitha (Figure 9) in life. The
name Canhane was contested in the post-coloniaddoby the FRELIMO political party.

Hence, upon their resettlement, the new village mamed Paulo Samuel KankhoniBaut

5 A combatant against the colonial regime in Mozarubi
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the name never caught on among its residents wvayal referred to their village as

Canhane.

Figure 9 — Community leader of Canhane (photograph by thlecs, February 18, 2008).

By using their ancestry for naming the tourist led¢gCovane) the Canhaners
territorialized it; constituted it into a sign ofa@hane’s exclusiveness and dominion over
land. The Covane Community Lodge became a marklysalennected with the space,
culture, and the members of Canhane: a symbol agfafl historical memory, and the
manifestation ofcontinuity This attests to the power of representations @fast in the
reproduction of social uniqueness. The fact thatrtame of the first community leader of the
village is attached to the infrastructure of thdde serves as reminder or instruction of the
past. Now,Canhane’s historys not only limited to narrative purposes, ‘locaéremonies,
and public events, but also evident in the conteanydandscape of the village. The Covane
lodge is at one and the same time a form of (rejm@tion, and a justification for the
possession of territory. As Bell (2008: 151) saityths, even in the form of ‘stories of
origins’, help constitute or bolster particular igiss of society. It is in this sense that
Canhaners grabbed their (stubborn) past and bleihdéth the present. The (mythological)
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constitutive nature of Canhane became thus prajectpresented, and canonized in the
present, by taking the form of modernity: a toutmiige (Figure 10). In turn, residents’

consciousness of shared ‘landed’ identity is infests

o A L SR WA R e »4,:: == N =

Figure 10— Entrance to Covane Community Lodge. The expzassioyo Hoyo’ on the sign means
‘welcome’ in Shangane (photograph by the authooyiary 27, 2008).

Configuration of ‘Community-Based Tourism’ and Covane Lodge in Canhane
The Canhaners are considered to be stakeholdetheinCovane Community Lodge.
Moreover, they ‘own’ the land that the lodge oc@spiand also the lodge’s infrastructu@a
paper, the Covane Community Lodge is managed by theabManagement Committee that
is comprised by ten elected representatives ofAgsembleia Gera{General Assembly) —
the entire population of Canhane. As the Unitedidwat World Tourism Organization made
clear, NGO ‘Helvetas was a pioneer in the introductof community-based tourism in
Mozambique”® The Covane Community Lodge and the village of @aehare thus
acknowledged as the first ‘community-based tourisgeriture in Mozambique, and they are
commonly addressed, particularly in ‘developmeiterature, as a successful case: ‘The
Canhane community in southern Mozambique represantamportant new model for
community development’ (Norfolk and Tanner 2007); 1&he community of Canhane in
Massingir district, is an eloquent example of hoammunities, when organized and

*® http://www.unwto-themis.org/en/programas/volunséesnvocatorias/mozambique2010,
accessed May 18, 2010.
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knowledgeable of their rights, can make sustainabke of resources to produce weafth’;
‘the Canhane Community seems to have moved ... t@varcchange in attitude and
awareness of new opportunities. This may be a imaif the close and continual support
offered by Helvetas over an extended period of timeich has served to encourage and
build trust amongst the community’ (Saloméao and ddat2007: 17); ‘the community [of
Canhane] is gaining a greater capacity to get walwith local institutions, and with the
outside world, and to participate in the processdefelopment now underway in the
Massingir region’ (Calane 2006: 12); ‘the way inighhthe Committee [in Canhane has]
participated in the tender selection process islangstament to the positive comments ...
regarding local capacity and a change in attitudd awareness of new opportunities’
(Nortfolk and Tanner 2006, in de Wit and Norfolk120 31).

Balance sheet of three and a half years of Covan@etige’s activity

(June 1, 2004 — November 30, 200%)

Tourists 3327

Earnings | 1,846.565 Metical (51,547 Edfo)
Expenses 1,041.722 Metical (29,080 Euro)
Balance 804843 Metical (22,467 Euro)

47

http:/translate.googleusercontent.com/translatd=en&langpair=pt|en&u=http://www.zambezia.co
.mz/noticias/94/9491-gaza-comunidades-participarswde-recursos-
sustentaveis&rurl=translate.google.com&twu=1&clremipg&usg=ALkJrhj_8SIAd6byRVecjaanRV
6IK6MoeA, accessed 5 May 2010 (Zambezia Online, Wésday, May 5, 2010 — title of the news:
Gaza: Communities participate in sustainable resewisé.

“8 Source: Documents from Helvetas, accessed at L&/ Bffices, April 1, 2008.

9 Assuming 1 Metical = 0,02792 Euro (November 3M70
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Distribution of Revenues (June 1, 2004 — Novembe0320075°

1° semester
*  Community — 56000 metical (construction of schdassroom)

 Maintenance — 56000 metical (construction of twaden chalets + bar + two tents
the lodge)

n

2° semester
*  Community — 66000 metical (construction of schdassroom)
e Social management committee — 13000 metical
¢ Reserve fund — 26000 metical
* Maintenance — 27000 metical

3° semester

*  Community — 59000 metical (construction of schdaksroom + equipment for schaol
classroom)

e Social management committee — 12000 metical
. Maintenance — 23000 metical
+ Reserve fund — 23000 metical

4° and 5° semester
e Community — 50000 metical (water supply)
e Social management committee — 10000 metical
 Reserve fund — 28000 metical
«  Maintenance — 20000 metical

6° semester
* Feeto INSS — 20195 metical
»  Social management committee — 10000 metical

7° semester
e« Community — 28504 metical (water supply pipes)
»  Social management committee — 10000 metical
e Subsidy of water supply — 5000 metical
* Indemnity to one employee — 11000 metical

According to the statutes elaborated for the tourigenture, fifty percent of the
earnings of the lodge must be spent on ‘commurgtyetbpment’. As it is also statutorily
established, every six months the General Assestigyld receive the money and invest it in
the village. The money is presented at a publictimg®y the staff of the NGO involved with
the project (Helvetas until 2006, LUPhereafter).

0 Source: Documents from NGO Helvetas, accessetdBALs offices, April 1, 2008.

L At the beginning of 2008 the ‘development’ profecof Helvetas in Maputo and Gaza province
were handed over to a new Mozambican NGO calledA.Umis NGO was formed by Mozambican,
former Helvetas staff. The partnership betweenel¥&0Os is evident through their use of shared
offices and vehicles. Up to December 2008, the ritgjof the people in Canhane still referred to
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Figure 11— Organisational structure of Covane Lodge.
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» Assembleia GerglGeneral Assembly) — It consists of all memberghefvillage of
Canhane. The statute of the General Assembly stadéshis entity can change the
statutes every ten years. The General Assemblylgteuinformed and consulted
prior to any relevant or structural change in thege. It is also its job to monitor
the Social Management Committee;

» Comissao de Gestao Soc{8locial Management Committee) — The main role is to
represent the interests of Canhane in the tourissmbss. The Social Management
Committee is responsible for the management anéletiag of the lodge;

* Covane Community Lodge — The lodge has a managecegptionist, two servants
(who also cook), a driver, and two security guarse lodge also subcontracts
other people for tourism activities, such as fightrips and dancing exhibitions.
After 2007, the position of the employees at thragn particularly the servants and
guards, became seasonal, dependent on the preddnoests.

Helvetas instead of LUPA, despite the project hguieen taken over by the latter. The fact that
LUPA staff are former Helvetas employees contribuitethe confusion over the two organisations.
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Waged Employees at the Covane Community Lodge (2004

Employment| N. of Monthly Wage Monthly Gender| Place of
Position employees (Metical - Mozambique)| Wage (Euroy residence
Manager 1 2,000 70.48 M Tihovene
Driver 1 1,500 52.86 M Canhange
Receptionist| 1 1,250 44.05 M Tihovene
Servant/cook 2 900 31.71 F Tihovene
Security 2 750 26.43 M Canhane

Accommodation at the Covane Community Lodge cosisistwo brick chalets (Figure
12 and 13), two wooden chalets (Figure 14 and fb&gd tents (Figure 16), and space for
camping. The brick chalets were given names in duae transmitting the importance of
nature in the ‘local’ culture. One chalet is calddbaramane which is the name of a fifty
centimetre-long fish common in the Elephants Riwdiile the other chalet is callddopani,

the designation for a popular tree in Canhaneishased for fires and to produce charcoal.

8
3
8
¥
8
¥
8
by
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i

o

Figure 12— Brick house in Covane Lodge Figure 13— Interior of a brick house in Covane

(photograph by the author, September 7, 2006). Lodge (photograph by the author, November 20,
2008).

%2 Covane Lodge staff at the beginning of the lodgegvity. In December 2008, when | left the
village, the number and position of the employeetha Covane Lodge was the same. The only
difference was that one of the servants had beéstituted for a women living in Canhane.
Therefore, there were four people from Canhane wgrt the lodge.

%3 Assuming 1 Euro = 28.3567 Metical (May 28, 2004).
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N

Figure 14— Wooden chalet in Covane Lodge  Figure 15— Interior of a wooden chalet in
(photograph by the author, November 20, Covane Lodge (photograph by the author,
2008). September 7, 2006)

Figure 16— Fixed tent in Covane Lodge
(photograph by the author, September 7, 2006).
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Prices of Accommodation at the Covane Community Loge™

Type of Accommodation | Price (per night)

Brick Chalet 2100 Metical / 59,41 Euro
= 1 double bed
= 2 single beds

= 1 sofa bed

Wooden Chalet 1200 Metical / 33,95 Euro
= 2 single beds

Tent 700 Metical / 19,80 Euro

= 3 mattresses

Space for camping 300 Metical / 8,48 Euro

The infrastructure of the lodge also includes theeption (Figure 17), a small room
with crafts on display (Figure 18), a dining aréa(re 19) — where the visitors can purchase
meals, soft drinks, bottled water, and beer —, @utdold-water showers and toilets.

According to a consultancy report done in 2005 s#&king the criteria used in South
Africa, the lodge appears roughly equivalent to*gdahe star] facility’ (Spenceley 2006a:
44). Itslimited conditionsadd a distinctive dimension to the Covane Commyumiidge: the
‘North — South’ axe of movement. It offers the pbasy for the holidaymakers leave behind
their industrialized ‘North’ world from where thesome, and embark irealistic Africa. It
enables the tourists to experience ‘community’ tatons, and by that authenticates the

‘community-based’ dimension of the tourism business

* Prices as of December 2008. Assuming 1 Euro =525,0/etical ( December 29, 2008).
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|
Figure 17— Reception of Covane Lodge (photograph by theauMarch 27, 2008).

\‘\ % /

Ve

Figure 18— Room with crafts on Figure 19— Dining area in Covane Lodge (photograph by
display in Covane Lodge the author, November ROB2.

(photograph by the author,

September 7, 2006).
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Tourism Management and the Management of Tourism irfCanhane

respondble for the
marketing of the
projects and
tourism

maintain a

implement permanent link
partnerships with the
agreements community and it

associates

make new
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applications in

manage current
committee’s

coordination with Competencie‘ matters
the managers of f the Soci IN
the lodge orthe >ocia

Management
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select
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lodge and control
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and assiduity

propose the socii
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General Assembly

control the
finances,

accountability an

bank account

execute the

deliberations of
the General

Assembly

Figure 20— Statutory competencies of the Social Managei@enimittee of Canharté.

Tourism is a business encompassing both econondcoaganizational skills. It entails
commercial activities and, the production of goadd services that are consumed by foreign
and domestic tourists (consumers). Usually, toutiisvolves a conglomeration of functions
which have to be met — accommodation, entertainyrieat service, cleaning, informative
assistance, and so on. Because the level of derf@ndourism services is volatile,

management has to inclu@e hoc competences of responding to varying demands, in a

% Source: Documents from NGO Helvetas, accessetdBALs offices, April 1, 2008.
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variety of functions. Research on internationalrisiu-related patterns and flows has
facilitated the understanding of global-‘local’ ggmmic) relationships in tourism (Milne and
Ateljevic 2001; Mosedale 2006), stimulating our arslanding of tourism beyond the ‘local’
point of view. Particularly the internationalizati@f tourism means that tourist's managers
cannot supervise their business in any particubmiety without analyzing developments
taking place in most other countries. It is necgs$a ponder the cultural changes which
transform people’s expectations about what theyhwasexperienceand what significance
should be attached to thexperience(Urry 2002: 39). The core of the tourism busingsse
rests on the ability to understand, know, meet, amtetipate the customers’ expectations. In
this sense, successful tourism businesses recogimzemportance of global references,
tendencies and imperatives — thishesof the international tourists and agencies —, ratyl

on continuing research, commercial, financial, andnagement performance to achieve
positive results.

Therefore, the formal attribution of the managenwdrihe Covane Lodge to ten elected
volunteers of Canhane (the members of the Socialdgieament Committee) could not be
more impractical. Just to give a simple, but rewmeglexample, the vice-president of the
Social Management Committee is the only person gnatinthe members of the Committee
who is not illiterate and who speaks a languagerdtian the ‘local’ Shangane dialect.

At the end of January 2008 | attended a meetind helCanhane for its residents.
Several subjects concerning the village were maatilo When the subject of Covane Lodge
came up, its manager took the lead. He used a payseipport his talk, while presenting the
expenses and incomes of the Covane lodge’s acttoityhe audience. Apparently, the
members of the Social Management Committee who aisie present had been previously
informed about that data. Yet, all the informatisas given by the manager of the lodge. At
the end, | asked to a teacher who was close by, tvbypresident of the Committee, or
anyone else from the Committee, was not presethieageport on the lodge’s activity to the
population (the General Assembly), as the offistatutes of the ‘community-based tourism’
business declare. ‘How come, if they don’t know htmwread the numbers?,he said.
Accordingly, how can they elaborate and interpreddets and examine the finances of the
tourism business if they do not know about maticudation? How can they establish
international marketing strategies without havingcess to communication means like

computers, the internet (there is no electricityfCianhane), newspapers, and so forth? How

* Conversation with a teacher at Canhane Schoohasm January 26, 2008.
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can they establish competitive price strategiegshdy do not know the principles of
international currency and the prices that manyemo#imilar lodges charge? In summary,
how can the Social Management Committee be redplen®r the management strategic
planning, strategic marketing, marketing operatioasd financial administration of the
Covane Community Lodge if its members are inexpeed in commercial business
activities? After spending several months in Caehdhe answer to these becomes quite
evident to me: by resorting to, and being depermedexternal’ sources.

On one occasion, | raised the issue of the lagkilis on the part of the members of the
Social Management Committee for managing, and dlsgsaming responsibility of, the lodge,
to one member of Helvetas’ staff. He answered mbat's why we have to develop more
training sessions in Canhane. This is the way gi@wering them®’ The training sessions
that he referred about are sponsored by interrdticlonor organizations, which are
commonly referred to among the ‘development’ expent Mozambique a®peradores
(operators). At the time of a report made by a aliast on the sustainable nature of the
Covane Community Lodge, the author noted: ‘the éobgdependent on a monthly payment
of $10,000 US channelled from USAID through Helgefghis is used to finance salaries of
the staff, training costs and some operational es@& (Spenceley 2006a: 38). Later in the
same conversation, the ‘development’ expert swgrime by saying: ‘We consider the
community of Canhane our safety guarantee. We thonkit as the way to support
economically the NGO'. In his words Canhane, th@vimunity’, was explicitly declared a
(economic) resource of the NGO; a source of incormen ‘development’ institutions that
was marketed and appropriated by the ‘developnsaator.

However, the complex relations that derive fromhsutstrumental alliance (NGO —
Canhane) cannot be exclusively defined in top-dow®rms: some members of the
‘community’ use their legitimacy as key playerstioat alliance to gain personal benefit. In
2007, the president of the Social Management Coteenitvas arrested. The motive was
simple; some employees of the Covane were worKliegally. A couple of state inspectors
had come to the Covane Community Lodge to checkstiwal security number of the
employees, and they discovered that some of thera ma registered in the national social
security system. The lodge was thus officially detl to be operating illegally. ‘As soon we

knew that’, the president of the Social Managen@hmittee said, ‘we started talking a lot

" Conversation with Helvetas representative, Tihey&ebruary 20, 2008.
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with Helvetas... asking questior® However, neither the committee nor the NGO resblve
the problem. Meanwhile the fine was increasing. s&me point they [the state inspectors]
tried to discover who was running the lodge. It wéeen they arrived to me, the president of
the committee’. Some members of the committee aadrianager of the lodge intensified the
contacts with Helvetas, stating that the fine stiobé paid immediately. ‘But Helvetas
continued doing nothing’, the president of the cattewa told me, expressing embarrassment
and tensest while engaging in the topic. As the r@sponsible for the management of the
lodge, he was arrested and sent to the prisoreiritih of Chdékwe. He stayed in jail for two
days, until the fine was finally paid by NGO Helagt This happening has affected strongly
the relationship between the president of the Cdtemiand NGO LUPA. During 2008, he
pressured the NGO to pay him an indemnificationttier moral damages caused by the time
he spent in prison, which the NGO did by giving Hi00 metical (40 eurd)in the middle

of the year 2008. However, according to the direofdhe NGO LUPA, ‘even being paid, he
doesn’t leave us in peace: now he’s asking us fmrenmoney for him, still because of the

period that he was in jalil. It is a never-endinggt®

Conclusion

The Covane Community Lodge was officially registesgith the notary in Chokwe, the
closest city to Canhane, in 2003, and opened tastsun May 2004. The lodge is located in
the Massingir District, Gaza Province in Mozambiglidies around seven kilometres from
the centre of the village of Canhane. The tourisijget is discursively celebrated by
Canhaners, tourists, and ‘development’ staff agnfooinitarian’ and an opportunity to
benefit, rather than harm, the social and infrastmal constitution of the village.

In practice, the NGO Helvetas ‘developed a managénmeodel for the lodge’
(Spenceley 2006a: 70). It directed the initial emsand planning of the lodge, also providing
access to capital donations, elaborating statugspplications for licenses and registrations,
providing training, overseeing operations, setaighe prices, and monitoring processes. In
order to fulfil the mandatory requisites for estisitiihg a tourism venture, Canhane was also

introduced to formalization of procedures, process@d new so-called ‘community-based’

%8 Conversation with the president of the Social Mgmaent Committee, Canhane, February 21,
2008.

%9 Assuming 1 Euro = 37,2353 Metical (August 1, 2008)

% Interview with the director of NGO LUPA, Maputoef@ember 17, 2008

49



The Commodification of Morality in Tourism

institutions®* However, as Fisher (1997: 455) more broadly adee:s‘Incorporation into
existing economic markets [like tourism] may bramdyantages, but incorporation also brings
new encumbrances and dependencies’. Correspondingjer the halo of ‘community
participation’ models, such procedures incrementkd (dependency) links with the
‘development’ sector. ‘Community participation’ @anhane is instrumental in promoting a
particular view ofsocial progressn the ‘South’; it is intrinsic to the ‘developmimagenda,
an agenda shaped externally, and presented assthleiroption (Butcher 2007: 82, 99),
justified through the language of ‘community-baséd’other words, the Covane Community
Lodge and the ‘community-based tourism’ ventureCanhane are, first and foremost, a
product of ‘development’. Moreover, the case of kGare illustrates the way in which
imaginaries of ‘community development’ are insitoglised as an object of tourism
assessment. How is this expressed in the everyddy wf the ‘hosts’ (Smith 1989)?

Often, cultural complexity can be made more effidigaccessible by taking a broader
perspective. It is in this sense that many authaxge noted that in anthropological research
cross-cultural comparative approaches are essébhéiginson and Ember 1996). Taking this
perspective into consideration, | hope to answer fnevious question by making a
comparative approach between Canhane and anotlfeegevin Mozambique. It is to the

discursive activity and representations of the mensbf the two villages that | now turn.

®1 Such as, the Social Management Committee and AsgeBeneral, in the beginning phase. Later,
the Comissdo de Gestdo da Ag@&/ater Management Committee) a@dmissdo de Gestdo de
Selecc¢do do Parceiro PrivadManagement Committee of the Private Partnership).
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Representations ‘From Below’

Mbueca
‘Want to enjoy a little opulence and do your bit the local community at the same time?”’
asked the British newspaper The Observer in adlatitled ‘Luxury without the guilt’. The
clarification came immediately aftettt’s no longer an impossible combination ... in the
Lake Nyasa’'s most gorgeous corner, Nkwichi Lodge twe Manda Wilderness project have
together assumed a prominent role in the counftzambique’s] tourism renaissance’.
Briefly put, in 1994 two British brothers developad idea for creating a tourism
venture that would help ‘local communities’ in doedistern Africa. They mobilized private
investors who were willing to invest $500,000 U.8. the project. Their idea was
materialized in 2001 when they established a lanly¢he pristine andntouchedVichenga
Nkwichi beactf located on the shore of Lake Niassa, in the larges least populated
province of Mozambique — Niassa. The Nkwichi Lodgsurrounded by an idyllic landscape
that is part of the Manda Wilderness Area — a peiyainitiated conservation region of
120,000 hectares. As advertised in the organisati¥viebsite, ‘the Manda Wilderness
Community Trust works closely with Nkwichi Lodge &nsure local communities also
benefit from the growth of responsible tourism e region” The Nkwichi Lodge is cited
worldwide as an example of good practices in tooriBxdeedjt was announced the winner
of the Virgin Holidays Responsible Tourism Awards008 for best small

hotel/accommodation in the world. ‘When the togrisdme here’, one of the managers of the

http://www.guardian.co.uk/travel/2006/may/14/ecotem.observerescapesection?page=all, accessed
November 2, 2009.

% In the Chinyanja dialect spoken in the regimthenga nkwichineans 'squeaking sands’. Nkwichi

is an onomatopoeia that imitates the sound made whe walks barefoot on the white and thin sand
of the beach; ‘It makes’, a resident of the villaged, ‘a sort of “nkwichi, nkwichi, nkwichi” sound

So we started to call it Nkwichi beach’ (conversatwith Mbueca resident, April 6, 2008).

% http://www.mandawilderness.org, accessed OctoBe2@09.
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lodge told me, ‘they already know about our comrhudevelopment work. Actually, many
come because of thdtThe activities offered to the ‘guests’ include @aimg on the lake,
snorkeling, and guided walks to the ‘community depment’ projects and nearby villages,
particularly to Mbueca. | questioned the Britishtio@al in charge of ‘community
development’ policy of the lodge about the impauftyisiting the village of Mbueca on the
tourists. She said: ‘The impression tourists baftgr visiting the community is positive. But
most of them are surprised by the fact that theysar well received by the villagers when
they live in such shortage conditions; it's likekaof resources on one side, but smiles and
tenderness on the other side’.

According to the ‘local’ authorities, Mbueca hasward 750 people. As the main
‘community’ attraction, the village does not havectricity, mobile telephone networks, or
flushing toilets; households rely on firewood faoking, and candles and paraffin lamps for
light. The village is not accessible by road, obly footpaths. The closest road is at the
Manda Mbuzi village, a two-and-half hour journey topt. Farming, fishing, and tourism

jobs are the main economic activities in the vilag

* Interview with management staff of the Nkwichi Igeg April 12, 2008.
® Interview with management staff of Nkwichi Lodderil 17, 2008.
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Figure 21 - Diagram by the author.

Figure 22 — Nkwichi Lodge (figure from the
lodge’s Website,
http://mwww.mandawilderness.org/gallery.php,
accessed June 1, 2009).

Figure 23 — Dining area of Nkwichi Lodge
(figure from the lodge’s Website,
http://www.mandawilderness.org/gallery.php,
accessed June 1, 2009).
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Figure 24 — Mbueca resident who asked to be
photographed (photograph by the author, April
13, 2008).

7

The inclusion of the village of Mbueca and its desits into the tourism realm is also an
outcome of a major ‘developmental’ vision. The Mamlilderness Community Trust, which
is registered as a British charity organizationrksan partnership with Nkiwchi Lodge ‘to
protect and manage a 120,000 hectare communityvees® the shores of Lake NiasSa'.
This green areais funded by several other entities such as thed®lecooperation
department based in Lichinga, the capital of Niges&ince, and the non-for-profit African
Safari Lodge Foundation. Besides Mbueca, the redmmn tourism and conservation
encompasses other fourteen villages with a totpuladion of around 20,000 people. As a
mandatory requirement, each of the villages hadréate a ‘community’ committee that is
linked to an all-encompassing alliance nanidoji. Umoji ‘means “As One” in the local
Chinyanja language of Lake Niassa [, and is] a ftema of community association originally
aimed to organising villagers’ involvement in [thefanda Wildernes$’conservation area.

® http://www.mandawilderness.org, accessed Juné1d).2
" http://www.mandawilderness.org/community _projectoji.html, accessed May 18, 2010.
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The president of the aggregated commitieeoji is theréguld® of Manda Mbuzi village, and
its treasurer is the British national in chargé&fvichi Lodge.

The homogenizing representation of Mbueca and therdourteen ‘communities’ for
meeting large-scale organisational requirementsdcoat be better expressed than through
the name chosen for the all-encompassing comn{ifiaseOne’). The implied meaning is that
all the fifteen villages ards if they all areOne consensual and participatory entity that, as
the Manda Wilderness Website mentions, ‘now hagemover their own futures’.Yet, as
Rahnema (1992: 182) noted, ‘The attempt to emp@eeple through the projects [driven by
external regimddgs always an attempt, however benevolent, toapsthhe personhood of the
participants. It is in this sense that we argud tempowerment” is tantamount to what
Foucault calls subjection’.

Figure 25 — Map of ‘Manda Wilderness Community ConservatAmea’ at the Nkwichi Lodge’s
office (photograph by the author, April 12, 2008).

8 In Mbueca’s region the most common expression tsedfer to the individual recognized as the
‘local’ authority isrégula.
® http://www.mandawilderness.org/community _projectoji.html, accessed May 18, 2010.
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The Tourists?

In April 2008 | came to Mbueca to record the peticgs of the inhabitants about
tourism in general and the tourists who visit M@t particularln the village, | tried to
convert informal conversations into debates arotmagism. However, this proved to be a
difficult task. Each time we engaged in the topgie Mbueca residents opted to speak of
donors (‘doadores’). The word ‘tourist(s)’ was missing @ur conversations. Despite my
efforts to provoke and induce the use of the wtrdy persistently used the ‘development’
category. ‘We used to be visited’, the man in charvfithe only store in the village said, 'by
donors from the entire world: from Europe, Asia, éfina..."° Days passed without any
reference to the tourists.

The reason for this intriguing phenomenon becanmearclollowing a personal
experienceas a tourist On one occasion | asked a group of people foreem@m who could
show me the village. They then called a man whmthiced himself with the English version
of his (Portuguese) name. He was my guide for thé three hours on a tour into shortage,
need, and potentialities for ‘community development

| was first led to the health clinic. My guide eajoled that it was built in 1986 by
Catholic priests. However, in 1994 they were tdidttthe church could no longer support it.
‘It was when our régulo asked the government td,fand provide funds to hire a nurse and
purchase medicines’, he said. No one was in the clinic. | was told tiw nurse in charge
had to leave, as he does every three months, tmeeicines from the town of Metangula.
After twenty minutes of touring the clinic, we webntvisit the Anglican church. It is the most
prominent building in the village. It is locatedan elevated area, allowing a panoramic view
of the village and the Lake Niassa. Despite the pamatively improved condition of the
church, 1 was introduced to some of its limitatiosigch as the ‘unbelievably hot temperature
that it gets to when it is full of people attendithg mass’'When we finally left the Anglican
church, another man spontaneously joined us fordgkeof the tour. He was not born in the
village, but in Mocimboa da Praia. However, he ad&i®d himself a ‘local’ because he had
been living in the village for twenty-two years. M@s the director of the school at Mbueca,
which was our next, and last, destination. Wheramw®ed there he recounted how the school
was built by the ‘local community’ with materialsch money given bylonorsand by the
British NGO Manda Wilderness Community Trust. ‘How€, he said, ‘the school is still

incomplete. The doors were our most recent imprargnmade possible only through the

19 Conversation with Mbueca resident, Mbueca, AprJo8.
1 Conversation with Mbueca resident who was act&par guide, Mbueca, April 11, 2008.
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money given by donors. But we need more supporpravide better conditions for our
children. The urgent needs now are for chairs an@pair the floor'? During the visit | was
silent most of the time. The director of the schgave a formal speech as a standard
presentation. Later, he guided me to his office kindly asked me to sit on a chair in front
of his desk. He asked me to fill out the ‘Visit@sok’ (Livro de Visita}, as if | had just seen
an art exhibition or a monument. One of the columhthe book — titled ‘Observations’ —
was full of English comments made by previous @rsit such as: ‘good’, ‘keep up the good
work’, ‘thank you for showing us the school’, aralfsrth. Moreover, some of the comments
ended with a number preceded or followed by a nawgetymbol (i.e., ‘US 80’, ‘50 €).
After | had filled out the ‘Visitors Book’, withouhaving written any number under the
column ‘Observations’, | gave it back to him. Baeh he slowly gave it back to me and
repeated something that he had already emphasizedychis presentation: ‘the donors used
to support us’. At that moment | realized somethimaf later became extremely obvious and
was confirmed throughout my permanence in the gallavhenever the Mbueca residents
talked aboutlonors they were referring to (those whom | considetedyists However, this
finding raised a new basic question; why have peaplMbueca adopted such a category
(donorg among the range of other categories? In othedsyowhy have they attached such

signification to ‘tourists’?

12 presentation made by the director of the schodmieca, Mbueca, April 11, 2008.
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Figure 26 - The school of Mbueca (photograph by the autApril 11, 2008).

Canhane

In February 2008, at the peak of summer, a fourelvdeve vehicle transporting two men
crossed the village of Canhafat high speed. At that moment, | was seated dmselady
who was peeling canhu fruits.We were relatively close to the trail that divid@anhane;
hence, we were literally immersed by the heavy alotired dust left in the vehicle’s trail.
The just-washed and still-humid canhu fruits becameered by the dirt from the road, as
were we. | followed the car with my eyes and sagvahildren who were playing on the road
run away from it in a frightened way. The vehiclbimke lights did not light up at all, even
as chickens and goats scampered out of its wayetUpsthe careless behaviour of those
aboard the vehicle, | muttered angry words. In &=t} the lady next to me kept her calm and
told me: ‘If they are going in that direction, thesll be staying at the Covane [Lodge]. They
might come here to visit the community. [She smitedhe] Maybe you can tell them directly

13 Canhane is around 2,000 kilometers south of Mhueca

14 Canhu is an important drink in the region. It iada from the fruit (marula fruit, in English; or

Scelerocarya birreain latin) of a sacred tree callégdlanhoeiro The fruit is seasonal and ripens
between January and the end of February — it ksra&dl round shaped fruit (green in color when
unripe) that ripens to a yellow color.
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what you just said, in Canhane’. | asked her th@®ut why would these recklessly
disrespectful people want to come here, away frowir tair-conditioned car, to visit
Canhane?’ She spontaneously answered me: ‘bedamiseurists furistag want to see what
the community is doing with their mone¥y.

She gave me a key to decode the meaning that the Yewrists’ carries with it in
Canhane. The ‘tourists’ were informed as a sodudfitors —verifiers As Rottenburg (2000:
143—144) made clear, after the first and seconplssté ‘development’ aid projects (design
and implementation, respectively), there is a neglithird step in order to make sense: ‘the
effects of the planned interventions have tovbsgfied. This activity is usually undertaken
by what the author called ‘experts’; that is, ‘tada charge of designing and implementing
schemes to reform (transform or develop) socié&290Q: 145). What is interesting is that this
‘developmental’ function (toverify) and its professionals (the ‘experts’) are viewad
Canhane as included in the category of ‘tourists’.

The majority of the residents apprasiehaving tourism activities in the villagé When
they were asked why, the typical answers | got wéyecause the tourists support the
community’; ‘because it brings benefits to the commity’; ‘because the tourists’
contributions are to help the community’; ‘becatmarists assist the community’. Therefore,
her response represented a generalized phenomente ivillage; that is, the discursive
practice that converts the visitother into ‘the tourist’ conveys the Canhaners’ normativ
significations: the category ‘tourist’ embodiesagent of ‘community development’.

Especially among the fishermen who live in the lowart of Canhane, on the banks of
the Elephants River, the lodge is called ‘Helveiastead of Covane (Community Lodge).
Such connotation is also common in neighbourhodldgas. For example, just after | had
interviewed the community leader of the village @fibo, he asked the person who was
accompanying me to help in the translation: ‘| usedee him around [referring to me]. Is he
sleeping at Helvetas [referring to Covane Loddé]7There is a direct and deliberated
association of the lodge, and in particular itsters, with the NGO. Moreover, not even the
repetitive character of the formal appointments@aahaners have in the village with donors,

!> Conversation with Canhane resident, Canhane, Babfif, 2008.

16 As | will approach in the next chapter, | do noppgort the idea of Canhane asimgle voice There

are different opinions and representations amomth&ae residents. However, this does not mean that
there is not a prominent position on tourism aredtturists in particular that is shared by the mijo

of the inhabitants. This chapter is therefore albloetdominant perspectives — not to be confusel wit
unanimity — in both villages: Canhane and Mbueca.

17 Conversation between the community leader of Caid a teacher of Canhane’s school, Cubo,
October 14, 2008.
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consultants, and/or ‘development’ experts havettedheir adoption of any denomination
other than the category ‘tourists’. Although on maaccasions these ‘development’
professionals only stay a couple of hours in tlage, they are still considered ‘tourists’.

In the case of Canhane, the dominion of ‘develogimsriransferred to the sphere of
leisure activity (thedonor is called atourist), while in Mbueca the reverse happens (the
tourist is called adonor). Both discourses are important because theya@rpassive; that is,
they inform practice. Fundamentally, a social socgeperspective from anthropology implies
observing what people do and say and use theiga@aés to understand it. Where do these
conceptions come from? How do they relate with‘ghace-in-the-world’ (Ferguson 2006)
that Africa come to occupy in the new global order8um, what do these two cases — which

seem to counter each other — tell us?

The Category ‘Tourist’
According to James Buzard (1993: 1), the word f&iuis a late-eighteenth-century coinage
especially used for those touring areas such aBrksh Lake District. Robert Aubin (1944
334) confirmed this, attesting that the word wastly planted in the language in 1780 with
the announcement of a poem called ‘Ode to the Gesfithe Lakes in the North of England’
written by an anonymous poet. In particular, frdme time of the formation of a ‘tourism
social science’ (Nash 2007: 1) in the 1970s thexe been an effort expressed in many
research reports, scientific articles, state iastihs, monographs, and tourism literature to
achieve a universal concept of what constituteg ‘tburist’. However, since German
sociologists’ (Knebel 1960) attempts to define ‘therist’, inconsistencies can still be found,
and none of the generalized conceptualizationdbkas widely adopted (Cohen 1984: 374).
‘Despite its relevance to people almost everywharghropologists have had a hard time
defining tourism’ (Cohen 1974; Nash 1981, in Ster2001: 265), and as Crick noted, a
‘fundamental uncertainty remains — namely, abouatvehtourist is’ (Crick 1989: 312).

| believe that the ambiguity that surrounds theversality of its meaning is due
principally to the inconsequent task of defininglstluid figure in the present era, which is
characterized by the end of pre-allocated andcstaterence groups (Bauman 2000: 7). The
high-dynamicstage of modern society calls for a rethinkingcohcepts in an attempt to

frame their stable meanings. As Hall (1996) hasiedgwith regard to ‘race’, a concept can
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be attached and detached from so many differeneplaroups, and ideas that it operates as
a free-floating signifier (Dixon and Hapke 2003314

The purpose of this section is not to contributeatquniversal) definition of what
constitutes ‘the tourist’. Rather, this chapterraddes the emerging dedifferentiation of the
meaning of ‘tourist’. The world is now dominated ibfinite exchanges of symbols, peoples,
values, images, goods, and narratives, leadinghéounbinding of processes that define
contemporary social life. Using Urry’s own wordpoStmodernism involves a dissolving of
the boundaries’ (Urry 2002: 74). Therefore, theéase of interwoven proceedings and the
disintegration of clear borders between what wesvipusly differentiatedsocial activities
have led to the reproduction of categories of @gtiMcCabe 2005: 87) that express, reflect,
and reproduce dedifferentiation. It is in this setisat, regardless of whether it is labeled as
‘late’, ‘post’, ‘second’, or ‘liquid’, modernity assts in the emergence of new kinds of
dedifferentiatecthers

Considering that, what is important is not so miled universal definition of the
‘tourist’, but what the category represents in eliéint contexts (what it incorporates and
excludes) and, particularly, what it camouflagdse principle behind the classification of the
‘donor’ in Mbueca and the ‘tourist’ in Canhane infs the way in which definitions of
reality are constituted and maintained throughJistic processes (Berger and Luckman
1966). The rhetoric of ‘donor’ and ‘tourist’ muse ldeconstructed and attention paid to
whose voices are speaking and whose interestsearg berved (Cox 1995). Following this
line, 1 suggest that behind the speaking subjeotiscourse expressed at t@ssrootdevel
lies a fundamental truth: ‘local communities’ habecome producers of tourism and

‘development’.

The Roles of Discourse

Through resorting to the subject of madness, Midfmlcault (1972: 32-33) considered
discourse as ‘the interplay of the rules that mp&ssible the appearance of objects’. For
Foucault, discourse makes its objects through meéulisocial interaction. In this sense, we
might think of discourse as a material practicavinch we make sense of the world, shaping
our perceptions of social relations. The Foucauldaploy of the term encompasses not
only communicative practice, but also the ideolabgystems that animate the structures of

social practice; that is, discourses shape the wayshich we apprehend the world (are
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prescriptive) and exist to express certain realitie accordance tdigher ideological
principles. However, thesegher effects are neither homogeneous nor static, asoaieties.
Michel Picard (1996: 165), for example, noted i@ meaning associated with the Balinese
expression for ‘touristic culture’b(idaya wisatp has shifted from identifying a threat to
Balinese society to describing a positive featuranodern Bali. As Ferguson (1994: xv)
clearly confirmed: ‘discourses have important aadyweal social consequences’.

However, language as discourse is limited. Thatoisay that by disciplining our
thinking, language includes certain possibilitiékmowledge — generating certain realities —
but also exclude others. Discourse constructsats @onventions by constituting frameworks
of sense-making, producing meanings and makingesein®ality through the way it rules in,
or rules out, certain ways of thinking (Fairclouy992). Therefore, the important question
must be: ‘what was being said in what was said@ufault 1972: 28). Scholars have pointed
out that in order to understand discourse as aalspcactice, it must be examined in the
commonplace occurrences of everyday life (Marst®891 439). It is this latter suggestion
that | want to grab hold of by adapting Foucauifigestion to the main topic of this chapter:
What was being said when the Mbueca residentsreefe¢o the ‘tourists’ as ‘donors’ and the

Canhane residents referred to the ‘donors’ asistsi?

‘Discourse of Development’
Categorizing thevorld and its constituents through language and worda isssential feature
of the legitimation of knowledge. Some years adee Mozambican president Joaquim
Chissano held a rally in the northern city of Namapin which he presented the ministers of
his government. His speech was made in Portuguate direct translation to the regional
dialect Emakua. After he presented the ministezuture, the translator hesitated, and said:
‘he is the minister of fun’ (Couto 2005: 128). Talesence of equivalence is not an outcome
of a minority of the dialect Emakua, but anotheywéinterpreting the world and, in turn, of
producing and maintaining different forms of knodgde: words are essential tools in our
conception ofvorlds

To understand the meaning of words one has firsbtsider them to be the words of
someone, informed by significations brought bytbatext in which they are applied. Words
are agile ingredients of language appropriatederdtfitly by people, fundamental to the

construction of social reality (e.g., Gergen 19Bjllips, Lawrence and Hardy 2004)he
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categorization of ‘tourist’ as ‘donor’ (Mbueca) andonor’ as ‘tourist’ (Canhane) thus
reflects the world-as-it-is (re)presented by theaiers. More precisely, the use of one word
to encompastourists anddonors the intertwining character of their meaningspinis the
way the speakers make sense of, and/or performydhd in which they argart of.

Many authors have noted that the power of the ‘libgweent industry’ (Fisher 1997)
rests on a historically produced discourse (e.gcoBar 1988; Ferguson 199ybois 1991).
Indeed, the ‘discourse of development’ has emerffetn the worldwide political
rearrangement that occurred after World War II.rEsiace the postwar transformations, the
‘development’ institutions have elaborated andwated a particular discourse that justifies
and legitimizes ‘development’ interventions. In tiew of many critics, the ‘development’
apparatus identifies ‘problems’ resultant from dealized way of progress, which in turn
requires the intervention of ‘development’ agendies., Ferguson 1994; Rahnema 1992)
that assume the ‘technical’ solutions to the ‘peots’ that they produced. James Ferguson,
for example, has demonstrated how the ‘discourseledelopment’ has constructed the
African country of Lesotho as a particular kind abject of knowledge that validates
‘development’ interventions (Ferguson 1994). ArtUfscobar has exemplified how the
‘development’ knowledge organized the constructbthe problem of hunger in the ‘Third
World’, with a particular focus on Colombia. He éiped how some institutions utilized a
set of practices in the construction of this prable such a way that they could control
policy themes, enforce exclusions, and affect $aeiations (Escobar 1988k the same
way, Luis Avilés has shown how institutions devotedinternational ‘development’ have
created a discourse that influences the condutttedEpidemiological Profileof ElI Salvador
(Avilés 2001).

The ‘discourse of development’ generates a straatfiknowledge, and by that shapes
the ways in which theealities are perceived and defined. The institutional $tmec of
‘development’ and its globalization through poliagd funding mechanisms have produced
and consolidated the types of legitimate knowledgeand for ‘development’ all over the
planet. This perhaps explains the apparent homdageofe'development’ thinking and why
many ‘development’ researchers accept standardizsmcheworks of representation as
applicable across diverse geographies and culfarads. In some cases the ‘development’
knowledge has become globalized in such a wayithads achieved the characteristic of
popular ‘world opinion’ — Africa as ‘Third World’'si one such example (Escobar 1988). The
reproduction of this discourse produces knowledgeimv a narrow framework. As the

Mozambican writer Mia Couto said, ‘Africa is stiéen by the world as an exotic place, of an
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elder telling stories close to a fire, of the widsrof the witchdoctors’ (Zanini 2008: 3t5).
According to Couto, these images and the assocedtsorizations of Africa ignore fifty
years of independencies, urbanization, industatibn, and the emergence of some of the
most energetic metropolises in the world. The diabaon of such images means that
‘Africa’ as a category ‘enters Western knowledgel amagination ... through a series of
lacks and absences, failings and problems’ (Ferg@606: 2); ‘where a “traditional African
way of life” is simply a polite name for povertyib{d.: 21); and so, ‘Africa’ acquires the
attribute of a ‘developing’ case seeking a ‘develept’ solution. The obvious problem here
is that such images do not just distort so@ality: they also shape it. More fundamentally, it
is in these terms that ‘Africa’ becomes a discigsand imaginativeeality within which, and
according to which, some people live.

The concept of ‘“Third World’ — introduced into theerature of the social sciences by
the French economist and demographer Alfred Samd9b2 —is now a term of reference
that is appropriated by the ‘discourse of develapimdhe original meaning of the concept —
used by Abbé Sieyes (1748-1836) to signal the eemery of thebourgeoisieas a political
force in the eighteenth century (Mintz 1976: 37#)was then converted into new
significances, essentially expressing shortagegpyvexotic, andunderdevelopmeniThe
concept and its new meanings have spread as #ofisticonstruct and have become an
omnipresent reality. Discourses, as Edward Said§)L8oted, are not innocent explanations
of the world. They are a way @forlding (Spivak 1987), of appropriating the world through
knowledge. Wide-reaching connotations of Africa Bsird World’ have thus induced and
legitimated the interventions of ‘development’ ihgions in order to resolve the problems
that the (working) concept brings with it. As Mowtio and Munt (2009: 371) confirmed, ‘in
itself the Third World is a socially constructeddactontested entity that is inexorably related
to development’. In this view, the so-called ‘ThiMd/orld® ‘is being swept by a
nongovernmental, associational, or “quiet” revalntthat at least one analyst believes may
“prove to be as significant to the latter twentieémtury as the rise of the nation-state was to
the latter nineteenth century” (Salamon 1993, ishEr 1997: 440). Moreover, it was in this
line of thought that James Ferguson (2006) wroteuthe advent of, what he termed,
‘nongovernmental states’ in Africa.

Once, | met a Mozambican man in the town of Tih@vemo spontaneously brought up
this topic. He was in his early 60s and had spetgcade working on HIV/AIDS prevention

18 portuguese in the original.
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programs with international NGOs. He had receniligched his professional activity, and he
was now selling fishing materials for a companyMaputo. His geographical market was
mostly confined to villages in Gaza province. Causntly, he came often to Tihovene
because of the high concentration of fishermenha groximate village of Cubo. He also
used to visit Canhane at least twice a year; moeeigely, he went tdlkovene close to the
Elephants River in the jurisdiction of Canhane, whé¢he majority of the Canhaners’
fishermen store their materials. One night, wheva$ sharing a table with him at the kiosk
Paga Logo ao DavidPay Immediately to David) in Tihovene, he told rfk@r Mozambique,
the global alarm about HIVs[dg in the country is useful, because it allows theney to
continue coming in, and so it's useful to maintairch awareness, because it's a sort of
business, an export busine§5He looked at me, while | tried to show him my iesr
without saying anything. ‘I know what I'm talkingbaut’, he continued, ‘I'm not inventing
anything, I'm just saying the obvious and what mgfessional experience taught me: the
poverty of the communities, developing them, hajpihem, etc., are convenient resources
that are being promoted because all these are dasgg, and make money from it. That’s
why we are Third World, and that’'s why it's convemi for some people that Mozambique
keep being Third World’. Wherever | was | used torg a small notebook with me. It
revealed to be the most important research instmtgnadlowing me to record conversations,
comments, ideas ansignificanceshat revealed themselves to be important aftersvai2b
you mind if | write down now what you just saidl’doing a study in Canhane about
tourism’, | asked him as | took the notebook ouimyf pocket. ‘No problem, no problem’, he
said, ‘but what I'm telling you everybody knows.dDyou read the last book of Mia Couto?’
He was referring to the novel ‘The Last Flight leé tFlamingo’ © Ultimo Voo do Flamingp
where through a labyrinth of personages, eventsstories the Mozambican author provides
a subtle look at emergent Mozambique nationhooddas a new and broader post-colonial

order. Here is an eloquent passage from the book:

We need to show the population off in all its hungied with all its contagious diseases
. our destitution is turning a good profit. To live a country of beggars, it is
necessary to uncover our sores, expose the prmogriodines of our children ... This is

the current order of the day: gather together yearains, make it easier for the disaster

19 Conversation with the seller of fishing materidl)ovene, February 12, 2008.
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to be seen. The foreigner from outside, or fromddyeital, should be able to appreciate
all the wretchedness without sweating about itneh (Couto 2004: 56).

Mozambique is part of the ‘“Third World’ frameworkhe country was under an international
embargo in 1983, which was only lifted after it egpl to join the World Bank and the
International Monetary Fund (IMF) in 1984. This wag time when Mozambique started to
benefit exponentially from international donatiofe country was pressed down by a deep
economic crisis due to the civil war (1975-1992ntiUthat time independent Mozambique
had never authorized the presence of internatid@Ds. However, in 1984 the United States
of America demanded that two NGOs — Care and W©idibn — be authorized (Hanlon and
Smart 2008: 35). Over the next five years, 180rimagonal NGOs were established in
Mozambique (Hanlon 1991: 207). Since then, when®dezambique resisted adopting the
internationally driven policies of structural adjment largely imposed by the World Bank
and IMF, it suffered more international embargesesh as in 1986 when all humanitarian
food supply was stopped (Hanlon and Smart 2008: B&)put in another way, the ‘needed’
aid flowed only as long as Mozambique agreed tetaot economic and political policies
imposed by the ‘North’. This situation has led tee tinstitutionalization and increasing
professionalization of ‘solidarity’ in the countryt rooted the ‘aid-dependency model’
(Moyo, 2010) in almost every domains of the natidnd so, Mozambique became a donor-
oriented world of ‘development’ reforms, programasd projects. The Mozambican Prime
Minister Luisa Diogo confirmed this more recentlylozambique has been helping itself
through its integrity in the implementation of thieternational] reforms, programs and
projects ... [but] we need more resources [donatidmsjontinue presenting good results’
(Anon 2008)%° Indeed, it is in the interest of some countriebeccategorized and ranked as
‘developing’ in order to justify claims for ‘devgdment’ support, just as it is in the interests
of institutional donors to represent them.

Since 2004 more than half of the Government AnrBiadiget of Mozambique is
coming from foreign ‘development’ donors, interoatl organizations, and governments —
known as the G-19. Their contributions attest ® lieavy dependence of Mozambique on
international donations and in turn show the inflees foreign ‘development’ institutions
have in the country. The presence of institutiodahors (or ‘partners’ as they are also
commonly called) is so marked that the governmént¥lozambique publishes an annual

2 portuguese in the original.
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evaluation report on the ‘performance of the pastfé in which they are classified
according to a chartstrong donors have more than thirty pointsediumdonors have
between twenty three to twenty nine points; andéhwith less than twenty two points are
consideredveakdonors??

No wonder then that the ‘local communities’ in MoH#zque have adopted and
appropriated for themselves the ‘discourse of dgwakent’ as a way to be included in the
network of globalexistence The ‘industry of aid’ has become the main rulifogce in
Mozambican society, therefore spreading the idéds dominance all over the country and
shaping the discursive production. In this veibelieve that the similarity between the words
previously quoted by the Mozambican Prime Ministed the discourse formally spoken to
me by the director of the school of Mbueca (‘But meed more support to provide better
conditions for our children’) is more than a simgleincidence. In truth, these are words
informed by the formative ‘discourse of developmenat has been institutionalized in the
country’s post-independence regime, particularly thre last two decades. ‘Donors’
(doadore¥, ‘human-animal conflict’ ¢onflito Homem anima| ‘capaciting’ Capacitacag,
‘community  participation’ articipacdo comunitariz ‘community development’
(desenvolvimento comunita)joNGO’ (ONG), ‘partners’ parceiro9, ‘local development’
(desenvolvimento locgl‘facilitators’ (facilitadoreg, and ‘poverty eradicationefradicacao
de pobrezpare just some examples of terms that are pafteotommon discourse in many
of the remotest villages in the country. Some asthare concepts expressing problems;
others are simply working concepts. However, theeagh and inclusion of such concepts,
obviously strongly reliant on ‘development’ instittnal support, into all the domains of
Mozambican society exercise constraint upon otleem$ of discourses and, thus, other
forms of knowledge (Foucault 1972: 219). The systefnrules that emerges through
discourse is said to be responsible for the orgahizays of using concepts, of referring to
objects and people, and of thinking in strategiziag-Bone et al. 2007). It is this character of
producing normative orders of knowledge that esghbs a dominant construct of ‘reality’,
defining the problemsand theirsolutions To put it simply, the new concepts that are now
part of the common rhetoric in all of Mozambiquergavith them meanings in which the

‘development’ ideology is the legitimate framewdok handling them.

L Online publication of the Mozambican jour@lPais
http://www.opais.co.mz/index.php?option=com_corésidw=article&id=6315:governo-considera-
medio-a-fraco-desempenho-dos-doadores&catid=38om@a&Itemid=181, accessed June 3, 2010.
2 Journal O Pais, May 9, 2008.
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Discourses do not only make possible certain waysioking, but also certain ways of
acting and being (Philips, Lawrence and Hardy 2@8B). By adopting the ‘discourse of
development’, ‘local communities’ are making a demm about, using Zygmunt Bauman’s
(2000: 173) expression, ‘being and nothingnessit th, ‘local communities’ are reaching a
position in the new global inequality order by lpithe representatives of the antithesis of
modern societies: ‘underdevelopment’. However, ¢has an existential price: by
accomplishing inclusion via their adherence to ‘thiscourse of development’, the ‘local’
reality is transcended and reified in accordance to tee€pment’ rationality, which in
turn is extended to the crux of the ‘communityioaglity itself. The members of the ‘local
communities’ become, as Mia Couto put it, ‘thoseovdok to a mirror that was invented by
others’ (Zanini 2008: 30%®

The ‘Development’-alization of Tourism: Developmentourism

‘Development’ strategies based on tourism are wewgh part of the neoliberal plan (Smith
and Duffy 2003: 137). Faced with a contemporarylevouled by consumption, in which
every matter is subject to the same principle @fl@ation as all other items of consumption,
‘local communities’ commodify theiunderdevelopmendlistinctivenessn order to place
themselves in the global consumer market. Tourismrges ashe proper vehicle for that
purpose. For the sake of this argument, let menatuthe village of Mbueca.

When | first arrived in Mbueca, thexternal positive image of ‘responsible tourism’
that floated over the region hid conflicts, part&ly between the Mbueca residents and the
managers of the Nkwichi Lodge. ‘The donors come lbmcause of us: they want to help us,
not the lodge at the beach. They must not interiiereur relation with the donoré? an
inhabitant of Mbueca said to me. The origin of thearrel can be traced back to when a
group of ‘donors’, after visiting the village, prised $820 U.S. to the population. When they
returned from the village tour, they delivered theney to the managers of the Nkwichi
Lodge. However, ‘that donation never arrived hé@iteey [the managers of the lodge] kept it
for themselves at our expende'one of the brothers of thegulo of Mbueca said. On the
other hand, the British national in charge of themmunity development’ policy of the
Nkwichi Lodge argued: ‘if we give that money didgcto them [Mbueca residents], it will

% portuguese in the original.
4 Conversation with Mbueca resident, Mbueca, Agil 2008.
% Conversation with Mbueca resident, Mbueca, Agil 2008.
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never be used to improve the school and the chwricith was the tourists’ wish. They have
to present to us first how, and on what, they idtem spend the mone$’. The lodge then
assumed the powerful position of intermediate anerbetween the ‘donors’ and the ‘local
community’.

However, the supposed dispossessed entity ingtatian (the ‘local community’) also
showed its power attributes through its abilityntegotiate its position (in tourism) by using
the authority of ‘development’. ‘We now want to leamnore fathers... two fathers¥, the
régulo of Mbueca said to me. He was referring totlaer investor in tourism with whom he
was negotiating. At the time when | was in theagh, | was told that an Italian man who had
been living in Maputo for five years was invited baild a lodge on a beach within the
jurisdiction of Mbueca. This was also part of thgoing animosity. ‘We know’, the brother
of theréguloinsisted, ‘that the Nkwichi Lodge doesn’t like th&ihey want to be here alone.
But the new lodge will be better for us becausewiit bring more donors and more
development to our community. We are the ones ve®al rsupport, not themi¥

Mbueca thus exemplifies how the halo of ‘(underiepment’ in tourism can
reproduce a complex relation of power among thendds (ouristy, the lodge, and the
‘local community’. However, it also shows how thiagement of tourism as a potential

‘development’ tool and the ‘discourse of developthére., ‘... more development to our
community. We are the ones who need support’) canued and appropriated as a
grassroots strategy within a consumption-driven framework. dther words, the ‘local
community’ of Mbueca has obtained its (tourism)ueaby self-consciously representing a
‘development problem’. The authority of the ‘deyaieent’ ideology is used by, and within,
the producers of tourism (including the ‘local coomty’) as a legitimate competitive force.
Therefore, the important point is that the deddfdrated combination of tourism and
‘development’ morals allows the materializatiortloé ‘underdevelopmentness’ quality of the
‘community’ on themarket The discursive practice of referring to ‘donaas’ ‘tourists’ is as
much a strategic representation ‘from below’ (Reb2001: 846) as a reflex of the tourism
and ‘development’ order in which Mbueca has beawega. Such representation forms part of
the hegemonic strategies of establishing senseamuol of the visitomther, in accordance
to the interests of the tourism and ‘developmentuistry, as well as those of the ‘local

community’.

% Conversation with one of the supervisors of thevidki Lodge, Mbueca, April 17, 2008.
" Conversation with theégulo of Mbueca, Mbueca, April 15, 2008.
8 Conversation with Mbueca resident, Mbueca, Agil 2008.
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As in Mbueca, this postmodernist facet of what Il cevelopmentourisnis also
characteristic of Canhane, and is expressed, arotiegs, through their representations. A
South African consultant who did research in Caehian2005 wrote: ‘many people in the
village [Canhane] reported that they had seen dtauin the village over the past week’
(Spenceley 2006: 113). The consultant was hostéldeaCovane Lodge the month prior to
the interviews. She stated that, ‘none [of the igtsirduring that period] had undertaken the
village visit. Therefore it appears that estimdtem villagers were exaggerated’ (Spenceley
2006: 113). Who were thosavisible ‘tourists’? | believe she was one of them. What did
not realize was that the Canhaners were includergahd other ‘development’ experts, who
visited the village during that period, into theteggory of ‘tourists’. In this sense, the
Canhaners invert the perception held by the Mbuesalents; that is, for the inhabitants of
Canhane the ‘donors’ (and all professionals assatiaith the ‘development’ sector) are
‘tourists’. In the same way, on the beginning oft@ber 2010 | was told by the staff of the
Covane Lodge that, ‘lots of tourists will come heext Tuesday: it will be a busy time for
us’?® People in Canhane were also commenting on it.dByebefore the ‘tourists’ arrived |
met the driver of the Covane Lodge’s truck at loside, and | asked him about if he knew
exactly who they were. ‘Yes’, he said, ‘we alreaklyow them: they are a group of
consultants from the NGO Technoser¥eHe added later, ‘it's a group of tourists that kor
on the relation between the lodge and the commuritgy come here to help the
community’.

As in Mbueca, the ‘community-based tourism’ projec€anhane gives evidence to the
way its inhabitants have adopted and put into pradhe principle that their tourism value
lies on their beingpotentialities for ‘development’ In both villages, ‘community
development’ is the legitimate tourism product. Therefore, its membarse the
(‘'underdevelopmental’) nature that has constitutesin as ‘hosts’ to attain a position in the
global tourism market: they capitalize on thederdevelopmentatalue of their tourism
constituency. What | suggest is that ‘developmehtuld be seen dbke structuring element
of the modalities of tourism in Mbueca and Canhatheis something that has been
incorporated into them and not something that sandside of them. In these modalities of
practice, tourism and ‘development’ operate sidesiole, share the same vision and goals,

and are therefore both perceived by the inhabitastaindifferentiated. Moreover, this is

29 Conversation with a group of employees at the @euadge (the manager, the security guard, and
a servant), Canhane, October 12, 2008.
%0 Conversation with the Covane Lodge’s driver, Caieh@ctober 13, 2008.
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explicitly and strategically manifested through ithéiscursive representations of the
‘tourists’-othersas protagonists of assistance.

The meanings of aid attached to the word ‘donoMioueca and ‘tourist’ in Canhane
are compatible with the interests of the inhabgaoftboth villages; it involves the disposing
and manipulation of representations in favour oé’srown context. If it is true that the
involvement of ‘developmentin tourism is to a certain degree a response toeiigting
consumer expectation and to a macroeconomic otigen, it is also correct to say that this
depends on the protagonists of the encounter afjridesrootslevel. Their actions, which
show a strong commitment to the ‘developmetization of tourism, foster the means by

which tourism becomes dedifferentiated in theilagés.

Dedifferentiation between Tourism and ‘Development’

In theory, the dedifferentiated character of tauri®und in both villages is in the spirit of the
present age (Doquet and Evrard 2008: 187). Indgmdt-modernity, it is said, is
characterized by the quality of dedifferentiatian,increasing dissolution of borders between
differences (Lash 1990). In such an unbounded waolthinated by infinite exchanges and
interwoven processes, the present is often regaadeexpressing rootlessness (Smith and
Duffy 2003: 110), and even the idea of home, histdly essential to defining the tourism
experience, is redefined. In this vein, Jean Urliame an example of how the porosity
between the everyday and the elsewhere of holidaysreasing. When he was working on
‘holiday homes’, he met a woman who told him: ‘S&ncmoved into an individual house,
each evening when | come home | feel like I'm ofiday’ (Doquet and Evrard 2008: 187).
She was putting herself in holiday in her everytliey The world has become an infinite
collection of possibilities (Bauman 2000: 61) adiwduals can place themselves in the skin
of ‘tourists’ everywhere, eveat home Her observation then reflects a broader issis;if)

in postmodern societies the borders betwatelmomeandaway, everyday and extraordinary,
settled andmobile are progressively blurring. As the distinctionveeén home and away
began to dissolve, so too the distinction betweerkwand pleasure began to disappear (Lash
and Urry 1993; Rojek 1995). Such mergence has edahbny people to be able to holiday
throughworking This can be clearly found, for example, in thede spend long term
vacations in the ‘South’ volunteering to save argma danger of extinction, work at

orphanages, and built schools. In the ‘modern wlapeing-in-the-world’ (Bauman 2000:
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157) the extraordinary could also mean the everydag as Esman noted in relation to
Louisiana Cajuns in United States of America, imlials can be ‘tourists within their own
culture’ (1984: 465).

All this comes down to saying that where there ohad been a world of structural
differentiation, there is now a world of dediffetiesion, in which the ‘tourist’ is reproduced
in unlimited fields of life. The extension of thperspective has led John Urry to proclaim the
‘end of tourism’ (1995). Historically, scholars leteen accustomed to thinking of tourism
as an external force acting upon a pre-existingeab{\Wood 1998: 223). Urry’s fatalist
perspective is thus justified by the perceptioriha disintegration of ‘tourism’s specificity’
for the reason that everyone is a tourist, all finge, now that tourism is nowhere yet
everywhere (Urry 1995: 148). In turn, the ‘toumgsitnodes of staging, visualization and
experience become increasingly central to othexsaoé social life’ (Wood 1998: 229).

As a consequence of the post-modernist paradighasodn the ‘tourist gaze’ became
partly indistinguishable from all sorts of othercsd practices (Urry 2002: 74). Thus, many
scholars support the view that the distinction leetwthe ‘hosts and guests of tourism are no
longer so easily perceived’ (Halvaksz 2006: 10lyarR for example, noted almost two
decades ago that a blurring of the boundaries legtWeosts’ and ‘guests’ often occurs when
‘tourists’ continuously return to a particular daeation where they have established strong
relationships with the inhabitants. Consequentlgseé ‘guests’ ‘become part of, but not from,
the host community’ (Ryan 1991, in O’Reilly 200383}. As ‘tourism and other aspects of
culture are becoming “dedifferentiated” (Wood 19983), new interwoven modes of
tourism practice arise. Moreover, it is the cragtiof postmodern tourism, partly driven by
economic determination, and the dedifferentiatedratter of its nature that inform the
‘development’alization of tourism; that is, the integration of the ‘demginent’ discourse,
knowledge, and action into the tourism experience.

| knew a person who lived in Tihovene, close to IZare, for seven years. His last job
was supplying water to the town, waking up every dafive in the morning and arriving
home at nine at night. One day he told me: ‘I'nedirof my life. I've an idea for a tourism
project. The project was thought to be implemeihte@, close to the Massingir Dam, but I'm
tired of this. | need to be close to the s&aie said that he knew a community leader of a
village on the northern coastal area of Mozambiglase to the city of Nampula, who could
give him land to implement the tourism businesgc&use you work with tourism and come

31 Conversation with Tihovene resident, October D20
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from Germany, can’t you find aid funds to suppdis?’ he asked me. ‘“You could be my
managing partner, and the main goal would be t@adpcommunity development in the
community of my friend. | would stay there, in tb#ice, while you could be travelling

elsewhere’. The ‘office’ he was referring to wiie lodge which in this way embodied the
merging character of ‘community developmadnttourism.

The way in which ‘development’ and tourism mergentoi each other
(developmentourism) is informed worldwide by thegagement of multiple players. The
private sector, governments, NGOs, media, the ity and the ‘hosts’ all assist in the
creation and promotion of tourism as a ‘developrakmict. For instance, not long after the
tsunami hit the coastlines of the Indian Ocean @adinber 26, 2004, the president of the
Pacific Asia Travel Association (PATA) said: ‘If yovant to help us, book your trip now’
(Cater 2006: 29). Cravatte and Chabloz have shosm $ome French associations use
tourism to support sustainable ‘development’ inuth@rn countries’. Focusing particularly
on the village of Doubou in Burkina Faso, the amhanalyzed the ways in which the NGO
Tourism & Développement Solidaires embraced andmatpractice the feeling of solidarity
between the ‘tourists’ and the inhabitants of thiage visited (Cravatte and Chabloz 2008).
Kate Simpson also gave eloquent evidence aboutuhently intimate relation between
tourism and ‘development’. Focused on a specifap‘gear’ industry — its targets were
young people who took a ‘gap year’ between schodluniversity — the author examined the
way ‘development’ is promoted and sold through rimd¢ional volunteer tourism.
Accordingly, the ‘gap year’ industry creates andrpotes a ‘geography of need’ in which the
‘enthusiastic western volunteer ... becomes the ..ntagédevelopment’ (Simpson 2004:
685). In a broader sense, Butcher and Smith (28d@)essed volunteer tourism in the ‘Third
World’ as indicative of ‘post-development’ politidsased on the construction of (ethical)
identity through the act of consumption, rathernth@n collective politics, progressive
oriented. Finally, to finish this set of examples e return again to my personal experience
in Mozambique, but this time staying outside of dhleit of the ‘local communities’.

I will shortly refer to a music event that | attexdin Tofo in November 2008. As soon
as | arrived to this coastal town in the provin€Eénbambane | was informed by the driver of
the chapa® about ‘a nice concert with an amazing band that take place at the
backpackers’ lodge on the beach’. Just beforet Ihisf vehicle and while | was paying him
for the transportation, | asked: ‘Shall | see yoert at the concert tonight?” He answered me:

%2 public transport.
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‘No, no: it is only for tourists®® | just had arrived to one of the most touristitesiin
Mozambique.
The concert was formally announced through a pramal poster at the location of the

event. It included a text in English, as follows:

[The name of the band]

They are playing for U all tonight to give U a
GOOD TIME and the feeling of Mozambican Traditional
DRUMS and RHYTHMS. They play for free !
U
—in return — could do them a
BIG FAVOR
in the form of EDONATION for their performance and especially to
finance a new Timbila.
We don't like to charge Entrance Fee or raise owep to support the Band to get a new

Instrument more we watt to feel freein what u

like to spend for this special charitable purpose.

Thanks a lot for UR Support !!
We appreciate UR help !

[emphases in the original]

After persistently being informed about the higlalify of the band, | asked the backpackers
lodge’s staff the reasons for not charging an ecgdee. ‘It is better this way"* one said.
‘Why is that? Will the band get more money from dbons than if everyone pays an
entrance?’ | insisted. The answer was even moreejayVell, that we don’t know. The
tourists that want to support the band will donatney..." In truth, the touristic event was
informed by the ideological parameters that joimhuitarianism and leisure. The fact that
the ‘tourist’ was put in the position of the chabite supporter contributed to the belittlement
of the band. The band was constituted asmthely grougdrom the start, while the ‘tourists’

were placed as the ‘donors’. This episode is just @xample out many others that show how

¥ Conversation with the driver of tlinapa Tofu, November 15, 2008.
3 Conversation with a member of the staff of thepacker’s lodge, Tofu, November 15, 2008.
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the institutionalization of solidarity is embedded the common tourism sphere in
Mozambique, even in the ‘mass backpackers’ conssomety.

To that end, the conduct of tourism in Mbueca arahlane, which expresses
dedifferentiation between tourism and ‘developmeantd ‘tourist’ and ‘donor’, should not be
interpretedmerelyas a ‘local’ phenomenon. Instead, both reflecostqnodern phenomenon

in which tourism consumption is projected into theral agenda.

Conclusion

The day before | traveled towards the north of Molz@mue in the direction of Mbueca, |
talked to a ‘development’ expert who at that timerked for the German NGO GTZ in
Maputo. He pointed out what he considered the ‘nsrctural difference between the
Nkwichi and the Covane lodge¥ According to him, ‘while the Covane promotes teuri
based on the community, the Nkwichi exercises souon the community — it's like an UFO
hovering over the community. In contrast, the temriin Canhane is built within the
community itself’. He added that ‘the only similgribetween them is that both provide a
community experience to the tourists’. However, W@ds were inaccurate. There are other
similarities between the two. Particularly relevémtthe purpose of this chapter is that both
are based on a policy that promotes ‘community libgpweent’ as a tourist commodity. After
doing fieldwork in the two villages, it has becordear that in both cases the principles
behind the provision of the ‘community experience the tourists’ intersect with the
dominant ‘development’ ideology that hovers overzsimbique.

The view of the ‘development’ organizations as wbéduy, nonprofits, independent, or
‘third’ sector (e.g., Korten 1990; Fisher 1993; &abn 1994) that are also separate from
market principles contributes to perceptions of‘ttevelopment’ ideology as part of a moral
segment of society. These perceptions are linkéll @ft-stated aims adoing good helping
the needy otherand ‘community development’ in the ‘Third WorldVhat | am trying to
demonstrate is that these moral conjectures areaisavat the crux of particular forms of
tourism and thus have become commodities themsdRagsicularly, historical occurrences
in Mozambique may inform contextual conditions tihatve fostered the straight relation
between ‘development’ and tourism in the countngleled, after the country’s independence,

‘during the 1980s and beginnings of the 1990s, ék&rnal tourism was dominated by

% Conversation with ‘development’ expert, Maputo,rbta28, 2008.
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businesses and was basically dominated by the amodation of the members of
International aid’ (Guambe 2007: 4%).

As tourism diversifies, the representations of rists’ also vary. In this section |
approached the emergence of such representatiomssbyting to thepeople visited The
tactful response and adaptation of the residenGamihane and Mbueca to the simultaneous
presence of tourism and ‘development’ in theiragks have led to the representations of
‘donors’ as ‘tourists’ (Canhane) and of ‘touristas ‘donors’ (Mbueca): tourism and
‘development’” became dedifferentiated — developmamm. These two cases in
Mozambique also suggeshat developmentourism should not be simply seen as an
imposition by the ‘North’ into the ‘South’: it isnisome degree facilitated by the mutual
interests of the participant€onventionally regarded as a ‘problem’, particylan its mass
form, the ‘tourists’ are now advocated as a sofufar the ‘local communities’ in the “Third
World'. The figure of the ‘tourist has assumed dgevelopmental’ and ‘moral consumer
style’, and is strategically constituted into atswraid provider(i.e., ‘the tourists support the
community’ [Canhane]).

However, both cases of dedifferentiation must nse the light of the broader moral
and economic order in which the ‘local communitissMozambique, and all of Africa, are
situated. This means those who seek to put threderdevelopmentnesg for sale, to profit
from what makes them different, find themselvesitgwo do so under the universally
recognizable terms in which their difference isresgnted (Comaroff and Comaroff 2009:
24). The commodifying impact ainderdevelopmentnessmn be interpreted as a way of
‘community empowerment’ in the sense that genenaitiaket mentalities, and that the ‘local
communities’ become more integrated in a worldw(icharket) system. However, one may
also consider that such commodification processeeinent their dependency status from
the wider system where the ‘local communities’ mog located and on which their residents
have to rely.More precisely, the representations of ‘donor ardirist’ in Mbueca and
Canhane are a reflex of the market, ruled by tauasd ‘development’ principles, where the
members of the ‘communities’ act, as product, poeds, and sellers. The cases of Mbueca
and Canhane, and the dedifferentiated ‘touribtis inform the wider context in which they
operate, and demonstrate how ‘development’ in ffrerd World’ has become part of the
entertainment industry. That is to say, the twéagis confirm the incessant creation of new

consumer markets and products induced by the exgaotneoliberalism.

% Portuguese in the original.
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In conclusion, Mbueca and Canhane illustrate thaptex ways in which the global
regime of ‘development’, worldwide economy, pobktiof consumption, universalized
conceptions of morality, ‘local’ performance, ar tdisposing of ‘community’ interact in,
and are part of, modern tourism.

It might be worth taking the last suggestion (dspg of ‘community’) further
because, as essentials of developmentourism inSbeth’, ‘development’ and tourism
advance in constituting subdomains of populatitvas &re rhetorically defined and placed in
a way that can berorkableandmarketable ‘the communities’. Moreover, this is manifested
at different levels. For example, when | returnedCanhane in September 2008 after an
absence of two and a half months | was often agkedame question by Canhane residents:
‘What did you bring to the community?’ This happéna situations when | was among a
group of people, but also when | was with just otiger person. That is, even when | was
alone with another individual, | was questionedha name of ‘the community’ and not in
the name of the man or woman that was with me.axbt did they not use the term ‘to me’,
but they also did not use ‘to us’. Instead, thevaileng expression was, ‘what did you bring
to the community®’

The effort put in this chapter seeks to emphasiaeih tourism we are dealing with the
nature of representation, and how the meaningsasflsvsuch as ‘tourist’ and ‘donor’ are
socially constructed, apprehended, and adapted$tysocieties. It follows that ‘community’
is another key concept that must be analyzed temstahd the nature of developmentourism.
In the next section | will try to show that, whilestering morality in tourism, the so called
‘community-based tourism’ uses the discourse ofvellgoment’ and contributes to
incorporating the ‘development’ rationale into tldomain of the societies labelled
‘communities’. Indeed, ‘community’ has become a@ado attract attention and, particularly,
funding. The argument will be to a large degree ieng), mostly based on the village of

Canhane.

%" The only time the community leader of Canhane efikample, expressively spoke in his name to
me was when | said goodbye to him in December 28fd€; almost one year being in the village. He
said then: ‘It was nice that you didn't get ill wiliving in Canhane, because your friends outside
would think of Canhane as bad. And Jodo, next tyoa return don’t forget to bring me a
remembrance’.(*)

(*) Conversation with community leader of Canhabecember 3, 2008.
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‘Development’ and the Moral Project of ‘Community’

s

Figure 27— Entrance to Canhane village (photograph by tiieca, January 30, 2008).

On February 17, 2008, the ordinary quietness oh@ae was disrupted by a big ceremony of
lobolo (bridewealth). The village was unrecognizable dyine event; lots of people were
together, dancing, singing, drinking, talking logdlor sitting more discretely in the
background A television connected to a battery was set ugside of the house of the
fiancé’s parents, playing loud music to the delighthe children who filled the place. | was
asked several times to take pictures of people wdrated to be photographed dancing close
to the television (Figure 28). | took photograplishwee people, until a woman came to me
and said: ‘Don't photograph her: she doesn't desdt\* Without having time to say
anything, | was instantly surrounded by women wtasted arguing and screaming at each
other. Not far away, many adults were also seatedna containers of canhu drink. People

were spread around separate gatherings (FigureSa@)e of them were not from Canhane.

! Conversation with Canhane resident, Canhane, Bsbii7, 2008.
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According to a teacher from the primary school,ythiead come from other villages
essentially ‘hoping to find free meat to €atNevertheless, the place was mostly crowded
with Canhane residents, which apparently did nstalirage the emergence of intrigue.
‘Look that man over there! | haven’t seen him Herdong time... opportunist,commented

a young resident about other Canhaner. His criibakrvation was based on the fact that the
family who gave the party was giving the guestg feinks and food. At least one bull had
been killed for the occasion.

During the party | approached the community leaddr was drinking canhu with a
large group of people. He instantly got up and ctomeard me, as if he felt that | wanted to
speak with him in private, which was partly theecaSince | had arrived in Canhane, | had
had only occasional and brief talks with him, and were always surrounded by other
people. | asked him when, and if, we could meetaldie told me he was available then,
although he added it would be nicer for me to enfwyparty. | agreed and we scheduled my
first interview with him for the early afternoon thfe next day.

We were also in the depth of canhu seagpo¢a do canhu Thecustomaryceremony
of cupachathat each year formalizes the beginning of thehQanseason in Canhane had
taken place on February 2, two weeks before thelddbevent. Thus, countless people who
remained at the party consumed large amounts oftithaitional’ beer (fermented canhu
fruits), each one drinking it throughreécuoin one gulp (Figure 30). Many were drunk all
day. Perhaps partly because of that, the sociat@maent became increasingly tense, with
arguments taking a prominent role, particularly agnaghe women. In one occasion, for
example, one of the two priests of the Twelve Alesstchurch in Canhane joined the group |
was in, and after a couple of minutes, one saidt (is amuse ourselves and play a game’.
‘What?’ other man replied vociferously, ‘but we ahenking canhu now: aren’t we amusing
ourselves?’ The priest, who is known in the villdge his integrity and commitment to the
principles of the church, shook his head while logkat the ground, expressing his
disappointment. He answered him: ‘Of course nonhDais only for us to get drunk, and
calls for problems and conflicts. The game is fmuaement’.

Archaeological evidence shows tBanhoeird (the marula tree that bears the canhu

fruit) was a source of nutrition for the populasan southern Africa as long as ago as 10,000

2 Conversation with teacher from Canhane schoolh&a&, February 17, 2008.
% Conversation with Canhane resident, Canhane, Bgbfii7, 2008.

4 Conversation among Canhane residents, Canhaneidfgld 7, 2008.

® Nkanhuin Shangane.

80



Beyond ‘Community-based Tourism’

B.C. In the present, the canhu season is an imgop&riod in Canhane: it is a time when
people have socially approved motives to join tbgeduring certain hours and consume a
specific alcoholic drink. Most importantly, suchdank symbolizes reciprocal interaction.
Canhu drink is valuable because it gives peopleofiportunity to socialize. Basically, each
family is expected to invite others to share theheadrink that family has produc@drhe
social connotation of this ‘traditional’ drink goegsyond the ‘local’ sphere in contemporary
Mozambique. Speaking on January 31, 2009 in Xitevel the Boane district, west of
Maputo, Mozambican President Armando Guebuza cdedéebe traditional ceremony of the
opening of canhu season to strengthening the wamty interaction of all Mozambican
citizens!

In Canhane, the canhu season is also a time wiidelities among married people are
tolerated to some extent. The canhu drink is saidgive sexual power in peopl®’lts
aphrodisiac connotation means that people excuagakbehavior that would be severely
reproved if it happened during any other time af ylear. Indeed, according to what | was
told by an elder of the village, ‘in the old timegpmen couldn’t drink canhu close to the
men! But now everyone does it together — women, meamd that contributes to a lot of
agitation’? Customarily, the canhu drink also promotes frigndtlationships between
mothers-in-law and their sons-in-law. By offeringgtdrink to the son-in-law, the mother-in-
law can ask, the following day, about tbkéectsof the drink on his sexual performance, and
therefore be informed of the intimate life of trauple.

All this is to say that if one side of the canhasm in Canhane reinforces the social
links between the residents, the other side reviatsrnal’ divergences, conflicts, and
dissimilarities. Canhu’s usefulness for social iatéion andtogethernessnduces public
confrontations. In this vein, the combination ofppar communionand morally free
circumstances during the canhu season amplifigerfial’ frictions in the village. These
social dynamics inform what Guijt and Shah calldtle‘ darker side of traditional
communities’ (Guijt and Shah 1998: 8). In other egrCanhane as a ‘community’ is de-

homogenized and de-moralized.

® After produced, the canhu drink is good for at®tihours before it becomes spoilt.
" Mozambican News Agency, http://www.poptel.org.utzambique-
news/newsletter/aim372.html#story2, accessed Jaidar2010.

8 Conversation with Canhane resident, Canhane, Mar2h08.

° Conversation with Canhane resident, Canhane, Bgb0, 2008.
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= S . Figure 29— Canhu’s gatherings at the lobolo’s event

Figure 28— Man with hat dancing (photograph by the author, February 17, 2008).
after asking me to be photographed
(photograph by the author, February

17, 2008).

Figure 30— Woman drinking canhu through a Figure 31— People dancing at the lobolo’s
nzécuo (photograph by the author, February 17, ceremony (photograph by the author, February
2008). 17, 2008).

One of the newest buildings in Canhane is a brmksk that faces the main road that
cuts the village into two main blocks. Neighborheazhe and two are on one side of the
road, and neighborhoods three and four are on tiwer side. The house (Figure 32) was
empty and closed, at least until the end of Decer2b@8, when | left the village. ‘It is a
business project that | have had in my mind sieg ltime ago; it will have salt, biscuits,
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and juices™® the entrepreneur told me. He has eleven sonswiwes, and was born in 1966

in Canhane. On the front of the house are two pmentiwords, which announce the name of
the business: ‘No Jellus’. | questioned him abdw# teason for that expression: ‘Is “No
Jellus” the name of the house, the name of thenbasior a sort of statement of principles
that you want to make public while the establishmerstill closed?’ He answered: ‘I order
someone to paint those words because that is the p&the store. | chose that because it is
important for us to be less jealous of each offieere is a lot of envy in Canhane that makes
people blind about what really matters’. ‘No Jellimorms a broader context in the village,
that is, the dissimilarities among the residenthjctv in turn partly inform why people
begrudge each others. ‘Let’s put our hates, divergg, and gossip away and start working
hard instead’, the entrepreneur concluded. Agaiissdbns of ‘communities’ in Mozambique
as homogenized populations wholly grounded in asistdnce economy, and/or magical-
religious economic power dependent on communicatitim ancestors (Feliciano 1998), ‘No
Jellus’ put strong emphasis on individual agenay isrevidence of the presence of processes
of social differentiation, in particular those bds®n personal accumulation of resources and
wealth. Underlying hisemancipator potentialis the individualization role of modern
economics. Moreover, the focus of ‘No Jellus’ iscamoral: the need for some people in
Canhane to stop being envious. It is worth rememgehis, because it informs the current
(im)moral practices in the village that are ackredged by its own members. That is,

Canhane is a society also, and not exclusivelystiioited of immoral conducts.

19 Conversation with Canhane entrepreneur, CanhaasstviL4, 2008.
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Figure 32— Business ‘No Jellus’ (photograph by the autMarch 10, 2008).

What all this means in practice is that there isundormity in the social structure of
Canhane. Some men own more than sixty oxen, wthieranen have none. Some adult men
have more than two wives, while other men have ife.wsome adults have more than
twelve sons, while others have no sons. Some fesrilve in brick houses, and other families
live in mud huts. There are literates dliterates, people who are fluent in three langesgg
(Portuguese, English, and Shangane) aedple who speak only the ‘local’ language
(Shangane), people who have migrated pedple who never migrated. Moreover, besides
the cult of ancestors and witchcraft, there aredhdistinct churches in Canhane: Twelve
Apostles, Assembly of God, and Zion. All these eliéinces inform, and are informed by, the
heterogeneous character of Canhane.

Yet what Canhane exemplifies in state, ‘developmant tourism discourses is a
model of homogeneity: a ‘community’. Canhane cdaudda model, but a model with its own
built-in tensions, individualities, (im)moralitieglivergences, and diversities. Why is the
everyday world of Canhane residents discursivaitdhed — homogenised — in contexts of

developmentourism?
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Canhane residents in the village

Figure 33 (photograph Figure 34 (photograph Figure 35 (photograph Figure 36 (photograph
by the author, by the author, Februaryby the author, October py the author, March 26,
September 7, 2006). 3, 2008). 2, 2008). 2008).

Figure 37 (photograph by Figure 38 (photograph by the author, March 6, 2008).
the author, February 3,
2008).
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Figure 39 (photograph by the author, March 12, Figure 40 (photograph by the author, October
2008). 16, 2008).

The We-less Presentation of ‘Community’

The first time | interviewed the community leadéiGanhane in private was on the day after
the aforementioned lobolo’s event. He was waitorgrie under the shadow of a tree near his
house at two o’clock in the afternoon. His pundtyalvas indicative of the formality he
adopted for the entire interview. As soon as hdaeddaalking, a word emerged as dominant
in his discourse: comunidade [‘community’]. He pronounced this word in Portugaes
innumerable times, embedded in the rest of the gdr@vocabulary. The frequency at which
he employed it was notable, as if it was part sfrecurrent Shangane language. Shangane is
not the only language with which people have difiig expressing certain concepts, leading
to adoption of foreign words. That difficulty ismonon in every language. For instance, it is
not by chance that it is hard to find correspondsioc the termsaudadein languages other
than Portuguese. This is because such a concepatigal in Portugal. Accordingly,
‘community’ is a foreign concept to Canhane.

The interview was divided essentially into twotpathe first was concerned with the
history of Canhane, while the second was more ftws the venture in ‘community-based
tourism’. It was in the second part of the intewighat he really began using the term
‘community’, pronouncing it several times. At oneimt, he said, ‘the community is
benefiting from tourism. For example, because ofitmn revenues the community now has a
new classroom, which helps the education of the séthe community'! In two sentences,
he employed the term ‘community’ three times, @althe context of benefits of tourism. As a

" nterview with the community leader of Canhaneni@me, February 18, 2008.
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substitute he could have opted for the pronoun ‘areits possessive (‘our’) — e.gue are
benefiting from tourisminstead of ‘the community is benefiting from tmmn’; or, education
of our sons instead of ‘education of the sons of the comnyunitThis short example
illustrates well his degree of linguistic choicedmmunity’) to (re)present the residents of
Canhane and this prevailed in all our meetings.ddeer, his repetition of the word was in
line with a commonplace discourse used by manyeass of Canhane with those whom
they call ‘the tourists*?

In this section, | am interested in what underttes (strategic) usage and appropriation
of the concept of ‘community’ ‘from below’, partiauly in the context of ongoing
‘community-based’ ventures. What might the app@tpon and use of the term ‘community’
by the Canhaners, as a way to represent themsedwes| about the nature of the movement

in which they participate?

The Significance of ‘Community’

The phenomenon of this word in the village was exatlusive to this interview, nor is it a

‘local’ characteristic. In fact, the category obfamunity’ has spread all over Mozambique,
becoming integrated into the political, economiad asocial dominant discourse in the
country. According to the Mozambican writer Mia @@y2005: 17), there has been an
expansion of concepts informing the potentialiaasl ways of ‘developing’ the nation: ‘local

communities’ is the latest buzzword in the couniinyMozambique, in all the printed editions
of the popular newsweeklBavanain 2009, the word ‘tribe(s)® appeared 24 times,

114

‘locality/localities™* appeared 40 times, ‘collectivity/collectivitiés'67 times, ‘village(s)®

110, ‘region(s)'’ 182, and ‘community/communiti¢§272 times-®

'2 See previous chapter.

3 Tribo(s), in the original.

L ocalidade(s)in the original.

15 Colectividade(s)in the originall.

8 vila(s), in the original.

" Regido/regidesin the original.

18 Comunidade(s)in the original.

1951 editions of th&avananewspaper (pdf version) were analyzed.
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Tribe(s); 24
Locality/Localities; 40

Region(s); :

+++++++++++++++

Community/Communities;
272

Village(s); 110 ¥

Collectivity/Collectivities;
67

Figure 41— Rate of appearance of certain words in Jormausa(2009).

The massive contemporary adoption of the term ‘comity’ is observed in the manner
in which questions of politics, economics, law, ieonment, ethnicity, ‘development’, and
tourism are being articulated in present-day Mozgod Particularly, ‘communities’ can be
instrumentalised as a means of moralising stateemodomic politics, even if in practical
terms this leads to ambiguous ends. Let me givexample.

On May 17, 2008, a seminar titled ‘The New Modaétiof Tourism Activities’ was
held in the city of Maputo. The main speaker was #ssistant Director of Tourism in
Mozambique. According to him, he was responsibledib current legislation concerning
tourism in the country. His presentation was foduabmost exclusively on the legislative
regulations of tourism investment and implementatidt one point, with the formality that
accompanied his entire presentation, he annount®lll: the tourist businesses in
Mozambique — like hotels, lodges, pensions — havgite five per cent of their incomes to
the local community. It is the lawf He continued throughout his speech in an instracti
and informative way, ending by discussing the ethbasis that supported such legislation. In
the end, the aim of his presentation became quwiigest: to inform the audience of the
benefits of tourism for, what he repeatedly calledr local communities’. As he finished his
presentation, a pertinent question arose from tloeace: ‘Which community is paid by the
hotels at the city centre of Maputo?’ The Assistirector of Tourism hesitated for a few
seconds, before his answer came: ‘There we haveldem’, he said, ‘it is something to be

resolved in the regulation’.

% Presentation made by the Assistant Director of rifou in Mozambique, FACIM - Feira
Internacional de Maputo, Maputo, May 17, 2008.
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His public embarrassment derived from the broadeongruity and ambiguity that
inform some of the national laws in Mozambique. iGusly, he had corroborated this in his
contribution for an edited volume titléidburism and Local Developmerih the chaptemhe
Role of the Central State in the Regulation of T8mr Sectorhe wrote: ‘The public
administration of tourism, the national organizataf tourism, and the law of tourism are
areas insufficiently studied in Mozambique. It @ by chance that the emergence of law of
tourism in Mozambique is not questioned yet' (Chah®007: 69F* Specifically, tourism
regulation is based on a conception of Mozambigua eompound of ‘local communities’. It
is as if there is no ‘non-community’ setting in tbeuntry. For example, according to the
Mozambican Strategic Program for 2005-20809ograma Quinquenal do Goveryownhile
contributing to ‘poverty alleviation’, the developmt of tourism in Mozambique must
‘respect cultural values and stimulates the sddesa of communities’ (Republica de
Mocambique 2005: 127, in Vala 2007: F8)Facing this exclusive perspective, possible
guestions that could have arisen in the seminatddMoer What is a ‘local community’? Who
is or are the legitimate representatives of ‘lamahmunities’? According to the Constitution
of the Republic of Mozambique, article 1 of law ren 19, from July 18, 2007, ‘local

community’ is defined as follows:

A group of families and individuals, living withia territorial circumscription of the
level of locality or inferior, which aims the safeayd of common interests through the
protection of housing areas, agricultural areadtivaled or fallow land, forests,
localities of cultural importance, pastures, waturces, and areas of expansion.

Small-scale ‘territorial circumscription’, sharedommon interests’, andcifltural)
ruralism are the three most basic characteristics defithegerm. In such an understanding
‘local communities’ are essentially locatedrumal landscapes- not inurbanas the centre of
Maputo implies — and are directly connected withure (‘agricultural areas’, ‘forests’,
‘water sources’, ‘pastures’). In this definitionethcommunity’ members appear to have an
intuitive sense of tie with nature. But most impotty, they are projected as acting
homogeneously in relation to the ‘safeguardingtha&ir ‘common interests’, which transmits

2L portuguese in the original.
2 portuguese in the original.
% portuguese in the original.
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the idea of the ‘local community’ members thinkinga single (shared) way. This is an issue
to keep in mind, because, as | shall elaborateligs on a high degree of stereotyping based
on conceptualisation of the homogeneous ‘other’addressed by Gerd Baumann (1996: 8)
in the context of the Southall area in Greater lamdy conventionalising individuals ‘as
“belonging to” or even “speaking for” a pre-definédommunity” one runs the risk of
tribalizing people’. For this reason Fraser (19piMposed the concept of ‘public’ — which
implies a plurality of perspectives, an arena tiatunbounded — in substitution of
‘community’.

The pitfall of using ‘local community’ in the towmn regulation context is its use
without application of practical law in ‘modern’ Mambique, along with the impracticability
of so-called ‘community development’ through toarisPut simply, five percent of tourism
revenues cannot be effectively given to unrealisticinter-modern entities, abstractions
which are said to be the beneficiaries. The prolbdémlentifying ‘local communities’ is not
exclusive to the centre of Mozambique’s biggeresitisuch as Maputo, Beira, Nampula, Tete,
Quelimane, and so on. The post-colonial policy dfagisation and the increasing
urbanisation of the country, particularly in theastal area where tourism investment is more
evident, has geographically, architectonically, asutially incorporated the hypothetical
‘group of families and individuals, living within derritorial circumscription’ into a
continuum urban space. The coastal towns of PeMib@culo, and Tofo — the busiest
tourist regions in Mozambique — are good examplekis.

In the middle of November 2008 | stayed at one éoaigTofo. When 1 first arrived, |
noticed a prominent phrase on a poster at the tiecegesk: ‘Contribution for community
service’. While | filled in the booking sheet, Ikasl the two receptionists about it. As | was
having difficulty getting even a hint as to whiatommunity’ their poster was referring, a
Mozambican middle-aged guest who was close byriqéed my questions and told me:
‘Don’t you get it? That is only noise, without aapplicability. You find that kind of buzz-
slogans throughout all the lodges in Mozambidiiee worked for a Dutch NGO based in
Maputo, and was in Tofo collecting data for a pcojen, as he put it, ‘poverty eradication
through tourism’. As he explained to me later, inpetuous remark was informed by his
experience working for both tourism and ‘developthendustries in the country. He
confirmed something that has become obvious in mmoddetoric of Mozambique:
‘community’ has been appropriated by the discowfsourism and ‘development’ to gain

24 Commentary by NGO ‘expert’, Tofo, November 15, 200
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moral credibility for their ventures. The main idg@aderlying his comment was that tourism
entrepreneurs mask their economic motives withsaadirse of ‘community interest’. The
association of the term ‘community’ with tourism magement and planning schemes
themselves alludes to business and moralistic putiirests as being one and the same.

Mozambique has one state university specializintpurism. TheEscola Superior de
Hotelaria e Turismo de Inhambarfelotel Management and Tourism School of Inhambane)
is located in Inhambane City, the capital of Inhamd province, which is around fifteen
kilometres from Tofo. According to its vice-preside ‘Inhambane is one of the poorest
provinces in Mozambique, but at the same timehlysfar the province with more tourism
investment in the country, particularly because of Tof6®. Although working for a state
institution, she openly manifested her criticismeiothe governmental politics of tourism
development to me; ‘but I'm hundred percent Mozarabj don’t misunderstand me!’ she
repeated several times in-between her argumensatigvhen the tourism investors arrive
here’, she said at one point, ‘they announce tbal lcommunities will benefit a lot, and they
compromise with that, but the truth is they kedptted benefits for them; and the statistics
prove it. So, what communities are they referriogw? Their families? The South Africans?
Mozambican elites? For sure, not the local comnesit know’. In the end, as Mia Couto
(2005: 139) said, ‘nobody [in Mozambique] knows @kawhat a community is. Nobody
knows the ones that are part of that collectivify’.

Despite the nebulous connotations of ‘communityie tpast few decades have
witnessed a burgeoning number of official projeats the ‘South’ with the prefix
‘community’ attached to them (Kumar 2005: 275). |6wing this conceptual flow, the
tourism sector has been increasingly embracingeim ‘community’ to legitimate tourism
plans. The term is now widespread in the touristardiure, yet such literature rarely
recognises the term’s conceptual difficulties (REtock 2005: 41). In straight economic
terms, the lack of clarity as to the meaning omoounity’ is not critical. The moral value of

% Among the ten provinces of the country (not cawptMaputo’s capital, which has a special
administrative regime), official data of the ye&®0Z shows that Inhambane is the province with more
hotels (694, corresponding to 26,50% of the totabtels (64, corresponding to 31,53% of the total),
foreign guests (17465, corresponding to 25,09%hef tbtal) and overnights spent by foreigners
(74438, corresponding to 41,56% of the total) inzBlmbique (Instituto Nacional de Estatistica 2008:
96).

% Interview with the vice-president of Hotel Managem and Tourism School of Inhambane,
Inhambane City, February 6, 2008.

" Portuguese in the original.
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the word ‘community’ informsper sethe economic potential of transmitting a straight
association between tourism businesses and ‘contyhuwvelfare. Especially in the global
‘South’, where the characteristic of scarcity i®jpcted worldwide, the term ‘community’
has a value-added business concept.

Support ‘community developmeng’ a dominant slogan promoting Mozambique as a
tourism destination. International travel agenc&s RealGap Experiené®, GoEco®
Frontier®® Wava>! United Plane?? Kaya Responsible Trav&l,All Out Africa,** Amanzi
Travel® ColtGap®® and Viaggi Solidal?’ to mention only a few, sell developmentourism
packages in which the tourist becomes a social evordontributing to ‘community
development’ in Mozambique. In Canhane, on thetfadrthe Covane lodge’s office, there is
a single poster advertising a tourism partnerskefgvben the Canhane’s ‘community-based’
venture with the ‘development’ organisation Opemi@sf, which ‘is a non-profit organisation
under the patronage of Nelson Mandela ... [Its] vig®to link the splendours of Africa in a
network of job creating conservation-oriented teunriroutes [that] take you to places that
you will otherwise not see: Authentic placdSUnder the institutional slogan ‘Travel Africa
and help to spread wealth and expand biodiversi§dnhane is organised by the
‘development’ organisation as one of the ‘Commasitin Africa’s rural and marginalised
areas [that] are the custodians of most of thedi®riature and cultural treasures. They badly
need the money we are willing to pay to see thpkndours ... This is why Open Africa is
joining these threads, so that you and | can egpee the true soul of this magnificent

continent whilst bringing succour and nourishmenivhere it is most needet?.

28 http://www.realgap.com/Mozambique-Community-Deyefent, accessed October 9, 2010.

2 http://www.goeco.org/project/67/Volunteer_in_Mozzique_Community Education_and_Work,
accessed October 9, 2010.

30

http://www.frontier.ac.uk/gap_year_projects/Mozaqua/Mozambique_Community Development,
accessed October 9, 2010

%% http://www.workandvolunteer.com/Programme/?pgids;3fccessed October 9, 2010.

32 http://www.unitedplanet.org/volunteer-in-mozamkegong-term, accessed October 9, 2010.

% http://www.kayavolunteer.com/destinations/contirfrica, accessed October 9, 2010.

z: http://www.alloutafrica.com/volunteers/project.fib=48, accessed October 9, 2010.

http://lwww.amanzitravel.co.uk/product/africa/souwfrica/volunteer_project/community_developme
nt_volunteer_project/mozambique_pre-school_teaclsing_hiv/aids_awareness_av010.html,
accessed October 9, 2010.

% http://www.coltgap.com, accessed October 9, 2010.

37 http://www.viaggisolidali.it/elencoPartenzeDesppaGeo=2&dst=16, accessed June 3, 2010.

% http://www.openafrica.org/page/about, accessed May010.

% http://www.openafrica.org/page/about, accessed May2010.
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The mention of scarcity and in turn tipeomotion of ‘community development’ in
tourist experience is most often a marketing maegua communication approach using
moral appeals angood reasonsn the market segmentation of tourism industry.réwver,
the active involvement of ‘development’ organizasoin the promotion of ‘community
development’ through tourism is leading to deddfgration between tourism and
‘development’ industries in Mozambig{i®In this context ‘community development’ is most
of all an ideological concept that empowers thevalepment’ sector via tourism. As an
influent manager of the Limpopo National Park otale me, ‘like the travel agencies, all
NGOs only work when they get money. It is as simgdethis: NGOs depend on raising
money, otherwise they close the doors. These pdoptethe NGOs are experts in creating
problems, and after, they go to ask money to thdosaying that they know how to solve
them’* In other words, the projection of distinctive Iandpes oproblemsin the ‘South’ —
imagined geographies — by both ‘development’ orgatons and travel agencies produces
mapped market opportunities.

Particularly evident at the tourism conference iaputo, the term ‘community’ is
reduced to a mere rhetorical political and econajaression that in turn projects a positive
moral intention. As Kumar (2005: 277) said, ‘comnyns one type of word that has never
been used in a negative sense: people never waalytthey are against ‘community’. Most
importantly, the Maputo conference and the epigodEofo illustrate the way development
of tourism in Mozambique is to a large degree based moral extend. This is manifested,
among others, by national, regional, and ‘localprapriation and reproduction of the

dominant global discourse of ‘community’.

The (Non)Concept of ‘Community’

‘Community’ is a core construct in social thinkini. has been increasingly central in
political, religious, academic, and popular disseurEspecially since Charles Galpin’s
sociological approach to the concept in ‘The Soé@tomy of an Agricultural Community’
in 1915, numerous disputed attempts have been neadefine ‘community’ (Harper and
Dunham 1959: 19). It is beyond the scope of thigkvio engage in such countless definitions

0 See previous chapter.
*! Interview with manager of the Limpopo National lRasffices of the park, October 31, 2010.
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that have been suggested in both scientific andtiped domains. Nevertheless, it is
important to address that a clear definition ofmeounity’ remains a problem (Wolf 2005:
10); capturing the essence of the term is stilladulfilled project within contemporary social
science literature (Gauld 2000, in Kumar 2005: 27®i)s is because ‘community’ relies on
abstractions (Hart 1998: xxxiii). Correspondingdguman (2000: 169) stressed that ‘There is
commotion around ... community mainly because iessland less clear whether the realities
which the portraits of “community” claim to represeare much in evidence, and if such
realities can be found’.

Despite its vagueness, the concept of ‘commurstyiistorically situated in critiques of
modernity. Early sociologists saw the very ideaadffancing modern society as being in
opposition to the ideals underlying the morals admmunity’. Such images of societal
evolution influenced, for example, Ferdinand Toshieormulation of evolvement from
Gemeinschaftcharacterized by ‘intimate, private, and exclasliving together’ (Bender
1978: 17, in Agrawal and Gibson 1999: 633),Gesellschaft representing openness and
‘essentially urban productive society’ (Robinsor93922). The essential basis of this view
was that human harmony, closeness, and companpr{stommunity’ or the German
Gemeinschaft) were being replaced by individualisisharmony, and insecurity (modern
society).

To Zygmunt Bauman (2000), the accelerating ‘liqagém’ of modern life, subjugated
by motion and uncertainty, the superiority of spemetr slowness, exterritoriality over
locality, leads to a diffuse anxiety about the pre#sand the future. This, in turn, means
precariousness and propagation of conditions oécumsty. While globalisation expands
opportunity, information, and economic growth, Iéaleads to inequality of incomes and
might decrease human security. As spaces have leeomme closely linked, insecurity in
one place can affect the sense of security in giteeres. Consequently, public discourse has
become increasingly characterised by a rhetorimsécurity, often taking the form of the
rhetoric of war. The greatest (paradoxical) exanoplénis was given by Barack Obama in his
Nobel Peace Prize address, in December 2009. rérardiving a message of peace, he gave
a speech on war. Indeed, in his entire talk, thedvwar’, in singular and plural forms, was

pronounced 44 times.

2 According to the transcript of Barack Obama's shext the Nobel Peace Prize ceremony in Oslo
on December 10, 2010 as released by the White House
http://mwww.nytimes.com/2009/12/11/world/europe/lebpr.text.html, accessed February 11, 2010.
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The vision of ‘community’ represents precisely tygposite; it ‘is that of an island of
homely and cosy tranquillity in a sea of turbulemcel inhospitality’ (Bauman 2000: 182).
‘Community’ has become a source of peacefulness @sihess in an insecure world;
therefore, the ongoing acclamation of ‘communitariddeas and their rising global
popularity rely on the promise of the antithesis mbdernity: a safe haven, a dream
destination, and groups to which people can belaegainly and forever — an inclusive
system. In Bauman’s (2000: 172) own words, ‘Theemharmony of the communal world
shines and glitters against the background of tiszwre and tangled jungle which starts on
the other side of the turnpike’.

The ‘solidarity’ and ‘companionship’ inherent ingonulgated ideas of ‘community’
triggered Bauman'’s idea of being wanted and betangbespite the free-floating definition
of ‘community’, the concept is generally approachsd value (Frazer 1999: 76ymething
good ‘Community’, Tuan (2002: 307) said, ‘is considérgood because its members
cooperate’. The use of ‘community’ has remaineddagted with the hope and the wish of
reviving ... the closer, warmer, more harmonious tgpdonds between people’ (Hoggett
1997: 5). Such a heavenly form of communion andmdment is clearly revealed in the
commonplace expression ‘spirit of community’, whidecessarily transmits the idea of
cooperation.

Therefore, the concept of ‘community’ carries with a moral significance. It
encompasses the metaphorical ‘moral world’, idylibgetherness of ‘pure’ structure of
relationships, which contrasts with competitive gvdcarious modern life, particularly in
urban settings. Raymon Williams, however, countedhdts implicit moral faculty by
addressing how ‘community’ in general might be @ast an intrinsically dishonest word: ‘It
was when | suddenly realised that no-one ever tg@dmunity” in a hostile sense that | saw
how dangerous it was ... What is more important, geshis that unlike all other types of
social organisation (state, nation, society, eiicgeems never to be used unfavourably’
(Williams 1976: 66, in Baumann 1996: 15). It is tims sense that | suggest that the
(idealised) idea of ‘community-based’ has been us®e moral rhetoric tool to legitimate
projects and policies, particularly in the so-adllé&South’. That is, the category of
‘community’ embodiesper semoral justification for action. As such, it is dsen many
contexts where what it means has practical consegsg\Wolfe 2005: 10). In Mozambique,
from the offices of governmental departments andOdGn cosmopolitan Maputo, to the

countryside villages in Niassa province — a regibat the Lonely Planet travel guide

95



The Commodification of Morality in Tourism

considers ‘one of Africa’s last frontiers’ (Fitzpak 2007: 131), and the Financial Times
called, ‘one of the least-visited, most inaccessgaces in Africa’ (van der Post 2010: 53) —,
the term ‘community’ igproductivelyused for its moral aptitude. As an employee afuaist
lodge in Northern Mozambique told me, ‘At the Nkhidlodge] they [the managers] are
angry with me, because they think | should lie tp community [village of Mbueca, in
Niassa], and not reveal what they are doing withrttoney the donors leave in the lodge for

my community. But | can't lie to my community. Nabwshould lie to the communitie¥’.

The Making of ‘Community-Based’

The concept of ‘community-based’ has been partitul@&ndorsed by ‘development’
institutions such as the World Bank, United Natjomsd international NGOs (e.qg.,
Gooneratne and Mbilinyi 1992; Mansuri and Rao 2098} et al. 2001; Stock 1995). The
rhetorical spread of ‘community-based’ in the aidustry has led to the institutionalising of
‘communities’ as the priority of ‘development’” woid NGOs; the starting point for any
‘community-based’ project is demarcating a specogfioup of people as ‘the community’
(Sangameswaran 2008: 388).

Taking the perspective of ‘development’ as an imdumecessity, the so-called
‘community-based organisations’ can be used as m#ianto foster the ‘development’
rationale in societies found mostly in rural sejinAs Opare (2007: 256) said, in reference
to Kaplan’s (1996) work, ‘Development practitionémsparticular have a key role to play in
facilitating community-based membership organizetito enhance their ability to engage in
... development activities’. In addition to other mma&ds, and in the name of the so-called
‘building capacities’, this is materialised througie abundant consultations, courses, and
workshops promoted at the ‘local’ level.

In October 2008, | spoke with a staff member of hreserve in Mozambique.
Technoserve was founded in 1968 in the United StateAmerica and is an international
organization with a presence in more than twentyntes, mainly in the ‘developing
world’. The organization’s institutional slogan ‘Business Solutions to Poverty’ and, as
announced on Technoserve’s Website, its missiofjtashelp] entrepreneurial men and
women in poor areas of the developing world to dulusinesses that create income,

3 Conversation with employee at the Nkwichi Lodgd Mbueca resident, Mbueca, April 15, 2008.
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opportunity and economic growth for their familiéseir communities and their countriés’.
Established in Mozambique in 1997, Technoserve megéey intervention in the tourism
sector, and Covane Community Lodge in Canhaneasobthe five tourism projects that the
organization is involved ift | met the Technoserve representative on Octohe2(0B at the
Covane Lodge. He was there to present his reporttat he called, ‘the necessities of the
lodge ... to make it more competitive in the tourisrarket’® His presence in Canhane and
his report were also in line with a partnershipamzsn the ‘community’ and private investors
that was under consideration. He referred to Tesénve most of the time as the ‘facilitator’
in this process. He said, ‘The [Covane] lodge nemdsnjection of four hundred thousand
dollars. The majority is to be spent on infrastmuet but also on consultation services for
helping the community’. He added that Technosea@ &lready secured $150,000 of non-
recoverable funds from the Ford Foundation for #had, of which $57,000 would be spent
on ‘community training’. Meanwhile, the ‘communityaining’ services had already been
contracted to the company Proserv Tourism Mozan&ighich is a subsidiary of Proserv
South Africa that in turn is part of the holdinggoany Proserv International.

While | was interviewing the Technoserve repres@rgawe were interrupted by a man
in his 30s who was also fluent in Portuguese. & at@und five o’clock in afternoon when he
came to us and asked the Technoserve consultamée‘fou brought Baygori?' After the
consultant gave a negative response, he insigiadlly? So how do you do with all these
crazy mosquitoes?’ ‘They simply don’t bite me socimyuthe consultant replied. ‘Uhaaauuu,
my boy is so lucky. | wish to be like you. I'm a greet for mosquitoes... | couldn’t exist in a
place like this: so full of mosquitoes and God ksomhat else’, the man who had interrupted
us said. They continued a bit more with the corat@ye. In the end, already when | was
alone with the Technoserve representative, | asked ‘Who is he?’ He said: ‘He’s an
expert on increasing the capacity of rural commesitor tourism’. More concretely, he was
the Proserv consultant who is going to be respéndity the ‘community training’ in

Canhane. As one of thexternalinstitutions involved in the ‘community-based’ vere in

* http://www.technoserve.org/who-we-are/index.htaacessed April 8, 2010.

> In addition to the Covane Community Lodge, theeotprojects are: Manda Wilderness (Niassa
province), Guludo Beach Lodge and Ibo Island Lo¢lgeth in Cabo Delgado province) and at the
Ilha de Mocambique (Nampula province).

“® |Interview with Technoserve representative, Canh@aober 14, 2008.

*"Baygon is an insecticide brand used for exterrionaand control of insects in households.
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Canhane, Proserv was thus represented by him dtévelopment’ event at the Covane
lodge.

In addition to Technoserve and Proserv, two othstitutions were represented in this
two-day meeting: NGO LUPA and the African Safaridge Foundation. The latter is also a
self-described partner of the ‘community’, aiming ‘set high standards of responsible
tourism and to show the way in terms of using tmrifor powerful forms of rural
development®® The ‘community’, through the members of the SocMhnagement
Committee, participated briefly in the morning’s etiag on the second day. When | arrived
at the Covane Lodge on that morning around ninkcks they were all seated on the wood
dividers that divide the area for dancing showsth& same time, the meeting was taking
place in the restaurant of the lodge. ‘They toldtaideave, because they needed to talk’,
said one of the members of the Social Managememindtiee to me. Apparently, the
‘community’ was in the meeting for half an hour.

What this means is that ‘community-based’ modele atso a way for the
‘development’ experts and ‘development’ ideology itdiltrate societies that have been
institutionalized as ‘communities’. Advocates obfemunity-based organisations’ highlight
their (potential) empowerment character, yet thisp @mphasise that ‘CBOs [‘community-
based organisations’] need various forms of suppmrenable them make a productive
contribution to rural development’ (Opare 2007: RS6uch ‘support’ comes from external
sources, found essentially in ‘development’ insitias. In Canhane, the ‘community-based
tourism’ enterprise has already justified numerexternally funded actions with respect to
so-called ‘community capacity building’. Here amare examples of activities undertaken by
Helvetas and LUPA:

- Codes of conduct for dealing with tourists (2004).

- Visit to Makuleke Community Centre & Homestay. Thi®mmunity-based’

lodge is located in the village of Makuleke, telokieters from the Punta Maria
Gate of Kruger National Park in South Africa. Elev@anhaners participated in
this trip, the ten members of the Social Managen@arhmittee of the Covane
Lodge and the community leader (2004).

*8 http://www.asl-foundation.org/link_country_moz.plgzcessed April 8, 2010.
%9 Conversation with one of the members of the Soblahagement Committee of the Covane
Community Lodge, Canhane, October 15, 2008.

98



Beyond ‘Community-based Tourism’

Handicraft course at the school of Canhane — healtscto be sold at the
Covane Lodge (2005).

Management training course for the Social Manageé@emmittee and for the
manager of Covane Lodge (February 2008).

English course (March-April 2008).

Bartending course in Maputo for the receptionisttttd Covane Community
Lodge (July 2008).

English course (October 2008).

Course on conservation and sustainable plantindhadst (September 30 to
October 4, 2008).

Course for the Assistant director of the Social Bgament Committee on
‘community ownership of land’, in the town of XaiaK(September 2008).

Workshop on analysis and identification of profiealsections (October 6,
2008) (Figure 42).

Figure 42— Workshop in Canhane (photograph by the authciglé2r 6, 2008).
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Given the increasing importance attached to pgdtmn and empowerment in
conventional ‘development’ discourse, ‘communitysd®ad tourism’ opens a potential
Pandora’s Box, as it provides a window of oppotiufor ‘development’ agencies. Manyara
et al. (2006, in Ruiz-Ballesteros and Hernandez4lRamm 2010: 202) warned that
‘community-based tourism’ could represent a nemwial strategy in the way that the
majority of such experiences are highly dependentN&Os and other external agents,
contributing thus to the prosperity of those ‘nowdl’ organizations. Indeed, the
‘community-based’ project in Canhane seems to Haaen pulling up and nurturing the
NGOs behind the developmentourism venture. Evetjoracmentioned was funded by
external organizations. The English course undertakh March and April of 2008, for
example, was financed by, as the director of LURA s'Spanishmola [spring]>° from the
World Tourism Organizatior?* This course was taught by the receptionist of Glo@ane
Lodge, which was parodied by the teachers of thregry school in Canhane. As | personally
confirmed throughout the time, the receptionist'sgksh was clearly unsatisfactory for
teaching purposes. In practical terms, the ‘comtytivased’ venture has generated constant
and parallel funding for Helvetas and LUPA, whiels, thepetitioners were responsible for
applying that funding in ‘community capacity buidi. The predominance of such actions
shows how the ‘community-based’ Covane lodge hasedeas a way of introducing not only
tourism and tourists, but also ‘development’ andvElopers’ into the ‘community’. The
unskilled and needy nature of ‘community-based wiggions’, and every other sort of
‘community-based’ model, legitimates and intensifitne importance of ‘development’
apparatus in the ‘community’ setting; it is a wayajppeal to ‘developmengxpertise which

in turn becomes a necessity.

* In Mozambique, money is commonly mentioned rbgla (spring in English). Its connotation
derives from the fact that money allows people tven
*! Interview with the director of LUPA, Maputo, Aptil, 2008.
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Meeting Diversity in the ‘Community’

On October 6, 2008 a meeting between ‘developmexpérts and ‘local’ residents was held
in Canhane. At this meeting, a framed map of timel laf the village was presented to the
‘community’. When the map was introduced, the deof the NGO said in Portugue¥e,
‘This map is to tell you how to treat the commurlapd. From now on, you know the areas
for tourism development, for agriculture, for pastuand so or®® After a short pause, he
proceeded: ‘let me specify: Do you see this red arethe map [pointing at the map (Figure
43)]? This is the area destined for tourism indbexmunity. It is good to know this, because
if anyone comes here wanting to invest in tourigoy know now where to lead them. But,
count on us to help you in every potential procegk tourism investors’. In contrast to the
residents of Canhane, this was not the first timead seen the map. | had seen it on
September 17, 2008. The director of NGO LUPA hadlwshme a small version of it in his
office. He was visibly proud of the map, and evekeal my opinion about it. He explained
that the map was the outcome of a consultancy gedone by what he initially called ‘a
company’. Shortly thereafter, he revealed thatcthesultancy was done by his wife, who had
taken a course on aerospace photography in 200ieabf the NASA centers in the United
States of America.

Later in the meeting, the NGO'’s director suggeg@allel activities for the residents to
foster tourism development in the village. In thigase he insisted particularly on handicraft
work. In the end, he said, ‘and if there is no kfemlge in the community on how to do it
[handicraft work for tourists], we bring people tk&ow, and they teach you: consultants can
come here and help you with that'. Under the halo‘community participation’ and
‘participatory rural appraisal’, this meeting wasluced to a legitimating process of approval,
if not just a mere informative action. As in thigntext, ‘community’ indicates a particular

kind of composite realitynvested as a field of/for intervention.

°2 He does not speak Shangane.
*3 Presentation by the director of LUPA, CanhanepBet 6, 2008.
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Figure 43— Meeting in Canhane. Moment when the red zortbeomap was explained (photograph
by the author, October 6, 2008).

The meeting evolved into disagreements and pubtiofrontations between the
community leader and the other Canhaners. At thés@, the ‘development experts’ assumed
a passive position, not intervening at all. Theyowwithin ‘development’ literature are
addressed as ‘a team of Mozambican experts conahtistehe improvement of the socio-
economic situation of local (rural) communitiés’told me afterward how surprised they
were, particularly, as one of them said, ‘by theyeaay the community leader was pushed
against the wall by some men who were invisibleot®f® The main quarrel was that the
community leader and a restricted group of eldarshe village had recently received a
retired minister who had shown interest in obtagricommunity’ lands to build a lodge. This
was made known only to the people attending thistimg. Moreover, the intended portion of

land where the lodge would be built was outside‘tbé area’ on the map. The process of

* http://www.unwto-themis.org/en/programas/volunséemsnvocatorias/mozambique2010, accessed
May 18, 2010.
%5 Conversation with NGO LUPA representative, Canh&wober 6, 2008.
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acquiring the land had already taken place, an#dl tmomore than two days. The political
chair of Massingir district played a key role dedmaucracizing the proceedings: a document
was signed, the terrain was delimitated, andc#renonia dguramento(oath ceremony) was
held®® At the end of the meeting, an elder from the aumbegot up and yelled: ‘I'm not
afraid of the generals [referring to the retirechistier — theinvestol! You should also be
brave like me, and not be cowards. | used to ramfthem during the war [Mozambican
Civil War], but | don’t have to do it anymore’. T®hinstigated more disorder with several
people making loud and divergent comments.

The quarrels at the end of the meeting revealedragnfented society to the
‘development’ experts, a compound of divergent mpis, influence, decisions, information,
and interests: tensions and contradictions thamh $tem being a ‘community’. In the end,
packaged juices were distributed by the NGO topdmticipants. This practice is common in
Canhane, serving as a sort of incentive for popplrticipation. ‘Beginning with our
community leader, and ending with our young men whty think about playing football:
there are lots of problems hePé’a middle-aged man confided in me while he wasectg
his juice when the meeting was over. As the enth®fmeeting showed, his words informed
the heterogenic visions in the ‘community’ abdifg in the villageand the ‘community-

based’ venture they apart of

Disposing ‘Community’

Behind the advocacy of ‘community-based’ model® ttlea of ‘community’ has been
persistently capitalised on the notions of smaBndgmrmonious ideal, ‘local’ solidarities,
mutuality, equality, and homogeneity. The presémiadbf ‘community’ asone single voice
ignores how ‘community’ groups can act out of drgp@ interests rather than for a
unanimous collective good. Under this ideologicaion, the ‘community participants’ are

all equal partners, and the participatory appraadbeneficial to all. To Nyamugasira (2002:

* In Canhane, the ancestors who lived in the villageuld be informed about any transition of
power/ownership over the lands, ‘otherwise theylddiecome angry and boycott everything’.* The
usual proceedings imply that the ‘investor’ habug and bring five liters of red wine — to be givien
the ancestors by irrigating the field —, an addgiboliter of red wine to be consumed, and pay three
hundred metical. All the wine must be used (folgation and consumption) during the ceremony
taking place at the locale to be acquired by thestor.

* Conversation with Canhane resident, Canhane,li@ct®5, 2008.

*" Conversation with Canhane resident, Canhane, @c&2008.
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11), for example, ‘community-based’ approaches nwggificant contributions, ‘in forging
community solidarity, uplifting the human spiritigmoting togetherness’. For Opare (2007:
252-3), ‘community-based organisations’ give thearunity for the residents to ‘tap the
“we-feeling” that group solidarity generates’. Acdimgly, Loza (2004: 300) highlighted that
‘community-based organisations’ can be vital cotglim building, ‘social ties among the
citizenry of the community’, and therefore, ‘areteigral to the well being of the ...
communities’ (ibid.: 301).

Specifically, the ‘community-based’ rhetoric thahtls to homogenise ‘the community’
(e.g., Ferguson 1994; Kumar 2005; Li 1996; Moss@9i%hafer and Bell 2002) tends to
ignore both social and intra-social differences agiyand within, the ‘communities’. Such
‘dominant discourse relies on equating communityifuce, and ethnic identity, and its
protagonists can easily reduce anybody’s behav@marsymptom of this equation’ (Baumann
1996: 6). What this means is a processtbering based on an ethnocentric construction of
‘radical alterity — a culturally constructed Othadically different from Us’ (Kessing 1994
301, in Baumann 1996: 12). Such a process opesiatasystem of representations according
to a specific tendency, disposed by a global ecaneetting.As in the ‘Orient’ of Edward
Said (1978), the contemporary spread of homogenespresentations of thether and of
‘community’ contributes to the construction of themogeneous and underdeveloped ‘South’
(‘other’), which in turn strengthens the role oetetlopment’ institutions in that region; the
‘South’ is ‘developmentalised’.

If we accept Bauman’s (2000: 169) allegation tket communities argpostulateg
projects than realities’, then it might be hypoitedty possible to integrate the prevailing
homogeneous rhetoric about ‘community’ as a (dsga) strategy. Kumar (2005: 279) said
that ‘images of “community” are central to issuels ppoject implementation’. Indeed,
addressing homogeneity is strategically more canngfor ‘development’ than claiming the
multiple compositions, diversities, and contexts pafrticular ‘community’. The complex
peculiarities of difference make the process ohidging and promulgating targets for
‘development’ more difficult. ‘Community’ uniformytrather than ‘community’ diversity is
what makes ‘community-based’ projects more convig@nd intrinsically good, implicitly
assumed to have moral value. Therefore, homogenédeelopmental’ visions of
‘community’ remain fruitful because the homogeneaiber is a better target than the
heterogeneousther.

The important point here is that it is easy to ‘seenmunity’ rather thamndividuals In

this context, ‘community’ is informed as, ‘a redieentity that has a definitive substantive
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content and assumes the status of a thing thale&ogve”[, do not have,] or “are members
of” (Baumann 1996: 12). This is part of the praced disposing of things in order to lead
them. As Fisher (1997: 449) stressed, ‘the disewfsdevelopment renders independent
groups as objects of “scientific” study which prdes and defines knowledge of these objects
in such a way as to make them amenable to contta$.the production othis knowledge,
‘that creates the boundaries of the “domains dhtrand, therefore, it is the basis for the
process of comprehension, realization and legiatmon that guides agency’ (Wearing and
McDonald 2002: 197). In other words, power is eigad in reference to the knowledge
produced and reproduced.

However, in the case of the construct ‘communitige constitution of knowledge for
‘development’ is independent of the constitution lofowledge of the subject of that
knowledge. That is, the way ‘community’ is knowleaddple of ‘development’ purposes does
not imply knowledge of the internal processes oé tbarticular ‘community’ — the
‘community’ in itself. This is why the ‘developménéexperts were surprised by the
manifestations ofnternal divergences shown at the end of the ‘participatargeting in
Canhane: they had come directly from ttag-away capital town of Maputo, where the
majority of the NGOs are based, with a stereotypmmage of homogeneous Canhane (which
represented the ‘local community’ located in thecountrysid¢. Moreover, it was on such
an externally based image of Canhane that they were implementazgnmunity
development’.

This idea is also endorsed by some NGOs workingthrer parts of the world.
Accordingly, Loizos and Pratt (1992: 37) said, ireport about OXFAM, ‘common interests
and characteristics are projected on to a commiuneityre there is any real evidence that they
exist’. David Gow (2008: 3) stressed that only Iigredo experts in development listen
carefully to what those on the ground actually sagcause, ‘What they say may confound,
confuse, and question the insights of the expeMsiny other ‘development experts’ have
criticized the lack of reflection of empirical infmation, andhe ‘genericization’ (Brosius et
al. 1998) of the notion of ‘community’ upon whicbljgy-making could be based (Pigg 1992,
in Kumar 2005: 280).

In conclusion, the extensive system that revedlsraogeneous and mythicised moral
abstraction — ‘the community’ — as the subject e¢as, generates field of ‘development’
intervention. It is in this sense that a consistirhain of ‘reality’ that calls to be ‘developed’

emerges, and the ‘development’ institutions ar#é-jp&aced as the experts to intervene in it.
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The concept of ‘community’ thus entails the constriahrough which ‘development’
institutions can best exercise their intentionsofiig the director of the South Bakundu
Forest Regeneration Project in Cameroon, Shar@8(18 Kumar 2005: 280) wrote, ‘If they
don’t have a “community” we’ll make them form onand then we’ll order them to

participate’.

‘Community-Based’ in Tourism

At the beginning of the 1990s, the effects of waltk interconnectedness and its impacts on
the ‘communities’ in the ‘South’ captured publidesition. At this point, the impacts of
modern globalisation and neoliberalism on ‘localltares and environment were mainly
declared destructive. Still in the minority, thevere also contrasting opinions from different
domains (i.e., academia, politics, economics, d&ajling the topic as a divisive subject.
Naturally, as a side effect of modern globalisatimurism was also considered. Tourism is
one of the main indicators of expanding globalmatidi Castri 2002). As Anna Tsing noted,
‘interconnection is everything in the new globalisAmd interconnection is created through
circulation’ (Tsing 2000: 336). Therefore, if wedanstand circulation and interconnection as
central characteristics of the ‘new globalism’, mast put tourism at the forefront of modern
globalisation, because both characteristics arddomental aspects of it.

The first academic approaches on tourism were duhia 1960s. They were described
largely in terms of economic development, and wbtes seen almost entirely in a positive
light (Crick 1989: 314). This was a time when tsuri was enthusiastically promoted,
particularly by economists, as an ideal strategydevelopment. Under such an optimistic
vision the United Nations even declared 1967 tthiednternational Tourism Year. However,
‘despite the early hopes, tourism as a “passporthacroeconomic development did not pan
out quite as planned’ (de Kadt 1979, in Stronzal2@®8), and scholars started approaching
tourism from its economic and sociocultural adversasequences. This pessimism about
tourism became common in academia and even thiereacbnomic arguments mentioning
tourism as a secure growth industry and, thus, aalid option for development in less
industrialized nations, started to be vastly reptbvParticularly in the 1970s and 1980s,
‘many social scientists argued that poor peoplenan-Western countries were typically
excluded from or disadvantaged by internationafismu development’ (Hall and Page 2009:

8). Most of the counterarguments to the positivenemic vision of tourism came from the
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empirical evidence advanced by anthropologists. Butvas not only academics who
considered tourism destructive. As an example,rando Executive Director of the world’s
largest tourism-related NGO (Ecumenical Coalitiom ®hird World Tourism) said that
‘tourism, especially Third World tourism ... doestrbenefit the majority of the people.
Instead it exploits them, pollutes the environmelgstroys the ecosystem, bastardises the
culture, robs people of their traditional valuesl avays of life and subjugates women and
children in the abject slavery of prostitution’ i&ng 1992: 3, in Mowforth and Munt 2009:
55). Rather than alleviate poverty, tourism wadated the cause of new kinds of economic
and social problems — from prostitution to envir@mal degradation.

Although in the minority, there have been positassessments about the impacts of
tourism on host’s societies as well. In fact, whvem analyse the literature on impacts of
tourism, particularly in anthropologists’ work, tliecus often lies more on hosts than on
tourists. For MacCannel (1992: 19), for example, Masai in Kenya and Tanzania could
maintain ‘being themselves’ because of tourismyriping them to avoid the kind of work
in factories and as agricultural labourers thaingesa their lives forever'. It is worthy of note
his positive connotation of tourism was linked witeservation of cultural practices, as if
changebrought by the ‘modern world’ (ibid.: 19) would begative. Other authors addressed
the strengthening of ‘local’ economies from empl@yopportunities (Mansperger 1995);
the fortification and regeneration of ‘local’ tréidns once they are commodified in tourism
(Van den Berghe 1994); the reinforcement of ethigientity (Smith 1982); and the
empowerment of ‘local’ residents for resource peoten (Young 1999). However, altogether
scholars’ opinions about the impacts of tourismehbeen highly negative, and tourism has
been referred to as a highly ‘deceptive’ indus®yitton and Clarke 1987, in Crick 1989:
309). This fostered the idea of tourism and modgobalization, as a ‘threat’ to societies,
cultures, and the environment in destination at@as.

These insights and a general antipathy towardsstounave led to contemporary calls
for ethical tourism and for the incorporation oblghl principles of ‘sustainability’ by the
tourism sector. This was formally expressed in Age81%° adopted at the Earth Summit in

1992. Elsewhere, the document resulting from tlaiference argues that ‘Travel and

%8 For cultural aspects, see Bruner (1989), Nufie8q)l RRossel (1988). For environmental issues see
De Groot (1983), Holden (2000), Stonich (1999)pf&ta (2001), Young (1999).

% Agenda 21 was revealed at the United Nations @enée on Environment and Development
(Earth Summit), held in Rio de Janeiro on Junel®92. There, 178 governments voted to adopt the
programme.
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Tourism should assist people in leading healthy @noductive lives’, and, ‘tourism
development should recognize and support the iyertulture and interests of indigenous
peoples’ (WTTC et al. 1995). Since then, the exptink worldwide agreement over the
incorporation of ethics in tourism activity has geated, for example, ‘travel’ sections in
broadsheet newspapers regularly carrying storiestloical tourism, widespread ‘Ethical
Travel Awards’, public events advocating the coestious side of tourism, online forums
promoting codes of conduct in tourism, and eveksliso that people can offset their own
carbon emissions. A new domain of influence thatibss (moral) value to businesses and
consumers’ practices emerged in tourism: ‘The essenf the concept is that tourist
developments should consist of small-scale ens&priwhich are in harmony with the
environment in which they are located, and whereallocontrol and decision making
predominate’ (France and Blake 1992, in Wheele®5195). This means the beginning of
new types of tourism, commonly called ‘new tourisifMowforth and Munt 2009).
‘Community-based tourism’ is one of them.

Although the term emerged during the 1990s andokas widely used in tourism and
‘development’ discourse, particularly in Africa, b America, and Asia, there is no single
and unanimous definition of ‘community-based towrislts definition has been blurred by
commonplace ideas of promoting welfare for so-calleural, poor and economically
marginalized® populations. The concept of ‘community-based srtiis commonly linked
to principles of ‘participation’, ‘empowerment’, ‘sashability’, ‘community well-being’,
‘responsible travel’, ‘gender egalitarianism’, ‘ppoor benefits’, and ‘local’ level. For
example, to Patullo et al. (2009, in Tourism Conc2009: 7), ‘Community-basddurism is
where visitors stay in local homes, hawglimpse into traditional life, and most importantly
where management and benefits remain with ¢oenmunity’. To NGO Planeterra,
‘community-based tourism allows travelers an oppaty to spend time in local
communities and learn about their way of life ... Mtdlso bringing the financial benefits of
tourism to the local economy ... CBT [‘community-bdstourism”] emerges from a
community development stratedi’. While to the travel agent Responsible Travel,

‘Community based tourism is tourism in which locasidents ... invite tourists to visit their

%0 http://www.responsibletravel.com/copy/copy901187.taccessed June 1, 2009.
®1 http://www.planeterra.org/pages/community _basagtism/37.php, accessed May 19, 2010.
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communities ... [and] At least part of the touristome is set aside for projects which
provide benefits to the community as a whéfe’.

The relationship between hosts and tourists preddmtre encompasses the desirability
of ‘community development’. In line with this peesgive, this new mode of tourism is
generally presented as bringing a range of pogshil for solving problems in the
‘communities’ that other ways of ‘development’ hawet solved The coordinator of
‘community-based’ tourism in Ceard (BraZi),for instance, addressed many of the
‘undesirable’ impacts of tourism on ‘local commuest in a report published by the NGO
Instituto Terramar; however, at one point, he sddrt, fortunately there are exceptions;
places with community based tourism projects’ (Newgh2003: 1). In such a view, not only
does ‘community-based tourism’ solgeoblems but it also makes the tourist a better person;
gives them a gratifying role informed by virtueaths, the possibility to bgood whilst
experiencing a holiday by redressing economic iaBtes, respecting other cultures, and
protecting the environment. According to the ‘E#hidravel Guide’ edited by the British
charity organization Tourism Concern, ‘Tourism 8 longer a dirty word’ (Patullo et al.
2009, in Tourism Concern 2009: 7), because of thergence of ‘community-based tourism’
in which activities are brandegthical In practice, the ‘ethical’, implicit through thgrefix
‘community-based’, allows the tourism industry ngprove its own image.

Nonetheless, despite the variety of perspectives meanings of ‘community-based
tourism’, there is a single aspect we can attriboiié, and that is the nature of the concept; it
arose from ‘development’ ideology as a means ahicanity development’ through tourism.
Consequently, international aid agencies have asmngly encouraged and financed NGOs
engaged in it (Butcher 2003: 9). As the directoLOfPA once told me, after he attended a
three-day workshop organized by NGO GTZ in Tihoveoe, ‘empowering local
communities at the buffer zone of the Limpopo NagiloPark’, ‘Now everybody wants
community-based tourism: it seems that it's the feshion!®* Indeed, one thing is certain in
the present time: ‘CBT [‘community-based tourismippdoubtedly, remains the option of
choice for most nongovernmental organizations (NG&sl governmental agencies that

include tourism in their developmental portfoligVéaver 2010: 206).

%2 http://www.responsibletravel.com/Copy/Copy901187,taccessed May 19, 2010.

% It is one of the twenty-six states of Brazil, It in the northeastern part of the country, on the
Atlantic coast.

8 Conversation with the director of LUPA, Tihove@gtober 27, 2008.
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According to the international cooperation enteriGTZ (2005: 1), ‘in CBT
[*community-based tourism”] the focus is on the couomity’. What this means is that
‘community-based tourism’ legitimates ‘communitiess both tourism and ‘development’
marks. Moreover, as an outcome of the ideologitalteqgic shift made by ‘development’
institutions, this ‘new tourism’ mode carries with the ‘developmentalist’ requisite of
‘community participation’. It implies the involvemeand participation of the ‘hosts’ — the
‘community’ members — in the tourism process assil@t-makers. In this vein, ‘community-
based tourism’ is often celebrated as a means avhneunity empowerment’. The NGO
Netherlands Development Organization (SNV)'s revieiv projects in Botswana, for
example, suggested that the social impacts of ‘conity empowerment’ can be considered
the most important benefit of ‘community-based temr (SNV 2001). Likewise, the results
of a GTZ research project revealed that the mosttioreed criteria for the success of
‘community-based tourism’ initiatives identified byunders, conservationists, and
development experts (116 in total) fell in the gaty of ‘empowerment of local
communities’ (Goodwin and Santilli 2009). As Timgth(2002: 150) clearly put it,
‘community-based tourism’ ‘is about grassroots emganent’.

However, the empirical evidence is far less conmgcBYy resorting to an extensive
inventory of ‘community-based tourism’ cases comgiby Zeppel (2006), and contrasting to
a prevalent dogma advocated by ‘development’ dissgWVeaver critically stated how the
vast majority of ‘community-based tourism’ entegeis ‘are dependent on continuing
financial and other resources provided by NGOs gowkernmental agencies’. ‘In practice’,
Weaver continues, ‘it appears that most of thesratipns fail soon after the aid is cut,
rendering the concept of “empowerment” as farci¢a010: 206). Reading ‘development’
literature makes it clear that ‘community-basedrig’ is, first and foremost, an idealistic
concept associated with ideals of ‘community empovest’ and democratisation as well as
broad distribution of benefits amongst ‘communitiesnsideredin need In its wake, new

expectations, hopes, aspirations, and perceptioreabty are created.

Inducing Moralities through ‘Community-based Tourism’

The classificatory area of the ‘South’ bears therkmaf weakness, shortage, and
underdevelopment: it is represented as a compotlifteeeloping countries’. The inclusion

of these categories and classificatory scheme$anpublic domain has led to the global
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aesthetic, economic, sociological, political awasn that the world is made up of two
unequal halves — the wealthy ‘North’ and the p&wuth’ — and thus that one half needs to
be ‘helped’. Such generalisations and their efffcaiccreating representations of the ‘South’
contribute to legitimate ‘development’ programmedhat part of the world. To fortify this,
‘underlying development, or at least the discouocdedevelopment, are some implicit
assumptions and principles about what constitutgsod society’ (Gow 2008: 5).

The ‘progressive incorporation of problems’ (Esaob884) in the ‘South’ and in its
‘local communities’ has assisted in the formulataira field of ‘development’ intervention.
In turn, this legitimises a self-perpetuatingison d’étre (Hannam 2002: 231) for
‘development’ apparatus in its ‘community-based rima’ form. The ‘incorporated
problems’ come to be integrated into the tourisdustry as the product attraction that needs
to be surpassed precisely through tourism actioms In this sense that the tourists who
consciously choose to go to ‘community-based’ ladg@ave come to be referred to as
inherent components of ‘development’ programmedeims of their ability to alleviate the
poverty of the populations they visit. The ‘new @dourist’ (Butcher 2003) has emerged.

The concept of ‘community-based tourism’ is ofteaca@mpanied by moralistic
assertions, such as: ‘Leave the world a betterepfdc'Your holiday can make a big
difference!’®® ‘the “good tourism™®’ ‘ethical dealings with rural communitie¥ :Towards a
new culture of peace and sustainabilf}*Fighting poverty, protecting biodiversity® and
so on. The language used here is that of the saeker rather than the holiday maker
(Butcher 2003: 71). The need to ‘fight poverty’ dnthke a big difference’ has replaced fun,
relaxation, and hedonism in the vocabulary of tb@imunity-based tourism’ market. To
The Mountain Institute (2000: 1) based in Washingtd&Jnited States of America,
‘community-based tourism’ is, ‘a visitor-host indetion that has meaningful participation by
both’, and it, ‘has a duty to the visitor to progid socially and environmentally responsible
product’ (ibid.: 5). Accordingly, the tourist produprovided (sold) must beesponsible In

this perspective, ‘community-based tourism’ rests tbe rightnessof consumption. The

% http://www.communitybasedtourism.com, accessee Jy2009.

% http://www.community-tourism-africa.com, accesdade 1, 20009.

®7 http://www.good-tourism.com/page/Community-based#ism, accessed June 1, 2009.
%8 http://www.tnrf.org/groups/tourism, accessed JUn2009.

% http://www.worldfutureschool.org/index.php?id=1825-4, accessed June 2, 2009.

0 http://www.unv.org/en/volunteer-voices/doc/fighgipoverty-protecting-biodiversity. html,
accessed June 1, 2009.
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(tourist) product for sale is not just any kind mfoduct; it is a moral one. The act of
consumption in the ‘community-based tourism’ framoekvis a good act and therefore
should be morally celebrated. Thightness and moral significance of such particular
(tourism) commodity relies, among other things,tle@, ‘moral perspective that argues that
management by local people accompanied by devaleeion-making is more preferable’
(The Mountain Institute 2000: 4), principally fochaeving so-called sustainable ‘community
development’. The main point to note here is tiates‘community-based tourism’ has come
to be considered a tool for ‘community developmemit only has it become a self-
consciously moralapproach to tourism, but also a worthwhile consgmpractice (by
tourists) in its role of alleviating poverty of tHecal community’ visited.

The association of morality with ‘community-basesurism’ reveals the broader
context in which this new tourism category hasearisAs noted above, at the beginning of
the 1990s there was a prominent global debate,hitogcalmost all social spheres,
proclaiming the threats of tourism to destinatiarpgations. It was this context, which
evidenced the wrongness of the tourists’ actiortsckvalso led to a new claim in tourism:
the rightness of the tourists’ actions. These wgadicularly materialized by generating
‘codes of conduct’ and moralizing consumer decisitaking. Tourists were incorporated as
elements of a wider project of global and ethicavegznance (Smith and Duffy 2003: 77).
This is known through the discourse of rights atidcs of tourism, among others expressed
through the ‘Tourism Bill of Rights and Tourism @@1985) as well as the ‘Global Code of
Ethics for Tourism’ (1999) institutionalised by thWgorld Tourism Organization. Through
this, people are taught how to behgweperly whilst travelling by adhering to moral
instructions.

Just as the World Tourism Organization can be oeghras a case of global
governance, the language of tourism rights andcetiias also achieved international
institutional recognition; ‘it could be argued thié¢ discourse about rights and tourism
reflects a set of norms and values that have awsgrof modernity and then globalized’
(Smith and Duffy 2003: 77). Therefore, the debdtteud the threats of tourism to destination
societies, which had its peak in the early 19964, tb its antithesis, and tourism is now

proclaimed not only a ‘development’ tool for theoih’ but also a universal right.

" The article 7 of the World Tourism OrganizationoB4l Code of Ethics for Tourism is entitled
‘Right to tourism’, and Article 8 is ‘Liberty of toist movements’ (UNWTO 2001: 6). The World
Tourism Organization Global Code encompasses taeat
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Furthermore, the global institutionalisation ofseadeals was an outcome of the calls for a
new (Westerf moralised concept of leisure travel, or what Betc (2003) called the
‘moralization of tourism’. The underlying force ancharacter of such moralization,
particularly the modes dlNesternacknowledgement of tourist virtue, are highly énvby
both ‘development’ and tourism industries: ‘frontoarism marketing perspective this means
communicatingeality andfragility of the destinations’ (Wheeler 1995: 45, italice arine).

It is from this perspective akal weaknessindsocieties of wan(Boudhiba 1981, in Crick
1989: 317) that the ‘South’ gains tourism and ‘depmental’ protagonism. ‘Community-
based tourism’ is a product of thWesterncontext, and it is largely through this moral
system of global regulation that ‘local communitieand Canhane in particular, are
incorporated into the global (tourism) market andurd to specific rationalities of
production.

‘Community-based tourism’, therefore, introducesvninguage and new ways of
thinking — a new ‘regime of truth’ (Wearing and Maiald 2002: 199) — appropriated by
members of the (project) ‘community’. Its membemsn cgain access to ideologies or
discourses that might give them access to new tymtes. It is in this vein that the term
‘community’ becomes the representation of ‘we’ floe ‘local’ population, as it means ‘they’
to theexternal‘development’ institutions and to developmentasti3he spread, by one side,
and the appropriation, by the other, of the ‘digsewf community’ to populations operating

under the halo of ‘community-based tourism’ aresir@imt processes of nhormalisation.

The Value of ‘in Community’ and its Mechanisms of Eclusion

Looking again at Canhane and to its ‘community-dassurism’ venture, many of the
residents become aware of their ‘communitarian’diiion and try to capitalise on it. As a
reporter who visited the lodge in Canhane in 20@#,s'‘Covane Community Lodge
represents a new world of access to resourcesf@iapbment ... the decisions are, or should
be, taken by the community itself (through its k@), which in turn maintains the activities
that define its identity as a rural community —tleabreeding and subsistence agriculture’
(Lopes 2006: 33} This comment, which can be interpreted as theigtsipoint of view,

underlies the externally attributed virtue of mamdance of ‘community identity’. That is,

"2 portuguese in the original.
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Canhane as a ‘community’ is valuable by its idamigin ‘rural’ sameness, which is bounded
to ideals of subsistence, uniformity, impoverishiemd necessity. Therefore, in line with
the designation of ‘community’ by which they aratg¥nally) acknowledged, the Canhaners
have incorporated the potentialities involved innge‘in community’ as an exclusionary
condition. Let me give an example from the fieldlkestrate how the dominant discourse of
‘community’ is converted into a ‘local’ one.

On October 2008, the NGO LUPA organised an Engl@lrse in Canhane. The course
was projected for fewer than fifteen attendantse Shklection of ‘community’ participants
was made by the manager of the Covane Communitgé.ofihe participants were the ten
people constituting the Social Management Committée community leader, and a
fisherman living in the neighbourhood village oflfou He was not born in Canhane, but in
the coastal province of Inhambane. He was seldotetie English course because he used to
guide the tourists visiting the lodge through thkeepBants River and show them the
traditional way of fishing and conserving the fish in the ar@a the second day of the
fifteen-day course, a ‘development expert’ fromraernational NGO based in Maputo and a
representative from the Mozambique Ministry of Tisor attended the class. They had been
invited by LUPA to informally experience ‘communitievelopment’ and tourism impacts in
Canhane. During the class, the teacher, who waetieptionist at the lodge but also had the
responsibility, as he told me, ‘of being the linktlveen the community and the lodg&’,
suggested the election of a class delegate. Beadube collective indecision in choosing
that person, both the NGO and Ministry of Tourispresentatives suggested the fisherman;
however, the class proceeded without a definitixeigion on that issue.

On the fourth day of the English course, | met fiseerman at his home in Cubo
village. | asked him how the course was going. &ld,sl don’t know, and | don't care! | was
kicked out of it the day after you and the otheome from Maputo were theré®.
Accordingly, at the beginning of class on the tiday of the course, when the ‘development
expert’, the Ministry of Tourism representative damyself were not there, the rest of the
attendants accused him of not being a member dt@memunity’ of Canhane. Therefore, he
should not benefit from the English course. He takt ‘they came with this stupid argument
that I'm not from the community. But they forgetath’'m the one who contributes more to

the community with my patience with the tourists.ecluse, in the end, the majority of the

3 Conversation with the receptionist of the Covanen@unity Lodge, Canhane, January 25, 2008.
" Conversation with the fishermen, Cubo, Octobe0@8.
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money the tourists pay for my guiding tours goeth&n, not to my family’. Visibly irritated,

he said, ‘this is not the first time that such thirappens... whenever foreigners engage me in
front of them, they act like, “you are not from tb@mmunity”, or “we are the ones who need
to be helped”, they say thereafter!’. The quarrasweonfirmed later by the teacher of the
English course as well.

As Brockriede (1968: 12) noted, ‘A rhetorical actors only within a situation, and the
nature of that act is influenced profoundly by tiaure of the encompassing situation’. This
means each rhetorical act fits into the charadiesiof ongoing processes. The way the
Canhaners speak about ‘community’ must be undeaisteithin the broader situational
context that gives it relevance and meaning. Bé&mthe ‘community’ is, in the ongoing
‘community-based’ process, a value, an opportuaityl therefore needs to be exclusionary —
‘you are not from the community’, someone saidhe tisherman, who was for that reason
placed in the position of a sort witernal other Through overemphasis on ‘community’ as
the we entity also evident in most Canhaners’ (institutionaipeersation, they revealed the
logic behind their ‘community-based tourism’ vergur

Their ‘discourse of community’ is informed by alexfive self-validating quality in
accordance with a ‘higher order’ that creates thed@ion of ‘community’ as a (tourism)
market opportunity. Through such discourse, thehn@aars and their village are presented as
something that the tourist’s culture has lost: fyusgpirituality, closeness to nature; in sum, a
sense of ‘community’. That is to say, the ‘disceursf community’ has colonised the
Canhaners’ discourse about themselves, which m as become a discourse of (tourism
market) opportunity. By adopting such discourseytliengage in rhetoric as a process of
adjusting people to ideas. More precisely, the @ashs participate in a dominant system of
representation derived from a transnational ‘dgwalent’ discourse. They are participants in
such a system because, by speaking about ‘commuthigy create and authorise an entity
that did not exist as such before the implememadiothe developmentourism project by the
NGO Helvetas. This attests the idea that the gipdi@dn of ‘development’ rationale in the
‘South’ may produce new forms of ‘locality’ based performance of morals (‘we are the
ones who need to be helped’), but which are in Vinth neoliberalism ideals and market
ideology. Recurrent use of the non-Shangane teomneunity’ by the Canhaners to refer to
themselves represents a rhetorical phenomenon iohwthey validate and incarnate the

argument that constitutes them as a homogeneoadyhrural, ethnic, and moral entity; in
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other words, a homogeneous target for both tourégsmd ‘development’. In turn, the
Canhaners constitute themselves as the proof of iwisaid.

As with all symbolic creations, being ‘the commuyhinust continually be revived and
sustained by discourse. The (productive) ‘localcorporation and appropriation of
‘community’, used in substitution fave, is a fundamental factor in the (modern) projection
of their auto-image. Their appropriation of thentelrommunity’ to represent themselves
thus entails a reflective conscious and collectipgtude required to see themselves within a
situational context, in the same way an ‘outsiegauld, or would want to, see ‘them’. This is
somewhat a consequence of being in a market spebeded on ‘development’ and tourism
principles. In Canhane, ‘community’ can be seenaasenabling concept: adopting the
‘community’ and ‘community-based tourism’ (tradeykanables them tsurvive and be
part of the modern (tourism) world — a ‘niche markét is in this sense that various
Canhaners strategically incorporate, assume, aectise their (externally-given) position as
the ‘ones who need to be helped’, and participatdevelopment’ ideology by projecting the
act of being helpedinto the moral sphere of tourism. Consequentlg, @anhaners have
adopted the rhetorical force (‘communityfjat best represents and expresses them in such a
market context. In the end, Canhaners as ‘commuaity being organised and constituting
themselves, not only as a market but also as dpedaproducers in ‘development’ and

tourism industries.

Conclusion

Particularly in southern Africa, present regimesndwted by methods of ‘development’
revolve mostly around ‘communities’ as the legitimdasis of social unity. In current
‘development’ rhetoric, the word ‘community’ camiewith it powerful significance,
particularly in attracting international funding,high often relegates ‘community-based’
models to processes of merely acquiring fundingodpiities (Agrawal and Gibson 1999:
631). Fundamentally, the socio-economic paradiggp(oduced by institutions of global
governance over the ‘South’ induces to #rewledgeof ‘community’ as a category of
‘development’ intervention. In practice, howevehatever ‘development’ project with the
concept of ‘community’ at its heart is ambiguouscéuse it relies on an idealistic construct:
a stereotypical idealisation of tlmther, an ideal masquerading as soci@ct (Blackstock
2005: 42, italics in the original).
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In the village of Canhane in Mozambique many rasisldlave become aware of their
‘communitarian’ condition through engaging in theommunity-based tourism’ venture
suggested by an international NGO. In this manthery have appropriated the ‘community’
ideology of which they wereekternally acknowledged, and have been reproducing, largely
at the ‘frontstage’ level (Goffman 1959), theieedy homogenous statdurthermore, the
Canhaners are explicitly placed as the antithdsisaalernity. That is, in contrast to (modern)
neoliberal and capitalist ideals, in the ‘communggtting there are no individual aspirations,
only common and shared interests. The fundameateal in this section is that, ‘community’
as a category mostly induced by the ‘developmeratustry has become a ‘reality’ performed
by some of the Canhaners. It goes without sayiagttieir appropriation and performance of
‘community’, in the context of ‘community-based t@mm’, is perceived by them as an
opportunity; and as such, their participation iis thepresentational process reflects their
aspiration to membership and inclusion in the msoal world.

Finally, the ‘community-based tourism’ venture iarane is part of a major ethical
and ‘developmental’ agenda, of which the villagen®w part, that induces morality in
tourism consumption. This is the outcome of an lioigical trend that considers (certain
modes of) tourism in moral terms. In this settithgg ‘community’ represents a tourism moral
product, in the same way as the tourist becomesay af doing goodand a decisive
component of ‘community development’. But whathét'community development’ pursued
by tourists and hosts leads to processes of ing@igémpowerment and privatization of
resources in the same society that has obtainedatal value, and thus the legitimacy for
being ‘developed’ via tourisnprecisely by representing the opposite — comniy@all he
next chapter is about this question.

So far, by demystifying the homogeneous nature ptech by ‘development’ and
tourism discourses of the social structure of Carh& hope | have not given in the same
way a narrow perspective of it; that is, a versabrihe village as too diverse, too irregular,
too disordered too confused. Despite its heterogeneous chardcterhane is to some extent
under a certain ‘local order’. As | mentioned i theginning of this chapter, Canhane may in
fact represent a model, not the model of ‘communityt a more exclusive one; a model of
society informed by historiographies, pre-, posid @olonial effects, national politics, and
‘local’ responses and resistance to them. In otwerds, Canhane also has unitary
characteristics that support the social orderinthévillage; characteristics, however, that do

not match the paradigm of ‘community’ proclaimeddxgra-‘local’ institutions.
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What happens if the Canhane’s social ordering ipposition to the ‘community

development’ induced by ‘community-based tourism’?
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The Water Supply Conflict

Shortly after the Covane Community Lodge openeddasrs to tourists in May 2004,
Canhaners were asked by NGO Helvetas to identdy friority for investing the expected
tourism revenues in their village. ‘That was anyeasestion’, one elder of the village told
me, and the answer was precise and unanimous:ea seaiply systerh.

This chapter presents and analyses the implementafithe water supply system in
Canhane and its contradictory effects. It is a cadwre the achievement of social
‘development’ aspirations that were informed by @enhaners’ own ‘felt needs’ generated
social insecurity in the village. The collectivedeavour to organise a reliable water supply is
an interesting case for observing (and accessimg)golitics of the local’ (Agrawal and
Gibson 1999: 637) that emerged with tourism in av&lopment’-oriented context. The
realisation of Canhaners’ collective desire to haveater supply system, and their active
participation in attaining their own ‘developmentaeds’, resulted in social conflict that
revealed them as active participants in an appaanttadiction. The larger point here is that
water control is a mechanism for social orderingl aot a simple matter of means-ends
necessity, which limits any capacity to predict soeial outcomes of water change projects
(Mosse 2008: 943). There is a non-project dimensmmpeople’s lives that validates the
unintended social consequences arising from anyeldpment’ project (Cleaver 1999: 599).
Canhane confirms this, even though the project dragen by the ‘community’ itself. In
Fabricius’s words, ‘objectivity in CBNRM [commun#yased natural resource management]
is a myth’ (Fabricius 2004: 39).

! Conversation with Canhane resident, Canhane, 8a8ida2008.
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In contrast to ‘community-based’ rhetoric that terid homogeniséhe communityas
coherent, equitable, intrinsically moral, ahistatj@nd harmoniousthe example of Canhane
illustrates the weakness of universal notions obmimunity’ and of ‘participatory
development’. Based on an analysis of the spatiahgement of water in Canhane, this case
attests to the importance of considering the mleltgnd dynamic processes that emerge
within ‘the community in any ‘development’-oriented context. What | aming to describe
in this chapter illustrates how spatial arrangememtd social status are central means for
ordering (Law 1993) everyday life, and confirms thelue of de-homogenizing and

demystifying representations of ‘community’ andrijg@patory development’.

Conflictual Improvement

Prior to the 1970s, the population of Canhane ligedwhere, namely on the shore of the
Elephants River around five kilometres away froragent day Canhane. However, the state
policy of villagisation that followed Mozambique'shdependence in 1975 and the
construction of the Massingir Dam resulted in threlocation to a higher area less prone to
flooding. Since Elizabeth Colson’s (1971) pionearkvon the forced resettlement of the
Gwenbe Tonga on both sides of the Zambezi Rivandbwe and Zambia), many studies
on the impacts of dam-building have emerged. Séwdrthem reveal that in the name of
national ‘progress’ and in line with claims for icatal models of society and nature —
reflected in James Scott’s terms ‘high modernisatait 1998) — some populations’ access to
essential resources were neglected and made diffidinat was also the case for Canhane.
The state-imposed dam led to processes of margatiain and deprivation of its population.
Up until their compulsory relocation, Canhanersdivin a fertile valley close to essential
resources such as water, wood, and productive lhgh all proved scarce in their new
settlement areas.

Many authors have given empirical evidence of themgex, causal relations between
space and cultufeand how changes in one can affect the othccordingly, countless

2 See Chapter 3.

3 See, for example, Goldsmith, E. and N. Hildyardlqk (1984); Isaacman, A. and Sneddon, C.
(2000); World Commission on Dams (2000).

* See for example, Park, R and Burgess, E. 1925¢akdty M. 1961; Altman, |. 1975; Giddens, A.
1985; Rapoport, A. 1990; Moore, H. 1996; Augé, i88; Hendon, J. 2000; Thomas, T., Sheppard,
P. and Walter, R. 2001.

® See for example, Whiteford, M. 1978; Pred, A. 296émy, J. and Voyé, L. 1992.
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ethnographic descriptions advance the hypotheatshilman intervention can structure space
and that space itself can structure human behawowpace operates as cause and
consequence of culture. Changing the place of easi thus commonly entails social,
cultural, and behavioural changes. Such variabok place in Canhane.

After their relocation, Canhaners had to re-adbpirtdaily practices, including vital
routines, to the new locale. Access to water wasajrthem — due to its inherent connection
to land, it is said that water shares the compjeaitthe causal relation between space and
culture as a medium of meaning and material redati;dMosse 2008: 940). The dearth of
water has long been bemoaned by the people of Ganlvao claim that water shortages
have been the worst effect of their resettlemenngtrum 2004). Canhaners have two ways
to access water: from a communal shallow well axcéntreof the village which is often dry,

or from the Elephants River around five kilometeagay. Obtaining water is difficult and

people expend much of their daily energy getting it

Figure 44 -The shallow well in Canhane is a hole dug to allmeess to water (photograph by the
author, February 11, 2008).
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My first contact with the population of Canhane vimsSeptember 2006. At that time
they were digging a ditch from the lodge to thdagé and burying several flexible plastic
pipes to be used to provide water to the villagee Village is divided into four numbered
neighbourhoods. Mostly, the women of each neightman took turns each day to work on
the water endeavour. The pipes were intended tplguwypater to a tank and three taps that
would be implemented near the shallow well areeatied in thecentre of the village. The
distance covered was around seven kilometres. Henvew the beginning of 2007, the yet
unfinished system started evidencing technical lerab. The issue was that the water pump
placed near the river did not have enough poweutaop water the required distance of more
than five kilometres. Therefore, water could natcte Canhane. The only possible solution
was to buy a new and more powerful water pump.iButost was extremely high and the
revenues from the lodge were not enough to cover it

Many Canhaners were disappointed. They channehedt frustration largely to
Helvetas. One time | participated in a village nregtwhere | was the only non-Canhaner
present. Although its initial purpose was to dischsw better prepare children for school,
debating the water issue ended up taking the ntgjofi the time. Some people blamed
Helvetas for the failure of the project. At onerddjas is usual in these meetings) an old man

took advantage of a brief silence to stand up ayd s

| want to talk about the attempt to bring watertlte village. It was Helvetas’

decision to dig such a long ditch, and all techinitzcisions were made by them,
so the failure was their fault alone. It was momested. Money earned by the
Covane [lodge]. People worked there for nothingeyfshould have known that
such a system wouldn’t work before we started gansng it®

If there were forces of discord, they were silemtoughout. In fact, collective ‘back-
channelling’ (Gibson 2003: 1348) through utterand&e ‘hmmm’ and ‘ha-ha’ were
frequently used to encourage any speaker who hddapproached the subject in such a
manner. No one defended the position of Helvetad, this criticism and suspicion of the
NGO was maintained until the end of the meeting.

Canhaners’ reactions at this meeting provide caloesit a broader phenomenon which
had intensified since the implementation of themeoaunity-based’ tourism project in

® February 7, 2007.
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Canhane: that is the confrontation between ‘devety’ instigated by ‘external’ agencies
and the view ‘from below’. ‘Communities’, as Fabus (2004: 38) stated, often see
conservationists and ‘developers’ as the evil pgeapars of land evictiondn his work on
Chishanga in southern Zimbabwe, Mazarire has detrated how Hera people have always
perceived state ‘development’ initiatives (colonial and padtmial) with scepticism.
Accordingly, ‘community development’ programs relhtto water, particularly on the rivers
of Chishanga, are perceivdry ‘autochthons’ as a threat because they (migatyesas
externalstrategies of appropriation over land and auth@hgzarire 2008). In Mozambique,
in Sussundenga district, Schafer and Black gave ekemple of a ‘local chief who
encouraged the new settlement by members of himrumity’ in an area intended as a
forest reserve. His purpose was ‘scaring away ggasenists whose intentions he perceived
as a threat to local livelihoods and control ovesources’ (Schafer and Black 2003). All this
could be grounded on Young's idea that, ‘The degirelemonize others is based on the
ontological uncertainties’ of those inside (Your92:165, in Bauman 2000: 172).

Nonetheless, despite Canhaners’ focus oawsideculprit, the meeting demonstrated
and reinforced their engagement for a communal ecatlie water supply system. Hence,
soon people started to consider new ideas for imgngater to the village. But this time a
shorter way had to be found to link the village ttee Elephants River. After some
investigation and popular scrutiny they found agtlale route of five kilometres. However,
the ditch would have to be dug in the bush, ingdaafrequently accessed by the people and
inaccessible to the Covane Lodge truck. This madework harder, particularly regarding
the transportation of workers, equipment, and fegpplies. Even with such difficulties they
embraced the work once more, and this time Canbatomk full responsibility for the
technical decisions. ‘Community’ viewpoints, aspoas, and participation were all again
mobilized, and all the elements of ‘community pap@ation’ that dominant ‘development’
discourses (Escobar 1988) emphasise are requiretidoessful resource managemevere
present, which suggested there would be optinrietialts for the people of Canhane.

Months later the water supply system was finallstatied. The technical restrictions
dictated the exact position of the water taps: shstem had to be implemented in the

northeast corner of the village, which is the plac€anhane closest to the river (Figure 45).

" See for example, Saunders, R. and Warford, J..1Sif@e this publication for the World Bank,
there has been a growing body of literature engag&kvelopment Studiesddressing the need for
‘community’ involvement in the development, opesatiand maintenance processes of water supply
systems.
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4 \ Elephants River
S

L to Cubo

Figure 45 -The position of the water supply system in Canhdihe topography of the
village is flat. Diagram by the author.

Canhaners had up to this point fully addressed foamity participation’ (by being
involved in planning and implementing the water @yp but not yet ‘community
management’ (assuming control of the water systé&m)Harvey and Reed (2007: 365) put
it: ‘in general, this is fulfilled through the foltion of a community water committee that is
responsible for operating the system’. Correspagiginust after the tank was installed a
water committee was created and an autochthon & wes chosen to be its president. The
water committee was an organisational imperatives {standard) ‘community’ organisation
signified the construction of the ‘community’ (Camte) in the context of ‘development’
policy for resource management (Mosse 1999: 308k Mew institution expressed an
attempt to constitute Canhane in terms of highgawisational imperatives, while at the same
time served to universalize the ‘local’. In Max Véels scheme, this can be interpreted as a
bureaucratic and ‘modernization’ process that mlesi a rationale for formalising and
organising ‘the community’ into pre-defined formscognised byexternal officials (ibid.:
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322). Put simply, the water committee neatternal expectations about the way Canhane
should organise itself.

The (‘community-based’) nomination of a man as iokast of the water committee
reflected the gendered control of key resourcesha village. In fact, historically and
‘culturally’, recognition of women’s ability to carol resources in Canhane is extremely
limited. Particularly with regard to water, womeavle a recognised and long established
responsibility to obtain and distribute it: the grerceived as water-givers. But according to
long-standing power arrangements, the supervisiomater as a resource must be done by
men. Hence, as a new water supply emerged, maatifest of possession and control over
the resource shifted. Before, due to the abundafosater in the Elephants River (the
principal water supply), differential control ovierby gender was not so evident. However,
the situation changed. Water is now situated insiddorage tank positioned in the village,
which means it is limited and needs to be managedirolled, and rationalized. In other
words, water became an object of measurement. brbisgght up new communal exigencies
that challenged the existing water order.

The implementation of the new water supply systan€anhane, even though it was
accomplished in a ‘community-based’ manner, carneth it a broader confrontation
between old and new social processes. As Mosse3(Z1) put it, ‘water systems are not
only shaped by, but also themselves shape, [the@dlso.’. Corrado Tornimbeni (2007) has
described how the villages of Tse Tserra and MussiHRotanda in west-central
Mozambique, have strategically used both ‘traddalbprocesses and ‘modern’ instruments
to preserve individual and group interests. In fetént sphere Nhantumbo, Norfolk and
Pereira suggested that new management processeghblly CBNRM initiatives in Derre —
also in Mozambique — produced mechanisms for tiokusion of old people and subsequent
conflicts within ‘traditional authorities®.Johnson (2004: 217—218) stressed that when some
members of the Mozambican village of Bawa wereuitetl as game guards and started to
enforce new laws on fellow ‘community’ members,igion and dissent grew within that
‘community’. Their actions were in accordance witlew processes of ‘community
management and control’ of natural resources prechby CBNRM initiatives in the area.
Around 270 kilometres north of Canhane, John Coffiare Jean Comaroff (2009: 14—15)
stressed the dissatisfaction among some of the Mdeople, in the South Africa side,
derived from the implementation of (modern) ‘comntysbased’ processes of capitalizing

® This suggestion came from the growing legitimacy an emerging ‘local’ association
(ACODEMAZA) (Nhantumbo, et al 2003: 21, 24).
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their ‘culture’ through tourism. Accordingly, thecHief of Makuleke is said to have
misappropriated tourism ‘benefits’ (revenues) fois fown needs, leading to intra-
‘community’ tensions. In the village of Xaxaba (Batina), Madzwamuse and Fabricius
(2004: 170) noted, the constitution of modern tastins, in order to qualify for government
support for CBNRM, have led to conflict within theaditional’ institutions. And focusing
specifically on water supply systems, Matthew Ben@®08) has shown how innovative
pipelines implemented by the Tanzania GovernmenhguheUjimaa period on the Mount
Kilimanjaro, challenged ‘traditional leadership’ewvater, and extended government control
into the most intimate domains of daily life. Pr&imy new social dynamics, what were the
impacts of the new water scheme authorized bydbeafmunity-based tourism’ in Canhane?

Despite the transformative social challenges ofnthw water system in the village, the
gendered division over the control of water resesircemained. Men retained control of
water supplies. This was manifest in the choica ofan as president of the water committee.
Moreover, this person seemed to unite several @ratiaracteristics for assuming such a
task. For instance, he is one of the few Canhanbs speaks fluent Portuguese as well as
the Shangane dialect. He also had an old motosiikeh allowed him to quickly reach the
water pump. Finally, as a fisherman, he was vepesgnced in dealing with the Elephants
River, where the water comes from.

The water supply achievement was highly celebratethe ‘outside’. The annual
report of NGO Helvetas for 2006, to be distributedts donors, for example, announced it

with pride. Here is an excerpt of the report:

C  Successful Activity in 2006
Drinking Water in Canhane is a Reality Now
(-...)
Today Canhane already consumes drinking waterwtter source is less than
500 meters for every inhabitants...
Finally, for one of the ladies of the village, tiverk developed brought back the
pride of her origins, increased her self-esteetoywahg, most of all, a better life
perspective for all.

(Helvetas 2007: 33—3%)

° Portuguese in the original.
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However, after one month of operation, the watechmaism stopped working. Rumours
spread in Canhane that the pipes were being cuhgdihe night. According to these
rumours, people from the village were going inte bush to drill holes in the pipes. Others
said the pipes were not strong enough to deal tvéhwater pressure: ‘It seems they must be
replaced. They were provided by Helvetas ... Beytaren’'t good enough’, a resident told
mel® Soon the technical argument spread all over thlagei and whenever | spoke to
someone and asked ‘what happened with the wattmsygou installed?’ people spoke of the
bad quality of the pipes and/or about the age e\tater pump. The NGO again emerged as
the guilty party and this became a normative diss®un the village. The interruption of
water supply persisted for a long time until thezZzdimbican government provided new pipes,
partly due to institutional pressure from NGO LURRe local successor to Helvetas. As the

head of the project told me:

If we were guilty of anything relating to the watsupply inefficiency in Canhane,
which | don’t agree to, now we are not anymore! Ndge given them everything they
needed... We pressured the Water Department of therGment of Gaza to provide
them good, | mean very, very good water pipes. Vibahey want more!?! What will

they invent more now!%:

However, despite such asserted efforts the watgplgisystem continued to fail. Actually,
the new, ‘good’ pipes were never installed, andaienstored close to the household of the

community leader of Canhane (Figure 46).

19 Conversation with Canhane resident, Canhane, 2pri2008.
™ Interview with LUPA representative, Maputo, Sepbem17, 2008.
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Figure 46 -100 m of the water pipes provided by the MozambiGavernment stored near the house
of the community leader of Canhane (photographbyatuthor, October 8, 2008).

Gradually the water problem became an increasimglytroversial subject in the
village. People used to avoid talking about it te an in my presence. Their discomfort was
not so much a consequence of the lack of watdlf,itsat rather due to the motives behind
the stoppage. These were causing a constant renévwtigues in the village. The manager
of the Covane Community Lodge for instance, usedatp whenever the topic was referred
to: ‘I don’t know what happens and | don’t wantkiwow!'*? In general Canhaners started to
be very brief when the issue came up, sayigyila’, which roughly meantabooand came
to beused regularly to put a stop to my curiosity anemol conversations on the topic. No
one in the village was taking action to resolve itingsterious situation and a social climate
was established that was not conducive to resoliagroblem either — whatever it was!

In the meantime, something very intriguing happergeleral ‘development’ experts
visited the village to see what the impact of teoriin Canhane was. Their purpose was to
evaluate the ‘local benefits’ of tourism and toledl data to mediate future donations in

support of such initiatives. Despite the fact tkla¢ water supply system had not been

12 Conversation with the manager of the Covane Conitynuodge, Canhane, October 6, 2008.
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working for some time, it suddenly began to workiely the two-day period that they were

there. The community leader’'s son had gone to Magth# day before their arrival to buy

parts and accessories for the water supply syspemifiCation tablets, extra screws, and so
on). He left Canhane at two o’clock in the morniageturn again the same day around six in
the evening. His commitment was undeniable. Ondidne after the ‘development’ experts

had left the village the water system stopped sipglwater and never functioned again. It
had been a protocol of appearance. The episodéonea categorically the idea that the

functioning of the system was primarily a mattewalf rather than a technical problem.

As mentioned earlier, a functioning water supplyswananimously the foremost
(spoken) desire of the Canhaners, ever since tibsattlement to the area in the mid-1970s. |
myself witnessed the Canhaners’ commitment to iagdiis goal in the construction of the
pipe-systems. Some developmentourists asperienceit.’®* However, when the water
supply system was finally ready to operate and igea valuable and needed service, they
appeared to reject it. What were the motives behig®? | was not the only person puzzled
by this paradoxical situation. The NGO employedsrofalked of it. On one occasion, when |
went to Maputo to attend the annual Tourism Fagaarsed by the Mozambican Ministry of
Tourism, one of the NGO staff members came to ndeaaked: ‘Can you try to find out what

is going on and tell us, pleas&?’

The Gender Rationale

On one occasion the Covane Community Lodge hostgduang Mozambican woman
working for LUPA. She came to the lodge to teacbpbe how to organise a small farm,
where they would employ conservation methods amavgmnainly medicinal plants. This
farm would be established near the lodge and wbattbme part of the tourist programme:
providing a tour of the sustainable garden. | wenvisit her at the lodge together with a
friend of mine, a teacher from the school in Carhdtie had been living in Canhane for
three years. We chatted about several issues, yrastiut each other’s professions. Later,
after we engaged in more informal conversationnvited her to visit him: ‘Next time you

come here, you should visit me in Canhdnehe answered: ‘Ok, | will try. Maybe I'll love

13 See chapter 7 — Community (as) Morality.

4 Conversation with LUPA representative, Maputo (F#G- Bolsa de Turismo de Maputo), May
16, 2008.

1> Conversation held at the Covane Community Lodgah@ne, October 1, 2008.
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the place and I'll decide to live there forever.mltired of living in the city!” He instantly
replied: ‘You wouldn’t hold out. Women here donave an easy life. They spend all day
working to support their husbands, or if they ao¢ married, the men of their family. The
men just lie around all day while the women nevepsAnd when it is time to eat, they even
can't sit on a chair close to the men; they eéihgiion the ground!” After a couple of seconds
of silence, he continued: ‘That’s why no one resslthe water problem in the village. The
men are the ones who have power there. Because&dmiyhave to do anything to get water
— women do that for them — they don’t care! Thesowlo could quickly resolve this entire
situation aren’t interested in it’. | was surpriskd his criticism. After several months of
talking to him regularly, asking him about what thetives behind the passivity on the water
issue might be, he had finally given his opinionorbver, his comment included an
indication of his understanding of the nature of gocial (in)action regarding the water
problem; that is, the relevance of gender.

According to him, gendered dynamics of authorityCianhane were at the core of the
water problem. In fact, several social structurethe village confirmed a significant level of
gender inequality. These structures are key detexmts in gender relations, serving
particularly to legitimate male authority. They cle found in migration, agricultural
production, polygamy, the fact that only men cacdomee community leaders, owners of
household resources and so on. Although women sugpoiety through their productive
and reproductive efforts, they are ignored as conuhmg participants in their own right. |
witnessed one dramatic situation that was symptionodtthe amplitude and perception of
gender commandment in Canhane. On one occasioopemwas beaten up severely by a
man between the lodge and the village. She hae toalnsported immediately to the closest
health centre in Tihovene. This situation preocedptihe people of Canhane not so much
because of the violence involved, but becausep@®agne told me, ‘she has an owner, who
will not like to know she was beaten up by someather than him®

Although the relations of power between men and aomm Canhane are not static —
gender dynamics of authority in Canhane are counééxt gender inequality can be found in
many aspects of daily life. Central to the purpofthis chapter, the cultural arrangement and
reproduction of gender roles in the village playpramary role in constituting women as
water-givers. This is supported by the culturaliddethat the life-giving power of water is
intertwined with the ability of women to generatentan life. Providing water, like providing

18 Conversation with Canhane resident, Canhane, Mar2n08.
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life, is socially, symbolically and historically perced as a female function in Canhane. In
this way the importance of water in Canhane derfv@s the entanglement of its material
qualities with its cultural and symbolic efficaciasd, importantly, its role in social ordering;
water acts as a social symbolic order through whehder relations are structured. Due to
the scarcity of water in the village, the culturatribution of water-giver to women
contributes to reinforcing gendered power relatiofsis is expressed in many ways. For
instance, in the morning it is common to observenao arriving in the village, coming from
the banks of the Elephants River, carrying heavyets full of water on their heads. Such
water-carrying techniques are used exclusively bynen who learn to carry water on their
heads from an early age, when they become appeewmtter-givers. This is an arduous
routine, and its exclusive learning by gender mfleand reproduces gender roles and
inequalities. In this sense, the existing watereoid Canhane is the product of a particular
social system.

Therefore, the argument of the teacher was ins#eiat pointing out the contextually
disparate power positions of men and women in Qamh&ender seemed to be the crucial
aspect for defining the willingness and capacityhef collective to solve the water problem.

Some weeks later | went to visit a self-proclainspécialist in the maintenance of the
traditional dances in Canhartée lived in neighbourhood three. Of the four neigimhoods
in the village, the third is the most culturallyftservative’. In it are concentrated the highest
number of elders and it is where most relevant camahand ancestral ceremonies take
place. It is the most ‘traditionalist’ neighbourltbcn Canhane, where memory and social
conduct are most strongly reinforced. When | adifie was not there. | was informed by one
of his wives that he would return soon, so | degitte wait for him. In that time | joined a
group of people close by and had the chance tenlisd an enlightening conversation
between women. It was around eight in the evenmygeetting dark, so it was difficult to see
their faces. This may have contributed to a feebh@nonymity in my presence, for they
allowed me access to their intimate conversation.

They were seated on two mats in front of one af theuses and they were whispering
about the water supply problem in Canhane. ‘Evesybas to benefit from it and not only
some of us’, said one of the women. The otheredpliroubled: ‘Of course, this water supply
system cannot work. It is not good for the villaggherwise, the ones who benefit from it
will suffer the consequences; they should be pufsighe was referring here to witchcraft.

17 Conversation held on November 15, 2008.
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Witchcraft is a word rarely used among Canhanetsfian practised. As a mystical ability
to cause harm to others, it functions as a couctiggaforce in conflict situations. Witchcraft
is always about those who want to disttlib others; ‘where there is no conflict there \vgl
no witchcraft’ (Hammond-Tooke 1989: 84). It is grsof a dispute.

This was a conversation between women; those whke tfee task of walking long
distances to collect water, and therefore those wbold benefit most from the new water
supply system. For women the water pipes shoulé hepresented a solution, not a problem.
Nonetheless, both women were clearly opposed whiich contradicted the argument of the
teacher’® Being somewhat older, these two women were bagl$ef their own households.
Because of the practice of polygamy in Canhane, idg senior wives, they were less
expected to act as water-givers themselves — ths mwainly the work of younger wives.
However, there are many cases when older wivesvanaen do in fact have to get water, as
substitutes for younger wives. For instance, whemoean has sexual intercourse at night
with her husband, she is responsible for serving liieakfastrfata-bichg the next morning.
To do so she has to remain within her householdtfaungl cannot fetch water. This task must
then be performed by other women (usually the ferh@laded households), and involves a
walk of more than nine kilometres, with half of teemen carrying a heavy barrel full of
water on their heads. Yet despite having to acthim arduous role of water-givers on
occasion, these older women too were against thewsder system. This suggests that the
deeply entrenched gender relations involved inctiv@rol and supply of water were not the
only significant factors that caused the failuretlod water supply system, as even women
‘water-givers’ were critical of the new system theds most likely to benefit them above
anyone else. Thus, attention to factors other temder and mechanical problems must be
included in this analysis.

8 It is not my intention to generalise the opinidntltese two women as that of the entire female
population of the village. Evidently there are was opinions about various subjects among the
women. The diversity of opinions in Canhane attesthe heterogeneous quality of the composition
of any ‘community’. However, this conversation da&present a perspective predominant among the
women of Canhane on the issue of water. It is duostriative example among many other, similar
episodes that occurred while | was in Canhane winmiditate one common attitude amongst women
on the new water scheme in Canhane.
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Spatial Expressions of Control Over the Commons

The current community leader lives in the ‘centwé’Canhane. | frequented his household
many times, particularly during the Canhu timéppca do Canhy When | was there, |
became conscious of the geographical and speciaintajes of the location of his house.
The village institutions most important for ordeyithe social were positioned close to his
residence: the shallow well, the school (Figure, 48 two state’s houses (Figure 49jhe
main church (Figure 56, the official meeting point of Canhane (Figure 5the Covane
Committee office (Figure 52), the ‘béft’ used to call the people of the village together
(Figure 53), the football field (Figure 5%),the main public transport stop, and ‘the
store’(Figure 55¥° The location of the community leader’s house a#idvhim easy visual
access to the most vital aspects of daily lifehia village. It is a privileged location for both

understanding and controlling Canhane.

19 Both are used to accommodate the director andtassiirector of the school.

% Canhane has three churches: Assembly of God, @iwh Twelve Apostles. Despite the rapid

growth of Assembly of God recently, Twelve Aposthesich is located in thecéntré of the village,

still has more members.

L ‘The bell is an iron hung from a tree and is usednnounce public meetings.

2 More than forty young men meet to play, or watttiecs play, football every day around six in the

evening except for Sundays.

% This concrete block house used to be calleldja, which means ‘the store’. It was run by an

association that sold various consumer productday a is rarely frequented by consumers, but is a
common place for people to stop by.
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Figure 47 -The ‘centre’of Canhane. Diagram by the author.

Figure 48 - hool of Canhane (photograph by the author,
February 23, 2008).
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Figure 49 -One of the state’s
houses in Canhahere a

teacher was living (photograph

by the author, October 16,
2008).
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Figure 50 -The Twelve Apostles Figure 51 -The official meeting point in Canhane, where the
church and its two priests majoritytied inhabitants meet to debate topics relatedeto th
(photograph by the author, village (plyoéph by the author, October 8, 2008).
February 23, 2008).

Figure 52 -The Covane Committee office in Canharégure 53- The iron bell (photograph by the
(photograph by the author, January 30, 2008). author, October 18, 2008).
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Figure 54 -The football field (photograph by the Figure 55 -‘The store’ is a concrete block house
author, February 11, 2008). that is safequented by consumers, but is a
common place for people to stoggdotograph
by the author, February 16, 2008).

The area around the community leader’'s househelel ffse grey circle, Figure 47) is
understood to be the communal place in the villhges told, for example, that | could walk
freely there. ‘Although it has a lot of things, theare not so many houses there and so you
can walk around without restraint ... well, it is thentre of here® said one resident. The
idea of a place cannot exist in the absence of sexternality or oppositional element
(Thomas 1992). Thus, without expressing it diredtys comment also implied the reverse:
elsewhere else | needed to be more attentive and oot walk so freely. In fact, this was
confirmed repeatedly whenever people gave me trextFor example, outside the ‘centre’
| was often told not to walk straight to the pldeganted to go to, but rather given directions
which meant skirting around apparently empty spathkese empty spaces are understood as
g'uéque which areopen air household areas without fences, a comnh@mgmenon in
Canhane. But when | was in the village ‘centre’pogle always told me to go straight to
wherever | wanted to go. This centeaka is understood and ordered as the public sface
Canhane, while the rest consists of intimate and& spaces.

Such representations of space also give clues dbeuierception of the ‘publicness’
(Hudson and Jones 2005) of goods being dependettieamlocation. That is the case for
water in Canhane. Despite its scarcity, water m Village was always positioned at the
‘centre’, in the communal shallow well; it is ackmedged as ‘public’ like the place itself.
Accordingly, moving the access point for water otia ‘public’ space and into a ‘private’
zone risks fostering perceptions of ‘private’ owstep of it. This change in the location of
the village’s main source of water also risked aigenation from the purview of the

community leader, because it was now out of hissplay line of sight. Moreover, (the

24 Conversation with Canhane resident, Canhane, a@ida2008.
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apprehension over) the reduction of his personatrobover this water was conducive to
collective perceptions of the ‘privateness’ of tlesource: the ‘public’ was colonized by the
‘private’ (Bauman 2000: 37). Water became an empimgemechanism of privatisation in
people’s minds, confronting them with new ways ofiasing the social that undermined
existing conceptions and practices of authority.

The controlling location of the community leadertive village is reinforced by the
gathering of communal materials around his cergraition. It acts as a self-reinforcing
system: his central location is reinforced by higaation for communal goods and vice
versa. The Covane truck, for instance, is alwaykguhclose to the community leader’s
house, even though the driver lives elsewhere. Siadly conduct reflects and reiterates a
way of ordering the social and thereby maintainaagocial equilibrium. Its permanent
control by the community leader provides the Covanek with the signification of
collectivity (as collective good) — its private ¢osi has a public dimension. This is also true
of other (communal) equipment kept close to hisseouike wooden stakes, tubes, old
generators, metal sheeting for roofs, empty coatajmlastic chairs, and of course redundant
or uninstalled water pipes. The control of thesedgoby the community leader validates
difference. It enables him — the controller — tathaaticate his hierarchical rank and
legitimises his role as the community leader. Femrtiore, the ‘centre’, where he lives, is
collectively defined as a space of social power.

What are the reasons for this spatial configur&iand why does the exclusive control
of the community leader over some goods represgublicness’ in Canhane? Only a
historical analysis will make it possible to undargl the social motives behind the
centralisation of the commons around the figuréhef community leader, and in turn, why

this plays such a key role in the water supplyrditea in Canhane.

Placing Symbols: TheZitha Lineage and the Community Leader

After the last ruler of the Gaza Empire (the acnegfion in which Canhane is located) was
captured and exiled by the Portuguese in 1895,ctilenial authorities institutionalized
traditional community leaders as administrativeintediaries in the region, according to the

customary law. This was applied all over Mozambicared later led to the code of
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Indigenatq®® which was officially adopted in 1928. In it the Rmuese colonial regime
delineated the responsibilities of the communigdiers?® As compensation, they were paid
by the colonial state. The Portuguese colonial nnegiadopted ‘local’ rules of power
succession and let customary practices governrtiigadgion of disputes (O’Laughlin 2000:
17), which has contributed to strengthening thehautty of community leaders over
populations. They have derived personal benefit aocumulated power for themselves
(West and Kloeck-Jenson 1999: 456).

The colonial system contributed to increased goassrseparatism. It intensified
internal class distinctions between thative$’ themselves. The Land Law of 1918, for
instance, divided all land into three classes:estahd, land under private tenure, and the
native reserves (O’Laughlin 2000: 10), which wereder the control of the community
leaders. In theséndigenousareas, community leaders could expand their owrsgoe
power, owning (some of) ‘the means of productidnstitutional conceded autonomy has
given them authority among the population and it wiaterminant to fortify practices of
differential control of communal resources. Theootdl regime was also about strengthening
‘traditional authority’.

The abolition of thdndigenatoin 1961 did not entail any fundamental change & th
organization of governance of community leadersuiral areas; rather their position was
regularized (ibid.: 21). In fact, mainly due to thee of national liberation movements, the
power of ‘local’ authorities was even strengtherm®d the colonial regime. Community
leaders started to be seen by the Portuguese amlpoallies in the resistance against the
emerging national liberation front.

Therefore, when FRELIMO took power in Mozambiqutegafts independence (1975),
community leaders, who were understood as the gartof the colonists, were officially
excluded from positions of authority — hereditatdyieftaincy was abolished. The new
socialist regime pushed forward new territorial powarrangements. It encouraged the

formation of dynamising groupsgipos dinamizadorg¢sin every village, which were

% According to Mamdani (1996)ndigenatowas a political system that subordinated Mozanmisica
to regional chiefs.

% Responsibilities such as informing Portuguese aitnators about available laborers and recruits
for the colonial army, collecting household taxamtrolling the entrance of ‘foreigners’ in thenea

of jurisdiction who were not carrying a valid passid enforcing the state wine monopoly (Serra
2000: 385).

% The 1899 Labor Law officially introduced this disttion between two classes of people living in
Mozambique:nativesand non-natives— or civilized Later, in 1917, an intermediate category was
established — thassimilated However, the divide betweamtive and non-nativeremained as the
politically and socially most applicable one.

138



Disturbing ‘Community Development’

expected to act as provisional political organ@ai It also stimulated the inclusion of

‘village secretaries’ who would act as represewstiof the FRELIMO government. The

main intention behind the implementation of bothsi local government structures was to
diminish long-standing customary institutions, whigvere then decried as legacies of
colonial rule.

However, the implementation of co-operative andigpgant decision-making was not
applied successfully in all areas. Canhane wasobrieese places. Today, Canhane is the
only village in the Massingir administrative ard@att does not have a village secretary.
Moreover, in all my time in Canhane | did not fiady evidence of the existence of any
‘dynamising group’ associated with the FRELIMO goweent. In 1975, FRELIMO divided
the dynamising group’s structure in Canhane int@ehgroups: one for culture, one for
agriculture, and one for the organisation of Mozimab womerf® However, these have
faded over time and now they are completely nosteri in the village. Thus, Canhane
represents the failure of the collectivisation ppliprojected by FRELIMO onto such
villages: most people do not pay taxes and co-tiperproduction does not exist anymore, if
indeed it ever did® People work on their own fields and the communégder is still
recognised athe authority in the village.

Let me tell of an episode that demonstrates wal dimgularity the hegemony of a
lineage and one individual as the primary socighauity in Canhane represents in the post-
colonial context.

After a month or so of conducting field work in @ame, the teachers of the school
told me about ‘an American girl who is in the LingeoNational Park for more than one year
for defendingand living with the communities, like you are®-instead ofresearching the
teachers used to sagfendingwhen they talked about the presence of acadersé@arehers
in the region. After that, | was frequently askdid you already talk with her?’ According
to what they said, she was conducting field worKinish her ‘graduation’ somewhere in
United States of America. Later | confirmed she wallecting data for her PhD in the
Netherlands. Her presence in the region for maaa tine year intensified my curiosity about

her. We finally met in the middle of April, at ttewn of Tihovene. | was immediately

8 This became known as Organizacdo da Mulher Mogzanki— OMM.

2 After independence and the resettlement of Cantamechamba do pov(people’s agricultural
field) was established in the village, materialisiFFRELIMO’s socialist ideology of agricultural co-
operatives and the communal sharing of producedigjoblowever, according to residents, this
project was abandoned in Canhane even before tzamacan civil war started in 1977.

% Conversation with one teacher of the school inf@ae, Canhane, February 14, 2008.
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surprised by her fluency in Portuguese, which cardd her long presence in Mozambique.
After that, we met briefly several times. It wadyoim October 2008 that we had the first long
conversation, and we shared experiences and infameoncerning our (academic) topics.
She told me how she was particularly engaged in redation between culture and
environment. She spoke about a theory she wasajerglregarding the ascension of power
by the ‘traditional community leaders in the vikkegin the Limpopo National Park that will
be resettled® As she said, ‘the traditional community leaders aimost nothing in these
places. The power and authority are in the handbeopolitical leaders [village secretaries].
However, with the ongoing resettlement procesdss,i$ now changing, and it seems the
traditional leaders are recovering some of the atopower and influence that the
independence had taken away from them’. And then adked me: ‘How is the relation
between the political and the traditional leade€amhane?’ | told her that | never had heard
about the existence of a ‘political leader’ in Cané. ‘No, really? But you should check it
better’, she said, ‘because, at least in this regiaVlozambique, every village has a political
leader — it's an effect of the country’s indepermenl gave her counter arguments, from my
own experience in the village, pointing to the motistence of such a figure in Canhane.
Nevertheless, she continued defending her versidrat's impossible! Every village has a
political leader here!” Meanwhile, after we had bepeaking about this topic for one hour, a
woman joined us. She was the assistant of the Aareniesearcher. It happens that she was
from Canhane. ‘Good that you arrived’, the researdaid to her while looking at me, ‘Now
we’ll clarify once and for all our difference: dmy know the political leader of Canhane?’
Her answer came promptly: ‘There’s no politicaldeathere’. ‘What?’, said the researcher
surprised, ‘How’s that possible? Almost two yeavg in this region and | never heard of a
community without a political leader!” Then her is$ant said, ‘Well, this is a different case:
don’t forget that the village calls Canhane’. Sheked in the eyes of the researcher, and
started smiling, just before she elucidated hehi¢iv means stubborn people... There is only
one leader there: the community leader, who4sglza.

Canhane contradicts simplistic notions that resgtleople across southern Africa are
more easily controlled by government (Fabricius £209). Non-compliance in Canhane,
particularly the rejection and lack of intereststate policies, has idiosyncratic motivations.
One of these is the distinctive role of ruling lges. All the surrounding villages are
Ngoveneareas, which means they were founded byNtpevendamily lineage. As addressed

31 Conversation with academic researcher, Tihovec&t@r 4, 2008.
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in chapter one, Canhane was once aldlgavenearea but now it is dominated Ejthas a
different family lineage. Summarizing what was nbbefore (pp. 34—37), | was often told
that this change took place in such a mulish way ktharunzele, the firZitha in the village
and the one responsible for this shift, was namadh@ne, which, as the assistant of the
American researcher said, means stubborn. Soanvaft his death the lands were called the
lands ofzZitha Canhane — the stubbafiitha — or just Canhane.

Once | was aware of this history of Canhane | tteetrack theZithas historically and
geographically. | was told by the community leathet theZithascame from a region about
150 kilometres away from Canhane called Canicadhiciwis in the district of Guija. There |
talked to men who belonged to long-established;cptenial lineages. In the beginning |
only met people of th€uinicalineage. Th&ithasseemed non-existent there. However, after
a few days of persistent searching | met a manelihest brother of the community leader of

the Chimbembe village, who provided me with théof@ing narrative:

Zitha is the same as Cuinica. A long time ago wkiena Cuinica man fought against
others he used to yell if victorious: “Zithddddddtwas also common whenever a
Cuinica completed hard work successfully to go noogen place, for instance the
started to call us Zitha instead of Cuinica. Thigedence is that nowadays there is a
tendency to call Zitha only to those Cuinica whaénanoved from here. Actually, |
suppose Canhane is the only place outside of @unjéh is governed by Zitha. They
are Cuinica who moved. But we are all the sameniCaiiand Zitha belong to the

same family*?

The origin of Canhane is understood to be entrehao¢ only in a stubborn personal attitude
taken by its first leader — Marunzele Zitha — bl#oain a lineage-principle of triumph:
Canhane. Moreover, this narrativeZitha distinctiveness has become embedded in Canhane
culture.

Public commemorations and events often expresswine societies institutionalize
mythologies and explicitly reinforce them to théistory. Every December, for example,
several men from Canhane organise Ziitha Football Cup The event, paid for through

% Conversation held at the Chimbembe village in district of Chivonguene (which borders on
Guija), October 30, 2008.
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remittances from Canhane emigrants living in SdAfiiica, is well known beyond the local
vicinity reaching villages as far as 140 kilometasgay. In the 2008 Cup, the winning team
won 8000 metical (240 Euro), and the second-plaeentwon 4000 metical (120 Eurd).
There is no other public event in the region witsirailar lineage reference. The founding of
a Zitha event illustrates Canhaners’ self-confidence padicular lineage and it reinforces
the connection between a territory and a lineageigr ‘Canhane is Zitha ... Zitha and
Canhane mean the same’, the community leader'src¢aisd a security guard in the lodge)
once told mé? Like other sorts of ‘languages and practices afilgFountein 2006) that
combine space and genealogy, labelling a publiotewéh a lineage name reflects a sense of
territorial and genealogical pride, whereby didiveness is reminded and affirmed.
Moreover, the annual dissemination of this messagpetuates and informs about the
Zitha's dominance within the locale; Canhane itself.

Consequently, it might be useful to consider Carlmrresistance to selected
government policies as intrinsically related todloepresentations of lineage uniqueness, and
territorial integrity. As essential features of pasented modes of self-identity, the
legendaryZitha lineage and the ‘stubborn’ birth of the village bBalecome important
components of social identity among ruling Canhanefurthermore, the physical
arrangement of space in Canhane, particularly ¢eatfe’as a situated practice promoting
the control of the commons by the community leadaZitha — is a result of these historical
circumstances. Th€anhane pasbperates as a symbolic resource which reprodudasal
meanings and validates contemporary power and Isari@ering arrangements. Any
deviation from this norm, even if the result of ti@patory ‘development’, as was the case
with the implementation of the new water systend particularly the location of water taps
outside the ‘centre’, is a source of contestatiprarrels and, potentially, social upheaval. The
social motivations behind contradictory behaviaawards the new water supply system are
driven by processes that position (physically ayrdislically) a particular past as central to
ordering the present. In Mosse’s (2008: 947) wondater systems involve the interplay of
past and present embedded in a landscape thataseaof ... residues of meaning, as well as
ecological constraints’. Correspondingly, pastdoieel practices that have been ordering
everyday life in Canhane are now the root of amegebver (presentthange Thus, as
Schafer and Bell (2002) have also addressed imerafe to Mozambique, the Canhane case
illustrates the importance of considering contestedal pasts’ in order to understand

¥ Assuming 1 Euro = 33.607 Metical (December 163300
3 Conversation with Canhane resident, Canhane, Bgbiity 2008.
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perceptions of, and reactions to, contemporary foomity-based’ projects. In other words,
understanding how such ‘community-based projecif’ e received, and what responses
they may provoke, requires not only a thorough wtdading of local histories, but also of
local historiographies.

The actual power and authority of the communitydégan Canhane relies less on his
personality and more on his role as a symbol efgahdary past Zitha. As Foucault (1978,
1980) and many others have since discussed, poegedes not in things, persons or
institutions, but rather in relations. In Canhatiee power of the community leader is
relational, it is in part a consequence of a comahgoncession; he has been given the duty
to exercise it. The population of Canhane is thenaacomplice in processes of social
differentiation. The use of the past plays a deteamt role as a source of the social
validation of such differences because while alt@yvthe present community leader to
exercise power, the collective is using histori@gatomplishments to regulate their present
life. The control over resources such as water ihatested in the community leader in
Canhane is a consequence of social interactiorvaligdation, and not the result of charisma
nor the attributes of the leaderA&tha lineage. Furthermore, his control and its spatial
manifestation — the geographical centralisatiors@gial institutions — are verified by the
population of Canhane, and thus are essential elsne the continuation of specific social

modes of ordering society in Canhane.

The ‘House for Tourists’

Another analogous case of conflicting social preessnduced by tourism and also caused
by the challenging of the spatial forms of the conbf the commons, occurred during my
permanence in the village. Briefly, when 1 first thweith the director of NGO LUPA, in
Maputo, he showed his disappointment by the faibfrevhat he considered a, ‘very smart
idea’ *® Accordingly, the NGO had proposed an idea forw toirist product to the members
of the Social Management Committee. As the directbithe NGO said, ‘it would be
something to be promoted in the Covane Lodge tadhests. Something as: “come to spend

a night in the village”. Basically, the tourists owld have the opportunity to be
accommodated in Canhane, spend the night and wpkembedded in ‘village life’.
‘However’, he added, ‘for that we would have toldua new house in the village, more or

less similar to the houses they have, but with ncorafort inside. But, they didn’t accept it".

% Interview with the director of LUPA, Maputo, Jampd8, 2008.
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The reason gave by the NGO’s director for the Caats negative reaction was that, ‘they
don’t want wealthy manifestations inside the vidago they were afraid of this house and
refused it’. Curiously, in line with this a Mozanghin working for Dutch GTZ in Maputo told
me once, ‘usually people from local communitiediozambique must leave the place where
they were born in order to try to be wealthy. #%if, in order to achieve and be able to show
wealth, they must begin a new local community etesw, from and for theni®

Although these comments inform an interesting aspesome way related to the
secrecy of wealth, which to a certain degree wasirtoed throughout my fieldwork, the fact
is that house landscaping in Canhane is changinglynbecause of the new houses that
Canhane emigrants living in South Africa are buitdi The majority of them are brick
houses, therefore exhibiting signs of wealth int@st with the precarious setting left by the
other houses where most of the Canhaners live (Ei&6). Moreover, | obtained data

attesting that having a brick house is not onlyommon aspiration of the majority of the

residents, but also a socially approved realization

i £ RIS

Figure 56 - Brick house being built close to old house in Gareh(photograph by the author, March
28, 2008).

% Conversation with GTZ member, Maputo, Decemb&088.
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At one point | heard an interesting comment abbatNGQO'’s idea of implementing a
house for tourists in the village. It came from tkeeptionist of the Covane Lodge. Firstly,
he informed me of his unfamiliarity with the sulfjeBut then | asked him: ‘But do you think
it is a matter of money? | mean, maybe there isemaugh money to build the “house for
tourists™. He instantly replied: ‘No, no, no. Fsure, that's not the problem. There is always
money for these things" His reaction informs his conscience of the avdlilgtof fundsfor
‘community development’ through developmentourigvtare concretely, and confirmed to
me by an employee of LUPA two months later, thetxder building such house were
guaranteed by aexternal‘development’ program. More than a realistic bassopportunity
for the population of Canhane, the ‘house for tsigii exemplified an opportunity for
attracting funds to the NGGn charge of the projectand it was planned within the
‘development’ framework of ‘community empowermewia tourism.

It took me a long time and numerous conversatiorGanhane to understand what was
behind the negation of the implementation dfee ‘house for tourists’ in the village. The
problem was that this house would have to be bloke to someone fluent in English and/or
Portuguese in order to give support to the tourstsommodated. Two places were
considered: in the corner of the neighbourhood onen the corner of the neighbourhood
four (See Figure 47, p.132). Both places wererfanfthe centre of the village. As one of the
people living close to one of the intended buildsitgs told me, ‘In the end, the community
leader refused it. He said that the house to bk &lwould be in the centre and not at the
household that already has an owriétmplicit in his decision, also supported by martlyes
Canhaners, was the assumption that the implementatithe ‘house for tourists’ close to, or
in, the household of someone, and far from thetteéof the village, would bring benefits to
that person or family and not for the ‘communitiyi. other words, the benefits of tourism

would be privatized.

37 Conversation with the receptionist of the Covandde, Canhane, February 12, 2008.
38 Conversation with Canhane resident, Canhane, @c®R008.
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Perceptions of the ‘Publicness’ and ‘Privateness’fdNater

Developmentourists visiting Canhane are told byh@aers that communal resources in the
village do not belong to individuals — not eventt® community leader — but to the
‘community’. In a conversation about tourists, isar, and Canhane, a man — the oldest one
present — made this self-understanding clear, thaoudjrectly. He told me: ‘The benefits of
tourism are not for me, for her [pointing to a wanpassing by carrying a barrel full of water
on her head] or for any one in the village. It ddouwot be like that! No person should gain
anything from that. The benefits of tourism mustfidrethe community, for all of us her&.
His statement assumes a dichotomy between theiduodiNsation and collectivisation of
assets, pointing to a distinction between the ‘onlelss’ and ‘privateness’ of goods.
Accordingly, the ‘benefits of tourism’ are informdatoadly as a collective claim and
precisely because they are a communal resourawldter, they should not belong to any
individual but to the ‘community’. This was alsdirectly manifested through the answers |

got in semi-structured interviews to the residebét.me give an example:

Me: Has your life been changed because of tousischCovane Lodge?

Him: No. It is still the same. If anything changé@dvasn’t because of it.

Me:  What do you think about tourism in Canhane?

Him: |think it is good.

Me: Why?

Him: Because it brings benefits for the community.

Me: What do you mean by ‘benefits for the commyiflit

Him: Tourists leave money to help the community.

Me: In what way does their money help the comnyit

Him: Because with that money we built the schtdw, Covane office, and the water

tank*°

The responses and explanations of this Canhanlectrehe prevailing answers | obtained
whenever | engaged in the questions-topic of pelsarsuscollective benefits of tourism.

There were also occasions when their answers ledipsttly to the collective perspective:

3% Conversation with Canhane resident, December@8.20
* Interview with Canhane resident, Canhane, Febr2ay2008.

146



Disturbing ‘Community Development’

Me: Has your life been changed because of tousischCovane Lodge?

Her: Yes.

Me: How come?

Her: Because the community has now a new classeowha water tank.

Me: In what way did the new classroom and the miatek change your life then?
Her: Didn’t change my life in anything.

Me: But you just said your life has changed becaigbe Covane...

~ o~

Her: N&&a, the life of the communtty.

The benefits of tourism are integrated in the ‘digse of community’. The Canhaners’ focus
on the collectiveness of benefits could be intdgateas an outcome of the moral ideology
underlying the ‘community-based’ venture. Moreovitie similarity of their answers also
informs customarycultural perspectives in the village of the domimbf the social over the
individual. Communal goods, like communal benefit® thus declared ‘public’: a collective
assertion. It follows that social orderliness inn@ane is not based on wlawns the
commons but rather on who controls it. This is ust®d as the duty of the community
leader. The ‘public’ is the domain of the communi®&ader and control of the ‘public’
signifies status and authority. Such cultural me@ras of authority are an essential
component in the normative expectations of the [adjmn of the village. However, it is
crucial to highlight that this is fundamentally allective expectation and not gender-based,
even if the roles (‘water giver’ or ‘controllerhat derive from it are highly gendered. That is
why women, who have the exigent task of gettingewand could expect the most benefits
from the new water supply system in Canhane, dicapprove it.

It has been demonstrated that ‘extra-local’ skiliay be claimed by some people in a
locality in order to gain influence and power (Ed€l66). In contrast to the community
leader, the individual chosen to supervise the mstpply system in Canhane seems to fit
this model. The level of his knowledge of the watmhnology and provision was vital for
his nomination by Canhaners. However, their choei@s contrary to long-established or
‘customary’ forms of ordering the social. His nomtilon gave him an ‘extra-local’ source of
legitimacy; as thecontroller of the water in the village, which is now linkeal {positive)
tourism impacts, he became a sort of represent@iv@anhane) to theutside he embodied
the successful ‘development’ case that Canhanessepts to theutside particularly to

“1 Interview with Canhane resident, Canhane, Marc008.
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tourists and to ‘development’ experts. He also toachanage a myriad of duties, people, and
things related to his new mission. One of thesgh&ging money per barrel of water, a key
but unenviable task, necessary to support the sraantce costs of the water supply system.
These circumstances not only empowered him asdidunal, but also reinforced collective
perceptions of the ‘privateness’ and appropriatdbmwater in Canhane, which were in direct
conflict with established social organisation anowpr structures in the village. Such
collective perceptions and the social apprehensemied with them are not exclusive to
contemporary Canhane society. Historical reseamiosa the region indicates that the
effective, ‘appropriation of water was often key ttee appropriation of land in southern
Africa settler colonies’ (Fontein 2008: 745). Foxample, Mazarire’'s (2008) work on
Chishanga in southern Zimbabwe has shown how thvempderived from controlling surface
water (rivers) and rain (through rain-making ceraras) is inherently linked to a sense of
ownership of land and contests over authority. Adicmly, in Canhane the new water supply
project was also interpreted as a means for défgging ‘traditional’ authority (community
leader) over the land and over society.

The ‘developmental’ failure of Canhane’s waterjgcb owes more to how Canhaners
interpreted the water supply system, than to tiiece¥e service that it would bring to the
village. The symbolic significance of the waterkas entrenched in structures of authority
and conceptions of ‘public’ and ‘non-public’ spacé@sis indicates that such water supply
projects should not be interpreted on the bastbaf functional and technical potentialities
alone without reference to the complex social, walt historical, and political
representations in which it is embedded.

Finally, the complex, contested, and contradiciways in which the control of water
and social power converge in Canhane also resam#ittebroader neoliberal processes of
commodification and the ‘privatisation’ of resousdike water, and indeed popular responses
to them. Existing scholarship that has explored nealiberal strategies for the ‘production
of water’ have been adopted across Africa, andqueatly in South Africa, are helpful in
this domain (Debbané 2007: 224). For example bathtB Siwisa (2008) and Von Schnitzler
(2008) have explored the complex politics involwedhe establishment of neoliberal water
provision and new water technologies, and popwdaponses and protests against them, in
the townships of Durban and Johannesburg in Sofiilcad These conflicts show how the
‘local’ is linked to the ‘external’. They refleché¢ impulses of the ‘neoliberal’ world and its
counter-reactions generated ‘from below’. In paresponse to such social conflicts arising

from the ‘privatisation of water’, there has beerca@responding ‘developmental’ anti-
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privatisation shift, particularly since the 199@isis has fed into oft promoted ‘community-
based’ water management approaches (Bakker 20@3: BBis ideological shift introduced
principles of ‘water democracy’ and water as a homght into ongoing debates about water
provision.

However, the ‘community-based’ water approach dggdoin Canhane was sensed to
cause an opposite effect: the ‘privateness’ of wdteCanhane, the placement of the water-
supply system outside of the ‘centre’ of the vilagas perceived as a threat to an established
social order by effecting a ‘privatisation’ of algic resource. If the water supply project had
succeeded, Canhaners would have beadraets instead ofusers of what they perceive and
construct as a ‘public’ good. Thus, as an effecexgansionist ‘development’ discourses of
participation and ‘community’ management, Canhasm®implemented and reproduced wider
neoliberal norms, which have activated social ateblogical conflicts around the world. In
the end, the inevitable social reordering provokgdhe implementation of the new water
scheme in Canhane was shown to be dependent arsintial flexibility and a willingness to
challenge established structures and spatialitiequdhority. This social flexibility and

willingness to change was lacking, and so the watkeme has remained unfulfilled.

Conclusion
The control of the community leader over the comsn@nan important contemporary form
of ordering the social in Canhane. The procesb@personal connection to communal goods
and institutions is bound to a collective reliameea localised practice: the centralisation of
the commons around the community leader’'s househ Spatial configuration informs the
relationship between the population and the villagelf, and it both reproduces and derives
from social meaning. The ‘centre’ is not a prodoicthance but a project of order, the basis
of social hierarchies, representations of ‘publggi@nd controlling behaviour; it orders the
lives of Canhane’s residents while reproducing ecde past. In the ‘centre’ we find, what
Foucault (2007: 32) called: ‘the disciplinary tmaant of multiplicities in space’. That is to
say, it represents the constitution of a specifiace within which the multiplicities are
constructed and organized according to the priacipl hierarchy, communications of
relations of power, and functional effects spedifichis distribution.

The orderly social practices that co-ordinate peap the village were challenged by

the implementation of the water supply system, Witiarried with it new ways of organising
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society. By resorting to the new taps implementetside of the ‘centre’, even for a short
period, Canhaners realised that they in turn werdetmining ‘traditional leadership’ and
allowing new forms of authority. Such new practiabst temporarily disciplined water users
according to logics of ‘privateness’, were undevgt@s confrontational social behaviour.
Water was located at the core of contested sp@mlof power (Fountein 2008: 751),
generating a landscape of insecurity. This ledntyd-community’ conflict. Rumours about
the sabotaging of water pipes and the prolongetbgerof inoperability reflect this social
turmoil. As many have pointed out, it is throughular use that institutions are strengthened
(Selznich, in Manning 2002: 81). Therefore, througit being used, the new water supply
system could not gain strength and social accegptalhgstrating the central place of water as
an arena of social reliability on established,diti@nal’ structures of power. Changing the
point of public access to a communal resource \Weater from the ‘public centre’ to the
‘private periphery’,and the coinciding shift in control from the comriyreader to the
president of the water committee, challenged estadadl structures of power that were
understood as ‘traditional’, and legitimised byageised and celebrated versions of local
lineage history.

The decentralisation of communal resources wadauwatly sanctioned in Canhane,
even if a new water supply was strongly, even ‘arsally’ desired, and it represented a
threat to established forms of ordering the sodtathallenged the engrained canons that
regulated society. Consequently, despite the loregireld improvement that the
implementation of the new water supply would bringhe Canhaners, it also threatened to
undermine the spatial ordering of society and tweause social upheaval. The larger issue
at stake here is that the social conflicts thatrgextin Canhane can be seen as a criticism
‘from below’ of the widely celebrated but normativensensus that exists about the
beneficial effects of ‘community development’ idegy. The flawed outcome of the
‘participatory’, ‘community development’ strategiethat were deployed (and widely
celebrated) in Canhane illustrate the importancquafstioning, rather than simply adopting
commonplace, ‘developmental’ rhetoric which assuiied simply because the process is
‘community-based’ and ‘participatory’, it is boutm succeed.

However, the subject of the water supply systerthévillage is not finished yet. We
should not forget that along with the ‘developménitapinge Canhane is (also) a tourism
place. So, a pertinent question arises from suci-aksociated engagement: in what way

does ‘development’ influence Canhaners presentaticdhe village to tourists and tourists’
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ways of looking at it? | believe the water tank ¢gwve us good hints for answering this. The

next chapter tries to explain precisely why and hioat is so.
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| have shown the social motivations and culturahptexities inherent in the water supply
impasse in Canhane. By such analysis, | have rasgaments that connote the new water
structure in the village to a (serviceable) waste.other words, after all the effort and
revenues spent on it, its persistent inoperabslitguld make the new water supply system a
failure. However, such an immediate conclusion pcbto be wrong.

After | left Mozambique | found myself occasionafipeaking about the water situation
in Canhane to different people. The majority expeesbewilderment about the outcome of
the effort made by Canhaners, particularly somengf colleagues at the Institute of
Ethnology of Martin Luther University, and Mozamaits living in the city of Halle, in
Germany. As an example, a prominent academic resgasent me once an e-mail reflecting
this reluctance, where he asked me ‘Why did notbimk of this before when slogging their
guts out digging the second ditch which it is cleéhwas the decision of the villagé?’

The truth is, the new water mechanism revealed géoab adequate and coherent
achievement for one purpose: developmentourism.\idter tank’s phenomenon in Canhane
gives expressive hints for answering Urry’s, ‘igging question whether it is in fact possible
to construct a postmodern tourist site around aibslyl any object’ (Urry 2002: 92). Although
it does not represent the typical distinctive exdsiature that might attract tourists to visit an
African village the water tank has not only become a touristtsigiCanhane, but the most
visited spot by tourists. Why? | might simply answeecause tourists are guided to it
However, although it is concordant with the fasisch answer falls into oversimplification
and hides important contexts that justify the tstizisucces®f the new water infrastructure.
It is precisely those contexts that | want bringjigbt in the following pages.

In short, a deep analysis of the water supply sipfgienomenon reveals that the new
water mechanism in Canhane fulfils the requiremenftsa ‘community-based tourism’
project. It explicitly incorporates four essentsctors of its ideology: (1) ‘community
development’, (2) ‘community participation’, (3) dmmunity empowerment’, and (4)

! personal communication, March 6, 2009.
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tourism. That means it represents the solutiorutpass the most relevant shortage informed
by the Canhaners’ owifelt needs(‘community development’), it was accomplished by
Canhane residents (‘community participation’ andmenunity empowerment’), and it was
possible due to tourism revenues (tourism).

Following this preamble let me say that | am ndedding the idea that the water tank
was designed (just) to be gazed upon by develomuasts. My analysis is not omhat were
the (‘real’) motives behind the Canhaners efforbuilding the water mechanisrout rather
on how and why it has become a tourist phenomettas in respect to the last proposition
that | affirm that the water tank has the potertatepresent what was initially projected for
Canhane: ‘community development’ through touristmnerhbodies the solution to the water
scarcity in the village. The fact that it does nark, and thus its social effect is distant from
its original purpose (supply water to the populatjas not relevant for becoming the most
relevant tourist sight in Canhane. What is deteamirfor its touristicsuccesss its form, its
higher ability to represent something that the isdsrand thedevelopersseek in Canhane
through tourism: a ‘developmental’ solution thasakved a dearth problem. As Urry (2002:
117) addressed, ‘We do not literally “see” thingarticularly as tourists we see objects
constituted as signs. They stand for something .elsich signs function metaphorically’. In
other words, the touristeucces®f the water mechanism relies in its ability tosdbsymbol of
‘community development'. It is this latter suggestithat | want to push further. How is this

expressed?
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Figure 57— Tourists preparing to take a photograph in Caalfphotograph by Erick, June 6, 2007).

Developmental Touring in Canhane

The tourist accommodation in Canhane is outsidéhefvillage. This spatial configuration
raises particular impacts of tourists in Canhanepriactical terms, the lodge can be full of
tourists without necessarily originating face-tedacontact between them and Canhaners
other than those working at the lodge. The inva@ontcontact the tourists have with the
village and its inhabitants is on their way to thdge, when they travel the road that divides
Canhane. But even then there are cases when toariste at Covane Lodge directly by boat,
coming from the other side of the river where Limppd\ational Park lays. In particular the
Machampane Wilderness Camp, situated in the Lebolbontains in the park, used to
organize direct trips to the Covane Lodge by cras#iie Elephants River.

However, there is a prevalent ordered way for sagrencounter Canhaners: the ‘village
walk’.? The village walk is basically a tourist producatican be purchased at the reception of
the lodge and it has become the ngEstuinesetting of tourism exhibition.

The village walk is not the only way for touristsiv Canhane. Actually, they are also
encouraged to visit it on their own, whenever tegnt. This is expressed in some texts

2 Originally announced in Portuguese: ‘Passeio éiald
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available at the lodge. Yet, suéliendly invitation also instigates some awareness on the
tourists. In the same texts there is the followiamark: ‘The risks are not the responsibility
of the Covane Community Lodge’. In a context whbeesetting is perceived as unfamiliar to
the tourists, such observation might reinforce appnsiveness in their feelings, and appeals
for more secure ways of experiencing the villagee Tact is, during my presence in Canhane
| never saw tourists walkingnaccompaniedhere. All those who visited had requested the
village walk and paid for that service. This aspedmportant because, although tourists can
visit Canhane on their own without being chargéetytdecided taonsume(pay) for the
experience. It was their choice to pay for someghirat can be accessed for free. As | will try
to show in the following pages the tourists’ optitm pay to visit the village reveals the
interdependent relation that is promoted betwe@swmptionand ‘community development’

in Canhane.

A Canhane resident once told me ‘It's good for asdceive tourists because they
support and help the communifyHis comment, expressed by many other Canhanefss gi
clues about the principle behind tk&ucture of feelingof the village walk: helping the
‘community’. In addition to the resident’'s commemytaa staff member of NGO LUPA said,
‘That tour represents what we really want for tenrithere: tourists who are interested in the
community. The five star tourists who used to godstal areas, and who don’t want to know
about local cultures, are not our aifrih other words, the target is the sensitive, rasiie,

moral tourist.

3 Conversation with Canhane resident, Canhane, M&ar2h08.
* Interview with LUPA representative, Tihovene, Gio6, 2008.
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Tourists in Canhane

Figure 60— (photograph by Erick, June 6, 2007Figure 61— (unidentified, August 14, 2008).

The tour is conducted individually or in group -e tprice is charged per perschand
usually takes a couple of hours. However, it vaindength according to the characteristics of
the participants. Although its flexibility, the tous mostly a time-maximized experience
consisting of a standard circuit that takes tosrisiainly through five particular spots in a
specific order (Figure 62):

#1 Community leader;

#2 Witchdoctor;

#3 Shallow well;

#4 School,

#5 Water supply system.

® http://picasaweb.google.com/Ih/photo/_Qv6pBhEKXB-GNsWk3g, accessed June 6, 20009.

® http://picasaweb.google.com/Ih/photo/_Qv6pBhEKXB-GNsWk3g, accessed June 6, 2009.

" http://picasaweb.google.com/Ih/photo/_Qv6pBhEKXB-GNsWk3g, accessed June 6, 2009.

8 Until December 2008, the price charged per peveam 130 metical (4.23 Euro at that date). It ig fre
of charge for children under ten years old.
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Figure 62— The trail of the village walk in Canhane (diagriynthe author).

At the beginning, the village walk was guided bZanhane resident. Although he is
not aZitha descendent he is perceived among the majorithefrésidents as a reputable
person having specific skills (i.e., fluency in Rguese, average English, driving license,
etc.), which were essential to place him as theenoapable person for the job. However,
some months later he was given the job of drivahefCovane truck. From then on, the role
of tour guide was taken by the manager and thensautager of the lodge, who are not from
Canhane and live in the town of Tihovene. They usealternate the job of leading the tour,
and only one goes with the tourists.

The manager and the sub-manager (who is also ¢ketrenist) of Covane Lodge never
had any course on tour guiding. Although Portug@skEnglish are the exclusive languages
they use while touring, Shangane dialect is thiest language, which complicates their
communication handiness. Yet, their non-expertisetr@ touring languages reinforces the
authenticityof the whole experience for the tourists. Suclgdistic behavior contributes to
make the place and the tourism experiegpeeuine ‘local’, unsophisticatedAs tour guides,
they never manifest themselves as ‘community’ bniet insiders, but as people who were
born elsewhere and who are just working there. Thegly engage in discourses that reveal
their personal feelings toward what they are shgvrrthe village.

The dialogues between them and the tourists vargngnexpressive and referential
modes, and they used to be mostly about the vikdgéanhane. | never saw the tour guide
assume a position of controlling speaker, as issomwith the mass package tour guides.

Nevertheless, even though the absence of an etadogpeaking tour and particular
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discourses enactment, a close examination of tlegeiwalk reveals that the tour guide does
have a moderate role in reinforcing tourists’ fiegd. This is particularly evident by their
regular appliance of ‘development’ and ethical ohietto describe and explain Canhane.

As | will try to show in this chapter, the placemefa (planned) sequential orderliness
in the village walk promotes a sense of climax talvéne end of the tour in the visitors’
feelings. Such an emotional condition arises furetaally from the developmentourism
experience that the tourists embrace with the tblareover, both the social constitution of
tourist sights on one hand and the sequential liméss on other hand, have contributed to
the conversion of the non-functional water appaatsithe most important and representative
tourist site in the village.

Following this preamble, | shall now proceed onotlyh the analysis of the water
tank’s symbolic conversion, and justify why thizeals so much about the logics behind the
‘community-based tourism’ in Canhane. For that Il wiy to guide the reader into the

standard procedures of the village walk.

Village walk requests. Period of three years and Hia(7 semesters)
(June 1, 2004 — November 30, 20G7)

sem.1| sem.2 sem.3 sem4 sem5 sem.6 semlbtal
Village walk 24 14 18 14 61 2 65 198

Moment #1 — The Community Leader

‘Ok, first of all let me introduce you to the comnity leader of Canhané® said the tour
guide to a couple of Italian tourists a few shomures after they got out of their car in the
village. The three had come directly from the Cav&ommunity Lodge. In accordance with
ethical and historical forms of visiting or passithigough a villagen Mozambique, tourists
are initially guided to the community leader’s helisld — the premier visit@ttraction Such

a beginning follows broader past dynamics in thenty, when people’s mobility outside of
their residential area had to follow strict procexy as introducing, asking permission, and
paying avoluntaryfee to the ‘traditional’ authority of the accesswéa (Tornimbeni 2007).
During the colonial times, for example, there wémee mainconducts opassagenvolving
the territorial ‘traditional’ authority and the aolists:saguate bassela andkombela All the

three had a controlling and economic purpose, aridd most simplistic way of approaching

% Source: Documents of Helvetas, accessed at LUSices, Maputo, April 1, 2008.
1% Manager of Covane Lodge acting as tour guide, &a@hMarch 13, 2008.
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them, they could be understood as a sort of diftelevels ofpassage rateSuch economic
practice does not happen in the village walk. Tsiarido not (have to) pay a fee to the
community leader. Rather, the visit to the ‘locatherity’ represents a symbolic beginning:
he has to allow the visitor to walk in the villagehis act authenticates tourists’ entrance into
the emblematic space of ‘community’. Nevertheless,a symbolic action, the community
leader’s presence, or his allowance, are not aasenérequisites for the tour. Sometimes few
Canhaners and the community leader are told inraxdvabout the visits, but other times they
are not, particularly when the village walk is bedkon the same day of the visit. Thus, on
many occasions when the tourists arrive at the conitynleader’s household he is absent.

If the community leader is at home, he is introdubg the tour guide, and the tourists
used to compliment him with a handshake. As is comim the region, the community leader
grabs his right elbow with his left hand while hekes the hand of the tourist with his right.
It is a sign of respect. Then the tourists aret@d/io sit outdoors on plastic chairs, which used
to be placed in a circle. The community leader usetde accompanied by other men and
women who are chatting before the tourists’ arriVilhen the tourists arrive he is perceived
as indistinguishable from the others. He does redrwnique clothing or show any physical
characteristic that might distinguish him from thest of the people in the group. The
community leader is the only one announced todhedts by the tour guide. The others who
are with him usually remain at the place afterttheists arrive, but they rarely engage in the
conversation, and used to lapse into silence. Garhaapparent passivity is an effect of their
respect for the tourism arrangement; they consbjaespect theourist order Like an elder
who used to be present in this encounters told finat’'s when the tourists want to meet the
community leader and want to ask him about Canhiane’

This encounter is also an opportunity for Canhateesvaluate the performance of the
community leader. During the period when he ishia immediate presence of tourists, his
behaviour is scrutinized by a heterogeneous audidncthis sense, the community leader is

not only observed by the tourists, but by the Carhaas well.

1 Conversation with Canhane resident, Canhane, Bspfli¥, 2008.
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2008).

A short time after arriving, visitors anedirectly encouraged by the tour guide, or even
pressured by the silence after they are seatedskoquestions to the community leader.
Common tourists’ questions used to be; ‘How margppeare in the community?’, ‘How old
are you?’, ‘What kind of activities do people hawere?’, ‘Why is the name of the village
Canhane?’, and so forth. In addition to the syntbaklcome’s significance, underlying this
encounter is also thmeaningful interactiorand theunsophisticatedormat of the meeting
that it might represent in the visitors minds. Uicls a way, tourists find themselves socializing
in Canhane, not touring at the village. The factt ttihey are given time and (a particular)
space to interact with the community leader hetpfatle the possibility of eventutduring
and voyeuristicconnotations of their visit. Suclway of visitCanhane, faraway frorair-
conditioned tourismand respecting ‘local’ traditions, is in line tviémergent ‘ethical’ modes
of practicing tourism. They are there to meet thi@m@unity leader on his own turf, not just to
gaze at him as the ‘exotic other’.

It is important, however, to address that the way ¢éncounter takes place is not an
outcome of tourists’ direct enterprise but it isshthe village walk is organized. Tourists are
led to suchmeaningful interactioras part of an (pre)arranged tourism experiencertigh
after arriving in the village the tourists find theelves in a particular social setting with
which they are not familiar with. This contributés them being put at the mercy of the
procedures of the village walk, being thus a sbdroven elements in the first encounter. Of
course tourists can refuse to sit and talk withabemunity leader, or impose circumstantial

rules of interaction, but such an attitude wouldidbeontradiction with the decision to visit
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the village. As soon they arrive in Canhane, tasirere treated and ordered as sensitive,
friendly, and supportive. This is particularly mi@sted when they are politely offered chairs
(xitulos) to sit close to the ‘local’ authority, in his ovemvironment. Such a beginning of the
tour gives clues on how they are assisted in pargethemselves as more thast tourists:
they arepartners

At this point, however, it is fair to say that tbemmunity leader is not an affectionate
person at first contact. Whenever | saw him hostmgyists, he was always a quiescent
element, rarely smiling, spending the majority loé¢ time looking at thénfinite and never
taking the initiative of socialization. Basicallge did not embark on distinctive and affable
diplomacy. But that does not mean he is impolitedorists. He never mistreated them.
Instead, he used to assume a serious posture lrehpet himself adequately in the position to
be asked by the visitors. Whenever tourists questichim about something more concrete,
like ‘How big Canhane’s lands are?’, he takes #figiently, in many cases resorting to
documents and maps that he keeps in his housanintee community leader participates in
the village walk by representing the ‘traditionauthority and the ultimate source of

information about the ‘community’.

Moment #2 — The Witchdoctor

After visiting (or not) the community leader, tastd are guided to the house where the
witchdoctor use to attend to Canhane residents. Witehdoctor is ‘locally’ referred to as
either curandeiro or nianga — the first denomination is Portuguese and theorskcs
Shangane. He is paid by Canhaners a basic fee ohdilzal (1,32 Euro) for each visit.
However, the price depends on several aspectscydarty how sick the person is. For
example, if someone is cured of a serious sickrresspuld receive a cow; but if someone is
cured of malaria, this costs no more than 100 rakti;64 euro}?

The village has four main witchdoctors. All theyeamen. There is an informal
hierarchy among them, mainly based on their age. dilest one is the most requested by
residents. He is also an important elder in thagd who used to be consulted whenever there
were collective concerns. His importance in thdagg goes beyond his function as a
witchdoctor, and he is always the first choice floe tour guide. Another witchdoctor is

sought when he is not in the village or otherwigg available. Only two witchdoctors

2|n both cases, assuming 1 Euro = 37.5223 Metial/(1, 2008).
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‘perform’ for tourists — the two oldest ones. Ndhetess, independent of who receives the
tourists, each of them employs proximally the same¢hods.

In contrast to the previous contact between thenconity leader and the tourists, the
witchdoctor encounter is momnetimate It is in an indoor atmosphere shared by onlytthue
guide, the witchdoctor, and the tourists. Thereftiere are not as many rumours about this
meeting in the village as there are about othertimgse Although Canhaners proved to be
informed about it in general — ‘What does he shd¥&?shows how to cure iliness to the
tourists''® as someone from the village informed me — thepatoelaborate much further on
the content of such a meeting when asked aboUihét is, the witchdoctor’s relation to the
tourists is less public than that of the commulegder’s.

| got around the lack of information about the Wwdoctor encounter by introducing
myself at the event. Whenever | felt it appropridtesed to approach tourists in Canhane and
asked them if | could accompany them during th@it tn those occasions | always presented
myself as a social researcher, guarantying themuldvbehaveassivelyas much as possible,
and not take photographs, for example. It was gjmainis method that | collected much of
the information on face-to-face interactions betwerirists and Canhaners.

It is important to consider the witchdoctor’s sit® an interactive place, where different
values meet and new meanings are created. At ttehduaictor's house tourists used to be
very interventive, asking him several questions emmments, which irremediably shapes his
discourse. | realized the effects of tourists om whtchdoctor’'s presentations by listening to
the adjustments he made according to tourists’ ipusvcomments and questions. The

following example took place between March and Mag8:

Witchdoctor: When | do surgeries, | ask the persotie down on
this mat [pointing to a mat close to him]. | knowat is
not very comfortable, but it is what | can offerfteé
this, | use this blade [he raised his hand holdingld
rusty blade] to operate on a patient.

Tourist: Do you use only that one? | mean, do gpply the
same blade in several surgeries? Don’t you chafge i

Witchdoctor: [He took a couple of seconds befamswaering, while
looking at the blade]. No, no. | change it. [HeKed at

13 Conversation with Canhane resident, Canhane, Bspfli¥, 2008.
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Tourist:

Witchdoctor:

it again in silence]. | know the same blade candnait
diseases to different people.

But don’t you have another type of instent, more
appropriate for it? That's a razor blade; it's gobd for
surgeries!

[He put aside the blade and startedkihg for another
object]. No. This is the one | use. It's the type o

instrument to operate | have access to in Canhane.

Two months later, the same witchdoctor was visitgdwo other tourists. In the same part of

his sequential presentation his discourse wasedvide said:
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Witchdoctor:

Tourist:
Witchdoctor:

Tourist:

For the surgeries, | tell the persorie down on this
mat [pointing to a mat close to him]. | prepare sifs
prepare the person and when we are ready | use this
blade to operate him [he raised his hand holding\a
and shiny blade]. However, | always use a new blade
on each person: [slowing down his speech] | never
repeat the same blade on different people. [Heddok
to one of the tourists] | don’t have possibilitiesuse a
more appropriate instrument to operate, and betiedit
community.

‘Possibilities’? What do you mean by that

| don’t havéaow.

Ah, ok, | understand. [She looked at thieeo tourist].
But, please, carry on. How often do you do surgerie
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Figure 64 — The witchdoctor in the house where he receives
Canhane residents and tourists (photograph by titeog
March 26, 2008).

In both examples the sub-manager of the Covane d.odgs the translator between the
witchdoctor and the tourists. The second witchdogtpresentation included more initial
information and the exhibition of a new blade toastrate his practice, rather than the rusty
one used previously. He also added new relevamtrnrdtion, informed by sentimental
character. This was particularly manifested whenmentioned that he has to use a blade
because he does not ‘have possibilities to use ra aygpropriate instrument to operate, and
[thus] benefit the community’. However, what is Wohighlighting here is that the content he
added is directly related to the preceding touristecounter. By calling attention in the
second presentation to the fact that he uses ereliff blade for each person, he included the
answer to a particular question previously raisgtblrists. Such discourse modifications are
not exclusive to this example. Rather, they reprefiee cumulative process that characterizes

his presentations over tourists since he startée tasited by them.
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Questions commonly reveal the interests of the tguresss. Therefore, by containing
the answers to the previous visitors’ questions thscourse of the witchdoctor is
cumulatively adapted in accordance to the interestd characteristics of the tourists.
However, the witchdoctor is not passive, simplyrogjpicing the interests of the tourists. He
also attached new emotional roles to the new inddiomn provided, which were in accordance
with his perception of the tourists’ concerns: ia bwn words, to ‘benefit the community’. In
this vein, the witchdoctor used his memory to repee the tourists’ interests but also his
creativity and astuteness to present it.

The production and reproduction of the presentatibthe witchdoctor was made in
line with the nature of the persons who attendeddhir. Put it simply, a question reveals the
interest(s) of its questioner, thus the naturenefquestioner may give the background for the
guestion itself. This leads to the hypothesis tihalvas the nature of the tourists (the
guestioners) that shaped the witchdoctor’'s pretientaand therefore the fundamental source
of his discourse’s alteration. Finally, this brings to the characteristics of the tourists as
essential in this process.

The tourists who opt for the Covane Community Lodge mostly interested in
unstructured travel. However, they are not homogese For example, those interested
visiting Canhane present different a character ftbase who are not. They share a particular
way of experiencing ‘community-based tourism’. Badly, their option for the village walk
is part of their (tourist) identification, mostlyuilt in opposition to the mass-tourists
stereotype: they tend to look for, and take the sif] theOther, and present themselves as
more sensitive to the ‘community’ theme. On oneas@n, a Portuguese lady who stayed two
nights at the Covane Lodge told me:

The tourism agency in Maputo didn’'t want me to coheze. | asked them
‘Why?’ They said ‘Because you won't have nice coiodis there; it's a poor
place, they don’t have electricity, hot water, gdadilities, and blah, blah,
blah...” My answer to them was: ‘It's precisely hase of that | want to go!’ |
had to prove to them I'm not a typical tourist; etlvise they wouldn’t stop
talking about that?

She finished by saying, ‘| want to be closer, fagiderstand and help the community’.
Accordingly, despite the efforts of the tourism g she kept and defended her choice, and

14 Conversation with tourist at Covane Lodge, Canh@utober 6, 2008.
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by that she manifested and reproduced her idea(tpedist) status, informed in contrast to
what she called the ‘typical tourist’. Through cBow a particular form of tourism she
affirms herself in contrast to other tourists —wat more genuine and moral travel aspiration —
, but also with the people of the destinationslini this vein that Salazar (2009: 85) said that,
‘tourism can be considered as the business oféidiffce” par excellence’.

She is a doctor in Portugal, so when she met thehdoctor, she expressed her concern
and knowledge about some of the health practicasheh presented to her. However, she was
not the only one: other developmentourists alsa useapproach him in the same way,
striving to educatehim by using an instructive style. Hence, the sdcwitchdoctor most
visited by tourists said: ‘They [tourists] usedask me first, “What type of diseases can you
cure?” Then they speak about my work and aboutrakdeseases like malaria, diarrhea, and
AIDS [“sidd].* As was demonstrated in the example given befofeenwthe tourist
guestioned the witchdoctor’'s use of the (rustydbla ‘But don’t you have another type of
instrument, more appropriate for it? That's a rdzdade; it's not good for surgeries!’ —, there
is a standard model of approach by developmentsurihat is, a mix of awareness and
didactics. The blade here represents just one deanfpmany othelinappropriate health
procedures that instigate their mode of approadtictwin turn corresponds to the specificity
of the nature of those who attend the tour, whalide themselves as more sensitive,
responsible, and moral than the (other) ‘typicarists’.

The effect of the developmentourists’ behaviours Ganhane goes beyond the
reformation of ‘local’ health practices. In partiay the witchdoctor’s interactions with them
reveal the scope character of oral (re)productiogtimnicity. | heard him several times saying
that what he does is ‘a gift’; that is, heblkessed To be a witchdoctor is a cultural feature,
‘which the actors themselves regard as significgBarth 1969: 14), and the individual
practice and social belief in witchdoctornessufandeirismd are of the utmost importance
for the expression of ethnicity in Canhane. Theefavitchdoctorness is one of the aspects
that leads to the organization and manifestatiomaftrastive ethnic identities in tourism,
notably expressed in the village walk. HoweverJaane Nagel (2000: 111) noted, ‘ethnicity
is a dialectical process that arises out of intevacbetween individuals and audiences’.
Ethnicity is a phenomenon of social distinction stitnted by declarations, enactments, and
encounters with ‘emblems of differences’ (Barth @964). It does not simply pre-exist as a
static cultural content but rather it is continyateproduced in the context of changing

15 Conversation with witchdoctor in Canhane, Canhateech 8, 2008.
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circumstances, by interplay between self and otheiis a performativeprocess As such,
ethnicity is situational and changeable.

Through the tourist face-to-face event, the witadidds expressions of ethnicity are
continuously reinvented in response to the intsrektievelopmentourists. In other words, the
witchdoctor is part of a process of ethnic (re)fation instigated by social interactions in
tourism. His adaptive (re)presentations of ethpi@videnced him as an ethnicity-maker.
However, precisely because this is done througlri@s of social interactions, he is not the
only ethnicity-maker: the developmentourists aso alctive elements of that. Extending the
concept of identities used by Ludwig and Schnepe09: 12) to the ethnicity’s sphere, one
could mention that, ‘Identities [as ethnicity] exiso to say, “in action”. This means, among
other things, that one not only depends the culuakes of one’s own social group, but also
that the reference parameters of others are intra into one’s own sphere’. The tourism
‘action’ and the nature of the tourists of the agié walk come out as determinant in this
process of ethnic (re)formation.

As self-idealized responsible and ethical (in maages of non-African aid-workers),
and through their manifestations of concern abdwat droper health practices ‘locally’
exercised, developmentourists contribute to shapeh#octors’ (ethnic) discourses in line
with their own ideas. Witchdoctors’ (re)productiai ethnicity is being done into the
structure of what is expressively fundamental fbe tdevelopmentourists: ‘community
development’. By carrying ideologies of ‘developrtienith them, the developmentourists
are contributing to the ‘developmentalization’ oitaldoctors’ (ethnic) discourses; that is to
say, witchdoctors’ manifestations of ethnicity aseing reformed by ‘development(al)’

stipulations.

The Reflector Engagement

The effects of the witchdoctor encounter reveabdiqular social phenomenon, which | call
the reflector engagementlt is basically characterized by a set of confural rhetoric
practices (in this case, by the witchdoctor) thatfcm developmentourists’ presumptions.
The comments and questions made by developmen®laave their imprint in witchdoctor’'s
consciousness of what should be said to tAdrewitchdoctor’ discourses deliberatalyflect

the ideas that the developmentourists have aboat s¥tould be their adequate health conduct
in Canhane. Such ideas have an idealized aspedt,tie witchdoctor is to be successful he
must offer the kind of situation that realizes thevelopmentourists’ stereotypes. In other

words, via reflector engagement the witchdoctorficms to the developmentourists their
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own ideas of right health policy, and under thabbeomes a self-representing protagonist of
‘community development’.

Developmentourists approach the witchdoctor usindjdactic style, therefore as an
agent that should beéveloped’ Moreover, the witchdoctor confirms this througle agency
of reflectingthat. He presents himself as an element that neeosimprovedin accordance
to developmentourists’ opinions. By consciouslyaeting the visitors’ ideas about him, the
witchdoctor reinforces their conceptions of him ‘#se antithesis of modern men or women
located in the Northern industrialized world’ (Smand Duffy 2003: 120). In doing that, he
validates developmentourists’ ideologies and malkes visit a positive experience for them,
while in turn, by reversing the projections ovemhexpressed through developmentourists’
guestions and comments, he favours his own ne@tseXample, the extra emotional roles
included in some parts of his presentation, as skddwthe above example, can be interpreted
as an attempt to take personal advantage from igi®rg’ ideas of his dearth condition.
When he said, ‘| don’'t have possibilities to usam@e appropriate instrument to operate, and
benefit the community’, he confirmed to the auderfus ‘poverty’ and introduced an
opportunity for (the ‘community’) beingpelpedby them. Later that day, he reinforced the
idea of ‘I don’t havehow...” by saying directly to the developmentouristsidn’t have money
enough for good instruments °’As corollary, moments before the developmentosifisit
they gave him money. | did not listen to what tlsayd to him then, but it was self-evident
that they were impelled to give him money by theywee had re-projected and, thus,
confirmed a specific image of himself, and of tberhmunity’, to them.

His (re)presentation of himself and of the ‘commynvas done in accordance with the
ideas that developmentourists have before they@emnhane. The witchdoctor projected over
them their own ideas of ‘local poverty’, but at tkeme time he gave some clues and the
opportunity for them to solve the problem — ‘I doh&ve money enough for good instruments
..." He offeredthe possibility for developmentourists to feeliaetparticipants in reducing
shortage and lessening its social effects. In otfeeds, he (re)produced and supplied a way
for touristsdo good On the night of the visit mentioned above, he wenTihovene and
bought two bottles of liquor and some goods forfaiily. Moreover, the entire time | was in
Canhane he never presented an instrument to thisttoother than the blade whenever he

referred to the way he does surgeries. This sugdkat while ‘indigenously based tourism

16 Conversation between the witchdoctor and the $tsjrCanhane, May 1, 2008.
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development’ (Cohen 2001: 379) can be regardedmgontant road to ‘local’ economic

growth, it may also result in direct benefits fonse individuals and not for others.

Figure 65— The oldest witchdoctor in Canhane andduasulting roomphotograph by the author, March 26,
2008).

Moment #3 — The Shallow Well

The shallow well is the first communal place therists visit in the village walk. There, they
are introduced to the water scarcity problem inI@ae. The visual impact of shortage is
strong and authenticates poverty. But tourists bereot just look; other senses also interact
in the apprehending of ‘underdevelopment’. Usutiyguented by women, the shallow well
is probably the most immediate expression of sigerta the village, because congregates and
links everyday life and scarcity in the same pladethe shallow well the tourists experience
real tourismin the sense of their ‘notion of a genuine locgbexience’ (Smith and Duffy
2003: 114). They can experienceal peopleandreal situationsin a circumstance that is
often shocking for them — it is a poverty show. gty-one year old British woman stood
immobile for around two minutes, seated over a raokder strong sunlight conditions

" About the ‘local’ inequality effects of ‘communityased’ models in tourism see for example, van
den Berghe 1992; Archer and Cooper 1994; Smith;1B@der and Hinch 1996.
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looking at the setting of the place. ‘Are you oka§? asked her. ‘When | see these same
situations on TV or on the computer screen’, she, sém not close enough, so it's easy to

turn off feelings. But now that I'm here... It's imgsible to ignore it'. She confirmed what

many authors have suggested: ‘There has always &emsgging inadequacy around the
assertion that one cannot sell poverty, but onesedinparadise. Today, the tourist industry
does sell poverty’ (Salazar 2009: 92). Canhane esxample of that.

Because of the predominance of women at the shalel the area is understood
feminineby the majority of Canhane residents. As the sgwdre Canhaners have access to
water in the village, such gender representatiorspEce is a consequence of the social
attribution of women as water-givers, as | mentebmethe previous chapter. Thus, the first
impressions that tourists have after reaching tiadlav well, as illustrated by what a Belgian
tourist expressively told me, is: ‘poor women!Although short, this comment made by a
woman who | met in the touristic coastal area ofoTa few months after she had visited
Canhane, includes the aspects most mentioned bigt®about the shallow well: ‘women’
and ‘poverty’.

Such tourists’ perception is not an outcome of @aens’ enactment. The shallow well
is probably one of the places in Canhane where wolike most to stay because it is a
privileged place for them to socialize with eachest without being called lazy by men. It is
where they get informed about the latest rumourthévillage, speak about their problems
and reinforce links with other women. Thus, theggence at the shallow well is not a result
of tourism, or, as has been mentioned by many asithdperformed authenticity’ carried out
for tourism consumption.

If there is an active role of Canhaners causing ‘tte®r women’s’ perception in
tourists, that must be found in their authorizatadrthe inclusion of the shallow well in the
village walk. In other words, at the shallow wéletCanhaners let themselves be gazed upon
and experienced by the tourists in a particularyeley life atmosphere. The shallow well has
the most convincing (aesthetic) characteristiceaionect Canhane to poverty in the visitors’
minds. And many Canhaners are conscious of thatalBying themselves to be visited in
suchpoverty environmentCanhaners support tourists’ representationsesfitas people who
need to be helped and ‘developed’, serving thusataibute and not limitation for the
‘community-based tourism’ business. For examplea aanhu gathering, an elder, who was
visibly drunk, said: ‘the wife [his wife] tell méhat tourists are impressed when they see her

18 Conversation with tourist, Canhane, January 20820
19 Conversation with tourist, Tofo, February 6, 2008.
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getting water in the hole ?®He interrupted himself to drink more canhu becawesgust had
been given the@dzeco used in these occasions as a glass. Before henmado return to his
comment another man cut into the conversation dddd ‘ahhh, it's Canhane’s poverty!

The expressivity of the scenery appeals to an mmébrtour without the need for a
structured presentation. Particularly when thergater in the hole, the place acquires a social
vitality difficult to feel in other places in theillage. There is no individuality to see or a
presentation to listen to like in the previous sadaut only the population of Canhane
imbedded in poverty. On some occasions, tourigtist@ guide confine into silence. ‘Verbal
sacralisation’ (Fine and Speer 1985) is redundare.hThe experience bking therdifts the

tourist to an emotional level and legitimates (acsfic character of) knowledge.

 al

Figure 66— Tourist looking at the shallow well (unidentifieAugust 14, 2008Y:

At the shallow well there is no controlled touresicounter with Canhane residents;
visitors are free to participate abe part ofthe social action. They can move at will. Some
times this is expressed by them taking picturasukiting getting water from the shallow
well and taking the initiative to approach the wonodose by. This corporeality of movement
does produce intermittent moments of physical pmnityi (Urry 2002: 154), and the structural

%0 Conversation among Canhane residents, Canhanejafgl20, 2008.
L http://picasaweb.google.com/Ih/photo/_Qv6pBhEKXB-GNsWk3g, accessed June 6, 2009.
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confines between Canhane’s population and touss&sm to be attenuated throughout
visitors’ engage in symbolic interactionism with fbaners. The shallow well provides a
particular emotional setting that transcends tigi¢al tourist’s’ activity, in which Canhaners
symbolically share their impoverishment with theaurtsts. It is a chance for communion
between individuals of radically different socioseomic status — hosts and guests — with

poverty as the background.

TN Gl : i

Figure 67 — A group of tourists visiting the shallow well @anhane (photograph by
Erick, June 6, 2007).

By spending their leisure time under strong sunliglonditions, apprehending
Canhaners’ scarcity and seeking solutions to thaty the shallow well experience the
tourists became part of a touristic scruples opmratn contrast to the so-called mass tourists,
the visitor at the shallow well does not only acalates cultural capital, but also acquires a
symbolic ethical superiority over the ‘typical tais’ of the four S’s — sun, sex, sea, and sand
(Matthews 1977: 25, in Crick 1989: 308).
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Moment #4 — The School

= = 4 % e

Figure 68— Tourists at the school (photograph by Erick.eJ&n2007).

The next stop is the school of Canhane. Here, ltiidren are taught literacy from grades one
to seven. Subsequently, students have to go takohthe town of Tihovene. According to a
text titled ‘Impacts in the community of Canhanleat is announced at the reception of the
Covane Community Lodge, Canhane has a ‘conventsufalol room + twenty school desks,
and twenty seven old school desks that were atsbikitated with the tourism incomé®.

Not far from the shallow well, and probably whileey still are dealing with its
emotional effects, tourists have the opportunitysee the school and @ositive sideof
Canhane, which is a direct consequence of touriBefore, children used to attend classes
under that big traditional treé® said once the guide when presenting the schotugsts,
while pointing to acanhoeironot far from them. The context and the guide’sufakdiscourse
highlight the positive replacement of thaditional teaching outline (under the tree) for the
new teaching outline (classroom). The touriststhus introduced t@rogressin Canhane, a
progressthat is suggested as only possible because agtourhis is expressively reinforced
when the tourists are led to a sign inscribed atehtrance of the classroom that was built

with the tourism revenues (Figure 69).

2 portuguese in the original. The ‘tourism incomeéntioned are referring to the profits and the
donations collected for the classroom, using a tlem#®ox in the reception of the lodge.

% presentation made by the manager of Covane Lodijggaas tour guide, Canhane, October 17,
2008.
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ESCOLA PRIMARIA DE CANHANE
AMPLIACI\O DA SALA DE AULA

CONTRIBUICAQ DO COVANE LODG
DA COMUNIDADE

Figure 69 — The sign says: ‘Primary School of Canhane. Enlasggnof the
classroom. Contribution of the Covane Lodge andtlié community. 2005’
(photograph by the author, September 7, 2006).

Such a mark associates a concrete materializaficsegelopment’ in the village (the
classroom) to the ‘community-based tourism’ prajécexplicitly bonds ‘development’ and
tourism through the assertion of the contributibtoarism in ‘community development'.

When the director of the school is present, he tisedcompany tourists and the guide
through the school. If there are no lessons (Sayuod Sunday), tourists are guided into the
classroom built with tourism revenues. As when thiesjted the community leader and the
witchdoctor, the tourists are expected to ask dquest However, the context of conversation
now is more formal than the previous tourists’ emtters. The new director of the schébl,
who was born in Maputo, used to manifest a diffeddplomacy, and it is not uncommon to
invite them to his office for eeservedconversation.

4 He began this position in July 2008.
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Figure 70 -The class room built with tourisniigure 71— Teachers at the school (photograph by the
revenues (photograph by the author, February oaudebruary 27, 2008):
27, 2008).

Tourists’ questions often extend beyond the guide the director of the school and
reach teachers who might be there teaching orhjaging a break. Indeed, the adults they
meet while experiencing the first case of ‘commyuiévelopment’ via tourism are not from
Canhane (the guide, the director of the school, #ed teachers). The place indicates
‘development’ not only due to the infrastructunaprovements, but also due to tinéernal
foreigners present. As thdoreignersliving in Canhane, the teach&tsapply distinctive
diplomatic skills different than those of the Canées when they encounter tourists. | saw, for
instance, some of the teachers consulting tourisok lguides belonging to the visitors, and
helping them with suggestions about some otherepldo visit in Mozambique. These are
sophisticatedencounters that reveal a new perspective of Canbi@at the tourists had not
seen before in the village walk.

The school is also the only place in Canhane withoaambican flag. Every morning a
teacher has the duty to hoist the Mozambican fiafyant of the school, and to pull it down
later in the afternoon and keep it in the diredtaffice after the last lesson finishes. This
routine is a state practice in the village only eldoy theinternal foreigners(the teachers).
The Canhaners have no commitment to that. Thesectssp the infrastructure outline, the

% Usually, at some point in the conversation thay ep saying their provenience out of Canhane.
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predominance of the role &reign (adult) people, and the presence of the Mozamtiean
— give an extra-‘local’ sense to the place.

Except for the presence of children the area mlydrequented by Canhaners. Like the
shallow well is understood geminine place, the school is perceived by the majority of
Canhaners as the teachers’ areazfna dos professonesHowever, even though the
foreignnessonnotation of the place, the school is not aliethdrom the rest of the village. In
the context of the village walk it is a site andaurce of ‘community development’: it is
where the children are educated, and thus alsaesathe significance of ‘community
empowerment’. Moreover, all the gifts the teacherseive from tourists are informed to
support their educational activity and thus to Iiersge the ‘community’, and not

individualities (i.e., pencils, paper, pens, rulshetc.) (Figure 72).

Figure 72— Tourists giving gifts to a teacher at the schaaidentified, August 14, 2008j.

Moment #5 — The Water Supply System

The village walk finishes when the tourists redod water tank: it is their last experience in
Canhane. The outline of its apparatus contrasts té majority of the village dominated by
a precarious setting. It embodies progress andlsbetterment. The imprinting of meaning
on the site is greatly emotional. On several oaresidevelopmentourists express a sort of

personalrelief revealed through glad comments. These are sonmepdes | heard: ‘Oh, look

% http://picasaweb.google.com/Ih/photo/_Qv6pBhEKXB-GNsWk3g, accessed June 6, 2009.
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at this hidden equipment’; ‘What a nice surprisé&/ater for everybody?!’; ‘I'm happy now!’;
‘Beautiful!”; ‘Well done!’

The developmentourists’ perceptions rely not sachman the single moment when
they face the water equipment, but on the fact they had seen the communal shallow well
previously. Through this sequential journey they amduced to experience a positive
evolution of one of the most basic elements for anrife: water access. From the shallow
well to the water tank, tourists make an emotiojmlrney from extreme poverty to
prosperity, from social embarrassment to humanitjigintom a problem to its resolution. The
alignment of enrichment in order toward the endhef tour influences visitors’ feelings and
provides a sense of climax at the water tank. Qutims sensorial odyssey through the
village, in which the water tank is dramaticallyntextualised, tourists encounter bipolar
(negative and positivg conditions, and a particular display about thesstualities of

‘developing’ the ‘community’ is promoted.

The Vinho Tourist Tour Order
The reinforcement of emotional conditions in therists’ feelings through the placement of a
sequential orderliness in a ‘community’ tour is eatlusive to Canhane in Mozambique. In
November 2008 | visited the Gorongosa National Parkated in the province of Sofala,
which is approximately in the middle of Mozambique.short, according to the Website of
the Gorongosa National Park, ‘the Carr Foundateoi).S. not-for-profit organization, has
teamed with the Government of Mozambique to protat restore the ecosystem of
Gorongosa National Park and to develop an ecotourisdustry to benefit local
communities?’ The park headquarters are at the Chitengo SafampC Tourism facilities
include eighteen air-conditioned rooms, a campirepand a gift shop. Although wildlife
safaris are the core of tourism activity, the Qfge Camp also provides ‘cultural tours’ to the
village of Vinho which is the closest ‘communityd the Chitengo Safari Camp. It is just
outside the Park’s southern boundary, after thegbeRiver.

| wanted to visit the Vinho village. When | askedoat it at the reception of the
Chitengo Camp | was told by the staff — two empésye that | was not allowed to visit, ‘the
community without our tour guidé® ‘Why?’ | replied. One of them answered, ‘Because i
not possible’. | repeated his answer by changing tthe form of a question: ‘Why isn’t it
possible?’ The other employee said, ‘Because that appen! | insisted a bit more: ‘But

2 http://www.gorongosa.net/en/page/restoration/rasitm-project, accessed June 18, 2009.
8 Conversation with Chitengo Camp Staff, Gorongoagidwal Park, November 10, 2008.
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why can’t | go there by myself?’ The explanatiogok was, ‘Yes, you can’t go there without

our guide’. Then | gave up. Important, howeverthis hidden message below their repetitive
comments: the ‘community’ was appropriated by thenagers of the park. | had been in
Vinho before, in 2006. At that time | went theretlvaut any constrains, sometimes
accompanied by people from Vinho, other times onowp. The village of Vinho was then a

public andopenspace, not @rivate andrestrictedarea where tourists had to pay to visit it.
Nevertheless, | did not continue questioning thew ia the end | requested a tour at Vinho
with their tour guide. Actually | felt this was a@xcellent opportunity to explore the tourism
process of other village walk in Mozambique thas dne in Canhane.

The tour was scheduled for the next day at eleveloak in the morning. Because of
the hot temperatures that make long walks pairfatficularly in between eleven and two
o'clock, | asked them if it was possible to makesdirlier. | was told, ‘That’s not possible
because the guide has already a tour booked beftiieh will take him until ten-thirty’. |
thought that was even better for my purposes, lsschaould be included in a group of other
tourists, and then observe their reactions whileibg the ‘community’. So | replied: ‘Ok, but
that’s not a problem for me: | don’t mind to joimat group!” But, then he said: ‘Well, only if
you also want to see animals: they go to the parkaf safari... you know? To see wild
animals’. As the expert in wildlife he also used®the tour guide of the ‘cultural tours’ into
the village. What | want to highlight here is titavas a professional specialized in describing
and showinganimals who guided me into the population of Vinhaeclined the Game
Safari, paid 350 meticafs,and booked the tour at Vinho for the next daylegen o’clock in
the morning.

On the day of the ‘cultural tour’, while we were lwag toward the village of Vinho,
the guide told me that he was born in Zimbabwe whex had taken the course of ‘game
safari’. Within this course he got the speciali@aatof ‘bird watching’. His academic profile
confirmed his eco-specialization. Summing up thetsfaintil this point, | was given a tour
guide specialized in bird watching to introduce the ‘community’ of Vinho and its
population. There are a growing body of literataedressing tourism representations of
exotic human cultureas extensions of the natural world. Gorongosa’'®guddicy on tour
guiding corroborates such a perspective.

In the village | was presented with four main atfi@ns: Therégula® the place where
the children had had school classes, the healticcknd the school. Both the health clinic

29 According to the exchange rate at October 2008,m3&tical was 10,58 Euro.
% As the case of the village of Mbueca, in Niassavipce (Chapter 2 — The Tourists of
Developmentourisinin Vinho the individual recognize(d) as the #icauthority isrégulo.
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and the school were built in 2008 with the suppdr€arr Foundation. They were officially
inaugurated by the President of Mozambique, Armgadebusa, in a ceremony held on June
24, 2008. Just before we arrive at the régulo’sskbald — our first stop — | was told by the
tour guide that ten percent of what | had paidtfier tour would be given to the régdfoThe
three of us chatted for half an hour. After thisyds led to a barren place. It was the second
tour sight, and it was where children had classgg B008. | remembered being there in
2006, when | saw a one-room hut for teaching thilem (Figure 73). But now, only the
stakes that supported the hut were left (Figure Fdd not tell the tour guide that | had
already been there two years earlier. Howeverkéadim: ‘Why did you bring me heré?’
He gave me a direct answer: ‘We came here to sedifference’. He pointed to the place
where the children of Vinho used to attend classes said: ‘It's for you to realize the
conditions that they had before they got the nelostbuilt by Greg Carf that | will show
you later (Figure 75). His answer confirmed theemtional placement of a sequential
orderliness in the tour to promote particular fegs in the visitor. Still gazing at the place, he
told me ‘Before, they used to put almost 500 clitdhere to learn... it was very bad!’
Throughout the rest of the tour he informed me altloel ‘community service’ that Greg Carr

and his foundation were doing in the village.

¥ That is 35 meticais. According to the exchange détOctober 2008 that was around 1,05 Euro.
32 Conversation with the tour guide, Gorongosa Natiétark, November 11, 2008.
% Greg Carr is the president of the Carr Foundatitenis from United States of America.
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Figure 73 — The school of Vinho before 2008 (photograph bg tauthor,
September 16, 2006).
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Figure 74— Place where children in Vinho Figure 75— The new school in Vinho
used to attend classes without the classroom (photograph by the author, November 11,

(photograph by the author, November 11, 2008). 2008).

Moments of (Re)Production in Canhane
There is a crucial distinction between the villager in Vinho and the village walk in
Canhane. While the Carr Foundation is placed asntbst valuable contributor to the
betterment of the ‘community’ of Vinho, in Canhanlepugh indirectly, that is attributed to
the tourists. ‘Community development’ in Canhanavgates on the individual behaviour of
the tourist, in particular by virtue of their comsption behaviour. Moreover, the tourists’
conscientiousness of thaiositiverole in that process is reinforced through theagdél walk’s
enterprise. In other words, it is (also) througle $ensorial dimension promoted by the
sequential journey in the village walk that therists can experience and confirm their
contributions to and their value for the Canhankrghis line, the tourists’ perception of the
improvement that the water supply system represan®anhane is beyond their gaze: they
are informed as the cause of that betterment. $t dvee to (their) tourism revenues that such
social improvemenwas possible.

While underlining the significance of the water magcism for the ‘community’, the
tour guide used to employ special linguistic paisethat in turn sensitise the visitors (i.e.,

‘We are now watching another effect of tourism e tommunity’; “The community have
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applied tourism revenues here, and they have thidt ‘The water tank has changed their
lives’). The water tank is rhetorically configuraed a ‘development’ symbol in Canhane. The
tour guide’s approach contributes to emphasisesitpeificance of tourism in ‘community
development’ and by that reinforces the touristsidition in this process.

In contrast with the shallow well’s place, the acdahe water tank is often empty of
people. The water infrastructure stands alone ensttenery with no social vitality around it.
Like the other ‘development’ effect of tourism imetvillage — the school —, the water tank’s
area is rarely frequented by (adult) Canhanersri$isuused to question the reason for that:
‘Why is no one getting water heré?an Italian man who was accompanied by his giriftie
asked the tour guide. They are told that there hmeen technical problems with the water
mechanism and that it is a momentary situationwhidbe resolved soon. Although the water
tank is not uniformly interpreted and passivelyemted by all tourists, they do not usually
insist and spend much time questioning the mot¥éts temporary inoperability. Instead, the
majority of the visitors used to perform and cettbrthe (representation of a) water supply

system as eeal andworthyaccomplishment of social betterment in the village

The Provision and Pursuing of Moral Emotions

Since the village walk is the foremost venture tpabmotes the sensation genuine
encounter for the tourists with Canhaners, the $eoimtheir interaction is greatly influenced
by the logics of ‘development’. The village walk ceeds the mere leisure attribute for
developmentourists. It implicitly embodies complenagy significances bounded with the
logics of the ‘development’ sector; to be exacts ia way for tourists be aware of supporting
a ‘community-based’ project. Through the village lkv&Canhane is constituted as a
comprehensive dramatic landscape in which the tlutseduce ‘local’ poverty is partially
transferred from the ‘development’ specialistshe tourists. Being informed as tdenorsof
the improvement accomplishments in Canhane, teuais induced to realize their actions as
agency toward positive social transformation. Wiitle village walk tourism is superiorly
informed as a ‘developmental’ enterprise and comsetly, it acquires a moral value. The
tourists are thus placed by the logics of ‘commubdsed tourism’ as protagonists of the
moral attribute of ‘helping the community’, and thidage walk is the most effective practice

confirming that to them.

34 March 26, 2008.
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Specifically, the process of showing tourists mateexpressions oprogressin the
village (the new classroom, the water tank) jussifio them the worth value of their presence
and, more concretely, the worth value of the motney spend in the Covane Community
Lodge, because sucimfrastructures of ‘developmentivere only possible due to their
revenues. Furthermore, while these are shown tisteuthey are institutionalized as touristic
sights. And through that, developmentourists as&rumentally involved in a specific method
of ‘community development'.

However, this does not mean that there is a poWwerdependent entity (the Canhaners
and the ‘development’ sector) dominating and indgcnother independent and powerless
one (the tourists). The ‘community-based tourismGanhane is not unilateral. Particularly
via the village walk, Canhane is constituted aseammngful setting that tourists consume but
which they also help produce. In a radical arteleere forms of tourism other than the
traditional mass-packaged holidays are analysed,Mant (1994: 51) noted that, ‘new
tourisms have begun to be conceived (especiallyngmtie new petit bourgeoisie) as
reflecting personal qualities in the individual,cBuas strength of character, adaptability,
sensitivity or even “worldliness™. In other wordspme new forms of tourism are reflexes of
lifestyles, or self-projections, of the ‘postmodenan’. As mentioned earlier, the tourists are
the ones who prefer to be guided in the villaget wisit by themselves. Through their
preference, tourists put their senses at the nadrbging shaped. It is not that tourists cannot,
‘see through the clichés’, but that they are coaiplin being, ‘seduced by them, again and
again’ (Krippendorf 1987: 56, in Munt 1994: 57). @htourists visit Canhane they are not
passive elements acting as human puppets: thegadsoto feel morally worthy, resorting for
that to a sort of leisure catharsis. The develogmeists of the village walk leave somehow
involved in a momentary moral conscienceloing goodand, as one tourist told me after she
finished the tour, they ‘take something meaningfuth them. Naturally, the enjoyment and
gratification that the developmentourists mightaaftfrom the village walk implies them
having ‘development knowledge’. That is to say,sthavho ‘take something meaningful’
belong to a category of people that are equipp¢l thve expertise necessary to be entertained
by, and within, shortage.

What | suggest is that, although Canhaners hawetwe role providing a moral worth
touristic experience, this is only possible witle tarticipation of the tourists. The tourism in
Canhane reflects and confirms the tourists’ idealizelf-distinctive lifestyles. In this sense,
the village walk incorporates a strong componerggu-touring (Munt 1994): it is a way for

tourists to accumulate a particular type of cultwapital that supports their (idealized)
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identifications, their expectations, and their kihenlge of the world. For the sake of this latter
suggestion, it might be important to address tbatists use a ‘perspectival seeing’ (Favero
2007: 57) during the village walk to select andieed only specific frames. The framssen
are the ones that correspond to their expectatisosthey are the ones that tourists are
interested in. What they ‘gaze upon’ are ideal espntations of the view in question (Urry
2002: 78) that they internalise from ideologiesdafvelopment’. The water tank is treated and
exposed as aideal, in contrast to an approach which emphasisassisThat is why the fact
that the water supply system does not work isauaht for the meaning that represents in the
visitors minds. The aesthetic experience, the gakethe infrastructure, provide the
(superficial) knowledge that tourists want to agkidikewise the knowledge Canhaners want
to offer. It is through these ‘perspectival posiBbthat tourists access a concrete case of
‘community development’ through tourism. Finalljig supports the moral worth they are
seeking, while strengthening their self-perceptiabsut their central and worthy role in the
‘community development’ of Canhane.

However, as | stressed in the previous chapterinethe physical apparatus of the
water tank, there is another version to be tolds H version that reveals the antithesis of the
improvement accomplishment. Due tmternal ways of ordering the social, the
implementation of the water supply system in traat pf the village was doomed to fail even
before it was established. Yet, this version issmig in the touristic experience. That is
precisely because this version represents neithat the Canhaners want to show nor what
tourists want to achieve. It is part of the fraroéshe broadereality that the tourists do not
access.

The village walk is in its essence a multi-sidedrigm process of providing and
acquiring moral emotions. It is characterized bwriis’ desires to feel legitimate and
veritable experiences, threally real — includingreal poverty andreal ‘development’ feal
tourism — and by the active role of Canhaners and ‘dgreknt’ sector in providing it. And
it is through this multi-sidedtructure of feelingwhere tourists use their own senses to see,
smell, touch, and physically perceive Canhanersufiiciencies, but also the contributions
and potentialities to solve those same insuffidesicthat tourists engage in a project of
‘community development’.

What seems undeniable is that the perception ofgdraine moralcontribution of
tourists to Canhane is informed by the stimulus@néed by the ‘community-based tourism’
business itself, but also by the expectations eftturists. In this sense, thatraditional

establishment of the water supply system had abetisult as a tourism outcome and a
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response to existing consumer expectations (tglyrigtan as an attempt to resolve the water
scarcity in the village. That is why the water tamks become the most visited place in
Canhane by tourists, though a non-frequented @gc€anhaners. As the youngest wife of
the director of the Social Management CommitteeCof/ane Lodge said about the non-

presence of Canhaners at the water tank: ‘Tharetfing to do there®

Conclusion

Material culture affects humans through the proorobf active senseMaking sensés not a
static process, but a dynamic one which could bkural, individual, and contextual.
Therefore, an object is not necessarily a prodadt r@flection of its maker. What matters
most is its significance, the way it is sensed #ralinherent message it represents in the
social context where it exists. Objects can acquée functions and meanings according to
social circumstances, and are a creative partaalside.

The continuous inoperability of the water supplystesyn has contributed to its
appropriation by two emergent and intermixed s@uonomic categories in Canhane.
Tourism and ‘development’ have appropriated it Hredwater tank has become exclusively a
touristic mark, obtaining othéunctionthan the one related to the purpose of its creatio
provide water to the village. Its conversion frormare serviceable object to an apparatus to
be gazed upon by tourists has positioned it asusx@ly symbolic, in the way that its only
purpose is to aggrandize and honor (potential) asdoenefits of ‘local’ tourism in the
‘community’.

The water tank in Canhane is a developmentourigint.sits faculty relies more on the
way it supports ideological claims of ‘communityveéopment’ through tourism than of
achieved betterment. In this vein, it operates amexhanism energizing discourse of
‘community development’ rather than a mechanismsupply water. What this means is that
the water tank works as a representative of the roidtierion that fostered the emergence of
tourism in Canhane and under this circumstancea® become touristified. In turn, this
reveals an emergent social order in Canhane, wvincbmpasses primordially ‘development’
and tourism. Finally, the village walk participataghat, principally by the way it promotes a
certain type of knowledge that reproduces and gthems a particular sensemaking doctrine.

It provides a touristealistic experience in line with ideologies of ‘developmigand by that

% Conversation with Canhane resident, Canhane, Bgb4, 2008.
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confirms the importance difoliday ‘developers’(developmentourists) in the ‘community’

setting.
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Friendly Advice
When you arrive at our home turn off the clock, ¢edular
phone, the radio and enjoy the pleasures that metreh
offers you. Here time stops, the rhythms and tladities
are different. Do not forget that the peasant fttien
orientates by the sun and that in the village ethang that
is bad is resolved by good. Relax and get restawehere

to serve you and enjoy!

This text is the welcoming greeting at the Covar@m@unity Lodge. It is posted with
thumbtacks inside the reception of the lodge overaa of straw that is on a wall. Its modest
outward aspect is coherent to its content. The comcation informs the tourists about both
the goodness (‘the peasant friend’) and backwasdifdere time stops’) of the place.
Through the use of such allegorical rhetoric (i‘.,the village everything that is bad is
resolved by good’) the text projects a stylizedsuar of the locale, invested by ideas of
purity, friendship, and authenticity. It is said, ‘thaetsearch for the exotic and genuine other
is especially important for tourists who choose enimidependent holidays or who go to less
easily accessible destination in the developingldvdSmith and Duffy 2003: 124). This
gives hints for interpreting and contextualizingawthe main director of LUPA told me:
‘Sometimes people ask me: “How are they [Canhagaeijny so many visits in such a remote
place, so far away from everything?” | simply ugedell them: “It's just a matter of good
marketing!"

The success of the ‘community-based tourism’ inl@ae relies upon the degree to
which the projectis ‘marketed’ to tourists. By presenting the plaaed its peasantsas
emblems ofpurity, the tourists are offered what they wish to sdes Ts particular relevant

because, as Harvie Ferguson (1996: 205) suggektedish is the ultimate motivating force

! Portuguese in the original.
2 Interview with the director of LUPA, Maputo, Aptil, 2008.
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of consumption, especially iorthernsocieties from where the majority of the toursisne
from. That is to say, in the present consuming ielegs of places (i.e., where it is possible to
‘enjoy the pleasures that the mother earth offesa’)yand of people (i.e., those who
‘orientates by the sun’) are commodified in accoa#atoNorthern wishes supported on
‘ethnographic imagery’ (Edwards 1996: 197—200, mit& and Duffy 2003: 117).

The welcoming text of the Covane Lodge establishbsrder between thautsideand
the locale: ‘Here ... the realities are differenthrdugh that, it attests the meaningful option
for tourists to be there, and a means to exgltrernessThe text contributes totheringthe
space (where ‘the time stops’) and the populatiothé visitors’ minds. The ‘peasant friend’
represents the antithesis of the postulated modean and industrialized world. In this
context theother— the ‘peasant friend’ — is reduced to a homogesemd stereotypical idea
of ‘community’ imagery to be consumed by touridtéhile Canhane becomes the tangible
embodiment obthernessand the scope of necessitousness, the Canharerssantialized as
the friendly needypeasants By homogenising the ‘community’, the welcomingttalso
announces the economic relations implicated irr fr@duction. More precisely, the ‘peasant
friend’ turns into a product to feed, and that ®ed, the moneyed tourists who are placed as
protagonists of assistance. In turn, developmergtsuconsume and perform themselves the
role of supporters of ‘community development’.

Combined with the images @urity, backwardnessand dependencyCanhaners are
also projected, and project themselves, thoughtisiou by their ruling character. The
‘community-based’ nature of the tourism enterprisglies a particular performance in
which the Canhaners have to engage in order tdirteje the specificity of the tourism
business. That is, they have to perform simultaggothe role ofneedy ethnic, ‘peasant
friend’, and the role of stakeholder in the touribasiness. Both (re)presentations constitute
what | call, influenced by Erving Goffman (1959) skpthe ‘community front of Canhane.

Saidi (2006: 410) said, ‘Tourism and theatre coaklith easily serve as mutual
metaphors’. This can be found in the way proces$e&constructing tourism activities may
use theatrical vocabulary as, for example: perfocea actors, stage, role, acting, scene,
arena, and so on. Dean MacCannell was one of $tetdi use theatrical terms to understand
and conceived tourism, as he did in his book ‘Tharikt’ (1976); a still influential thesis of
his work is what he called ‘staged authenticitye Kok inspiration from Goffman (1959)
who consistently used dramaturgy for analysing yey human interaction. Goffman

suggested that people present themselves usirggrcegthniques that fit the requirements of
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a particular situation. He projected people asragherforming on a stage, and he suggested
two structural components: the ‘frontstage’ andckstage’.

In the frontstage, individuals and groups perfoira toles that lead the audience to
form an impression. According to Goffman (1959: ,2#)e front is, ‘that part of the
individual's [or team’s] performance which reguiaflinctions in a general and fixed fashion
to define the situation for those who observe tidgomance’. Goffman also noted that in the
frontstage, performers typically conceal behavipwattitudes, and emotions that can be
expressed in the backstage. Accordingly, the bagksis a place, ‘where the impression
fostered by the performance is knowingly contraatit{(ibid.: 112) and where, ‘performers
behave out of character’ (ibid.: 113), and can dpeiolate the frontstage’s role behaviours.
Therefore, it is expected that, ‘the back regioh e kept closed to members of the audience
or that the entire back region will be kept hiddierm them’ (ibid.: 112).

Naturally, by borrowing the term from Goffman whaadressing the existence of front
| am also underlying the existence of a back ad. V&, the question that | still did not
answer is: how is this discernible in Canhane?netstart by asking another question that
may lead us to evidence: Who was, or were, theoresple person(s) for the choice of the

spots visited by tourists in the village walk?

The Rulers of the Back

| questioned many inhabitants of the village, thenager and sub-manager of the Covane
Community Lodge, and the people working for LUPAoab that. Both the NGO and
Canhaners claimed influence in the selection ofitreespots that tourists visit in the village.
However, while most of the Canhaners assumed tte gmotagonism of the ‘community’ in
the decision process (i.e., ‘it was a communitydés decision to choose what to see’),
which was also confirmed by the manager and subagemof the lodge, the NGO'’s staff
decentralized the origins of that choice. Accordiogthe head of LUPA, ‘We and the
community have decided what to show to the tourists [people from the NGO] though the
tourists would like to see how they get water fritva hole, the school, ett’.

3 Conversation with a member of Social Managemem@itee, Canhane, October 16, 2008.
* Conversation with director of LUPA, Maputo, Sepbem17, 2008.
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Although their responses stated the active invokmnof the ‘community’ in the
selection process, evidence gathered during mgviielk indicates that their answers were
instead a rhetoric practice supporting and justgyihe ‘community-based tourism’ project.
Put it simply, Canhaners did not choose what tonstwtourists, rather they authorized it.
The selection of the five spots visited in the agk was made by the NGO’s staff and
proposed to the ‘community’. That is to say, juke Ithe entire tourism project in Canhane,
the village walk was instituted and designed by tHevelopment’ sector. Canhaners
participated in the selection process by approwhgt they were told, not by choosing what
was to be shown.

However, what seems worthwhile to highlight herethat when they claim for
themselves (to the figure of the community leadle€) entire responsibility for the selection
of the sights to be gazed upon by tourists, they arthenticating the ‘community-based
tourism’ model in their village; it is a way of Claemers presenting themselves the
stakeholder®f the tourism business. | had access toGhest Boolof the Covane Lodge,
where tourists leave their comments and suggestiong of the most common positive
aspects mentioned between January 2005 and JaR0&§ is the, ‘good community
initiative’. The concept ‘community initiative’ ithis context implies more than ‘community
participation’, but ‘community’ enterprise, ‘commityl empowerment, and ‘community’
guidance. It also shows the sort of criteria imaortfor the tourists of Canhandor
gualifying the tourism undertaking, and Canhandahinant role in the tourism enterprise is
one of them. Therefore, the assumption that tHagelwalk had been planned by others than
the Canhaners would be in contradiction to the dotjiat supports and validates the
‘community-based tourism’. The success of the gélawalk, in particular, and of the
‘community-based tourism’, in general, is predidaten the Canhaners appearance of
authenticstakeholders in the tourism project; and the adimvolvement of the ‘community’
in the decision making process —iascontrol of the business is essential to legitimate it:
such performance projects the sense of empowerneit characterizes agency and
ownership itself. Thus, when (re)presenting thewesethe stakeholdersof the tourism
business, Canhaners are strategically enactiniga ro

For the sake of this matter, let me report a sefesvents with people other than the
members of the ‘community’ that illustrate whatavie been addressing.

The truck acquired in 2004 is an essential elemenhe activity of Covane Lodge.
Among numerous other functions, the Covane trudbsh&ith transporting workers and

tourists, as well carrying essential materials. Tbdge depends greatly on it. On one
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occasion, the Canhaner who drives the truck anetl aocasionally at the Covane Lodge.
Both of us were waiting for the end of a meetingttlvas being held in the area of the
restaurant. ‘I'm too old for this’,he told me, ‘and sometimes, when | don't rest ghol
become confused’] was there because | wanted to talk with thef staf UPA, but | did not
know his reasons. ‘Why don’t you go rest thendsked him. ‘I can’t’, he replied, ‘It's part
of my job to wait now, because someone might neéfl & elsewhere... so, even if they
finish at midnight, | have to wait’. He was sad ansibly tired. | left Covane Lodge before
the meeting finished. It was dark already, arougtiteo’clock at night.

Two days after our meeting, | was told that the@lrhad an accident that night at half
past nine. Apparently, he drove to Tihovene antljefore he arrived to the town he ran over
a child who had had a fight with his father, andsthvas sleeping on the road. For that, the
driver stayed twenty four hours in prison. The polalso found out that the truck was not
covered by insurance, and thus it was seized. Thetdr of LUPA was at the Covane Lodge
when the accident happened, but apparently he didinvolve himself in resolving the
situation. Meanwhile, the child run over by the @og truck went to the hospital in Chokwe
the morning after of the accident. Because of theedy of the driver and the manager of the
lodge, | went to visit him one week after the ocence. He was out of danger, despite the
rumors in the village suggesting that the child wlase to death.

Since the accident, Covane Lodge could not courthertruck, and therefore the staff
had to walk long distances to get there. Threehemt were from the town of Tihovene,
which is around fifteen kilometers away from thdde. This implied that they had to walk at
least thirty kilometers every day. Over time, tbiscame too hard for them, and thus the
lodge was often without any employees. Besideslaithge quickly ran out of gasoline, which
is essential for the water pump to pull water frira Elephants River and for the generator
providing electricity for the two hours at nightclnded in the tourism accommodation
service (thus only used when tourists are pres&h.determinism of the truck for the lodge
became more obvious, and its inoperability undeeahiall the tourism activity in Canhane.

| visited the offices of NGO LUPA in Maputo the vkeef the accident. | talked with
someone there who told me that in their weekly mget nobody had spoken about the
incident when the ‘Canhane’s agenda’ was approadneéed, despite the involvement of
this staff member of the NGO in the ‘Canhane’s getj she did not know about the accident

° He was born in 1958.
6 Conversation with the driver of the Covane tru¢&nhane, October 21, 2008.
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at all, and how this was constraining the actiafyCovane Lodge. Since LUPA was not
engaged in the incident and its resolution, theblgrm of the seized truck remained. The
manager of Covane Lodge felt isolated: ‘Maybe thsg trying to test me... I've to resolve
the problem in my way ther’he told me facing the indifference of LUPA.

There is a Portuguese man who has been living iovEne for seven years. He is
known in the region bymulungu of Banga(mulungo de Bangd Such connotation is
informed by the color of his skifn the southwest zone of Mozambique the wodunguis
used to describe bothvehite skinned persoandthe ruler. Such a double connotation is a
legacy of the colonialism in the region, where tiegority of the colonists had white skin and
were in charge or engaged in enterprise sometiNogvadays people also used to use the
term mulunguto refer to dark skinned Mozambicans in the gowesnt or those recognized
as having social power through their businessed) as the drivers athapas In line with
perceptions of Portuguese colonists by south-wesdMozambicans,mulungu is never
associated with submissive, poor, servile peopherdfore, the contemporary use and double
connotation of the word are to carry out an acsafial remembrance from the colonial
times; that is, the conventional use of the wonadlunguin the region expresses and fortifies
an acceptance of shared definitions of past-besaily: mulunguinforms the colonial past.

The manager of Covane Lodge tried to get insurémrcthe truck in order to release it
from the hands of the police through this Portuguasin who, as his nickname suggests, is
perceived as someone wakills in the region. | participated in one of his apgtwes to the
mulunguof Banga: ‘Come on, help me with this... | don’t knto whom to turn... 'm with
no solutions™® the manager told him. ‘I can try’, the Portuguesglied, ‘but for that | have
to go to Maputo, with my car... you know? I'll havepenses’. They looked at each other for
a few seconds, while the Portuguese shrank hislédsuin sign of evidence. ‘I understand,
but I'm alone here... how can | fund that?’, the ngaraof Covane Lodge said. They
continued with the conversation, confronting argatagbut also looking for solutions. In the

end, the Portuguese said: ‘Let me think then aboddy, in which | can take care of other

" Conversation with the Manager of Covane Lodgepi@me, October 23, 2008.

8 Banga is the village where he lived before he rddeeTihovene.

® Furthermore, the closest wolblungoderives from the word ‘God’ or ‘big spirit’ in Bi@to from
Central Africa. And in Nyanja language, in the NM@adProvince of MozambiqudJulungu means
God. In this line, | was told once by an inhabitahiTihovene that, ‘We call mulungo to the white
guy, because God is white’. (*)

(*) Conversation with Tihovene resident, Tihovekiarch 10, 2008.

% Conversation between the manager of Covane Lodgetiae Portuguese man of Tihovene,
Tihovene, October 24, 2008.
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stuff in Maputo as well... then | don’'t have to getd only because of your problem. But
you have to wait’.

The ‘community’ of Canhane and the Social Managen@ammittee were not a part
of the conversation, as if their members were wnéblcontribute in any possible way. This
was in direct contrast with what | was told wheforimally interviewed the manager of the
lodge for the first time, around nine months pregiy. At that time he said: ‘I and [saying
the name of the receptionist, who was close by]naeee employees here; the community is
the one in charge of the lodge, and we have toepteports every three months to the
Social Management Committe€’ By saying that, he was authenticating and stremitiy
‘community-based’ ideology. The ‘community’ was onmed as the ultimate ruler,
commanding and carrying the responsibility for diexis about the lodge. ‘I just follow
orders... this is the community’s rule’, he concludedwever, during the following months
his (institutionalized) words proved to be disstesafrom practice. For example, every
morning the Mozambican flag must be hoisted bydam@mmunity leader of Canhane. It is a
state requirement in every village in the countipwever, despite the existence of a flag
post at the entrance of his house, the commun#gide never raises the flag (Figure 76).
Apparently, the national flag he has is full of émland is not in a suitable condition to be
hoisted. He tried to resolve the issue by inforgnadisorting to tourism revenues. | was told
about this by the manager of Covane Lodge. He s@dce, the community leader of
Canhane came to me and asked me money for thestigmg that it was also a matter of
tourism... But then | told him: “More? No, no, iby want a new flag, you have to buy it with
your own money, or ask to some one in the admatistn”. For sure, he won't use the money
of the lodge for that'? Contrary to basic principles of ‘community-basédéology, in
practice the manager of Covane Lodge proved todre @ governor than an employee of the
‘community’ as he had classified himself before&kdwise, when 1 first arrived in Canhane, |
asked him how it would be if | stayed for a coupfemonths in the lodge. He immediately
informed me of the possibility of charging lessrthibe usual price. Yet, his lack of autonomy
was instantly revealed: he had to speak with thectbr of LUPA to know how far he could
go on the discount. Only after he had spoken to lhynphone, he told me the price. All this
was arranged between me, him, and the NGO. Therteamty’ and the Social Management

Committee were totally ignored. Many other occucesnthat took place during my stay in

! Interview with manager of Covane Lodge, Canhaaeydry 25, 2008.
12 Conversation with manager of Covane Lodge, CanHdaech 5, 2008.
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the region confirm the ‘community’ as an entity iadle in practice to influence the manager
and, in turn, the management of Covane Lodge.

Figure 76 — The flag post at the house of the communitydeatiinding without a flag (photograph

by the author, May 3, 2008).

After the Portuguesenulunguwas asked for help to resolve the problem of the
Covane’s truck, more related problems arose. Adogrtb the manager of Covane Lodge,
the person in charge of the police station in Tém®; where the truck was stored, wanted
mola (spring— meaning money): ‘Even if | get insurance for theek, he would never let it
free withoutmold,*® he said. The manager of the lodge became veryieliged with the
situation, not knowing exactly what steps to takeosh, my bosses [referring to NGO
LUPA]...",* he vented once, showing his disappointment for urisupported position.
Moreover, his comment attests to his perceptiowlud are in charge of Covane Lodge and
tourism in Canhane: ‘the bosses’ he was referrisgevine ‘development experts’ of LUPA,
and not the ‘community’ of Canhane.

The ongoing complication uncovered and made obvibesinability of the Social
Management Committee, the ‘community’, and the rganaof the Covane Lodge in

13 Conversation with the Manager of Covane LodgeoWéme, October 25, 2008.
14 Conversation with the Manager of Covane LodgepVdéme, October 25, 2008.

194



‘Community’ Front

conducting the tourism venture in Canhane. Thebprebmmunity-based’ for tourism
activity in Canhane means that the ‘community’ ighly involved in running it,
accompanying all the procedures and participatmglecision-making. Moreover, being
‘community-based’ means that the image of the ‘camity’ is also represented and
projected to theutsidethrough the tourism venture. Therefore, the illeégaf the Covane
Lodge’s truck should be resolved rapidly, otherwtise aura of ‘community empowerment’
gravitating on themoral ‘community’ would be gone. Still, the problem remed. ‘If the
NGO suddenly decides to leave Canhane’, a Mozamhicanager of Limpopo National
Park told me once, when exemplifying the pitfalfs‘@mmunity tourism’ in the country,
‘they become completely weakened: they don’'t knaw o hire a lawyer... they don’t
know how things work. Tourism there is a fake ditug because they pretend they are in
charge but they are entirely dependent on the NB®le substantiated his opinion by
revealing his friendship with the director of LUPAknow pretty well what happens there; |
and [the first name of the NGO'’s director] are rids for a long time, so we used to talk
openly about it'. In line with his perspective biet‘development expert’s’ rule over tourism
in Canhane, in September 2008 the director of LWBAfirmed that by saying, ‘In the last
three months there were lots of tourists going dadde [Lodge], and they were passing back
and forth in the village. So they [referring to tbemmunity leader and his son who is the
president of the Social Management Committee] Bee.t and this is shaking them... they
became anxious about moné§’Implicitly underscoring Canhaners’ powerlessneser o

what is proclaimed as their enterprise, he added:

Not long ago | had to go there [Canhane] just iendlaem down. It's obvious
that we [NGO] can’t pay them more now just becabhsee are lots of tourists,
because there will be periods when there are nostswat all, and they don’t
understand this. For example, the members of thecigb Management]
committee receive 1000 metitakvery six months, but now they want a salary
as well, as if they were working at the lodge, #rd is not possible. At least we

[NGO] pay the minimum wage to the employees of @wvane [Lodge] and

13 Interview with manager of Limpopo National ParKjaes of the park, October 31, 2010.
18 Interview with the director of LUPA, Maputo, Septieer 17, 2008.
729,30 euro at the date of September 2008.
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give courses to the community! But there might lbeasions as well that we

have to fire people...

In the name of the NGO that he represents, hisopatsendeavor and posture is more
concordant with the character of controller andopedor of the tourism activity in Canhane,
than of cooperator of a hypothetical Canhanersdrtbeirism business. His position shows
how power can be acquired in, and through, tourism.

What it is important to address at this stage & the introduction of tourism into the
core of Canhane society has placed LUPA, in pddiciand the ‘development’ sector, in
general, ascommunity’ rulersthat operate at the backstage of the ‘communiseta
projection. More precisely, since the populationcdmee a ‘community’, primarily
materialized by their compulsory relocation andtighaoncentration into a different zone
and the introduction of tourism, Canhane’s proceksntegration into broader national,
global, and ‘developmental’ regimes represents raex of diminishing autonomy and
sovereignty. Presenting the ‘community’ #se stakeholders in the tourism venture in
Canhane is an illusion sold, a fiction (front) réleat is performed in order to legitimize the

‘community-based’ prefix and moral ideal of therism enterprise.

The Back of the Front

As the main form of encounter between tourists twed'’community’, the village walk is an
inherent component of the front and supports tha@asaonstitution of tourist sights in
Canhane. It institutionalizes ordinary places, malg and people (particularly the
community leader and the witchdoctor) as tourigsaations. However, the touristification of
specific places, materials, and people in the gélavas not random. They were chosen to be
the tourist sights because of their potential to regpméshe logic behind the implementation
of the ‘community-based tourism’ project: that‘mmunity development’ via tourism. Let
me illustrate this with a counter example.

One of the mosexclusivehouses in Canhane is located at the western pattieof
village, in neighborhood four. Its owner iZdha descendent (Figure 77). He lives there with
his two wives and six sons. When he was seventeamsyold, mainly because of the
Mozambican civil war, he moved to South Africa, whée remained for the next five years.

Moving back to Canhane in 1994, he came to be krfowhis entrepreneurial spirit. ‘When |
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returned from South Africa’, he told me, ‘| wantedbuild a house similar to the one where |
was living before. So, | started going to Maputdkimg business with cows. | did that until |
had enough money for this [pointing at his houskirze him]'.** Meanwhile, he continued
engaging in several activities: he invested in at lbor renting to ‘local’ fishermen; got one of
the biggest agricultural areas close to the EleghRiver; obtained funds from a NGO to
build latrines in order to sell them to the resideof Canhane with a special lower price;
and became one of the leaders of the Assembly dfdBarch in Canhane. Indeed, since my
first contact with him, he always seamed affirmatiopen mindedand confident about his
and Canhane’s potentialities. When | questioneddbout the positive impacts of tourism in
the village, he said: ‘For us tourism is good beeaitl is a way to study new things, receive
people of different colours, see new things... Nowdcbn are not scared anymore when
they see a different persoff He was the only Canhaner who ever addressed tesado
new things’ as a benefit of tourism in Canhane. &hswer revealed his belief in the access
to the extra-‘local’ as a social benefit, which reflects much of modeisions ruled by
interconnectiveness. Also on another occasion, whenaddressed the issue of lack of
electricity in the village, he told me, ‘I alreadiyed to convince them [Canhane residents]
that we should organize ourselves, cut some teggbinstall lamp posts from here [Canhane]
to the town of Tihovene. Then, we go to the adniai®n office and say to them: “Now you
just have to put up cables!” But they [Canhanedesis] don’t want to do anything.
Although he seemed to represent the ideal of ‘conityparticipation’ and ‘community
empowerment’ that are implicit in the contemporadgology of ‘development’ and,
therefore in ‘community-based tourism’, he was aotelement of ‘decision making’ in the
tourism venture in Canhane. That is, he was notainie ten constituents of the Social

Management Committee of the Covane Community Lodge.

18 Conversation witkzitha descendent, Canhane, March 5, 2008.

' The price charged in Canhane per latrine is 100caig(3,02 euro, in December 15, 2008). The
negative difference between the production cost$ the selling price is covered LUPA. These
latrines can also be sold in other places than &@zahwhere the price is higher.

% Conversation wittZitha descendent, Canhane, February 23, 2008.

2L Conversation witlzitha descendent, Canhane, March 5, 2008.
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Figure 77 — One of the mosnodernhouses in Canhane and its owner (photograph byulteor,
March 5, 2008).

In line with his high level of initiative and praadty, he implemented a system close
to his house that allows the residents to watchtsAtrican football matches (Figure 78). He
acquired a generator that provides energy to @isebm that is inside a hut with a parabolic
antenna outside. He charges five metical per pei&ds Eurof?in order to buy fuel for the
generator. Facing the dearth material conditiorthénvillage, the hut obtains the significance
of social progress, or more concretely, it haspibiential to embody, better than all the other
sitesin Canhane, the so-called ‘community developm#rat is (re)presented to the tourists
in the village walk. Moreover, this hut is no mahan twenty metres far from the water tank,
which is amustin the village walk. However, no tourist had evesited the hut where the
television stands. Why are the tourists led towlger tank and not to the hut where (some)

Canhaners watch television?

22 Assuming 1 Euro = 36,055 Metical (August 10, 2008)

198



‘Community’ Front

Figure 78 — Inside the hut where Canhaners can watch SofitbaA football matches (photograph
by the author, March 8, 2008).

| believe the answer to this simple question gesglence about the broader context of
tourism in Canhane. The water tank incorporatesrapresents the ‘local development’ that
is possible due to the contribution of touristgréfore it is directly associated with (tourists’)
consumption. Contrarily, the television’s hut is iartiative of one Canhaner, and does not
derive from tourism (consumption). Although it the characteristics to represent a case of
‘community development’, it is a self-entreprendijsinitiative without any support from
‘development’ organisations and tourism, and treeeefs nofpromoted

Goffman (1959: 22) distinguished the standard pefrthe frontstage: ‘First, there is
the “setting” ... which supply the scenery and stpgeps for the spate of human action
played out before, within, or upon it’. Adapting athhe said, the water tank can be thus
interpreted as a scenic part of the frontstaghert@urism venture in Canhane. It is one of the
(front) signs in the village (re)presented to therists. On the contrary, the television’s hut is
the place where, ‘no member of the audience [ta]ngill intrude’ (ibid.: 113) and therefore
the Canhaner, ‘can relax: he can drop his fromgdospeaking his lines, and step out of
character’ (ibid.: 112).
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The director of the Social Management Committeetled Covane Lodge was a
recurrent presence at the television’s hut. | niet everal times there, although we never
engaged in conversation about tourism or the ladgaarticular. This was a place where |
had to worry about a chair to sit in, for example.contrast with many other places and
situations in the village, | was never given a chaisit that was already occupied. Moreover,
despite the fact that it exhibits technology, emee@eurship, ‘empowerment’, all them
commonly (rhetoric) goals of ‘community developmesmsgions, according to its initiator this
hut was never visited by any ‘development expengmber of the government, or tourist.
‘You are the first person coming here’, the mampoesible for the place told me when |
watched my first match there. The difference frdme water supply system is that the
television’s hut does not have the potential t& liourists with ‘community development’,
and therefore it is kept out of the tourism expse In sum, the television’s hut is at the

backstage, while the water tank is at the frontstafgdevelopmentourism in Canhane.

Performing Ethnicity — The Makwai Dance
The performative and aesthetic characters of atgnare also part of the frontstage in
Canhane. This is particularly evidenced through tmain events: the witchdoctor and the
dance Makwai. The subject of the witchdoctor wasaaly analysed in this work in chapter
five — The Route of Needs. Thus, let me focus nowthee second aspect that is the dance
Makwai, and which has become a symbol of an esdietil and ethnicized ‘community’
identity projected to theutside

The Makwai dance performed by Canhaners is charseteby aggressive and virile
male foot percussion. Probably the most distincteagure of the dance is the strength with
which men beat their feet against the ground, geimgr a low cloud of dust around them and
peculiar sounds from the pebbles that are insideang bind to their ankles. It is known in
Mozambique as a war dance typical of the counteystdntrasting with the dances practiced
at the littoral, more undulating, smooth, languitafuel and Ussene 2009: 31). Women are
not allowed to dance Makwai, but they are expetbeparticipate by standing in line in the
background of the dancers, clapping, singing, aglting. Particularly evident in this case,
Makwai attests the complex ways in which danceestyhay signal group hierarchies and
serve as expression and practice of power reladrgender. Confirmed by Reed (1998:

516), ‘Discourses of dance are often rooted in sdef natural gender difference’. The
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Makwai dance exhibits patterns that inform conaestiof social and gender organization.
Interpretations of body movement in Makwai inforrawvh men use dance as an arena of
exhibiting strength, bravery, and potency, while nwvem demonstrate their supportive
character. In the past, Makwai in Canhane was p®dd in lobolo (bridewealth)
ceremonies; today it is mostly danced for touriimppses or in representing the village at
institutional events.

In the end of the 1990s the government of Mozanmbgjarted requesting performances
of Makwai from Canhaners as a way to expi@ashanernessOnce, we even won a radio
in a festival at the town of Chibut®® one of the habitual Makwai dancers told me. THe ro
of state institutions in the promotion of natiodahces has been documented in a number of
studies (e.g., Austerlitz 1997; Daniel 1995; Mol@93). The formal suppression, regulation
or incentive ofcountrysidedances by post-colonial governments is an indicafothe
significance of dance as a potential site of pmditimanifestation. It may reflect a state
strategy in the development of national culturelsetiver as indications of the dominance of
ethnic groups or as displays of cultural pluralismmany post-colonial nations, ‘local’ and
regional dances come to be idealized as symboknchuthentic pre-colonial past; as an
embodiment of cultural heritage and, thereforeyviegr to support post-colonial state
ideologies of nationalism. For example, in the eahof the contemporary unifying role of
the Ségadance in multiethnic identity construction in Maius, Schnepel and Schnepel
(2009: 283) addressed that, ‘At the present day,fineg that the dance has become an
important means and statement to further the stai@ionalist claims as well as the tourism
industry’, by reproducing, ‘a presentable cultdrafitage within a globalizing world’.

The 8" of February is Tihovene Day. | was present atabememorations in 2008.
The neighboring ‘communities’ were invited to atleand to represent themselves at the
event. There was one single form for public progecof their ‘community identity’ and that
was dance. Canhane was represented through Makivaicommunity leader of Canhane
was also at the event. But although he was wedh@graditional’ uniform — green suit with
pinned medals and a military hat, an imitation loé tmilitary clothes distributed to the
community leaders during the colonial time — he wasere element of the crowd. Like him,
there were other community leaders, many usingstimee type of costume, alpassively

mixed with the rest of the population. None of themde a speech or had any sort of

2 Conversation with Makwai dancer, Canhane, Septe2e2008.
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protagonism in the name of the collectivity thepresent. Dance was the only vehicle to
express the ‘communities’.

In Mozambique, the state manifestation of ederin the Makwai of Canhane
induced the constitution of a strict group of mpeaalized in it. Since then, Makwai is only
performed by this group when tourists request ¥t [flaying 600 metical [18 euro] at the
Covane Lodge§? (Figure 79, 80 and 81) or outside Canhane at govental events (Figure
82). According to thestage manageof the dance, githa who calls himself, ‘responsible for
the culture in the village’, the biggest visual sba that occurred in Makwai was that, ‘in the
old times we used white clothes, while now we putlats of colorful dresses, like wispy
skirts... but we always used the bells on the fegtekample® The change of the aesthetic
aspects of the dance may inform the character n¥erdal communication dalifferentness
that Makwai has obtained in Canhane, because wofdligsion as a tourism product. The very
aspects that make dances appealing and coloridpassentations of the exotither could
be precisely the things that do not easily fit itb@ self-representation of the audience
(tourists). | asked him how often they used to pcadt among themselves. ‘Never’, he said,
‘Not anymore. We are professionals [he smiled], aeddon’t have to practice anymore. We

only dance Makwai when there is an event'.

w gt e gl - e 3 et

Figure 79— Dancing Makwai in Covane Lodge for tourists (fypaph by Matthew, June 5, 2007).

24 Assuming 1 Euro = 33.33 Metical (December 15, 3008
% Conversation with Makwai dancer, Canhane, Octate2008.
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Figure 80— Dancing Makwai in Figure 81— Dancing Makwai in Canhane for tourists
Covane Lodge for tourists (unidentified, (photggr by the author, March 6, 2008).
August 14, 20083

g ¥ i e & ?
Figure 82— Dancing Makwai at the town of Tihovene for Mozaocan President Armando Guebusa,
who is in front of them greeting people with hisseal right arm (photograph by the author, October
2, 2008).

Despite the fact that the dance Makwai is not peréml anymore among and for
Canhaners, it has become the most representatiadestation of Canhane ethnicity to the
outside in particular for tourists; an emblem of the éthside of the ‘community’. Reed

% http://picasaweb.google.com/Ih/photo/_Qv6pBhEKXB-GNsWk3g, accessed June 6, 2009.
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(1998: 509) said, ‘Exoticization takes many formasd the representation of the exotic Other
... has been an important feature of both dance pedioces and visual representations of
dance since at least the M&entury’. Accordingly, on one occasion, the compan
Transfrontier Parks Destinations that is runnirgMachampane Wilderness Camp contacted
NGO LUPA to organize a promotional pamphlet aboov&he Lodge to be distributed at the
camp, in the Limpopo National Park. The idea waslit@rsify the tourist offerings of the
Machampane Camp, which was exclusively focused iaemess, nature and animal life,
with parallel cultural activities outside of the rka Canhane was considered in this
partnership for its ethnic potential. After anahgithe best ways of promoting thbaltural
side of Canhane, they decided the subjects to bturpd and to be included in the
promotional pamphlet: they were, fishing in the ghents River and Makwai dance in the

village (Figure 83 and 84).

Figure 83 — Machampane Camp’s staff taking photographs okwéa dancers (photograph by the
author, March 12, 2008).

S o Sty e s

Figure 84 — Machampane Camp’s staff taking photographs okwéa dancers (photograph by the
author, March 12, 2008).
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By collecting and selecting the signs of ‘localsuinctness, the staff of the company
Transfrontier Parks Destinations and LUPA are gctisdeciders and through that they take
part of (re)production of ethnicity, contributing tfostering performing ethnicity and
‘exoticism’ to tourists. For the Canhaners, the adlamow means almost exclusively
entertainment for visitors and it is a clear mastdéion of frontstage in tourism. Ethnicity
through dance in Canhane thus exists only insafar i@ enacted. Once, | said to one of the
usual dancers of Makwai, who is also a securitydja& Covane Lodge, ‘Your dance is very
energetic and seems to instill that in those whtthvit. When are you dancing agaiffle
smiled, squeezed his fingers in a sign of money, sad: ‘Makwai? Money. No money, no
Makwai!” As a performer of the dance, his commdmdvged his lack of identification with
the dance as a manifestation of Canhane’s traditian it is presented to the audiences.
Underlying this is his consciousness of what Sceh&006: 125), influenced by Kdpping’'s
work, called the difference between ‘playing’ aer@nd ‘being’ a role in the context of the
religious festival in eastern India known as ‘Damito’.

The new context of the dance informs of the newtifieations that are emerging from
Canhaners’ venture in ‘community-based tourismaflis, among otherglayers and sellers
of a role The Makwai dancer demonstrated the (new) cagiitalvalues behind the dance,
which have become the main source instigating dméirruation of such an old custom in the
village. Therefore, the contemporary practicesrofdpcing and reproducing exoticization in
Canhane through Makwai dance inform (part of thehlaners agroducers in this case, of
ethnicity. It draws upon a process of ‘self-oridista’ (Ong 1999), in which images and
performances of uniqueness are presented as refatge of essential cultural differences.
Projected as a symbol of ethmther and of exotic culture for tourist consumption, Mek
exemplifies the processes of commodification thainynCanhaners have been embracing
since the introduction of (‘community-based’) tami in the village by the ‘development’
sector. Moreover, its commodifying impact can berpreted as a way of ‘community
empowerment’ in the sense that Canhaners become imegrated in a worldwide system.
Such integration derives from them being bptbductandseller. However, one may also
consider that such commodification processes inergértheir dependency status from the
wider system where Canhane is now located and achwhey have to rely. More precisely,

under the halo of ‘community-based tourism’, theléstive) features being commodified are

" Conversation with Makwai dancer, Canhane, Aprjl 2(08.
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a reflex of the market, ruled by tourism and ‘deypehent’ principles, where Canhaners

operate, as product, producers, and sellers.

Sight of Gratitude

Particularly in industrialized societies, from whethe majority of the tourists come,
attending school and receiving a formal educat®rdnsidered to be extremely vital and
necessary if one wants to achieve success inTlife.school is extended as the place where
kids learn and are expected to practice the soalaies of the society in which they live.
Therefore, in tourists’ home societies the fact tiha@re are places in the world where not
every child has an opportunity to receive an edagan school is highly connected with
deprivation, ‘underdevelopment’, and poverty. Tlohool carries the meaning of social-
esteem, social dignity, and empowerment. For #éson, knowing that part of the school of
Canhane, ‘was only possible because of the mongyble the tourists that visit the
Covane' a morally justifieper sethe presence of (a [e]special type of) touristS€amhane.

In the numerous interviews that | did, many Canmapeinted the school as one of the
positive outcomes of tourism. When saying that &vedopmentourists, they know the
positive connotation that such an outcome hasenntral world of the listener. Once, the
community leader said to a tourist who had asked #ihe liked having tourism in the
village: ‘Yes, because it's helping in the educatid the sons of the community, and they are
learning new abilities, and you know how that igértant for the community*® He applied
the moral judgments of the tourist-listener whesadiking the positive and ‘developmental’
effects of tourism in the ‘community’.

In all my formal interviews in Canhane, the schaals a dominant argument referred
to as supporting the benefits of tourism. Howeveere was an exception: a man who not
only did not mention the school, but also criticizbe fact that the residents refer the school
as a ‘good thing’. I met him on one occasion, aftead made many attempts. He used to be
in the village of Cubo, selling goods to the fishen who are based there. He has a small
‘cabana’ close to the river where he sells sevaradlucts, on the path that the fishermen use

to pass by to go to their boats. He lives in negghbod two in Canhane. When | met him

%8 presentation of the manager of Covane Lodge aasrtgur guide to tourists, Canhane, October 17,
2008.
29 Conversation between the community leader andstp@anhane, October 6, 2008.
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there for the first time, he was friendly from tk&art. He gave many distinctive signs
evidencing his individuality. One of them was, flostance, the promptness that he stated his
age (he was born in 1961), something that provebdet;ot so common in Canhane. He
invited me to have a dinner with him; ‘But onlyybu don’t mind eating our food® he
added. We atgima’™ with candle beans and grilled corn, all cookedhis/ youngest wife
who, as is common in Canhane, did not join ustierrheal. We talked for more than an hour
before | started to ask him some standard questlmatsl had been asking throughout the
village. This was the time when he assumed hiscistibh upon tourism development in
Canhane. He was the only case | found in the \@llagpressing pessimism towards the
ongoing venture. At one point he said, ‘I thinkrism wasn’t a good option. Would be much
better instead if Helvetas started chicken breeding example’. He also engaged in
organizational issues by stating that the membgtheo Social Management Committee of
the lodge should change every three years, othenais he put it, ‘They stay there forever
always saying the same things’. Then | questioned &bout one of the most referred
benefits of tourism that | had been told of solgrthe rest of the population; that is, the
school. He promptly said: ‘They should shut up. Kmming the school is ridiculous. You
know why?’, he asked me. ‘Actually, you know what® continued before | had time to say
anything, ‘Won't be me telling you that: just askdne of the teachers what they think about
the frequency that the children go to their classesd then asked them the reasons behind
that'.

He used to see tourists in Canhane. However hantelthat he never talked with them
because, ‘the population wouldn’t appreciate itis ldosture and negativism could reveal a
different side of the ‘community’ that would not fn the paradigm of ‘community-based
tourism’. When the Canhaner presents himself/hiebgébre the tourist, his/her posture tends
to incorporate and exemplify the expectations @f ¥isitor, which has become the idea of
‘community’ to be projected for tourism purposescBuse of the homogenous representation
that the concept ‘community’ carries in itself, i@sbnant impression given by an individual
of ‘the community’ may be a threat to theéhole discrediting tourists’ idyllic and pre-

established images of Canhane. Canhaners as perforofi ‘community-based tourism’

%0 Conversation with Canhane resident, Canhane, a@ida2008.
% Ximais the main food staple in Canhane. It is groupatorn cooked down in water until it obtains
a stiff consistency (Figure 85, 86).
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should thus confirm through their actions and disses the patterns of appropriate conduct
and appearance that are attached to ideas of ‘caityhu

The standards of ‘community’ must be enacted, exgposnd understandable for
tourists. This means that if the members of ‘thecwnity’ have to give expression to ideal
standards, then they will have to conceal rhetand attitudes which are inconsistent with
these standards. Therefore, the Canhaners whotgeerform such ideas of ‘community’ and
do notoffer to the tourists an idealized impression of themesemay represent a threat to the
‘community-based tourism’ venture. In other wordst only do spaces inform the front and
back of tourism in the village, people and Canhsingghaviours also do, and he was clearly
an element of the back of tourism’s paradigm. be$bre | left his household, he asked me:
‘What are you going to do with the information Mgayou?’

Figure 85— Preparing xima in Canhane Figure 86— Preparing xima in Canhane
(photograph by the author, February 3, 2008). (photograph by the author, February 8, 2008).
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| followed his advice and not long after our corsation | asked a teacher of the school
in Canhane, what was his biggest problem in theirkvat school. ‘The worst battle | have
every morning’, the teacher of mathematics sagltdi bring the children to schoof? He
confirmed thus the problem of children’s (in)frequag in the classes. Nevertheless, | asked
him to be clearer, and then he said: ‘Their pareotst have any education, so they don’t
care about school. For them school is a wasterd.tThey prefer to put boys pasturing cattle
and girls milling corn, than let them learn any jegb at school’. This is not exclusive to
Canhane. Once | was told by two Portuguese womengliat the town of Chokwe the
difficulties they had when dealing with ‘local’ ntars to allow their sons to go to the school
they were implementing as part of their voluntearkvfor a ‘local’ NGO. According to
them, despite their continuous efforts trying tovdgace them to bring their sons, the school
remained empty almost all the time, until evengualhad to be closed. The main reason was
that the mothers asked them for money in ordelldavaheir sons to go to school. Above all,
such conduct was highly criticized by the volunsegnd announces the contrastive moralities
between the Portuguese women and the Mozambicarewbwng in Chokwe.

The uselessness that the school seems to meanafoy Mlozambicans in the region
pushed the NGO ‘Joint Aid Manageménto implement small projects in several villages in
the district of Massingir, where Canhane is locafidte key goal is to provide an afternoon
free meal every day to the children who attendsitteol. In Canhane this meal is prepared
by two women with the food donated by the NGO (Feg87). The purpose is to save a meal
per day for the parents of these children, andetbes motivating them to let their sons

attend the school.

32 Conversation with a teacher of the school, Canhzareuary 29, 2008.
3 Conversation with a teacher of the school, Canh@eptember 29, 2008.
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R,

Figure 87 — Children having a meal provided by the NGO ‘JAid Management’ at the school in
Canhane (photograph by the author, October 16,)2008

All of the teachers in Canhane are from other megidhey were placed there by the
Ministry of Education. The main requisite for theestion of the location of teaching by the
state is the language proficiency of the candidalb@ngane speakers are therefore eligible for
the majority of the schools in Gaza province, idahg Canhane. Their life is difficult. The
majority of them have family living in other placasd their salary is low. In Canhane, both
the director and assistant dire¢foof the school have guarantied accommodation. Wee t
brick houses in the village that are the propeftyhe state are destined to accommodate
them. However, the others teachers have to look faut to live in. Despite the emphasis that
many Canhaners attribute to their activity for tt@mmunity’ when speaking to the visitors,
they charge money for their residence. IndeedCiduehaners do not facilitate this and, even
though their salaries are low, all the teachergrothan the director and sub-director of the
school have to rent a hut from a Canhane residams. of the teachers refused, and since he

3 Who used to be callddirectora Pedagégica- Pedagogic Director
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was placed in Canhane, he preferred to rent a haube town of Tihovene and walk every
day the seven kilometres between Canhane and Thikovback and forth. ‘If they
[Canhaners] complicate my life by saying that | bment a house to work as a teacher’, he
told me once, ‘I prefer to rent one in the towhThe teachers’ payments for their residence
(housing), and in turn for exercising their ‘vallebactivity, contradicts the moral
significance of their work in the village as it i®ted by many of Canhane’s residents to
developmentourists.

The school is constantly (re)presented todhesideby those same Canhaners who say
in the backstage that, ‘the school is a wastenoé'tias a beneficial contribution of tourism in
Canhane. This clearly informs the distinctive post(some of) the Canhaners have when
they are at thdront or back At the frontstage, they tend to conceal or unidgrphose
activities, facts, and motives which are incomgatibith an idealized version of themselves
and theirproduct The idealized image is offered by expressing aocentuating certain
aspects and omitting others. As happens when thememity leader emphasizes the school
as a benefit for the ‘community’ — ‘because it'dpieg in the education of the sons of the
community’ —, the objective is to engender in thdiance the belief that the ‘community’ is
related to the moral values of the tourists indeal way.

Specifically, schools are understood in indusizedi societies as essential providers of
children’s growth from early childhood through aekience (Lopez and Hochberg 1993).
Nissani (2004: 3), for example, extended this bgrassing that, ‘schools are currently the
fastest-growing sector for the development of fgraupport programming’. Thes@/gster
understandings inform schools in tourists’ socget#s ideal locations for the learning of
moral action, the acculturation into societal valuand the foundation of educated
responsible workforce. In this way, Canhaners’ grenfances are institutionalized by tourist
expectations and ‘development’ requisites. Thear@tenactments taken by many of the
residents show the ‘community’ front that has eradrgrom the incorporation of the
essential values of tourism and ‘development’. Tisato say, such front of Canhane has
become institutionalized in terms of the marketeztations to which it had given rise. The
information projected at the frontstage of tourisnthus a reflex of the inclusion of a system
of ideas, derived from both tourism and ‘developtheectors, into Canhane rationale.

35 Conversation with a teacher from the school, Caeh®larch 10, 2008.
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Basically, the school operates as a vehicle fovegimg a moral sign to the tourists.
What this means is, through expressing the impoeaf the school for the ‘community’,
Canhaners authenticate the moral relevance of treynspent by the tourists in accordance
to the moral values of the tourist (consumer) kit of the values of the (majority of the)
Canhaners themselves. The moral status that thaolscbpresents in the visitors’ minds
triggered the selection of such sign-material topbgjected, admired, and valorised at the
frontstage. Goffman (1959: 35) said, ‘a performaiscesocialized,” molded, and modified to
fit into the understanding and expectations of sbeiety in which it is presented’. In the
same way, thechool performanceends to establish claims of ‘community developthand
ideal principles in accordance with the valueshaf touristeonsumer’ssociety. Finally, the
tourists’ satisfaction that comes from this conenoe derives from the meaningful character
and moral earnestne#isat their consumption is informed. In the end, whappens is an
exchange: the tourists spend money at the Covamenaoity Lodge, and in turn the
Canhaners present to them the effects of that copison in the form of their (tourists’)

moralities.

(Ob)Serving Tourists
Canhaners and the staff of the Covane Lodge doplagt the role of ‘community-based
tourism’ solely on the tourism stage. Tourism perfance is an interactive and contingent
process. For the tourism (re)production of ‘commynproblems and in turn ‘community
development’ golutiong, there must be a participative audience, an agdi@ble to engage
in the meaningful context they are presented. Téathe success and coherence of the
occasion not only depends on the degree of thes’hmstformance, but also on the degree to
which the tourist audiences participate and are ebhimmerse themselves in the role. In fact,
whenever Canhaners interact with tourists for ir& fime, theyreact more thanact The
character of interaction is crucial and the tostigtosture defines the degree of Canhaners
performance.

On the 12 of March 2008 | went to Canhane in the afternamound three o’clock.
Two South African men were there accompanied bymbeager of the Covane Lodge. One
was seated over a wood truck under the shadowtreea The other was around fifty metres

away from him, standing and looking at the screkmi® camera. They wanted to, ‘Stop
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every now and then to take some photos and to ginfi by boat®® Both were
accommodated at the Machampane Wilderness Cantye ibitnpopo National Park. At one
point, the one standing asked loudly to the manaféne Covane Lodge, who was talking
with someone from the village: ‘Is there anythingrthh seeing here?’ His tone was a bit
aggressive. ‘Come, we can go for a short walk’ydm@ied. When they started walking, the
other South African who still remained seated,aekllLet’'s go to the river instead... there’s
nothing here’. Despite the fact that some residemtse discreetly watching them, no
Canhaner approached the South Africans, and ewenrte who was seated remained alone
the entire time. The manager of the lodge and dhest stopped and returned to the same
position where they were before. Suddenly, theraBwaith African got up, took two or three
steps very carefully, and bent down. Somethingllfineaptured his attention. He remained
immobile for a while looking at something that lutd not see from where | was. At one
point he smoothly grabbed what seemed to be a ottject and gestured silently to the other
South African with his other arm. He was grabbinbttee colourful chameleon. His friend
rushed towards them, turned on the camera an@dtsinboting pictures of the animal and of
his friend grabbing the chameleon. After some tithe, chameleon was carefully put on a
higher branch of a tree close by. The animal coetihbeing photographed and happily
appreciated by both South Africans. This was thenem when they showed the most
enthusiasm and interest in something in the villhgeontrast with the rest of the human and
infrastructural setting, their main focus of intrevas on an animal that was not more than
fifteen centimetres long. The character of theolagical keen interest revealed them as non-
participative in the ‘community-based tourism’ goahd they left the village after the
chameleon encounter without ever having expressey empathy for ‘community
development’ and the outcomes of tourism in Canhidogever, they were aldeft aloneby
the Canhaners themselves. Although the South Adsitead to pay for the village walk, their
posture in the village dictated the apathetic hosgaction and, in turn, a meaningless
‘community-based tourism’ experience. In the ehdré was no embeddeness in tourism as a
vehicle for social improvement.

This episode reveals a common aspect. That isuifists do not express interest in
‘community development’ Canhaners usually displaggive and unenthusiastic behaviour.
Tourists are also distinguished by the kind of @otpd) performative participation they

38 Conversation with South African tourist, Canhaviarch 12, 2008.
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exhibit. The Canhaners’ tourism play, which relesstly onemotion derives its coherence
from the willingness of the tourists to respecifuficorporate the proceedings and consent to
the ideals being presented. Accordingly, Edens0012 71) said, ‘Tourism constitutes a
collection of commonly understood and embodied tpras and meanings which are
reproduced by tourists through their performancésurism (as performance) in Canhane is
reliant upon the ability of the audience to shdre meanings the hosts hope to transmit,
while the tourists are captivated into taking ralesupport of what they see(k). The ways
tourism is consumed, even when this is embeddéul stititegies of social betterment, as in
the case of Canhane, ‘is intimately wrapped ugp@inter-subjective tactics of governing the
[tourist] consuming self, and is likely to involvedements of performance amongst the
consumers’ (Barnett et al. 2005: 37). It is thefquenative practices of sharing the same
ideals of ‘development’ that brings host and tauiegether, as a kind of partners towards an
idealized end: ‘community development’. All this is say that the tourism product in
Canhane is also performed and (re)produced bystsudramatizing their commitment to the
ideals of which the ‘community’ is part of.

Let me finish this section by extending this themegond the ‘local’ sphere of Canhane
with an example from elsewhere in Mozambique whitighlights the impact that
discrepancies of rules and roles between guesth@std may have in tourism.

Once, an influential manager of the Limpopo Natlddark told me about a series of
episodes that attests to the relevance of touastisides in the ‘community’ tourism activity.
He is an experienced professional, particularly dealing with populations living in
conservation areas. One of his jobs was in theddi&eserve, in northern Mozambique. He
told me that some years ago, when he was workiag tta Dutch private group developed a,
‘Sort of community tourism service: basically, thayt tourists from the Netherlands visiting
and sleeping in one community, in Niassa [provinée]The tourists wanted to be
temporarily part of theculture they were visiting. Thus, many Dutch women started
appearing in the village without wearing a top, simg their breasts like the residents did.
The women of the village felt offended by beingtaited by the Dutch tourists. According to
the Limpopo Park’s manager, they protested to dnth@ Dutch organizers saying: ‘We
don’t wear clothes because of our culture, but beeaf our poverty’. They felt insulted by
the exploitation tourists were making of their mjsdn the end, the tourism project ceased in
their village, because of the pressure of the esdglof the village.

37 Interview with manager of Limpopo National ParKjaes of the park, October 31, 2008.
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What this example highlights is the importance airists’ performance of codes of
conduct according to different settings; in thisesatourists failed to behave in accordance
with ‘local’ beliefs of appropriate conduct. Comfied by Salazar (2009: 88), ‘If “hosts” and
“guests” have dramatically different views aboutcemable behaviour, standards, or
perceptions about morals and what constitutes ‘@gafopehaviour, problems can arise,
ranging from minor and almost amusing misundersiteysdto major disasters’. As Nash
(1981, in Stronza 2001: 267) also suggested theeadks ago, the host’s society, ‘may play a
significant role in determining the kind of tousst receives and the form of tourism they
practice’. In Canhane the mediating role of ‘depeh@nt’ industry in the tourism activity
presents the (moral) devices by which both touasid Canhaners can perform, and so, the
sharing forms of conduct. Theiccesf ‘community-based tourism’ in Canhane relies on
regular and conventional enactment, at least thathwis authorized by the participants.
Being a tourist here, thus, involves an explictndastration of commitments, which in turn

depends on various sorts of performative practice.

Conclusion
The ‘community-based tourism’ in Canhane is infodmiey shared goals among the
participants (hosts and visitors). When tourists topstay at Covane Lodge, they are more
than responsible touriststhey areparticipant touristsin the sense that they are there to
participate, through consumption, in ‘community eleypyment’, and in turn to obtain moral
worth. Before they decide to go there, the tounssally know about the setting they are
going to face. Thus, when they arrive, they alreadyry with them pre-established
discursive, behavioral norms that help to guidertiperformative actions, consumption
practices, and moral posture.

The problem is that the tourists leave the frogestarea of Canhane, but the Canhaners
live in it. It is theirhome theirculture,that is performed in moral ways. However, despite t
emergence of ‘development’ rationale in the cor€ahhane society, what | tried to show in
this chapter is that most of the Canhaners arecomuns of, and participate by authorizing it,
the strategic divisions between what is viewed aacknowledged of them by
developmentourists. Moreover, such divisions afermed by the logic behind ‘community-
based tourism’ ideology. That is, the ways in whidsts and guests define Canhane as a
‘community’ to be ‘developed’ through tourism arefarmed by the engagement with
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tourism and the ‘development’ industry. Most impait; this social (re)presentation of (one
side of) Canhane for consumption by developmerdtaiis also a response to consumer
expectations. | suggest thus that the front in @aehs informed by a moral expected quality
offered to developmentourists. The possibility tonttibute, verify, and be part of the
‘community participation’ of Canhaners in their owetterment by developmentourists is a
moral (tourism) product. It is this latter suggesti— the commaodification of morality in
tourism through ‘development’ ideology — that | wam push further in the next, and final,
chapter.
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A Brazilian woman undertaking fieldwork in the Maabican costal village of Tofo,
Inhambane province, and a Canadian man workingsmahtling landmines with rats for an
international NGO, also in Inhambane’s region, cdameisit Covane Lodge at the end of
October 2008. They arrived from Kruger National kPam South Africa, getting into
Mozambique through Giriyondo Gate. Both shareduai-feheel drive car. They had to drive
for seventy kilometres through Limpopo National Pantil they reached Massingir gate,
which is around twenty-two kilometres from Covanedbe. | was not in Canhane at that
time. Nonetheless, | met them a couple of weeks latTofo and questioned them about the
trip. The Brazilian, who was conducting researciMiozambique for her PhD in ecotourism
at James Cook University (Australia), revealeddisappointment in the experience. She told
me, ‘coming from the Kruger, so organized, and thawing to deal with the confused and
disappointed Limpopo Park... You are supposed toogo ppark to see animals, but then you
see people, and the children were always beggingnfmney and running over to the car.
There was a situation when one even simulated thgpw stone at us because we didn’t stop
to give him money”. ‘Actually’, the Canadian interrupted her, ‘I thitle really threw it, but
I’'m not one hundred per cent sure... well, throwihgrinot, he missed us’. Both expressed
their disillusion of the park’s experience and gararly by, what the Brazilian called, the
‘indecent’ begging and aggressive behaviour ofcthitglren.

Their comments reflect standard conduct in thisseovation area. Indeed, everyone
who drives through the villages in Limpopo NatioRark has to deal with children running
towards the vehicle begging for money. Pamphleteevpgoduced by the Communication
Department of the park advising tourists to ‘Keepharp eye out for children and animals
unused to traffic’. The text continues by mentianitif you feel you would like to make a
personal contribution to the livelihoods of peopieing in the Park, please consider

! Conversation with Brazilian woman and Canadian iiafio, November 15, 2008.
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supporting the park’s own programmes, rather thaking indiscriminate donations of food,
clothing or cash which may create a begging cultuk&'hat is certain however, despite the
regulations for the tourists behaviour, is thaidest children persistently used to raise the
palm of their hand, begging for money, toward thedews of the four-wheel drive vehicles
that cross the Limpopo Park.

‘This doesn’t happen in Canhane’, said the direcfoNGO LUPA when comparing
Canhane to those villages, ‘Nobody there [in Carh#egs money from tourists’He was
wrong: in Canhane children also used to do the S@mgging) gesture to the tourists, and
even adults may ask directly for money. Apart fresidents’ perceptions of me as a tourist
or not, | also experienced such behaviours, esibpediaring the first months of my residence
in the village. The first time that this happeneasvwon January 30, 2008. | was seated at the
main entrance of the school, speaking with a coapteachers. A man came and sat close to
me. Apparently, he seemed only interested in lisgerto our conversation. After we
exchanged a few cordial words he remained sileastiylooking at me, even when someone
else was speaking. But, at one point, apparentligout a reasonable context, he said: ‘Can
you give me some money? looked at him for a while, and he finally condad, ‘It's for

juice’.

Figure 88— Children at the school in Canhane with a totistdentified, August 14,
2008)°

2 Text from the promotional pamphlet available @ ¢mtrances of the Limpopo National Park.
% Interview with director of LUPA, Maputo, Septemtiét, 2008.

* Conversation with Canhane resident, Canhane, 3a80a2008.

® http://picasaweb.google.com/Ih/photo/_Qv6pBhEKXB-GNsWk3g, accessed June 6, 2009.
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A similar situation happened four days later. Timse, | was in neighbourhood one
drinking canhu with a large group of around sixte€anhaners when a man from
neighbourhood three joined us. He is known in tllage by the nameonfused mafhomem
confus). ‘When he speaks he changes subjects very &asy'elder told me justifying his
nickname. After he sat close to us, he startedngadthe topics of conversation of the entire
group. Curiously, immediately aftaonfused mararrived, the environment became more
confusegnot so much because of the variety and disortigulgjects spoken about, but more
because of the intensity, drama, and loud chara€teis words. We were sitting in a circle,
around the canhu container positioned in the cemteesat in front of me, around three
meters from me. | was approached by him for thet fime just a few minutes after he came;
and it was to ask me for money. The loud and chadthosphere in the group was abruptly
interrupted by silence after his request. | fekrgbody staring at me, as if there was no other
point of interest. The first thought that passedulgh my mind was that | was being tested. |
had been in the village for a couple of weeks, sod wondered if many residents were
curious about my conduct. | was in a delicate mubituation, which gained the effect of
moment of presentatioMore than an answer to him, | would have to maKeon-offensive)
public statement about myself and my conduct in\itage. ‘It's to buy cigarettes’, he
added, breaking the collective silence, just befoyereply. | decided then to use a Shangane
word | had learned days befomeifava, which was roughly translated for me as the most
cordial way to express, ‘I can’'t’. After that ddymay have been asked for money no more
than eight times during my entire stay in Canhamnestly by children, in particular when |
was taking photographs of them.

It is fair to say that there is a difference ofledaetween Canhane and the villages in
the Limpopo National Park. Although Canhaners’ agkor money from visitors is a current
practice beggingis not a very frequent occurrence in Canhane. Wha@oes happen, people,
and children in particular, are not as persisterthay are in the Park. Underlying Canhaners’
distinct(ive) behaviour is the idea that the mgeatlagogy in tourism is not exclusive to
tourists. Hosts might also incorporate behavioe@iducts in line with moral paradigms.
Specifically, Canhaners’ behaviours towards tosréte partially a consequence of training
sessions done in the village during the buildingtt®d Covane Community Lodge, when

effort was put into instituting codes of conduct the residents. Through Helvetas’ initial

6 Conversation with Canhane resident, Canhane, Bebfy, 2008.
" Conversation with Canhane resident, Canhane, BEsb8, 2008.
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training sessions, they were encourageg@ddorm ethical behaviour towards tourists, and
not beggingfor money was one of thgualitiesinstructed. Importantly, however, is that the
codes of conduct coached by ‘development’ traineese in direct response to tourists’
expectations, wishes, and system of values, astrdlied by the Brazilian and Canadian
couple. Briefly put, Canhaners’ ethical conduct waduded in the tourism transaction for
the wealth of the business. Therefore, my poittias such trained conduct must be examined
for the way it constructs, disciplines, and mordizhe contemporary tourism position of
Canhaners and their ‘community’. Despite their &ge circumstances, by nbéggingfor
money, Canhaners become more dignified and in toone worth of being supported by
developmentourists.

The instruction of ethical conduct on the part @n@aners is in line with a broader
‘development’ view that the Mozambican NGO LUPAIldeVs. Accordingly, the director of
LUPA told me that ‘the secret to achieving succegsethe NGO sector in Mozambique] is
to establish a strong and sustainable relationsitip donors pperadorefand to promote a
relationship between the communities and the donotdased on begginfTogether with
the need to meet consumers’ expectations, Canhamers also induced to follow a
‘development’ strategic principle and to applynttourism. They were placed as elements of
a system of generating funds in, and for, ‘develeptnvia tourism. As previously addressed
in this thesis, ‘community-based tourism’ and ‘depenent’ in Canhane are blended not
only by the principle of their constitution — ‘pawe eradication’, ‘empowerment’,
‘community development’ —, but also by the orgatimaal strategies that their constituents
use to achieve their goals. Canhaners, in thisematave become product, producers, and
participants of developmentourism. Confirmed by r&ey (2005: 121) in her consultancy
report a year after Covane Lodge had opened taostsufHelvetas does treat community

members as partners’.

8 Conversation with the director LUPA, Maputo, Jayuk8, 2008.

220



Consuming (as) Morality

Retailing ‘Community Development’ to Tourists

The women wake up at 5.00 am and goes to fetchrwatan
bore hole. After that she goes to the field. AtOBOam she comes
back home carrying firewood for cooking and to nléhe house. In
the afternoon, if is rain season she goes badketdield to remove the
grass. The husband and the children wake up atar00

The man normally goes to the field to help the wifdhe can go
to carry firewood, fishing and house maintenancghé afternoon the
man can repair some small things in the house @idfuends. The
children go to school from 7.30 — 12.00. In theeafoon they help the
parents with domestic jobs.

The man takes the family decisions. But first, edisg the
wife particularly related with the marriage of theds, school
education and allocation of land.

Go and gain more from our village. Stay well...

This texf is an excerpt from the information on ‘villageelifn Canhane’ displayed in the
reception of Covane Lodge and in the booklets #natin the chalets. Its communication
faculty lies in its capacity to reproduce a homagenimage about Canhane’s socelity,
and thus expresses an ideology and a social repiedie®. The inhabitants are organised in a
vision of totality, as self-contained in an expecatmit and therefore tractable.

In addition, the text fosters the idea that themianunity-based tourism’ was projected
to include the ‘community’ as part of the touristtraction/offer. It also shows the central
character of the interrelation between tourists r@sitients of the tourism specialty — ‘Go and
gain more from our village’. Among others, thisdnhs the importance that the residents’
conduct has in the tourism experience. As an inapbitomponent of the ‘community-based’
model, host residents’ behaviour towards tourigiypa decisive role iauthenticatingthe
circumstantial partnership between developmenttsursnd Canhaners in ‘community
development’. The stereotyping of ‘community’ amsl inembers (i.e., ‘The women ... goes
to fetch water in an bore hole’; ‘The man takes féily decisions’) also (re)presented

through hosts’ behaviours, reinforces visitors’ gegtions of the economic asymmetry

° English in the original.
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between them and the residents, which in turn fested/or validates tourists’ desirability to
be helpful in ‘developingthem

To that end, and to put it bluntly, the behavioofsthe members of Canhane are
tourism assetsthey are essential in confirming tourists’ im@orte in ‘community
development’ and thus in provide them the sendwwing a gratifying role. As such, hosts’
behaviours become part of the tourist attractidafof to be consumed by
developmentourist®. To better demonstrate this, let me go back to e3eper 2006 and
return to the water supply endeavour.

Around two years after Covane Lodge opened to stajriCanhaners started digging a
ditch from the lodge to the village and burying ese¥ flexible plastic pipes to be used to
provide water to the village. The materials of domngion were manifestly exposed
throughout the area as if they were part of theisbaxperience itself (Figure 89). The truck
of the lodge, which is used to transfer touristgsvalso regularly busy transporting the
Canhaners and/or the equipment related to the waipply work (Figure 90). Thus,
whenever the tourists requested to use the trhely, were passively included in the process
of ‘community development’ by allowing (or dispogéem to experience theal working
operation. In fact, the tourists could not expereethe lodge and Canhane without dealing
with this ‘community’ effort.

Figure 89 — The plastic pipes for water supply at the emteaof the Covane Lodge
(photograph by the author, September 8, 2006).

1% |n order to promote direct and personal relatibesveen tourists and ‘locals’, a list of greetings
and common phrases used in the dialect of thegeill@hangane) is provided with translations into
Portuguese and English in the reception and chalets
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Figure 90 — People in Canhane preparing to work on the watgrply project.
Photograph taken from the place where the toutistd to sit in the Covane Lodge's
truck (photograph by the author, September 7, 2006)

The costs of the water supply initiative were cedebpy the profits of the lodge; that is
to say, it was the money left by the tourists thais being applied by the ‘community’
towards their own social betterment. The touristaild then see and experience for
themselves the commitment of the Canhaners to tbeep allocation and management of
that money, and in turn, consubstantiate and Malitteeir contributions. It was in this way
that the Canhaners converted their presence into acterdfcation through reproducing
what Bruner and Kirshenblatt-Gimblett called ‘t@mi realism’ (Bruner and Kirshenblatt-
Gimblett 1994). They employed a self-assumed perdoice accountability towards the
tourists who become represented, as a woman oltteny by those who come to Canhane,
‘to see what the community is doing with their mgn€ For this reason the ongoing
‘community development’ was powerfully aesthetidzend included in the tourist
experience. But what is even more important to hete, is that the relevance and meaning
of this tourist experience comes from the fact thaperates within a moral framework that
attributes moral value to tourists’ consumption ations. Tourism revenues are obviously

directly associated with the tourists’ consumption the lodge. Therefore, through

! See chapter 2, page 59.
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Canhaners’ commitment to applying tourism revennesworthy and valuable way, (tourist)
consumption is moralized.

The main point | am trying to make here is this: dxghibiting to the tourists their
ongoing work on the water supply project and theéemas for it, the Canhaners were also
consciously commodifying theommunity developmenih progress Furthermore, this was
driven by a particular understanding of how therigis want to beood better people, and
moralized. The Canhaners’ commitment and the (mé&d) visual accompaniment of their
work were at the heart of what was being sold; @aswa commodified simulation of
authenticity Urry mentioned that, ‘the social interaction betwele provider of the service
... and the consumers, is part of the “product” bgngchased by tourists’ (Urry 2002: 38).
Accordingly, in this case what was consumed waseffiect, the context of the social
interaction between the tourists and the hostsatédte as a tourist site, ‘community
development’, participation, and moral worth armbylically consumed in Canhane.

Tourist encounters in Canhane take place in sanatof inequality. It generates face to
face interaction between people separated by uh@guass to resources. It follows that for
the most part this is the tourism motive in Canhdaaerist interpersonal access to poverty
(the problem) and to itssolution In this vein, tourist consumption is (presente) tne
solutionto theproblem an explicit commitment to thether. This is evidenced by the fact
that the application of the revenues from the Cevaadge, and thus from the tourists, is
announced at the reception of the lodge as a taupi®duct. Take the following example,

also from September 2006.

[Tourism revenues were]
Used for:

= Construction of 2 traditional houses in the Covane
Lodge

= Construction of 1 conventional schoolroom in the
village of Canhane

= Construction of a water supply system in the vilagj
Canhane (ongoing)

= Acquisition of improved beehives for 12 villagers

= Payment of the subsidy to the Commission of Social
Management

= Creation of a Savings Fund for the Covane Lodge
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This text was positioned alongside the (other) isbusfferings of the lodg Its contents
certify and reinforce the importance of the conitibns of the tourists to Canhane. It also
strengthens the ‘aura of realism’ (Bruner and Kerdtlatt-Gimblett 1994: 457) that the
materials and ongoing work on the water supplyesysexhibited. But most importantly, the
explicit alignment of the text within the recogria tourist offerings confirms that
‘community developmentias in itself a tourist offering. In such a sceoatihe act of tourist
consumption assumes a ‘developmental’ role becalligke tourism revenues are presented
as contributions for ‘community development’. Tksnsuming model, and its endorsement
by the tourists, is in straight contradiction wiélxclusionary visions of tourism being,
‘conspicuous consumption in front of the deprivé@rick 1989: 317). On the contrary, in
Canhane the incorporation of virtue within tourigs done precisely through tourist
consumption, which in turn is informed as a morel, @ service of good (‘Northern’)
citizenship.

This simple example gives evidence of the way m@aghane residents have adopted
and put into practice the principle that their tenr value lies on them beinpptentialities for
‘development’ Such Canhaners use thenderdevelopmentalnature that has constituted
them in hosts to attain a position in the globalrimm market: they capitalize on the
underdevelopmentadalue of their tourism constituency. However, tligciplining effects of
‘community-based tourism’ on Canhaners, many of wtrategically began incorporating
(whenever at the frontstage) the personification‘c@immunity’, underdevelopnessand
gratefulnesscannot be interpreted separately from the bropdedtuctive aspects that have
generated them.

The Good(s) of ‘Community-Based Tourism’

A manufactured product is usually easily identikghparticularly in terms of what it consists
of. In the service sector, this is not so clearMes and Nicod (1984: 28) put it, service, ‘Is
more than one might normally expect. In a transpafé it can mean no more than passing
the sauce bottle with a smile’. Therefore, to buseavice is, ‘to buy a particular social or
sociological experience’ (Urry 2002: 60). Within cantemporary society dominated by

commodity relations, human interaction becomestselfithe commodity in the service

12j.e., menu of meals and drinks, accommodation,vaimak were listed as ‘tourist products’: ‘local
dances’, ‘village walk’, ‘boat trip’, ‘medicinal phts’, and, ‘visits to the Limpopo National Park’.

225



The commodification of Morality in Tourism

sector, a product that is traded or, in Marxistn®ra value exchangeable (often via monetary
exchange). In fact, considering Marx’s theory of Hiienation of workers from their labour
and from the product of that labour, one might assuhe premise that all aspects of life,
tangible or not, (can) have money value and, tlbeeef(can) become commoditized — in
Marxist terms, commodification refers to the praces attributing market value to goods or
services that previously existed outside of thekeiafMarx 1978).

Just to mention a few brief examples, Constabl@$2demonstrated how intimate and
personal relations have become more explicitly coxfiffred. By resorting to an extensive
literature review, and mainly approaching it frone transnational mobility’s point of view,
the author showed how women and men from ‘Third d/aountries provide feigned love
to wealthy people from ‘First World’ societies toask the economic exchange and the
benefits they receive from performing romanticnmicy. Munro (1994: 233, in Brown 1998:
204) showed how particular versions of the pasbives; ‘a commodity that can be mobilised
for political power and economic gain ... in the nefss of creating a useable history that
will serve as a vehicle for correcting past wrond¥ee and Brooks (2010: 46) focused on
‘the commodification of reflexivity itself, wherenkbwledge concerning “reflexivity skills” is
being marked for consumption’. Krahmann (2007) echuhat the risk society has been
largely a creation of private companies which datud the commodification of risk and
insecurity in Europe and North America. Finally,dRacontended that childhood is a product
of commodity logic. In his booRhe Commodification of Childhopthe author argued that
not only childhood but also, ‘Motherhood ... becanmexpressed and expressible through
consumption — as consumer practice — and therebynoalified, emerging as a value-in-
exchange’ (Cook 2004: 65).

Regardless of the tangibility of what is sold, théas been an escalating expansion of
consumer choice in modern society. Postmodern stéggal to, ‘the commodification of
everything’' (Edensor 2001: 79). As Russ pointed, 6lite proliferation of consumption
practices and domains in late capitalism ... credtests as to what — if anything — exists
outside of commodity change’ (Russ 2005: 142). éswmodity choice becomes central to
human existence, so too our existence itself besameexpression of consumption (Smith
and Duffy 2003: 71). Indeed, the difference, ‘begwdiving and buying is becoming smaller
and smaller’ (Zournazi n.d., in Comaroff and Confla2®09: 28). It was in this sense that
Russell Belk (1988: 139) suggested that, ‘our pgseas are a major contributor to and
reflection of our identities’. The answers to ‘whit you buy’ and ‘where to and when do

you go away inform what the persas (Featherstone 1987). In the consumption-based
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world, the individual then gains power over his/bem condition realizing that it could be a
project of his/her own creation (Deitch 1992) thgbhwconsumption choices. In this line, the
collective also becomes, ‘the object of choice selfconstruction, typically through the act
of consumption’ (Comaroff and Comaroff 2009: 1).

To put it in concrete terms: managing the self bee® also a matter of consumption
options, which in turn are a realm of practicesdeitity. Mainly referring to industrialized,
thus highly consumer societies Giddens (1992: 2@, sthe self today is for everyone a
reflexive project’. This involves a inter-subjeaidimension ofgoverning the consuming
self, where this refers ‘to the various practices averning oneself in and through
consumption, of making one’s own life a projecseff-cultivation’ (Barnett et al. 2005); and

so0, such process of self-formation is likely to lgjnponsuming morality.

Consumption as Expression of the Self
The continuous emergence and reproduction of nestesys of consumption and
commodification inevitably generates questions albbmw society should bdt is in this
sense that consumption is inherently ‘ethical’ andral’ (Barnett et al. 2005: 26), as it is an
essential component of contemporary social praetntkeof relationships between selves and
others. Wilk (2001: 246) corroborated this by stheg that, ‘consumption is in essence a
moral matter, since it always and inevitably raisssies of fairness, self vs. group interests’.
From such a perspective, through their selectedchages, consumers may use their
sovereignty in the marketplace to determihe sort of society they wish to be part of
(Dickinson and Hollander 1991) — a clear exampléhi is consumer boycotts of companies
or countries. Issues as child labour, environmengils, (un)fair trade can be view as a
sharedresponsibility of business and consumers, and¢basumers are (co-)responsible for
the consequences of their buying behaviour (Brinkm2004: 129). For this reason, many
scholars have critically addressed consumptionticoderly in its mass form, for its
(im)moral purposes (e.g., Brinkmann 2004; Caruad@r2 Galbraith 2004; Marcuse 1964;
Wilk 2001), and the politics of responsibility oformmodity consumption have been
problematised.

Consumption in industrial societies came to be emetl by many authors as both
cause and symptom of mdnessthat is both personal and social; ‘an arena wiseal
sciences demonstrate their ultimate moral lessong-ar. sociology, consumption is the
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product of social decay; for psychologists, thehphitgy of a malformed persona; and for
anthropologists, the loss of authentic culture’ IRWR001: 247). Taking a historical
perspective, the moral condemnation of consumpiezame more obvious after World War
I, when (mass) consumption in middle class society more explicitly regarded as socially,
ecologically, and personallglestructive a sign of a democracy built on wealth and
materialism; a decadence of values. As Wilk (20249) said, ‘Consumerism became the
major theme of a critique of modernism in geneeapecially in the hands of conservative
sociologists like Carle Zimmerman (1936), who casted a [modern] life of “egoistic
sensation” ... with traditional and isolated peopléowhad “social stability, deferred
gratification, altruism, and a commitment to comiiyih

However, a decisive shift occurred towards modercicseconomic discourses, and
particular forms of consumption came to be seermmashanisms of virtue. Consumer
responsibility emerged as a counterargument toidea that consumers are intrinsically
culpable for their purchases. More precisely, dittons between good and bad consumption
came to be central in the moral and ethical dealateit the role ofonsumption for othersr
consumption for environment conservatidraking his case study of Danish consumers’
choice of environment-friendly packaging as theisdsr broader discussion, Thggersen
(1999: 440) clearly stated: ‘It is by no means obgi that moral concerns influence
environmentally important consumer buying decisio®s Good Housekeeping Magazine
poll, ‘revealed that 83.7% of the consumers ingated were interested in buying foods
packaged in environmentally safe materials, an@%7indicated that they were willing to
actually pay more for such packaging’ (Manrai, Lasoid Ryans 1997: 520). In a different
sphere, and based on the results of an exploregegarch in Malaysia, Lau (2010: 34) stated
that a more religious consumer would be more likelpuy, ‘from companies that help the
needy and support victims of natural disastersvordabuying products from companies that
discriminate against minorities’. Henion and Kinn¢h976, in Belk, Painter and Semenik
1981: 307) demonstrated that consumers believe stovegly in ecological activism, and
thus express this by encompassing ethics as a fafféxting their consumption decisions, if
they generally display an ‘internal locus of cofitf@ belief in personal responsibility for
their lives) rather than a belief that chance awvgxdul others control their lives. This can be
viewed in line with what Micheletti (2003) considdr‘collective individualization’ — a way
of doing politics individually. Some examples ofethso-called eco-consumption or
sustainable consumption are recycling, energy gaefiicient driving or ecological labelling

campaigns. As an early example of ethical conswonpis a focus for people’s aspirations,

228



Consuming (as) Morality

The Green ConsuméElkington and Hailes 1988) sold 350,000 copiethm single year of
1988 (Butcher and Smith 2010: 30). Finally, in adater sense, Campbell (1998: 141)
advanced the idea that in contemporary industrial fostindustrial) societies, ‘Close
attention to why people actually do consume goadgssts the presence of an idealistic, if
not exactly ethical, dimension’. Underlying thesgergihasing behaviours is the assumption
thatspending for goodan be a source of satisfaction and a spirituaétieto the consumer.
Moreover, it might be hypothetically possible tonsmler these and similar behaviours of
‘socially responsible consumption’ as deriving frdime emergence of global socio-economic
forces, which have been contributing to shape jpeices of the world.

The increasing globalization movement has conteithud (a sense of) the compression
of space and of ‘the intensification of worldwidecgl relations which link distant localities
in such a way that local happenings are shapedvegt occurring many miles away and
vice-versa’ (Gidens 1990: 38). In other words,ha last decades there was a risproblem
consciousnessoutside the neighbourhood, province, country, orene continental
geographical sphere. The exemplary topic of probtesimg the geographies of responsibility
has become the recurrent themeaifing at a distancéor distant othersPeople’s ljad and
good practices became associated with happenings leésewon the planet and, as the
Norwegian ethical shopping initiative disclodés, theme under discussion started becoming
popular in the ‘North’: ‘how you as a consumer &now that you care’ (Brinkmann 2004:
130); and, in turnwhat can you do to help solve the problem(s)8 in this sense that, as a
central aspect of modernity, (some forms of) congion became&onstructive- moralized —
and therefore consumption took the position of aioma for enrolling people into broader
projects of social change operating under the ogmce of ‘ethics’ or ‘morality’.

The rise of initiatives, campaigns, and engagementsfair trade, sustainable
consumption, environmental friendly products, cogb® social responsibility, fair markets,
and so on, reflect the increasing role of ethicdetermining consumer behaviour. More and
more companies started claiming to use manufagiypnocesses aimed at preserving the
environment (Winski 1991) while positioning theiroducts and services as meeting the
needs of the ‘conscious consumer’ (Davis 1991).ddwer, as product of globalization the
geographies of consumption have become less rdalévmatheir (bad or good) effects. In this
way, consumption practices in North America, forample, can be directly linked to

conservative approaches in Southern Africa (i.g.blying a t-shirt in a store in New York

13 www.etiskforbrunk.no
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the consumer is informed that they are contributonthe preservation of a particular animal
species in Mozambique), or with healthcare in Seash Asia (i.e., by going to a Christmas
concert in Vancouver, the audience is aware thdtgiahe money spent on the tickets is for
the construction of a health clinic in Laos). Whhts means is that, some kinds of
consumption became perceived as good, others baderttood along these lines,
consumption can be thought of as one of the kegssitf moral self-formation in the

contemporary period of ‘advanced liberalism’ (Millend Rose 1997, in Barnett et al. 2005:
30).

Whose Morality?

The distinction between bad and good consumptiam let's say,consumer idealism- is
made on the basis of the construct of the moralitre consumers’ culture and of the
consumers’ own experiences. That is, there is momum process encompassing all societies,
people, and individuals informing or determiningawhs to be, and act as, moral. As a
Mozambican told me once, ‘If they [international 8&and tourists] care so much about our
little birds, well | start caring as well... as fas there is money involved... even if it's about
simple birds?* An employee of Nkwichi Lodge in Niassa, from Mbaevillage, also
expressed his incomprehension of what is informgdydind practices by some tourists: ‘|
don’t understand: many come here’, he said, ‘tokvor free, and pay for accommodation...
I'll receive six people in the next month to whonmdve to teach how to build chairs and
tables of wood, painting buildings, repairing thisd that...”*> He was referring specifically
to the so-called volunteer tourists that the lodged to accommodate. Later, | was informed
by the management staff about what they considdredthree types of tourists Nkwichi
Lodge used to receive: ‘the normal one, the orgahizolunteer, and the independent
volunteer'*® Accordingly, the ‘normal one’ is the tourist tHatoks in advance and pays the
normal fee (which was $240 US in 2008, price pes@e, per night, sharing a room); the
‘organized volunteer’ used to stay for 16 weekshie lodge or in neighbouring villages and
work in ‘local’ projects of agriculture, schoolsaternity clinics, and handcraft — they come
via travel agencies and/or NGOs; the ‘independeitinteer’ contacts the lodge directly

through the website or via, ‘someone who knows somadhere’ — they usually are people

14 Conversation with Mozambican man, Tihovene, Oat@fe 2010.
!> Conversation with employee at the Nkwichi Lodgdaudca, April 12, 2008.
18 Interview with a member of the management stathefNkwichi Lodge, Mbueca, April 14, 2008.
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with particular skills who give training to ‘commitlyi members, and stay between two to six
months in the lodge. All pay accommodation ($45 pigiht for the volunteers in 2008),
which raised the comment of a Mozambican livingisbué!’ ‘What do they [tourists] earn
from coming here? They pay to come here, pay tpshere, pay to eat here, and even pay to
work here!™® My guess is they, among other things, ‘earn’ nityal

On other occasion, when | was coming from MaputoTtbovene bychapag a
Mozambican who was seated close to me asked me yma open the window a bit more,
please?® | was the one next to the window. Just after Inggkit, he stretched toward the
window and threw away two empty cans on the ro&ddidollowed the cans with my eyes,
moving my head in a way to accompany them for sthmeee seconds while the car continued
moving forward. Afterward, | looked at him and & plastic bag from where he had taken
the cans. He might have understood my reactiouasus, so he asked me another question:
‘Why did you look at the cans | threw away in tiieest?’ ‘No special reason’, | replied, ‘Just
to see where they will stay’. ‘Well’, he promptlgsponded, ‘they wont stay there a long
time’. We were crossing a cleared zone for mangnkdtres, with no houses and signs of
population nearby. The only sign of human interi@ntwas the road; the rest was low
vegetation. ‘How’s that? Garbage collection?’, kex$ him ironically. ‘But they aren’t
garbage’, he said seriously, ‘I bet in two days sone will collect them, and will get good
use from them. Everything here is useful. They ‘argarbage. By throwing them out, I'm
helping the poor’. | was very tired and, thus, able to see beyond my cultural paradigms. |
was not mentally able to be an anthropologist thewd returned to irony: ‘I see: contributing
to poverty eradication’. He continued in earnest] eehemently shook his head up and down
in a sign of accord. This happening gives cluesuabmo interesting aspects: differences of
perceptions of waste and of moral conduct. Botlormf the relativist moral quality of
comportments.

What the comments and actions of these Mozambigans evidence is the selective
character of consciousness. Indeed, their obsenstunderlie, though indirectly, the
importance of taking into account so-called ‘maralativism’, which in anthropology, in
particular, and social sciences, in general, derifrem the broad concept of cultural

relativism.

" The biggest town close to Nkwichi Lodge where manyists catch the boat to the lodge.
18 Conversation with Cébué resident, Cobué, April 280)8.
9 Conversation with Mozambican man, close to Tihevéfovember 19, 2010.
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The diversity of cultural and moral systems in twerld has been documented,
particularly by anthropologists, over the last cent Such a wealth of empirical data
supports relativists when defending non-univeralisutcomes and meanings of morality.
Basically, moral relativism, which is to this dathe expected and assumed moral theory of
the anthropological discipline’ (Zigon 2008: 10pcempasses the argument that people in
diverse cultures may hold different points of viemad therefore different systems of beliefs
that, in turn, influence their values and moralgechents. This perspective comprehends
morality as not absolute and by that places emplasits relativity; it rejects the very idea
of a moral ‘universal’ and does not acknowledgéngle frame of reference for judging what
is right andwrong From this angle, morality is a social practicattiaries, as individuals
and groups of people have different lives. Thisoth&cal perspective is useful because it
encompasses the possibility of Canhaners perforndifigrent moralities for tourists,
independently from their own moralities. These gerfances are both moments of
(re)production othemoralities of the tourists and moments of providienthe consumers. It
is in this sense that | say that a sort of moradityommodified in Canhane and put up for sale
as a tourism product. It should be clear, ther, ttma work is based on the recognition of a
multiplicity of moralities, which are first and femost personal and collective embodied
sensibilities gained and derived from social exgrese and institutional discourses.

In order to better contextualize the core of mtyaln contemporary consumer
practices, let me resort to Barnett et al. (2005: theoretical conceptualization of ethical

consumption:

On the one hand, ethical consumption might be ddfin relation to particular
objectsof ethical concern ... including environmental sirshility, health
and safety risks, animal welfare, fair trade, laboanditions, and human
rights. On the other hand, this focus on consumpm®a means of acting in an
ethical way toward particular objects of concerteags across various forms
of practice including shopping, investment decisions, ands@eal banking

and pensions.

People’s consuming motivations are highly comptgsnbolic, and contextual. Moreover, if
on one hand the motives and outcomes of consumptentably appeal for moral debate,
then on the other hand, ‘all forms of consumptio& morally ambiguous and problematic,

whatever one’s social role or position in the woslgstem’ (Wilk 2001: 253). Indeed, the
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debate of the interlaced relation between moralitg consumption is vast and cries out for
more study (e.g., Adams and Raisborough 2008; Baeteal. 2005; Brinkmann 2004;
Thggersen 1999; Wilk 2001). That said, | must fJahat this is not the place, and it is not
my intention to engage in such debate, or to dip the motivations of morally responsible
consumption. Taking Barnett et al. (2005) concdagon in account, what | am interested
in exploring is one particulaobject and one particulapractice in the moral sphere of
consumption; that is, ‘communities’ in the ‘South$ theobject of moral concern, and
tourism as thepractice of consumption through which the (tourist) consumequires and
fortifies his/her ‘moral selving’ (Allahyari 200@loke 2002). Consequently, | conceptualize
tourism in Canhane as a way in which many toupgstghase their own morality that, in turn,
is informed by policies, ideologies, campaignscpcas, and personal experiences that enlist
them in the ideology of ‘community development’.tRimply, tourism (consumption) in

Canhane operates as a site of ‘development’ andlragency.

Commodification in Tourism

The inclusion of the commoditization of intangil@dkements into the tourism debate is not a
new theme. Four decades ago the German Hans Emgenlbed already pointed out that,
‘Liberation from the Industrial World has become iadustry in its own right, the journey
from the commodity world has become a commodityogKar 2000: 2). Dean MacCannel
(1989), like many others, also extended tourismth® production and consumption of
commodifiable experiences, leading to the alreamlyufar assumption that tourism services
are, first and foremost, products for consumption.

One of the most popular cases mentioned of commodit tourism has been
Greenwood’s (1989) work on the commodification ofeatival in the Basque region of
Spain. By analysing the transformation process ‘tdcal’ meaningfulcultural practice into
an economic development resource in the late sixti®69), the author concluded that
culture can assume the commodity form and be soldtaurism. Among other
materializations of intangible products as saleat@@@mmodification within the sphere of
culture is a social fact’ (Shepherd 2002: 195).c8irthen, others have approached the
commodification in tourism. Just to mention a feancentrating on New Zealand, Cloke and
Perkins (2002) showed how adventure is commodifiredourism; Bunten (2008: 381)
developed the idea of ‘self-commodification’ by itak into account, ‘the pressures cultural-
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tourism workers experience in representing theneseaccording to cross-cultural models’;
Halewood and Hannam (2001) wrote about the comnuadibn of Viking heritage in
tourism in western Europe; Poulin (2003) approadhedsubject of the commodification of
women and children in sex tourism; Cousins, Evam$ Sadler (2009) talked about the
commodification of ‘conservation science’ in tounisChee (2007) analysed the process of
transforming Malaysian healthcare into a global owdity through medical tourism; Voigt
and Laing (2010) examined the commodification gdrogluction in ‘reproductive tourism’;
and Heller (2003: 490), while resorting to more dully ‘globalized markets for authentic
cultural products’, in which tourism plays a detaramt role, presented a case of
commodification of language in Francophone areaSasfada. What all these cases confirm
is that for the tourist-consumer, ‘the world hascdmee one large department store’
(Schivelbusch 1986: 1997), and even an anti-méisrizligion like Buddhism can become
commodified as a money-spinning tourist attrac{ihilip and Mercer 1999, in Smith and
Duffy 2003: 161). In conclusion, reflecting on tlggowth of post-Fordist consumption
patterns, Urry said: ‘almost all aspects of sotif@l become commodified, even charity’
(Urry 2002: 14).

Consumption behaviours presented as, ‘moral supediernatives to the package
holiday’ (Butcher 2003: 1) have emerged in tourisidustry. In broad terms, ethics and
morality are now intangible allies in doing busimes the contemporary neoliberal world,
and the tourism sector is under such a socio-ecamnipamework. Making use again of work
done in this matter, Smith and Duffy pointed owdttHethics is being “sold” within industry
as a way of ... maximizing profits in a climate ofcieasing environmental and social
concerns’ (Smith and Duffy 2003: 89). Accordingdygrowing body of literature has been
locating certain businesses, including new formgoofrism, within the wider context of
ethical consumerism (e.g. Goodwin and Francis 2Q@3e 2009; Weeden 2002; Wheeler
1995). To Wheeler (1995: 44), for example, ‘it isspible to see that an ethical tourism
marketing perspective can be constructed ... Thisamesnuseful and therefore attractive to
the industry as it maintains an underlying profakimg strategy’. Among many others, this
is confirmed by Fleckstein and Huebsch (1999: MBR) said that, ‘Being ethical is good
business since being ethical enhances a compamyfisspmanagement effectiveness, [and]
public image’. However, taking a broader perspegtivennell (2006: 13, in Mowforth and
Munt 2009: 87) also warned that, ‘ethics too canmpeng in its support of ideologies and
utopias that have more to do with the agendasfefva Thus the important matter here is

that the ‘ethical’ concept allows the tourism inulysto legitimately appropriate new
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(business) areas, and in turn tourists may conswhéays as moral protagonists. Viewing it
in this way, it becomes clear that tourism can afgeas a vehicle for transmitting ethical
identity through consumption. Together with the iemvment, the ‘communities’ are
nowadays an important medium in this matter. Acewly, ‘community[-based] tourism is
considered by many to be the state of the art hica&lt tourism’ (Butcher 2003: 121). It
encompasses the values that make consuming towasthwhile. Being a tourist in this type
of tourism is more than going on holidays. It istpa a ‘development’ agenda in which the
tourists are given the opportunity to support tihecals’, do good and contribute to
‘community developmenih accordance to images of a better and fairerdydatris a way for
the tourist obtain or reinforce their own morality.

Therefore, more than just assuming tourism commgocliinsumption as an arena of
moral manifestation in contemporary world, | sugdkat morality is also in itself part of the
intangible contemporary variety of choices avagabl the tourism market, ready to be
consumed and, therefore, having the possibilithgoome part of the consumer self; that is,
morality is a commodity in its own right.

Now almost arriving to the end of this chapterppé to have given enough arguments
to support the idea that commodity consumption field in which motivation for morality
can dictate the consumption practices. However,twhalso important to acknowledge is
that such motivations, and what is discerned asanare not arbitrary; they may derive from
large-scale economic systems through which mormflepences of consumers are signalled
and, therefore, institutionally shaped. The comrcation of morality can have different
‘faces’ and be controlled by global agents withlme ttourism terrain. This is where
‘development’ enters the field #ise reference. Together with the production of what eem
to be constituted as authoritative knowledge alhowut to ‘develop’ societies is the power to
judge. What | am saying is, the power to know ievelopment’ discourse leads also,
inevitably, to the institutionalization of morals.

Discourses on virtue circulated by ‘development] aourism industries act as medium
in defininghow to be good in the ‘“Third Worldhrough consumption preferences in tourism
‘niche markets’. This is manifested, for examphg cbnsumer practices of differentiation and
distinction, as it is the case of the ‘responstiéveller’ when they try to differentiate and
distinct themselves from the mass package tougishdi going to internationally-owned
resorts in Africa but instead to ‘community-basémtiges. Through such preference, tourist

consumption is explicitly directed towarddghers who in turn embody the character of
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neediness, purity, and ‘community’ campaigned fastly by ‘development’ institutions in

the Western world Consequently, the motivations for going to a ‘coumity-based’ lodge

and the consumption practices by the tourist wtiikre take the significance of morally
responsible.

With this is mind, consumption (as) morality in @ane can be understood as an
outcome of broader policies and campaigns largeiyed by worldwide ‘development’
visions promoting (ideas of) social change in tBeuth’. Developmentourists in Covane
Lodge are implicated in their actions by referetwea particular ‘developmental’ notion of
human agency, which in turn aims to informtangible commodity consumption as
expression of moral agency. From this perspecthe ¢commodification of morality in
Canhane involves consciously making a certain ‘comiby’ (front), and sharing it with
tourists; and it is from this position that the nemunity-based tourism’ activity occurs.

Conclusion

Your presence contributes to the improvement ofitteihoods of the population
of the village of Canhane. KanimanfBa lot?*

In Canhane, tourists are given the opportunityeel goodabout their acts of consumption
because these acts are transformeddotog good for othegsand therefore as a way to make
themfeel good about themselvele tourist experience and the consumption thates with
it are moralized. However, such ‘moralization afiiem’ in Canhane is made in accordance
with Westernvalues; the constructive character of consumpdibthe Covane Community
Lodge — i.e., contributing to the school — is mmeliwith the moral principles of the visitors’
society, and not according to the host society. shgh, this work understands the
moralization of goods in tourism primarily in terro$ the role that large-scale policies of
sensemaking play in informing the moral value afisiamption practices byestern tourists
in the so called ‘developing countries’.

It is important, thus, to point out that the ‘mazation of tourism’ can have two distinct
sides: the side of theesterntourist and the side of the host, who caters ¢ontlorality of the

former. In the ‘community-based tourism’ of Canhamet only are the tourists’ moral values

20 “Kanimambo” is a Shangane word which means “thanks
L Phrase at the reception of Covane Lodge.

236



Consuming (as) Morality

provided, but they are also presented as sharedupmbrted by Canhaners. Underneath the
hosts’ performative engagement in consumers’ mntaaliis the making of services that
produce value in the ‘community-based’ ‘niche mérkehat is, for the tourists, the pleasure
of the holiday in Canhane comes from the moral e/afitheir consumption, which in turn
must be authenticated and certified by the hodiss justifies why the implicit goodwill
attribution to the tourists is a general asseritio@anhane’s tourism discourse.

As the phrase quoted at the beginning of this @echows, tourists are persuaded to
internalize their ‘development’s’ effect bpeing there The usage of docal word
(kanimamb® in that statement reinforces the symbolic intpe@lence promoted between
locals and tourists. Suckmative wayof communication is part of the process of social
construction of the destination for consumption.e TBhangane word&animambohelps
authenticate and underline tigenuineCanhaners’ gratefulness for the tourists’ visitisit
generally accepted by social scientists that lagguehoices play an important role in
expressing people’s self and cultural collectiigrg., Bakhtin 1986; Harré 1993; Havel
1992; Klicperova 1994). As such, single words might as meaning potentials carrying
cultural and collective representations; ‘Languagelf is an object of social representations’
(Markova 2008: 268). The ‘locathankful termkanimambocomes directly from the ‘local
community’, exactly as they usereal life, and thus represents cultural purity, which imtur
reinforces ‘community’ members’ gratefulness. Sigrit with tourists informs thus their
kindness andgenuine appreciation for them. Moreover, the discursivenstnuction and
circulation of gratefulness, and the fact that ¢gemuineappreciation comes directly from
them contributes to strengthening the tourists’ perliogptof their value by being and
spending money there.

Canhane and the Covane Community Lodge represergtyaof tourists engaging in
consumption as an act of ‘helping the communityid @aherefore is informed by a moral
ideal. The tourists are morally rewarded for betagable of spending (on) holidays while
being virtuous, and in turn they are able to sedhesr identities by a special sort of
consumption; tourists surpass their recreationahditon and become partners in a

‘development project’ that has their own moralisyaatourism product.
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Conclusion

There is a popular moral authority associated Wl way in which ‘community-based
tourism’ contributes to the betterment of depriyegulations. However, from the very start
of this thesis | tried to make clear that behindhspopular visions we should not lose sight of
the fact that ‘community-based tourism’ is firstlysophisticated modern tourism product.
What this means in practice is that, contrary tonish@ant ideas that put it exclusively as a
principled model closely associated with broademanistic values, ‘community-based
tourism’ is a ‘niche market’ operating in an exteasand global market industry. This
explains why the development of this model of teuricontributes to the market expansion
of already established industries: tourism and éfflgyment’. Following this line of thought
also allows us to critically access the logic oprgaon the side of processes of social
homogenization and, in turn, positioning grouppebple within the market — what | have in
mind here is the construct of ‘community’.

In the village of Canhane in Mozambique, ‘commufifsed tourism’ is an emerging
strategy, with the ‘development’ industry the igator of that strategy. Here, (an idea of)
‘community’ is in the spotlight of tourism. Suchh@mmunity’ is (re)presented and sold to
tourists as uniform, organised toward unanimousmomgood,n need and as a localized
harmony. This confirms the potential of ‘communiiggsed tourism’ for fostering particular
ways of participating in the market, as well asrise of new products in the tourism sphere.
It is in this vein that, along with other sophistied processes of commodification, an
unsuspected tradable product appears as protagon@nhane: morality. Indeed, | have
attempted to demonstrate in this thesis that niytismrmorality a commodity in Canhane, but
commodities can also be moralized in tourism. Rerdake of the argument, let me illustrate

this with a brief example.



The Commodification of Morality in Tourism

It was one of the hottest days | experienced in aMazique. My guess is that it was
between forty five to fifty degrees Celsius. ‘Todayrns'? said an elder of Canhane. It was
an unhealthy climate that invited immobility andsudles for anything cold. A Mozambican
from Maputo, who was living in the town of Tihovefa three months, passed by Canhane
that day. He worked for Limpopo National Park ie ttonservation department. He met me,
together with two residents, in the shadow of tlggdst tree in neighbourhood two. At one
point he said: ‘Today is impossible, and it is s&@phic not having anything cold to drink
close by? He came by car, so | informed him about the Covianége that was seven
kilometres from there. ‘I know about that’, he sdllit it's immoral the prices they charge in
the lodge. | can’t accept that they charge in asiae place the same for a beer as in a chic
restaurant in Maputo’. Despite his complaint, | ggi@ was too hot for deprivation due to
idealist positions, and we ended up going to Covandge: ‘You drive, | pay for the beer’, |
suggested, and he seemed agreeably convincece ladfe, we met a tourist who was in the
restaurant drinking a Coca-cola. The prices chafgethe drinks came up as a subject, and
was once again initiated by the Mozambican. Hernetl to the expression ‘immoral’ to
classify them. However, this time he got a coumggrmment: ‘Immoral?’ the tourist
exclaimed, raising his eyebrowns at him, ‘To thatcary! | don’t mind paying more if that
money is for community development. Immoral is &y phis price in a restaurant in Maputo,
but here it is moraf. Just after he said that, he grabbed the Coca-patathe bottle in his
mouth, closed his eyes and swallowed the rest @flitfuid with a visible expression of
pleasure. He ingested more than just the liquiccdmsumed morality.

‘Sign value’ is an important component of the condities produced in the post-
modern economy (Lash and Urry 1994). It providessconers with symbolic resources that
they can use to construct, change, and reinfotitdrian issues, as projects of their self. In
line with this, Lash and Urry (1994: 656) said, ‘“#ls being sold is not just the direct use of
a commodity, but its symbolic significance as aipalar ingredient of a cohesive lifestyle’.
Accordingly, at Covane Community Lodge,gbbbal imposingproduct like Coca-cola can
acquire the character of a moral commodity. In titspurchaser can gain morality, because
that consumption behaviour is informed as contniguto the ‘community development’ of a

society that is living in shortage. It is thgood act attached to consumption in the

! Conversation with Canhane resident, Canhane, ®épre26, 2008.
2 Conversation with Mozambican resident in Tihovebanhane, September 26, 2008.
% Conversation with tourist, Covane Lodge, Septerise2008.
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‘community-based’ lodge that gives moral meaninghi product sold and to its purchaser.
In such a context, when the tourists, who are seado issues of ‘local’ poverty and aware
of the (proclaimed) ‘community-based’ enterpriseansattempt to solve them, ask for Coca-
cola in the restaurant of the lodge they are algtumlying at least two products: the drink,
and (the fortifying of their own) morality. For tmeost part, consumption in and of leisure in
Canhane is a moral quest. And this represents agehan contemporary perceptions of

consumption and commodities in the tourism sphere.

The Moralization of Consumption and the Consumption of Morality in Tourism

| have attempted to demonstrate that tourism irh@ae is motivated by developmentourists’
moral motives. The moral conceptions of developmensts derive well beyond those of
universalistic notions of ethics and morality, amdlude questions of identification and
awareness of self. Underlying this is the fact thathis work morality is understood as a
process of personal and collective embodied séiigbicontinually shaped and reshaped by
social experience, policies, ideologies, campaigns, institutional discourses. That said, the
morality consumed in the ‘community-based tourisfhCanhane is informed by consumers’
own moral motives — not dictated by universallyegated moral criteria, but insteagstern
based — which in turn are fundamentally represeatetordered by the ‘development’ sector
that campaigns around issues of ‘community’ welkan the ‘South’. More theoretically,
the commodifying logic of advanced capitalism isacly present in the village of Canhane
through the performance of ‘community-based’ inri&m activity, which lays its main
commercial attribute on moral order induced by ‘ttevelopment’ industry. ‘Development’
here operates as a technique of re-managing oflggagns through shaping the politics of
moralities, whether concerning social responsegoteerty in the ‘South’, or humanitarian
justifications for consumption.

The Canhane tourism case gives evidence about #lyetlre advent of new ethical
models of tourism draws in broader economic foraes, how the so-called ‘“Third World’ is
used for that. International and national NGOs,clwhbelong to a sector that has obtained
historic legitimacy over issues of conservation guwlerty, are at the vanguard of this
movement. That is why these organizations are tten nadvocates and inducers of
‘community-based tourism’ in the ‘Third World'. Lete reinforce this by reminding that the

tourism project in Canhane was an idea of, and emphted by, one international NGO,
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financially supported by the main ‘development’ dgment of United States of America
(USAID). The promotion of ‘community-based tourismodels as benign, (re)presenting an
optimistic attempt toward social betterment of aegut societies, has led to the emergence of
both the moralization of consumption and the corgion of morality in tourism. The
village of Canhane is clearly part of this eth@nfrework.

In tourism activity, Canhaners are much more thest fhe object of tourist gaze. By
representing a ‘community’, they are drawn intoystsm where they become producers and
partners in generating funds in, and for, ‘develepth This is particularly manifested
through the constant consultations and workshopshen village led by ‘development
experts’, and funded by a myriad of internationapartments and institutions. In the
‘community-based tourism’ of Canhane, what is mestpowered is the ‘development’
industry, not the ‘community’ as a whole, as is coomly promoted in contexts of
‘community-based tourism’ ventures. Better to ilfage this by giving a final brief example.

In 2006, the community leader of Canhane estallishe accord with a private
international investor for the concession of lafafsthe implementation of a touristic lodge.
‘He hidden it from us’, the current director of LWAPwho was still working for Helvetas at
that time, said, ‘without consulting Helvetas, e¥bough we were implementing the Covane
[lodge].* Soon after this was knowin the corridorsof the NGO in Maputo, the investor
requested a meeting at the Helvetas offices, wiherdirector asked him: ‘What do you want
from there?’ The investor explained his versiorihaf agreement he had established with the
community leader. Although the efforts of the NGG&ff to persuade him to invest
elsewhere, he kept to his position to establisbdge in Canhane. It was when the director of
LUPA decided to contact the political chair of thkassingir district and inform him about
the situation. ‘He [the Chair] was my colleagudhag school, and he’s been my friend since
then’, the LUPA director added, ‘He [the Chair] @t end to that from the day to the night,
and since then I've never heard anymore abouirhkestor: case resolved’. That is, the state
administration made the implementation of other glodin Canhane impossible by
deauthorizing ‘local’ authority. Moreover, througat action the state institution contributed
to the monopoly of the ‘community-based’ NGO-rudde in the area.

Rather than empowering the ‘community’ againsteéemal’ institutions, such as the state
and NGOs, the implementation of the ‘community-lblaseurism’ venture has fostered
Canhane as a resource for them. In this sensey tineleaura of ethical tourism, Canhane

* Interview with Director of LUPA, Maputo, April 2008.
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exemplifies how ‘community-based tourism’ arrangatsecan work as levers for the
appropriation of ‘communities’ as (economic) resas;, especially by the ‘development’
sector. The institutionalization afiecessity of developmeit segments of populations
constituted as ‘communities’, notably by tourisdevelopment’, and state organisations,
reveals to be more of a masquerade strategy tafyfoektra-‘local’ institutions than
empowering the declared and exhibited disadvantagmchl’ societies; that is, the
‘communities’. The main point here is that, the teomporary emergence of new models of
‘ethical’ tourism in the ‘South’ has the potential reinforce or reintroduce the relationships
of power already in exercise in the advancemewgbtafnization.

In this way, ‘community-based tourism’ may be sesnan exercise of power over the
people who live in and for it — ‘the community’. Bdoes this mean the aggravation of their
deprivation? This is not as easy as it might soWildat the case of Canhane reveals is that
particularly the commodification of developmentstsi morality gives new arguments for
cultural functioning in the village. The objectditon of what was not previously
considerable ‘saleable’ — a ‘Northern’ morality rdaits association and extension to the
hosts’ performances, generates new complex sognandics in Canhane. Probably, the most
obvious one is the ability that many residents slabwhe frontstage level in embodying a
certain idea of themselves that is intrinsic tcagenda shaped externally. However, by being
externally constituted and by adjusting themseboe&he community’ of the ‘community-
based tourism’ they achieve global market valud, anthat Canhane residents are integrated
into a neoliberal system of specialization of prdn. In the realm of tourism, the
neoliberalizing forces are bound to the internal@ation of the industry, when ‘different
countries, or different places within a countrymeto specialise in providing particular
kinds of objects’ (Urry 2002: 45) to be consumedtobyrists. It is in this way that many
Canhaners became producers of, particularly, inbdagoods for a ‘niche market’, but also
partners of a wider system of attributing moralueato consumption. As such, the ‘niche
market’ operating in this system becomes an oppiytudor the ‘community’ while the
‘community’ is an opportunity for the ‘niche market

The ‘community-based tourism’ phenomenon in Canhanénherently part of pro-
market policies of optimization, materialized inethinscription of geographies of
specialization of production. In such zoning preess spaces and populations are adjusted
and ‘developed’ in relation to global market oppaities. Since this involves assimilating

new perspectives and new elements that were prgyidextraneous’, Canhaners are
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‘improving’ within a specific, but global, framework - this ishere tourism and
‘development’ enter the field as the critical ord€ommunity-based tourism’ is a way of
Canhane getting in, becoming represented in, amingaaccess to thglobal by being an
expression of the ‘South’: that is, need moral, and seeking development.

Canhaners have developed and adopted ways toat@rigreign’ criteria of moral
values in commodities. The commodification of mibyahccording to developmentourists’
wishes has entailed great symbolic investmenternviltage, but has also necessarily implied
a process of objectification, and therefore ofeetibn on ‘Northern’ practices and beliefs.
The case of ‘community-based tourism’ in Canhanggests that the commodification of
morality is not an analytical end in itself, busiead provides an important basis for analyses
of cultural relativism, socioeconomic inequalitiasd capitalist expansion.

Finally, let me finish this work in the most exigeand challenging way by presenting
two concise phrases that | believe summarize thengigls of the thesis. Tourism in Canhane
is a field of moral agency, with the ‘developmeintiustry the main system that is shaping
the moral values in the tourist consumption. Moerothese moral values are deployed
through the promotion of ‘community developmenthdait is the sophistication of this
activity within a tourism speciality (‘community-bad tourism’) that has led to the
commodification of morality in Canhane.

Are the tourists’ moralities an opportunity or iiliation for Canhane?
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